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FIELD HEARING ON COMCAST AND NBC 
UNIVERSAL: WHO BENEFITS? 


THURSDAY, JULY 8, 2010 

House of Representatives, 

Subcommittee on Communications, Technology, 

AND the Internet, 

Committee on Energy and Commerce, 

Washington, DC. 

The subcommittee met, pursuant to call, at 9:00 a.m., in Room 
2525, Dirksen Federal Building and Courthouse, 219 South Dear- 
born Street, Chicago, Illinois, Hon. Rick Boucher [chairman of the 
subcommittee] presiding. 

Members present: Representatives Boucher, Rush and Buyer. 

Also present: Representative Waters. 

OPENING STATEMENT OF HON. RICK BOUCHER, A REP- 
RESENTATIVE IN CONGRESS FROM THE COMMONWEALTH 

OF VIRGINIA 

Mr. Boucher. Good morning to everyone. The Subcommittee on 
Communications, Technology and the Internet will come to order. 

Today, at the suggestion of our subcommittee colleague, Mr. 
Rush, we are in Chicago to conduct the subcommittee’s second 
hearing on the proposed combination of two of our nation’s largest 
media and entertainment companies Comcast and NBC Universal. 

I appreciate the outstanding contributions that Congressman 
Rush makes to the work of our committee. He is Chairman of our 
Subcommittee on Commerce and Consumer Protection, and in that 
role I’ve had an opportunity to work closely with him as we have 
together worked to fashion a set of privacy guarantees for internet 
users. And, of course, he is a member of this Subcommittee and 
makes a truly valuable contribution to our work. And I want to 
thank Congressman Rush and his staff for their excellent help in 
making the arrangements for today’s hearing. It’s truly been a 
pleasure for me to have the opportunity to be here. And I know 
that our focus today on the Comcast-NBC Universal Merger will be 
aided very much by the testimony that we receive from our wit- 
nesses this morning. 

Comcast is the nation’s largest multi-channel video program dis- 
tributor, the largest retail broadband provider, and the third larg- 
est home telephone service provider, as well as the owner of nu- 
merous cable channels and regional sports networks. 

As measured by annual revenues, NBC Universal is the nation’s 
fourth largest media and entertainment company. It owns the NBC 
and Telemundo television networks, television broadcast stations in 

( 1 ) 
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some of the largest markets in the United States, cable channels, 
a movie studio, as well as an interest in the online video program- 
ming provider, Hulu.com. 

The key question for this Subcommittee, as well as for the FCC, 
and the U.S. Department of Justice who are reviewing this pro- 
posed combination is how the proposed combination will affect con- 
sumers. And, of course, both of these companies deliver a range of 
services, and the question is with regard to those services how will 
consumers be affected. 

Some combinations benefit consumers by enabling a more effi- 
cient delivery of new and better products and services, but there 
also is the potential for consumer harm due to a limitation of 
choices that are available to consumers, or by limiting competition 
in a way that makes services more expensive than they would be 
in an open market. 

In our previous hearing, we examined the potential harms that 
could arise if the merged company restricts the internet delivery of 
NBC Universal-owned programs that are offered off-line to the 
public for free today, to web portals that are available only to the 
Comcast broadband subscribers. We sought and we obtained com- 
mitments and assurances from the companies that access to those 
programs would not be so restricted. 

Today, we will focus on other potential effects of the merger, in- 
cluding how it will affect the company’s practices with respect to 
diversity and employment, procurement, media programming and 
philanthropy. 

I look forward to the testimony of our witnesses on these and 
other matters. And I want to thank each of our witnesses for tak- 
ing time to join us here this morning. A number of them have trav- 
eled to Chicago for purposes of sharing their views with us, and I 
very much appreciate your doing so, and being here today. 

I’m going to recognize both members of the panel for their open- 
ing statements, and then we will turn to the testimony of our wit- 
nesses. And I’ll begin by recognizing the Republican member of our 
Subcommittee on Communications, Technology, and the Internet, 
the gentleman from Indiana, Mr. Buyer. 

[The prepared statement of Chairman Boucher follows:] 
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STATEMENT OF CONGRESSMAN RICK BOUCHER 

Subcommittee on Communications, Technology and the Internet 
Field Hearing on Comcast-NBC Universal Merger 

July 8, 2010 

The Subcommittee on Communications, Technology and the Internet will come to order. 

Today, at the suggestion of our subcommittee colleague, Mr. Rush we are in Chicago to 
conduct the subcommittee’s second hearing on the proposed combination of two or our nations 
largest media and entertainment companies Comcast and NBC Universal. 

1 appreciate the outstanding contributions that Congres.sman Rush makes to the work of 
our committee. He is Chairman of our Subcommittee on Commerce and Consumer Protection in 
addition to his service on this Subcommittee. 

And 1 thank Congressman Ru.sh and his staff for their excellent help in making the 
arrangements for today's hearing. It is truly a pleasure to be here, and I know that our focus on 
the Comcast-NBC Universal merger will be aided by the testimony we will receive this morning. 

Comcast is the nation’s largest multichannel video programming distributor, largest 
residential broadband provider, and third largest home telephone service provider, as well as the 
owner of cable channels and regional sports networks. 

As measured by amiual revenue, NBC Universal is the nation’s foiirth-largest media and 
entertainment company. It owns the NBC and Telemundo television networks, television 
broadcast stations in some of the largest markets in the United States, cable channels atid a 
movie studio, as well as an interest in online video programming provider Hulu.com. 

The key questions for this subcommittee, as well as for the agencies that are reviewing 
tlie proposed merger, the FCC and the Department of Justice, is how it will affect consitmers of 
the many services the combined company will offer. 

Some combinations benefit consumers by enabling the efficient deployment of new and 
better products and services. But there may also be the potential for combinations to harm 
consumers by limiting the choices available to them, or by limiting competition in a way that 
makes services more expensive. 



4 


In our previous hearing we examined the potential hanns that could arise if the merged 
company restricts the Internet delivery of NBC Universal aired programs that are offered online 
to the public for free today to web portals available only to Comcast broadband subscribers. 

We sought and obtained commitments and assurances from the companies that access to 
those programs will not be so restricted. 

Today, we will focus on other potential effects of the merges, including how it will affect 
the companies practice’s with respect to diversity in employment, procurement, media 
programming, and philantluopy. 

I look forward to the testimony of our witnesses on theise and other matters and I thank 
each of the witnesses for taking the time to share their views with us this morning. 

I’ll now recognize other members for opening statements. 
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OPENING STATEMENT OF HON. STEVE BUYER, A REPRESENT- 
ATIVE IN CONGRESS FROM THE STATE OF INDIANA 

Mr. Buyer. Thank you very much, Mr. Boucher. 

Welcome to Chicago, welcome to the Midwest. And, Bohby Rush, 
thank you for having us come here. 

I brought some Indiana folks with me last night, and I thought 
I would take in a White Sox game, and it rained. By my calcula- 
tion, that was probably about an $80 beer, so we sipped it slowly 
and enjoyed it. And probably the best judgment of the night was 
during the clearing, we made a run for the taxi. 

Mr. Rush. Mr. Chairman, if I may add, we do have rain checks 
in Chicago. 

Mr. Buyer. Oh, OK. All right. Rain check. 

I would also like to welcome Maxine Waters for giving up her 
time in sunny California to come to the Midwest. Thank you, also, 
for being here. 

When this joint venture between Comcast and NBC Universal 
was first proposed, I was most interested in the reaction, or, I 
should say, the lack of reaction not only by policy makers, but also 
stakeholders and others within industry. 

My initial reaction, personally, was about the — in our culture we 
have something that we don’t think about very often, but its silence 
can be interpreted as acquiescence or an admission. And it’s part 
of our culture. So, when this merger first came out, there was si- 
lence. And I was — my curiosity was I did not believe that the si- 
lence would be interpreted as an acquiescence to the merger. And 
my commitment has been to keep an open mind regarding this 
merger, and to allow the parties to be able to come together and 
address concerns. And I thank my friend, Mr. Boucher, for doing 
this. I brought this to him. He also is feeling the same way I was, 
and he said yes, we’re going to have some hearings on this, and we 
want to go into it, we want to dive into this. 

Now, the Chairman in his comments about concerns with regard 
to consumers, and he’s correct. And the Department of Justice will 
do their review on — because of anti-trust and the impact on com- 
petition, but we also need an over horizon view. 

The over horizon view, when you do the long view and you look 
at the data points that are out there, you have to be really careful 
about trying to define an image based on what we know today. The 
reason I say you have to be very careful, because as policy makers, 
we’ve done this before. And we’ve tried to define what we thought 
it looked like at the moment of calling, and got it wrong. And we’re 
in such a highly dynamic industry that we have to be really very, 
very careful. 

I decided to do my due diligence, just as, Mr. Chairman, you are 
doing yours, so since February, I’ve met with every industry rep- 
resentative out there from broadcasters, pay TV affiliates, non-af- 
filiates, content providers, carriers. I’ve done big cable, small cable, 
satellite. I’ve met with all the stakeholders that I possibly could. 
But my take-away from all of these meetings is that, it came out 
of the hearing we had done in February, that there was a real need 
to define Comcast’s commitment to the network affiliated model of 
free over-the-air broadcasting, especially as it pertains to localism. 
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Also, protect the value of the network and preventing a cycling 
of key programming, and migration of this key programming. The 
other is prevent bypass of the affiliates for first call rights to com- 
peting platforms as it pertains to Comcast providing network pro- 
gramming. And, fourth, protect the integrity of the retrans consent 
process. 

And, primarily, my concern there lies with the small cable com- 
panies insuring that they not get lost by big cable in the retrans 
consent process leading to less competition and higher prices for 
consumers. 

I want to — also, as this began to unfold, I also watched how the 
non-affiliates began to work out their concerns. Rather than imme- 
diately rush to the FCC, they came together, the non-affiliates did, 
and then took their concerns to Comcast, and they were able to 
come together in the private marketplace agreement. 

And then not only was that done, but then Comcast-NBC Uni- 
versal had come together with their own agreements on many di- 
versity issues. So, it’s pretty good. They recognize that there’s fed- 
eral oversight, not only by the FCC, by your Committee, Mr. Chair- 
man, but also by DOJ, so there are a lot of eyes being placed on 
this. So, the private sector are proceeding, and my reading of both 
of these agreements that have been done in the private sector, ac- 
tually, they go beyond what I was even thinking about and consid- 
ering. So, I want to congratulate the parties for leaning forward 
and doing what I think is right. So, with that, I yield back. 

Mr. Boucher. Thank you very much, Mr. Buyer. Thank you for 
taking the time to take part during this hearing this morning. 

I, again, want to thank Congressman Rush and his staff for their 
excellent assistance in arranging for today’s hearing, and making 
sure that we could use the ceremonial courtroom here at the 
United States Courthouse. And Congressman Rush, I want to rec- 
ognize you for your opening statement. 

OPENING STATEMENT OF HON. BOBBY L. RUSH, A REP- 
RESENTATIVE IN CONGRESS FROM THE STATE OF ILLINOIS 

Mr. Rush. Thank you, Mr. Chairman. And let me begin by 
thanking you so much for the outstanding cooperation and leader- 
ship which you have provided to the Subcommittee. And you have 
really gone beyond what would be normally expected in regards to 
this hearing. You’re in the middle of a tough campaign, and that 
you would take the time off to leave your district and come to Chi- 
cago to convene this hearing. I’m certainly grateful to be part of 
this. And it’s a pretty significant moment in the life of the city of 
Chicago, here on the eve of the LeBron era. And I will note that 
I am an eternal optimist. 

(Laughter.) 

But, Mr. Chairman, I want to welcome you again, welcome your 
colleagues and welcome Congresswoman Waters, and my colleague 
on the Subcommittee, Mr. Buyer from Indiana. I want to welcome 
each of you to this hearing, and to the city that I love so much. 

Mr. Chairman, on that day that Comcast and NBC Universal se- 
cure their last approval from federal and state regulators to com- 
bine their highly attractive, and lucrative, distribution and video 
programming assets, a very powerful and influential media and in- 
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formation colossus will be born. When that will happen, immediate 
power to determine what our nation watches, what we read, from 
where we get our news, and even on which electronic and commu- 
nications devices those images and data will appear. 

The $28 billion joint venture between Comcast and NBC Uni- 
versal will give Comcast, already the country’s largest cable and 
home broadband company, total say and control over the day-to-day 
operations of the NBC networks; the Telemundo network, NBC’s 
two dozen national cable network channels, including MSNBC, 
Bravo, CNBC, and partial interests in the Weather Channel, A&E’s 
History and Biography channels, NBC Network News, “The Today 
Show,” “NBC Sunday Night Football,” “Meet the Press,” and dis- 
tribution rights to a library of more than 55,000 TV episodes, not 
to mention the Universal Pictures movie studio and distribution 
companies. 

Many of the purported benefits of this proposed combination 
have been framed in terms of when and where subscribers will re- 
alize benefits. Some of the more widely touted subscriber benefits 
put forward by the parties are that Comcast cable TV subscribers 
will be able to see movies more quickly after the first showing in 
theaters, or that because of this transaction TV shows will appear 
faster on subscribers’ cell phones, video-on-demand web sites, and 
other digital media platforms and devices. 

These “whens” and “wheres” are very important, absolutely very 
important. And I am concerned about these when and wheres, but 
I’m also equally concerned, however, about what cable television, 
broadcast TV, news, public affairs, religious and community pro- 
grams, sporting events and movie content will not be made avail- 
able to subscribers of Comcast’s competitors, or to the competitors 
of Comcast’s new affiliates. 

And will the same content that is offered to Comcast broadband 
subscribers be made available to all broadband users, regardless of 
whom they subscribe to for broadband service? 

Despite the critical importance of program access and the equi- 
table carriage of network affiliates on Comcast’s cable systems, the 
most important issue of access, as far as I am concerned, the most 
important issue is minority ownership. 

As the largest media and information merger since AOL and 
Time Warner which, incidentally, disrupts community practices in 
cable and broadcast TV programming in so many markets, the sig- 
nificance of this transaction cannot be underestimated. 

This represents a real opportunity that minority businesses and 
investors must not miss. They must be fully engaged. And I am 
cognizant of the commitment that Comcast made publically last 
month for increasing diversity of ownership, and diversity in pro- 
gramming. Specifically, Comcast plans on adding these channels 
over the next three years. As you see, that half of these channels 
are minority owned or run represents an important and positive 
step for increased minority ownership. I am delighted with the de- 
velopments. 

However, Mr. Chairman, I think that minorities can and will, 
and must have better seats at the boardroom table, and not just 
in the movie theaters and watching television in their living rooms. 
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Mr. Chairman, this is an opportunity for us. And I would say 
during the course of the last few months, I am pleased and inter- 
ested and somewhat delighted by the approach that Comcast and 
NBC have made towards satisfying our concerns. I’m still not satis- 
fied. I’m still not there yet, but I want you to know that without 
any changes, we’re just going to end up at the same place. And, 
Mr. Chairman, with that, I yield back the balance of my time. 

[The prepared statement of Mr. Rush follows:] 
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CHICAGO — “Thank you. Chairman Boucher. Good morning, Chicago. And good morning, 
to each of our witnesses. 

“On that day, should Comcast and NBC-Universal secure their last approval from federal and 
state regulators to combine their highly attractive, and lucrative, distribution and video programming 
assets, a very powerful and influential media and information colossus will be born. If that day comes, 
this combined entity will have the immediate power to determine what our nation watches, what we 
read, from where we get our news and. even, on which electronic and communications devices those 
images and data will appear. 

“The .'S28 billion joint venture between Comcast and NBC-Universal would give Comca.st, 


already the country’s largest cable and home broadband company', total say and control over the day- 
to-day operations of the NBC network; the Telemundo network; NBC’s pvo dozen national cable 


— more 
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network channels — including MSNBC, Bravo and CNBC — and partial interests in the Weather 
Channel, A&E’s History and Biography channels; NBC Network News, “The Today Show,” “NBC 
Sunday Night Football,” “Meet the Press,” and distribution rights to a library of more than 55,000 TV 
episodes, not to mention the Universal Pictures movie studio and distribution companies, 

“Many of the purported benefits of this proposed combination have been framed in tenns of 
when and where subscribers will realize benefits. Some of the more widely touted subscriber benefits, 
put forw'ard by the two parties, are that Comcast cable TV subscribers will be able to see movies more 
quickly after the first showings in theaters, or that because of this transaction, TV shows will appear 
faster on subscribers’ cel! phones, video-on-demand web sites and other digital media platforms and 
devices. 

“These ‘whens’ and ‘wheres’ are ahso/utely important. However, 1 am equally concerned 
about what cable television, broadcast TV, news, public affairs, religious and community programs, 
sporting events and movie content that will not be made available to subscribers of Comcast’s 
competitors, or to the competitors of Comcast’s new affiliates. 

“And, will the same content that is offered to Comcast broadband subscribers, also be made 
available to all broadband users, regardless of whom they subscribe to for broadband service? 

“Despite the critical importance of program access and the equitable carriage of network 
affiliates on Comcast’s cable systems, the most important issue of access, as far as 1 am concerned, is 
minority ownership. 

“I am cognizant of the commitments that Comcast made publicly, last month, towards 
increasing diversity of ownership and diversity in programming. Speeificaily, Comcast’s commitments 
to distribute six cable network channels (over the next three years) and to see that half of those 


-more 
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channels are minority-owned or run represents an important and positive, initial step forward towards 
increased minority ownership. 

“But these commitments do not go far enough. 

“Minority owners and investors must have better seats at the board room table, not just in the 
movie theaters w'earing 3-D glasses or holding set-top box remote controls in their living rooms. 

“If this merger is truly going to be in the public interest, Comcast and NBC-Universal will have 
to do more, /dr and with minorities than what they have offered to do to date. Simply put, the 
economic stakes are high and w e, as legislators, would be negligent on behalf of all taxpayers and 
others whom we represent if w'e fail to shine a bright light of openness and full disclosure on how 
Comcast and NBC, on the one hand, secure regulatory support for their own corporate interests 
without ensuring that their intere-sts are not the only ones served by this transaction. 

“I look forward to hearing the testimony of the witnesses. I hope that our hearing will assist 
me, and others, in learning more about how minority owners of communications, media, and 
technology companies, minority holders of FCC licenses, minority investors, and non-minority 
investors willing to invest in minority-owned companies and start-ups can play a bigger role as owners 
in this mammoth transaction and in the economic opportunities that lie ahead. 

“Indeed, more room must be made for the,se entrepreneurs, investors, and business 
professionals to provide Comcast’s 24 million cable subscribers — about two million of whom are right 
here in the Chicago metropolitan area — and its 15 million high-speed Internet customers with high 
quality' services, diverse perspectives and “know-how.’" 

“Thank you, Mr. Chairman, for the time you’ve accorded to me today. With that, I yield back 
the balance of my time.” 


### 
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Mr. Boucher. Thank you very much, Congressman Rush. And 
we’re pleased to have joining us today a gentle lady from Cali- 
fornia, Ms. Waters. She is a senior member of the House Judiciary 
Committee, and while she does not serve on the Energy and Com- 
merce Committee, we’re very glad to have her here. She has strong 
interest in the subject matter we’re examining this morning. And, 
in fact, was a leading participant in a hearing the House Judiciary 
Committee had on this subject in Los Angeles earlier this year. 

Ms. Waters, we’re glad to have you here, and I’m pleased to rec- 
ognize you for your statement. 

STATEMENT OF HON. MAXINE WATERS, A REPRESENTATIVE 
IN CONGRESS FROM THE STATE OF CALIFORNIA 

Ms. Waters. Thank you very much, Mr. Chairman. I appreciate 
the opportunity that you’ve afforded me to come here today to be 
a part of this hearing. I’m especially appreciative to Congressman 
Rush for his assistance in making sure that I could participate as 
a panelist here today. And I’d like to thank all of my colleagues 
who are here today to participate in what I think is one of the most 
important hearings relative to media consolidation that we will 
have on this issue. 

Mr. Chairman, thank you for organizing this Field Hearing, and, 
again, allowing me the opportunity to participate. You’re right, I 
have been involved with this issue for quite some time now, and 
my interest was basically triggered on June 7th, 2010 when the 
House Committee on the Judiciary held a Field Hearing. Well, it 
was prior to that time, but I’ve been in two hearings to date on this 
issue, and I do have some concern. What I’d like to do is just take 
a moment and try and explain what those concerns are, and why 
I have those concerns. 

Over the past couple of months. I’ve been active in advocating for 
a process in the Federal Communications Commission’s review of 
this merger, the opportunities for minorities in media have been se- 
verely limited as a result of deregulatory policies, and large media 
consolidations. This has concentrated our media industry into the 
control of a mere handful of corporations, constraining opportuni- 
ties for minority ownership of media licenses. 

While I’m not presently, and have not indicated direct opposition 
to the Comcast-NBC merger, I do recognize it as a critical oppor- 
tunity for both companies to implement a plan of action to address 
their shortcomings with respect to minority inclusion within their 
programming, management, ownership, and advertising activities. 

Ultimately, these diversity considerations are taken into account 
within the FCC’s review proceedings. While both the FCC and DOJ 
have the statutory authority to review new mergers under our Fed- 
eral Anti-Trust Laws, the FCC’s process allows for a more com- 
prehensive public interest analysis, including a deeply rooted pref- 
erence for preserving, and enhancing competition, and generally 
managing the spectrum in the public interest, in the public trust. 

Therefore, my concerns about this merger are based on the po- 
tential impact on diversity, competition, and whether consumers 
will enjoy diverse and alternative sources of news and entertain- 
ment. From what we have gathered about the companies’ organiza- 
tional structures, both Comcast and NBC have a lot of work to do. 
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NBC Universal has 18 corporate executives, while two of the 18 
are minorities, including Ms. Paula Madison, who’s here today. 
Their primary responsibilities do not include managing networks, 
and producing content. Despite Ms. Madison’s efforts to work with 
the key executives to promote diversity throughout NBC Universal, 
the company continues to fall short in setting tangible benchmarks, 
and achieving results in increasing minority representation among 
its high-level management and executive positions. 

NBCU does not have any African American show runners over 
its prime time, daytime, or late night programming. This means Af- 
rican Americans are not in positions where they oversee budgets, 
and the hiring of actors, writers, co-producers, and technical em- 
ployees. It is important to have diversity in these management po- 
sitions, because they create employment opportunities for other 
producers, writers, directors, and actors. 

Similarly, NBC’s Universal Studios do not employee African 
Americans with the authority to decide which film projects are ulti- 
mately given the necessary support to make it to the big screen, 
that is green light. 

The President and COO of NBC Universal Studios is a white 
male. The President and Chairman of Universal Pictures and 
Focus Features also white. Of the 21 films NBC Universal Pictures 
released in 2009, only two simply had minority leads. The over- 
whelming majority of NBC TV content is produced by white indi- 
viduals, or white- owned production companies. The Presidents of 
all 12 of the NBC cable networks are white. Ultimately, these indi- 
viduals are influential in deciding what show runners are hired to 
produce the television shows that will air on these networks. 

Thus, it is important to have sufficient minority representation 
and programming to ensure diversity in content the network pro- 
duces. 

Comcast Corporation also has problems with diversity and inclu- 
sion. Only one of Comcast’s 13 member Board of Directors is an Af- 
rican American. Only two of Comcast’s 28 corporate executives are 
African American. Comcast has 33 division executives, while three 
of these executives are minorities, there are no African American 
division executives listed on Comcast’s Web site who head 
Comcast’s programming group. 

When broken down further by each of Comcast’s individual cable 
networks, only one has an African American President, and that is 
the Style network. There is one Latino executive; however, he is re- 
sponsible for advertising and sales, not programming. 

The barriers to ownership for minorities and women have been 
studied by various universities and non-profit organizations. Cur- 
rently, TV One is the only United States cable network with sig- 
nificant black ownership. That is Video One, Alfred Liggins, Presi- 
dent and CEO, owns 37 percent of TV One. While Comcast carries 
the network on its mostly widely distributed tier, it is worth noting 
that Comcast owns 33 states in TV One. In 2007, minorities owned 
just 3.2 percent of the United States television stations, despite 
comprising more than 34 percent of the population. 

In fact, of NBC’s more than 200 affiliated television stations, only 
one is black- owned. Ironically, while the National Urban League 
and its chapters, among the first of our nation’s Civil Rights groups 
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to support the merger, it, too, released a study in 2005 detailing 
the broadcast networks’ failure to have diverse guests on their Sun- 
day morning news shows. The studies included that 60 percent of 
the Sunday morning talk shows feature no black guest at all, and 
that 78 percent of the broadcasts contain no interviews with a 
black guest. 

Therefore, when we discuss NBCU or Comcast’s lack of diversity, 
it is not merely isolated, or defined as the absence of minorities in 
front of the camera. Credible involvement of minorities start at the 
top, and trickles down through every job or position that is nec- 
essary to produce and distribute a television program, or motion 
picture. 

Therefore, it is imperative that NBC Universal and Comcast 
show its commitment to diversity, and negotiate, work with those 
groups to come up with a substantive plan that incorporates mi- 
norities in all aspects of its media programming and distribution 
activities. This begins with a strategy to extend opportunities for 
minorities in media ownership, management, programming, and 
advertising. 

Thank you, Mr. Chairman. And I yield back the balance of my 
time. 

[The prepared statement of Ms. Waters follows:] 
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FACTS ABOUT NBC UNIVERSAL PROPERTIES 


Summary: 

® NBC Universal (NBCU) has 18 corporate executives. While 2 of the 18 executives are 
minorities, they are not heads of divisions or deportments responsible for managing 
networks and producing content. 

• NBCU owns 27 Broadcast Television Stations. None of the stations have African 
American general managers. 

• NBCU owns: Bravo, CNBC, MSNBC, NBC Sports, Oxygen, SyFy Channel, USA Network, 
Weather Channel, Chiller, Sleuth, Universal HD, and Shop NBC. None of their cable 
networks have minority presidents (who oversee network programming). 

• NBCU has partial ownership in the A&E Network, The Biography Channel, Crime & 
Investigation Network, The History Channel, The Biography Channel, and Lifetime 
Network. None of these networks are headed by minorities or employ minorities in 
key decision-making roles. 

• NBCU also owns NBC Television Network - Universal Media Studios (which produces 
many NBC programs), Universal Pictures (produces and distributes about twenty films a 
year). Focus Features (a division of Universal Pictures producing several "art house" 
films a year like "Burn After Reading," "Milk," and "Traffic"). None of these divisions are 
headed by minorities or employ minorities in key decision-making roles. 

• Of the 21 films NBC Universal Pictures released in 2009, only two of the films had 
minority leads: one African American starring lead in "The Soloist," one Hispanic, and 
one biracial actor, both a part of the ensemble cast of "Fast & Furious." 

• The 2010 NBC Fall Line-up does not have any African American show-runners in 
primetime, daytime, or late-night. 

• Only one African American anchors an MSNBC News program. All of the other lead 
anchors and hosts on MSNBC flagship programs are white. While they employ several 
correspondents of color, none headline any MSNBC programming. 

• According to the Writers Guild of America's (West) 2009 Hollywood Writers Report, in 
2007, only 6,6 percent af its television writers were minorities and only 5.5 percent of 
its writers on motion pictures were minorities. 
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• According to the Writers Guild of America's (West) 2009 Hollywood Writers Report, NBC 
Universal struggles to employ minority writers. No minorities currentfy write for their 
popular show "30 Rock." There are also no minority writers on the popular USA 
Network program "Monk" (NBCU owns the USA Network). There is only one minority 
writer (out of 14) on Law and Order: Criminal Intent {ako airing on the USA Network). 

• According to the Writers Guild of America's (West) 2009 Hollywood Writers Report, 92 
percent of executive producers (industry-wide) during the 2007-0S season were white. 
During the 2007-08 season, 100 percent of Bravo's writers were white (owned by 
NBCU), 85.3 percent of NBC's writers were white, 96.9 percent of the SyFy Channel's 
writers were white (owned by NBCU), and 88 percent of the USA Network's writers 
were white. Of NBC's partially-owned networks, 90.9 percent of Lifetime's writers were 
white and 86.7 percent of the ASiE Network's writers were white. 

NBC Universal does not have any African American show-runners. That is, African 
Americans are not in positions where they oversee budgets and the hiring of actors, writers, co- 
producers, and technical employees. While show-runners are commonly referred to as 
'executive producers,' not all executive producers are show-runners. It is helpful to make this 
distinction when commenting on NBC's productions. At any rate, it is important to have 
diversity in these management positions because they create employment opportunities for 
other producers, writers, directors, and actors. 

Similarly, Universal Studios (NBC Universal's film production and distribution company) 
does not have African Americans with the authority to "greenlight" films. The head of their 
motion picture studio is a Caucasian male. The overwhelming majority of NBC TV content is 
produced by white individuals and/or white production companies (NBC produces many of its 
television programs because it is cheaper than hiring outside independent producers). Of the 
21 films NBC Universal Pictures released in 2009, only two had minority leads {Jamie foxx in 
"The Soloist" and Vin Diesel (biracial) and Michelle Rodriguez (Hispanic) in "Fast & Furious"). 
Further, of the 21 films, only two had minority writers or directors: "The Fourth Kind," Nigerian 
director/writer: Olatunde Osunsanmi [ala-toon-de, o-soon-san-me] and Justin Lin (born in 
Taipei [ty-pay]), director of "Fast SFurious." 

The heads of all 12 of the NBC Cable Networks are all Caucasian (MSNBC, CNBC, SyFy, 
Bravo, USA Network, NBC Sports, Oxygen, Weather Channel, Chiller, Sleuth, Shop NBC, 
Universal HD). None of NBC's 27 owned and operated Broadcast Stations have African 
American general managers. The 2010 NBC Fall Line-up does not have any African American 
show-runners in primetime (this time slot feature NBC shows such as "The Office" and "30 
Rock"), daytime (soaps and talk shows like "Days of Our Lives"), or late-night ("The Tonight 
Show" and "Last Call with Carson Daly"). There are literally a mere handful of African American 
producers, writers, and directors working on NBC Universal shows. The opportunities for 
African Americans across all NBC properties are scarce. Only 2 of NBC Universal's 18 executives 
are minorities (Paula Madison and Salil Mehta). However, none of these executives are 
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responsible for managing networks or producing content. While Paula Madison sole 
designation is the work with the key executives to promote diversity, this has not impacted the 
company's organization structure. A company's commitment to diversity begins with the top 
levels of management and trickles down through every position necessary to produce content. 

Therefore, when we discuss the NBC Universal's lack of diversity, it is not merely 
isolated or defined as the absence of minorities in front of the camera. Credible involvement of 
minorities starts at the top and trickles down through every Job or position that is necessary to 
produce and distribute a television program or motion picture. Extending ownership, 
management, programming, and advertising opportunities to minorities will ensure diversity in 
our media and telecommunications industry. Moreover, more minorities in leadership 
positions will yield more minorities hired to: write a television series/film, produce a television 
program/film, direct a television program/film, cast a diverse cast for a television program/film, 
and score the music for a television program/film. NBC Universal must show its commitment to 
diversity in presenting a substantive plan that incorporates minorities in all aspects of media 
programming and distribution activities. This begins with a strategy to extend opportunities for 
minorities in media ownership, management, programming, and advertising. 


USA Network (highly rated cable network) 

(An example of an NBC Universal Network Program) 


Law and Order: Criminal Intent 
Cast (all white): 

Jeff Goldblum 
Saffron Burrows 

Mary Elizabeth Mastrantonio (Italian 
American) 

Vincent D'Onofrio (Italian American) 
Kathryn Erbe 


Eric Bogosian (white) 

Executive Producers (all white): 
Walon Green 
John David Coles 
Peter Jankowski 


There is an opportunity to increase minority participation in every aspect of media production 
and distribution. The show-runners oversee budgets and hire writers, directors, and producers. 
Since minorities are institutionally excluded from these positions and are not represented 
within the top levels of leadership, the opportunities for minorities are constrained. There 
must be individuals in key decision-making positions who can point out and remedy the 
absence of diversity in a project, both in-front and behind the camera. 

Law and Order: Criminal Intent (above) is a popular show airing on the USA Network (NBCU 
property) and does not have any minority actors or executive producers. 
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NBC Universal Studios 

Ronald Meyer, President / Chief Operating Officer (white) 

{Oversees Universal Pictures, Focus Features, USA Network, and the SyFy Channel) 

NBC Universal Pictures 

Jimmy Horowitz, President of Universal Pictures (white) 

Adam Fogelson, Chairman of Universal Pictures (white) 

Focus Features (a division of Universal Pictures, also owned by NBCU) 

James Schamus, CEO (white) 

Andrew Karpen, President (white) 

2009 

1. The Unborn (co-production with Relativity Media, Rogue Pictures and Platinum Dunes) 

2. Caroline (co-production with Focus Features, Laika and Alliance Films) 

3. Duplicity 

4 . Curious George 2: Follow That Monkey! (co-production with Imagine Entertainment and 
Universal Animation Studios) 

5. Fast & Furious (co-produced with One Race Films, Original Film and Relativity Media) 

6. State of Play 

7. The Soloist (co-produced with DreamWorks, StudioCanal, Participant Media and Working 
Title Films) 

8. Drag Me to Hell (co-produced with Ghost House Pictures) 

9. Land of the Lost (co-production with Sid & Marty Krofft Pictures) 

10. Public Enemies 

11 . Bruno (co-production with Media Rights Capital) 

12 . Funny People (co-production with Columbia Pictures, Apatow Productions, and Happy 
Madison) 

13. Inglourious Basterds (co-produced with A Band Apart and The Weinstein Company) 

14. 9 (co-production with Focus Features) 

15. Love Happens (co-production with Relativity Media) 

16. The Invention of Lying (co-production with Warner Bros.) 

17. Couples Retreat 

18. Cirque du Freak: The Vampire's Assistant 

19 . The Fourth Kind (co-production with Gold Circle Films and Dead Crow Productions) 

20. Pirate Radio (non-USA distribution; co-production with Focus Features, StudioCanal and 
Working Title Films) 

21. It's Complicated {co-production with Relativity Media) 

*Only two films in 2009 had a minority leads; Jamie Foxx in The Soloist and Vin Diesel (biracial) 
and Michelle Rodriguez (Hispanic) in "Fast & Furious" 
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NBC 

Jeff Zucker, CEO (white) Jeff Gaspin Chairman, NBC Universal 

Steve Capus, President, NBC News (white) Television Entertainment (white) 

Dick Ebersol, Chairman, NBC Sports (white) 


NBC News 

Steve Capus, President of NBC News (white) 
NBC News Programs: 

Early Today (all white): 

Lynn Berry (news) 

Bill Karins (weather) 

Fred Roggin (sports) 

Today (diverse): 

Matt Lauer (lead co-anchor) 

Meredith Viera (lead co-anchor) 

Anne Curry, weather (born in Guam) 

Al Roker, news (black) 


MSNBC 

First Look 
Lynn Berry (white) 

Thomas Roberts (white) 

Way Too Early with Willie Geist 
Willie Geist (white) 

Morning Joe 

Joe Scarborough (white) 

Mika Brzezinski (white) 

Willie Geist (white) 

The Daily Rundown 
Chuck Todd (white) 

Savannah Guthrie (white) 

MSNBC Live 

Chris Jansing (white) 

Tamron Hall (black) 

Contessa Brewer (white) 


Brian Williams, Chief Anchor (white) 


Today (diverse co-hosts) 

Kathy Lee Gifford (white) 

Hoda Kotb (black) 

Meet the Press with David Gregory (white) 

NBC Nightiy News: Brian Williams (white) 
NBC Nightly News: Lester Holt (black) 

Dateline NBC 

Anne Curry (born in Guam) 


Andrea Mitchell Reports 
Andrea Mitchell (white) 

The Dylan Ratigan Show 
Dylan Ratigan (white) 

Hardball 

Chris Matthews (white) 

The Ed Show 
Ed Schultz (white) 

Countdown with Keith Olberman 
Keith Olberman (white) 

The Rachel Maddow Show 
Rachel Maddow (white) 
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NBC Cable Networks (all the presidents are white) 


NBC News: Steve Capus (white) 

NBC Sports: Dick Ebersol (white) 
MSNBC: Steve Capus 
CNBC: Steve Capus 

Bravo: Frances Berwick (white female) 
FearNet: Diane Robina (white) 
Oxygen: Lauren Zalaznick (white) 

Syfy: Dave Howe (white) 

USA Network: Jeff Wachtel (white) 


Weather Channel: Michael J. Kelley (white) 

ShopNBC: Keith Stewart (white) 

A&E Network (partial): Abbe Raven (white) 

Biography Channel (partial): Bob DeBitetto 
(white) 

Crime & investigation (partial): Nancy 
Dubuc (white) 

History Channel (partial): Nancy Dubuc 
(white) 

Lifetime (partial); Nancy Dubuc (white) 

Military History Channel (partial); Nancy 
Dubuc (white) 
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NBC Executive Leadership 

JEFF ZUCKER 

President and Chief Executive 

Officer, NBC Universal 

MiCt WiBASS 

Senior Vice President, Strategic 

initiatives 

■- Michael Bass was appointed Senior 
Vice President, Strategic Initiatives, in January 
2008. In this position, Bass leads initiatives in 
support of the company's strategic priorities, 
including content development, international 
expansion, cross-platform opportunities, and 
digital growth. He works closely with the senior 
leadership team to ensure continued progress 
toward the company's goats. Bass reports to Jeff 
Zucker, President and Chief Executive Officer, NBC 
Universal. 


STEVE CAPUS 
President, NBC News 

He is the No. 1 News Division 
executive and is responsible for all 
aspects of America's highest-rated and most- 
watched network News division, as well as MSNBC 
and wee News Channel. Capus is also the arbiter of 
issues involving ethics, style, standards, safety and 
other matters that affect the Division's journalistic 
bearing. Capus reports to Jeff Zucker, president and 
chief executive officer of NBC Universal. 



LYNNCAIPETER 
Executive Vice President and 
Chief Financial Officer, NBC 
Universal 

Lynn Calpeter was named executive vice president 
and chief financial officer of NBC Universal in May 
2004. She is responsible for overseeing NBC 
Universal's financial planning and operations and 
plays a key role in the company's strategic 
business initiatives. She reports directly to Jeff 
Zucker, president and chief executive officer of 
NBC Universal. 




MARCCHINI 

Executive Vice President,. Humai'i 
Resources, M8C Univer'sal 


‘ Marc A. Chini was named NBC 
Universal's executive vice president of Human 
Resources in February 2007. Chini is a GE officer 
and has been with the company for more than 20 
years. He reports directly to Jeff Zucker, president 
and chief executive officer of NBC Universal. 
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RICHARD COTTOM 
Executive Vice President and 
General Counsel, NBC Universal 

Rick Cotton was named executive 
vice president and general counsel of NBC 
Universal in August 2CM4. He supervises the NBC 
Universal Law Department, which provides legal 
advice to all NBC Universal business units for their 
ongoing operations and for new strategic plans and 
acquisitions. In addition, he oversees NBC 
Universal's global regulatory and legislative 
agenda, including the company's worldwide anti- 
piracy efforts. Cotton reports directly to Jeff 
Zucker, president and chief executive officer of 
NBC Universal 




JOHN EOC 

President, NBC TV Network and 
Media Works 


Eck continues his executive 
leadership over information technology and studio 
operations across NBC Universal's extensive 
television networks, owned stations, and digital 
media properties. He also has executive 
responsibility for the company's film and TV 
production and post-production operations. The 
studio operations group is the largest such 
operation in North America, and is one of the top 
operations of its kind In the world. 



l AlUSON GOllUST 
f’L* f* Executive Vice President, 
i Corporate Communications 

' She is responsible for 
communications policies and strategic positioning 
of NBC Universal's global assets, content, and 
executives. 



DICK EBERSOL 

Chairman, NBC Universal Sports 
& Olympics 


Ebersol has led NBC Sports for 20 
years. In December 2003, Ebersol agreed to a 
nine-year contract to continue running NBC Sports 
& Olympics through 2012, He assumed his current 
title as Chairman of NBC Universal Sports & 
Olympics in May 2004 when NBC and Universal 
merged. 


JEFF GASPIN 
Chairman, NBC Universal 
Television Entertainment 

Jeff Gaspin has overseas all 
businesses, creative production, distribution and 
marketing aspects of NBC Universal's 
entertainment television operations. He is 
responsible for show such as "The Office," "30 
Rock," "The Office," "Heroes,” "The Apprentice," 
"The Tonight Show," "Saturday Night Live," and 
the "Law and Order" franchise. 




MARK HOFFMAN 
President, CNBC 

I Hoffman oversees the world's 
leading business news network. 
He reports directly to Jeff Zucker, president 
and chief executive officer of NBC Universal. 
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PAULA MADISON 

Executive Vice President, 
Diversity, NBC Universal & 
Company Officer, Genera! 
Electric 


As tne liaison between the company and key 
national and local leaders, Madison also serves as 
the diversity spokesperson for NBC Universal. 
Madison is responsible for working with the 
company's business executives to ensure the 
organization is an industry leader in developing the 
programs and culture that will enable the company 
to better reflect the makeup of its increasingly 
diverse, globally-based customers, clients and 
audiences. 



RON MEYER 

President and Chief Operating 
Officer, Universal Studios 


' Under Mr, Meyer's leadership, 
Universal has also produced such Oscar-winning 
box-office hits as "Shakespeare in Love," 
"Gladiator," and "A Beautiful Mind." He is the 
longest serving chief of a major motion picture 
company in the history of Hollywood (he has been 
COO since 1995). His current role as President and 
COO of Universal Studios includes oversight of 
Universal Pictures, Focus Features, Universal 
Television, USA Network, the SCI FI Channel, and 
Universal Theme Parks and Resorts. 



SAUL MEHTA 

President, Business Operations, 
Strategy and Development 


' In this role Mehta is responsible for 
leading NBCU's global business strategy and 
corporate development activities, including 
Identifying industry trends and investment 
opportunities and continuing to shift the 
company's portfolio toward high-growth areas. He 
also has executive responsibility for the the 
company’s Digital Media team. Salil reports 
directly to Jeff Zucker, President and CEO, NBC 
Universal. 


MICHAEL PILOT 
President, Sales & Marketing, 
NBC Universal 

Michael Pilot was appointed 
President of Sales & Marketing in December 2006. 
Pilot has overall executive responsibility for all 
areas of the company's television networks 
advertising sales and marketing efforts. He 
reports to Jeff Zucker, President and CEO of NBC 
Universal. 



CORY SHIELDS 

Executive Vice President, Global 
Policy Strategies and Alliances 

Cory Shields was appointed 
executive vice president of Global Policy Strategies 




spearheading 


PETER SMITH 
President, NBC Universal 
International 

Smith is responsible 
international business 


for 

growth 
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and Alliances in June 2009. tn this role. Shields opportunities for NBC Universal in partnership 
serves as a high-level communications professional with key leaders in each business. His role is 
dedicated to strategically and consistently focused on better leveraging NBCU's existing 
formulating public positioning and advancing NBC international business by coordinating efforts 
Universal's global intellectual property agenda, across all of the company's divisions to build 
Shields reports to NBC Universal's President and growth, scale and synergies. 

CEO Jeff Zucker and to Executive Vice President 
and Genera! Counsel Rick Cotton. 


President, NBC Local Media 


John Wallace is President of the NBC 
Local Media Division. He oversees 
the group's ten owned-and-operated television 
stations; its online properties and digital out-of- 
home division; the local lifestyle programming 
production company, LX.TV; and the In-house 
marketing and promotion company, Skycastle 
Entertainment. Wallace reports directly to Jeff 
Zucker, President and CEO of NBC Universal. 
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Facts About Comcast Corporation 

Today, Comcast Corporation has acquired massive reach and influence on its path to 
becoming the nation's largest cable company, whose first quarter profits this year reached 
$9.2 biilion {In 2008, the company collected over $34.3 billion in revenue). Comcast owns 
multiple cable franchises in 39 states; it has 23.9 million customers; 15 million high-speed 
Internet customers, and 7 million voice customers. In context, Comcast has more customers 
than the number 2 and 3 cable operators combined; Time Warner has oniy 13.2 million 
customers and Cox Communications has 5.4 miliion customers. Essentially, for a Network or 
new cable channel to be competitive and viable, it must do business with Comcast because of 
the number of homes the company reaches. Under the merger agreement, Comcast stands to 
gain majority ownership and control of NBC Universal’s two broadcast television networks (NBC 
and Telemundo), its 26 local owned-and-operated broadcast television stations, several 
national cable programming networks, a motion picture studio, an international theme park 
business, and NBC's online content businesses. 

Comcast has 13 members on its Board of Directors. Only one is African American - 
Kenneth Bacon. Comcast has 28 corporate executives. Oniy two of their corporate executives 
are African American. Comcast has 33 Division Executives distinguished by "Comcast Cable," 
"Comcast Programming Group," and Comcast Interactive Media. Only 2 of Comcast's 22 Cable 
Division executives are black. There are no minority division executives who head Comcast's 
Programming Group (the executives responsibie for the overseeing Comcast's network 
programming. Oniy one of Comcast cable networks has an African president - the Style 
Network. There is one Latino who is responsible for advertising sales, but no minorities head 
the company's programming activities. 

A merged Comcast-NBC entity will have the unprecedented capabilities and incentives 
to impede the success of independent programmers who offer consumers alternative sources 
of news and entertainment. As the owner of both content and the means of distributing that 
content, Comcast could undermine the many independent news, sports and entertainment 
channels that compete with the channels it owns. For example, Bloomberg is one of CNBC's 
direct competitors in cable. Once Comcast acquires CNBC, it will be in the position to 
disadvantage Bloomberg by offering the channel on a digital tier outside the reach of its target 
audience. Or, if conditions are not put in place, Comcast could exert an immense amount of 
leverage in negotiating carriage agreements with Bloomberg and other competing independent 
programmers (this is evident in Comcast's disputes with Wealth TV, the Tennis Channel, and 
the NFL Network). 

Since Comcast owns multiple cable franchises in 39 different states and has 23.9 million 
customers, independent programmers would ultimately be forced to negotiate with Comcast. 
In turn, Comcast could explicitly refuse to carry the channel, suppressing the network's 
opportunity to compete and deliver an alternative news or entertainment source to the 
American public. I don't believe the consumers want the nation's largest cable operator to be 
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the gatekeeper over what the majority of American households view online and on television. 
The Federal Communications Commission must ensure that Comcast is prohibited from using 
its dominance to stifle its programming competitors. 


The merged Comcast-N8C entity will also have the capabilities and incentives to 
increase the costs consumers pay for cable and satellite TV service, and undermine competition 
between video distributors. For example, in certain markets cable operators like FiCN or 
Verizon FIOS compete with Comcast in providing Americans with an alternative cable 
subscription source. By combining NBC Universal's key programming assets (including 10 NBC 
local broadcast stations and numerous popular NBCU national cable networks) with Comcast's 
10 regional sports networks, this new programming entity will have unrivaled market power to 
demand higher prices from cable and satellite operators. Thus, as the new owner of NBC's 
"must have content" (NFL games, Bravo, ScFy Channel, MSNBC, the Weather Channel, and 
other NBC Universal content), Comcast could unfairly charge competing cable operators 
exorbitant rates to carry their content. These additional costs would likely be passed to 
consumers, increasing Internet and cable subscription rates, 

Comcast Cable Network Properties {only one network headed by a 
minority) 

• Golf Channel: Page Thompson (white) 

• ‘Style Network: Salaam Coleman Smith (African American, woman) 

• Versus: Jamie Davis 

• Big Ten Network: Mark Silverman 

• El: Ted Flarbert (white) 

• Comcast Entertainment Group: Ted Harbert (white) 

• G4: Neal Tiles (white) 

• Sprout: Sandy Wax (white) 

Comcast Cable 

Comcast has 13 members on its Board of Directors. Only one is African American - Kenneth 
Bacon. Comcast has 28 corporate executives. Only two of their corporate executives are 
African American. Comcast has 33 Division Executives distinguished by "Comcast Cable," 
"Comcast Programming Group," and Comcast Interactive Media. Only 2 of Comcast's 22 Cable 
Division executives are black. There are no minorities who head Comcast's Programming 
Group and are responsible for the management of Comcast's network programming. There is 
one Latino who is responsible for advertising sales, but no minorities head the company's 
programming activities. 
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Kenneth J. Carrig 
Executive Vice President 
Human Resources 
Comcast Cable 



David A. Juliano 
Executive Vice President, 
Marketing and Product 
Development 
Comcast Cable 



John Schanz 

Executive Vice President, 
National Engineering and 
Technology Operations 
Comcast Cable 



Tony G. Werner 

Executive Vice President and 
Chief Technology Officer 
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a Catherine A¥giris 

Senior Vice President and 
General Manager 
Communications and Data 
Services 
Comcast Cable 



Andrew Baer 

Chief Information Officer 

Comcast Cable 



Mitch Bowling 
Senior Vice President and 
General Manager of New 
Businesses 
Comcast Cable 



Greg R. Butz 
Senior Vice President 
Product Development and 
General Manager Media 
Services 
Comcast Cable 




Douglas Gaston 

General Counsel 
Comcast Cable 



Rick Germane 
Senior Vice President 
Customer Operations 


. Peter Kiriacoulacos 
i y chief Procurement officer & 
Senior Vice President 
Comcast Cable 

19 


5 Matthew Strauss 

Senior Vice President 
New Media 
Comcast Cable 
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William R. Stamper 

President, 

Comcast Business Services 
Comcast Cable 



Comcast Programming Group 

(No minorities manage network programming) 


Jeff Shell, President, Comcast Programming Group 

Jeff shell serves as President of Comcast Programming Group. In his role, Mr. Shell oversees 
Comcast's intere.sts in its national content networks and investments, including E! 
Entertainment Network, Style Network, G4, Golf Channel, VERSUS, TV One, PBS KIDS Sprout, 
CN8, and a variety of regional sports network investments and other businesses. 


Joseph M. Donnelly, Chief Financial Officer, Comcast Programming 
Group 

Joe Donnelly serves as Chief Financial Officer of Programming Group. He oversees the financial 
matters concerning Comcast Networks. 
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Page Thompson, President, The Golf Channel 

As president of television’s only 24-hour network devoted to the sport of golf, Page H. 
Thompson is responsible for overseeing all GOLF CHANNEL interests, including programming, 
production and operations, consumer and affiliate marketing, promotional strategies, home 
video and merchandising, as well as new media applications. 

Ted Harbert, President & CEO, Comcast Entertainment Group 

He recently was promoted to the new position of President & CEO of Comcast Entertainment 
Group, with oversight of the company's West Coast properties, including E! Entertainment 
Television, Style Network and the male-targeting 64 network. Today, Harbert leads an 
executive team that oversees the company's flagship network, E! Entertainment Television, 
available in 89 million homes : the rapidly growing lifestyle channel, The Style Network, in 43 
million homes : and 64 TV, now in 59 million homes . He is also responsible for directing the 
activities of E! Online. 


Jamie Davis, President, VERSUS 

Jamie Davis Joined VERSUS in September 2008 and oversees the network's day-to-day 
programming, production, marketing, finance and sales operations, while directing and 
executing an overall strategic growth plan and vision for the network. With Davis at the helm 
VERSUS has become the fastest growing sports cable network in the country, led by the 
monumental success of the 2009 NHL Stanley Cup Playoffs. 

David T. Cassaro, President, Comcast Network Advertising Sales 

Dave Cassaro oversees advertising sales for Comcast's national networks 

Sandy Wax, President and General Manager, PBS KIDS Sprout 

Sandy Wax is President and General Manager for PBS KIDS Sprout, the first and only 24-hour 
on-air, on demand and online service devoted to preschoolers and their parents and caregivers. 


Jon D. Litner, President, Comcast SportsNet 

Comcast Sports Group President Jon D. Litner, 46, is responsible for the strategy, 
programming, and day-to-day operations o/the rapidly growing Comcast Sports Group family 
of 14 regional sports and news networks. 

Diane L. Robina, President, Emerging Networks, Comcast 

Programming Group 

As President of Comcast Emerging Networks, Diane Robina is responsible for developing new 
networks and is also charged with cultivating and overseeing the conception, startup and 
operations of the newly created networks. The first of those networks - FEARnet a multi- 
platform network focused on horror films, launched in the fall of 2006. 
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Neal Tiles, President, G4 Network 

Neal Tiles joined G4 in September 2005 as president of the network. G4, the fastest growing 
network on television for 2006, launched in April 2002 and is now available in 59 million cable 
and satellite homes nationwide. The #1 podcasted cable network in America and a leader in 
VOD, G4's programming includes breaking video game industry news, trends, reviews, the 
hottest games and gear, celebrity interviews and insider opinions. Targeting the male 18-34 
audience, G4 is the first and last word on games, sports, technology, animation, interactivity, 
the Internet and broadband. 


Comcast Programming Group 

Jeff Shell 

President 

Comcast Programming Group 
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Joseph M. Donnelly 
Chief Financial Officer 
Comcast Programming Grouo 


a David T. Cassaro 

President, Comcast Network Advertising Sales 
Comcast Content 




Ted Harbsrt 

President & CEO 
Comcast Entertainment Group 
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Comcast Interactive Media 



Amy Banse 

President, Comcast Interactive Media & 
Senior Vice President, Comcast Corporation 
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Mr. Boucher. Thank you very much, Ms. Waters. Appreciate 
your statement this morning. 

We now will recognize our panel of witnesses, and they are here 
by invitation. The witnesses are here by invitation only. 

Mr. Feldman. Mr. Chairman, I had submitted to your office a re- 
quest to speak here. 

Mr. Boucher. Sir, you’re out of order. We are recognizing our 
witnesses at the hearing at this time. 

Mr. Feldman. I ask you, please, to reconsider. I have testimony 
that I 

Mr. Boucher. Sir, I’m sorry. The witnesses are here by invita- 
tion only. And we will now recognize our panel of witnesses. 

Mr. Jonathan Jackson is the national spokesperson for the Rain- 
bow PUSH Coalition, and is speaking today on behalf of that coali- 
tion. Mr. Will Griffin is President and Chief Executive Officer of 
Hip Hop OnDemand. Mr. Samuel DeSimone is the General Counsel 
for EarthLink. Ms. Paula Madison is Executive Vice President and 
Chief Diversity Officer of NBC Universal. And Joseph Waz is Sen- 
ior Vice President for Comcast Corporation. 

We welcome each of you, and without objection, your prepared 
written statements will be made a part of the record. We would 
welcome your oral summaries. And in the interest of time, because 
we only have this room until 11:00 today, we would ask that you 
try to keep those oral summaries to approximately five minutes. 
That will leave for us ample time to take questions. 

Mr. Jackson, we will be happy to begin with you. 

STATEMENT OF JONATHAN JACKSON, RAINBOW PUSH COALI- 
TION; WILL GRIFFIN, PRESIDENT AND CHIEF EXECUTIVE 
OFFICER, HIP HOP ONDEMAND; SAMUEL R. DESIMONE, GEN- 
ERAL COUNSEL, EARTHLINK; PAULA MADISON, EXECUTIVE 
VICE PRESIDENT, CHIEF DIVERSITY OFFICER, NBC UNI- 
VERSAL; JOSEPH W. WAZ, JR., SENIOR VICE PRESIDENT, EX- 
TERNAL AFFAIRS AND PUBLIC POLICY COUNSEL, COMCAST 
CORPORATION 

STATEMENT OF JONATHAN JACKSON 

Mr. Jackson. Thank you. Chairman. My name is Jonathan Jack- 
son. I’m the spokesperson for the Rainbow PUSH Coalition here in 
my father’s behalf. Reverend Jesse Jackson. 

First I’d like to say good morning, Mr. Rush, Ms. Waters and 
other members of the panel. I welcome this opportunity to speak 
to you today concerning the proposed merger between Comcast and 
NBC Universal. 

In the context of economic emancipation, I ask what is Comcast’s 
return on investment in assisting the economic empowerment of 
African American communities, and the underserved communities? 

In other words, why is it good business for Comcast to address 
two of the nation’s most important challenges; one, creating jobs, 
and, two, helping to connect every American, especially people that 
are marginalized in our country today, to vitally needed news, in- 
formation, and broadband internet services? 

With this proposed merger comes a rare, and perhaps the last 
opportunity to address critical issues in the global communications 
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landscape. Therefore, we take the following positions as this merg- 
er is considered. 

An opportunity exists to create a new global media platform now. 
The opportunity exists to create a new minority-owned venture 
that can be empowered to create sustainable opportunities now. Di- 
versity should be a top down priority in every aspect of the merger. 
The merger should not hinder new media, but help support it by 
creating new, more easily accessible technological platforms. 

On to the point of ownership. There are three minority owners 
in the Chicago market, controlling a total of three stations, or less 
than 5 percent of all of the commercial radio stations in Chicago; 
WJOB-AM 1230, is controlled out of Hammon, Indiana-based 
Vasquez Development, a Latino-female-owned company; WLTH- 
AM 1370, controlled by WLTH Radio, an African-American-owned 
company; and WVON-AM 1690, controlled by Chicago-based Afri- 
can American-owned Midway Broadcasting Company. 

In a city that’s over 40 percent African American, there’s a 
dearth of media ownership happening in Chicago today. What was 
old media — what is new media is looking more like more of the old 
media. I encourage you to let’s create the opportunity now, that the 
ship has now left the station, so to speak. And what we’re experi- 
encing now is less diversity than ever before. 

I can recall growing up when we saw an African American lead- 
ing the news on CNN, we saw them at the White House years ago, 
and today it’s none. In the City of Chicago, we have two, five, 
seven, nine, CLTV, what local networks that say you’re proud to 
service the African American community. 

We know the power of images on television. Until those persons 
that have the power assume the responsibility to project positive 
images, how can a community develop and sustain itself? 

Some people need to be held accountable today. If we look at the 
music industry, we look at the film industry, I see that there’s too 
much blame fixing on the children, and on the parents. Those cor- 
porate titans that have the power to shape the images, to shape 
the culture are not being held responsible for the music that’s 
being produced, and the music that is being distributed. Some peo- 
ple would say they’re only fulfilling the current need, that if people 
didn’t like it, they wouldn’t buy it. Well, if people don’t have a 
choice, they succumb to whatever is left before them. 

That is what I would encourage you to do. Let’s create opportuni- 
ties today. We’re going through, if you will, the third evolution, 
now into the fourth evolution of wireless technology. This Com- 
mittee has missed it all. We have food banks for over 600,000 peo- 
ple do not have adequate supply of food in the City of Chicago. 
That’s a major issue. We have broadband deserts where people can- 
not register online cannot take classes online, cannot look up infor- 
mation online. In the heart of Englewood, where we’ve seen some- 
thing very tragic happen just yesterday of another officer being 
killed in as few as two months. So, gentlemen and ladies of the 
Committee, I ask you to have that in your consideration. I yield the 
rest of my time. 

[The prepared statement of Jonathan Jackson follows:] 
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Congressional Hearings on the 
Comcast-NBC Universal Merger 

Testimony from the Rev. Jesse L. Jackson, Sr. 

President and Founder 
Rainbow PUSH Coalition 
July 8, 2010 

Good morning. I welcome this opportunity to speak to you today concerning the proposed merger between 
Comcast and NBC Universal. 

In the context of economic emancipation, I ask what is Comcast’s Return On Investment (ROI) in assisting in 
the economic empowerment of African iVmerican and underserved communities? 

In other words why is it good business for Comcast to address two of the nation’s most important challenges: 
creating jobs and helping to connect every American, especially people of color, to vitally needed news, 
information and broadband internet services?" 

With this proposed merger comes a rare -- and perhaps the last -- opportunity to address critical issues in the 
global communications landscape. Therefore, we take the following positions as this merger is considered: 

- An opportunity exists to create a new global media platform now. 

■ The opportunity exists to create a new minority-owned venture. 

- Diversity should be a top down priority in every aspect of the merger. 

- The merger should not hinder new media, but help support it by creating new, more easily accessible 
technology platforms. 

- Minority ownership and control must be a top priority. 

- Representation in high level executive positions which ultimately affects programming, hiring within and on- 
air. 


- Hire more people of color in senior level/decision making positions. 

- Comcast / NBC Universal must focus recruitment by attending HBCU/Mullicultural Career Fairs. 

- Training programs must be developed and enhanced to increase minorities in leadership roles. 

- Minority mentoring programs must be developed to encourage students and young adults to aspire to work in 
the telecom industry. 

- Spend 25% of all advertising and marketing dollars with minority-owned firms. 

- Spend 25% of all vendor dollars with minority-owned firms. 
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While the scrutiny of the merger transaction has primarily focused on the implications on national media and 
communications outcomes, this deal would be responsible for significant consequences in individual local 
markets. 

For example, the Chicago area is the nation’s third-Iargest radio and television market Despite being a large 
market, Chicago is dominated by a handful of media companies. The proposed ComcastNBC Universal merger 
will make this even worse. If this deal goes through, nearly a quarter of Chicago's commercial cable channels in 
the most popular cable package will be owned by Comcast. 

Already, just four companies control neaidy two-thirds of the Chicago area’s local news market. The owner of 
the Chicago Tribune, WGN-AM 720 and WGN-TV, controls nearly one-fifth of the local news market for the 
entire Chicago area. 

Television 

Large conglomerates, such as Tribune Co., ABC/Disney, NBC/GE and Rupert Murdoch’s News Corporation 
dominate the Chicago TV market. ABC/Disney and News Corporation together control nearly forty percent of 
the revenue in the market. News Corp., NBC/GE and Univision each own two stations (“duopolies”), 
accounting for nearly half of the full-power commercial stations in the market. After the merger, Comcast - who 
already controls much of the cable and Internet service in the city - will also control one of these duopolies. 

Only two of the 13 full-power commercial TV stations in Chicago are locally owned and operated (WJYS, an 
independent affiliate owned by Jovon Broadcasting and WCIU, an independent affiliate owned by Weigel 
Broadcasting). Jovon’s WJYS is the only commercial TV station owned by a racial or ethnic minority in the 
Chicago market. There are no full-power commercial stations in the greater Chicago area owned by women. 

Radio 

Clear Channel, CBS, Tribune Co. and Bonneville International are four national conglomerates that dominate 
the Chicago radio market, with CBS owning seven and Clear Channel owing six stations. Together, these four 
companies control nearly sixty percent of the revenue share in the Chicago market and capture over half of the 
entire Chicago radio audience. Nationwide, Clear Channel owns over 800 radio stations, CBS owns 130, and 
Bonneville owns 28. Non-local owners control over two-thirds of Chicago’s commercial radio stations. 

Ownership 

There are three minority owners in the market, controlling a total of three stations, or less than 5 percent of all 
the commercial radio stations in Chicago: WJOB-AM 1230, controlled by Hammond, Indiana-based Vasquez 
Development, a Latino- female-owned company; WLTH-AM 1370, controlled by WLTFI Radio, an African- 
American-owned company; and WVON-AM 1690, controlled by Chicago-based and African-American-owned 
Midway Broadcasting. Vasquez Development, WLTFI Radio and Midway Broadcasting each own just a single 
station. 

Media ownership in Chicago doesn’t reflect the diversity of its population. Racial and ethnic minorities are 37 
percent of the population in the Chicago TV market; 38 percent of population in the Chicago radio market; and 
nearly two-thirds of the population in the city of Chicago. However, racial and ethnic minorities own less than 4 
percent of Chicago’s full-power commercial radio and television stations. Women owm just 6 percent of 
Chicago’s full-power commercial radio and television stations, despite comprising over half the population. 

We want to make sure that independently owned and controlled minority cable networks don’t find it harder to 
gain carriage if this deal happens. 
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Back in the iate 1960s and early 1 970s, the civil rights community held out great hope that the emerging cable 
industry would be reflective of communities of color in programming, ownership and staffing. Our community 
hoped to not only own cable networks but cable franchises as well. But this simply hasn’t happened. 

Comcast is by far the biggest cable company in the country. One out of every four cable subscriber is a Comcast 
customer. 

The FCC must make sure that there’s a fair and enforceable process that ensures Comcast carries independent 
networks and programs and that there is a way for these networks to gain carriage or to resolve carriage 
disputes. The process must also ensure that Comcast won’t favor their own programming and networks over 
their competitors. 

Comcast must commit to making at least 1 0 percent of all of its networks on the basic tier - owned and 
controlled by people of color. 

In addition, we want Comcast to make public the percentage of people of color employed by NBC News, 
MSNBC and CNBC and set aggressive benchmarks to ensure they reach parity in staffing. 

We also want to make sure that entertaimnent programming owned by Comcast-NBC is also reflective of 
society and that the percentage of people of color in front and behind the camera also reaches parity. We want 
to see aggressive benchmarks to make this a reality. 

But to set aggressive benchmarks, if s critical vve have the data on the diversity in staffing at Comcast and NBC. 

Most importantly, any agreement that is reached with Comcast to increase diversity must be enforceable. 
Comcast must amend their license application to include these agreements so tliat the company is accountable to 
the promises they make. 

Finally, there is the increasing control that Comcast will have over access to broadband Internet service. 

Citizens who are shut out of the online world are less able to become educated, gain critical job skills, manage 
their own health and that of their family members, and engage in even the most basic commercial activities and 
transactions. 

Without access to broadband, marginalized groups are ill equipped to contribute to the nation’s economy, and 
they increasingly face lives of diminished opportunity. 

With people of color projected to become the majority of the U.S. population before mid-century, the rates at 
which poorer minority communities gain access to broadband have implications that go well beyond matters of 
simple fairness and equity and into the realm of strategic national importance. 

It is imperative the Comcast NBC Universal merger support the following objectives: 

1. Create Jobs. The relationship between capitol investment and job creation is key to creating high-tech jobs 
that are sorely needed. 

. Invest in and partner with minority-owned businesses. Create new opportunities through investment in 
new technologies that support broadband and wireless technology. 

3. Broadband Adoption. Establish sustainable broadband adoption efforts that aligned with key areas such as 
education, healthcare and employment that improve quality of life for African American consumers. 
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4. Employment. Reinforce policies to hire, retain promote Afiicmt Americans. 
Thank you. 
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Mr. Boucher. Thank you very much, Mr. Jackson. 

Mr. Griffin, we’ll he happy to hear from you. 

STATEMENT OF WILL GRIFFIN 

Mr. Griffin. Thank you, Mr. Chairman and members of the 
Committee, Congresswoman Waters, nice to see you again. Con- 
gressman Rush. Thank you for the opportunity to appear before 
you today to discuss the proposed combination of Comcast and 
NBC Universal, and who benefits from it. 

By way of background, I have seen the inner workings of most 
of the major media companies. While in law school, my faculty ad- 
visor was current Deputy Commerce Secretary, Dennis Hightower, 
who was the first African American President of Walt Disney Tele- 
vision. As the Director of the Harvard Consultation Project, I was 
advised by former Motown Chairman, Clarence Avant, who opened 
the door of access into the CEOs of the major record labels which 
started my career in the media industry. 

Subsequently, at McKinsey & Company’s entertainment and 
media group, I worked on project at Time Warner during its post- 
merger integration with Turner, and I remember a discussion with 
AOL and Time Warner the same discussion, which was lack of 
broadband access, lack of diversity, and it was going to be the end 
of life as we knew it for all media companies, and it didn’t work 
out for AOL for all practical purposes. I think all those intentions 
didn’t come to pass. 

But, subsequently, I joined News Corporate in the Strategy and 
Marketing Group, and for the past 10 years I’ve been an entre- 
preneur in African American media producing film with Reuben 
Cannon and Bishop TD Jakes, and ultimately running a film and 
television production company in partnership with Russell Sim- 
mons and Stan Lathan, where we created and launch Hip Hop 
OnDemand on Comcast five years ago. 

These experiences have led me to support this joint venture with 
Comcast as the controlling partner for two overwhelming reasons. 
First, Comcast has the best Infrastructure of Inclusion to build 
upon in the media industry. And, two, African American consumers 
and policy makers have more potential leverage over Comcast than 
any other media company. I do not come to this conclusion lightly, 
because there is no doubt that the history of African Americans 
and media consolidation creates a visceral negative reaction to any 
merger or consolidation. 

When I watch Congresswoman Waters’ hearings or Congressman 
Rush president over the legislation for Wall Street reform to insure 
the Side Streets and main street are protected from the excesses 
of Wall Street, I applaud. Likewise, I applauded the field hearing 
in June in Los Angeles, and I believe this hearing is vitally impor- 
tant, because I remember sitting in my dorm room in 1992 when 
Bill Cosby expressed his desire to buy the NBC network, a network 
that he turned around with African American programming, and 
was told it was not for sale. It begged the existential question, 
“Why?” 

Many African Americans remember when Fox launched with a 
focus on African American programming. They had iconic shows 
like Queen Latifah in “Living Single,” “Martin,” “Roc”, “New York 
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Undercover.” Then through a series of acquisitions, mergers, stock 
swaps and expansions into Fox News, the company has morphed 
into the monstrosity that we see today. From Queen Latifah to 
Glenn Beck. Why? 

More recently, when Viacom’s UPN and Time Warner’s the WB 
merged, the first casualties were the African American shows, 
“Girlfriends,” “Eve,” “All of Us,” “Everybody Hates Chris,” that 
made up the bulk of UPN’s line-up. Why? 

Here’s my answer; because advertisers have only been willing to 
pay for a limited amount of African American impressions, and will 
not pay for every African American view generated. It is why Afri- 
can American icons like Chicago’s legendary Johnson Publishing 
with Ebony/Jet are in decline, and it should be the subject of future 
hearings. We are just a few blocks from many of the companies 
that control the main source of revenue in the media industry, and 
I think that they should be held accountable. That’s necessary if we 
are to remove the primary barrier to growth and sustainability in 
minority media companies. Your intervention and oversight of the 
advertising industry is sorely needed. 

This is true of my own experience with Hip Hop OnDemand. At 
about the same time that we launched on Comcast, three other Af- 
rican American channels also entered into long-term distribution 
agreements with Comcast, Video OnDemand, Quincy Jones Ill’s 
channel, and TV One. Two of the other companies quickly folded 
because they couldn’t secure advertisers. Fortunately, we had Gen- 
eral Motors, the Coca Cola Company, and Reebok as charter spon- 
sors. Then foreign-owned Adidas acquired Reebok and zeroed out 
their African American marketing budget. Then CM experienced 
their problems, came to Congress to bail them out, and re-emerged 
to profitability, and they have not come back to our channel, de- 
spite the fact that we have experienced viewership growth in each 
and every quarter. If my company was paid for every one of the 
500 million potential ad impressions generated, I could have made 
my own run at NBC. 

The root of the problem is this, advertisers’ unwillingness to allo- 
cate minority marketing budgets in proportion to viewership rat- 
ings, which brings me to why I supposed this transaction. 

Comcast has the best Infrastructure of Inclusion to build upon in 
the media industry. Some of the very systems at the core of the 
Comcast media empire were birthed by African American media 
owners. The Washington D.C. cable system was founded by Bob 
Johnson, and funded by Herb Wilkins and Syncom. Syncom in Chi- 
cago, along with John Johnson and George Johnson, founded the 
forerunner of Comcast’s current Chicago Cable System. When the 
question is posed, “who benefits,” I think this history is important 
to note. This effort is all the more significant that a city founded 
by African Americans was the first to put broadband access within 
the reach for so many African Americans. Chicago was the first of 
the Comcast markets to go all digital. Analog boxes were able to 
be traded in for digital boxes at no additional cost to the consumer. 
This is particularly relevant to African Americans, because 
broadband access was considered an additional expense. When the 
digital boxes came in, it became easy to buy broadband access as 
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part of a bundle, which I believe has contributed to helping in- 
crease broadband access in Chicago. 

Chicago is very unique in the United States in that respect in 
terms of the digital divide and the ability to use cable to get 
broadband access into African American homes. As more cable 
boxes are rolled out in other markets it will help bridge the digital 
divide. 

So, I think this history of Comcast corporate structure with Afri- 
can Americans is important, because I liken this corporate family 
tree to the Thomas Jefferson/Sally Hemming descendents, it’s in 
your DNA, you might as well embrace it. 

I believe they have. I listened with great interest at the Field 
Hearing on June 7th, and I also listened with great interest to 
Congressman Rush’s Opening Statement in a March hearing with 
FCC Chairman on the National Broadband plan and its omission 
of potential benefits to Small and Minority-owned businesses. 

In 2007, when Comcast allowed all of its Chicago analog sub- 
scribers to trade in their boxes, I believe they started going in the 
direction of what you were asking them in terms of the National 
Broadband plan. True, it’s only a start, and more can be done, but 
I think this will be a big help in that direction. 

In minorities, there are substantial minorities in management 
positions among its tens of thousands of minority employees in 
Comcast. Moreover, in each of the last five years, that number has 
continued to grow at a rate greater than that of whites in the cor- 
porate structure. The minority composition is vastly superior to any 
other media company, and is eons ahead of the advertising, tele- 
communications, and financial services industries. That context is 
extremely important when we evaluate Congresswoman Waters’ 
numbers, because what she’s saying is true. But I think if you 
begin to look in terms of the direction of where Comcast is going, 
it’s headed in the right direction. 

I’d also like to highlight some examples of how having thousands 
of minorities in leadership positions at Comcast has been invalu- 
able to me as an African American media owner. 

When we launched along with three other channels, it was be- 
cause Comcast Corporate Vice President, Payne Brown, came to 
dozens of African Americans in the creative community to educate 
us on the video on demand platform, and the multi-billion dollar 
investment that Comcast was making to become the industry lead- 
er in VOD. When we saw the ability to get distribution and pro- 
gramming directly to our core viewers, we were one of the few who 
actually raised the capital, and secured the advertisers to pursue 
the opportunity. Once we were on the platform, we began to mar- 
ket our channel and get support from the African American Gen- 
eral Managers, who run the cable systems here in Chicago, Wash- 
ington, D.C., Houston, South Florida, and the entire Western Re- 
gion of the United States, are run by African American General 
Managers at Comcast. It is no coincidence in the markets with the 
larger African American populations, and African American GMs 
are our top performing markets. As part of our ongoing process of 
making viewers aware of our channel, we have supplied informa- 
tion to Comcast’s customer service teams, who are largely African 
American, and supervised by an African American female Senior 
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Vice President, it helps when explaining our channel to sub- 
scribers. 

The result is that according to a study conducted by Starcom 
Media Group, African Americans are more than twice as likely to 
use VOD than any other demographic. 

Mr. Boucher. Mr. Griffin, you have exceeded your allotted time. 
Now, if you could just wrap up, we would appreciate that. 

Mr. Griffin. Sure. 

Mr. Boucher. We will come back to you for questions. 

Mr. Griffin. Sure. Well, I was reading the pages, but I believe 
the proposed Comcast-NBCU joint venture is a step in the right di- 
rection. Thank you. 

[The prepared statement of Mr. Griffin follows:] 
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Mr. Chairman, and Members of the Committee Congressman Rush, thank you for the 
opportunity to appear before you today to discuss the proposed combination of Comcast and 
NBC-Universal and who benefits from it. 

By way of background, I have seen the inner workings of most of the major media companies. 
While, in law school, my faculty advisor was current Deputy Commerce Secretary Dennis 
Hightower, who was the first African-American President of Walt Disney Television. As the 
Director of the Harvard Consultation Project, I was advised by fomrer Motown Chairman, 
Clarence Avant, who opened the door of access into the CEO’s of the major record labels which 
started my career in the media industry. Subsequently, at McKinsey & Company’s entertainment 
and media group, I worked on projects at Time Warner during its post-merger integration with 
Turner, and then later joined News Corp. in the Strategy and Marketing Group. For the past ten 
years, I have been an entrepreneur in African-American media producing film with Reuben 
Cannon and Bishop TD Jakes, and ultimately running a film and television production company 
in partnership with Russell Simmons and Stan Lathan, where we created and launched Hip Hop 
OnDemand on Comcast five years ago. 

These experiences have led me to support this Joint Venture with Comcast as the controlling 
partner for two overwhelming reasons: 1) Comcast has the best Infrastructure of Inclusion to 
build upon in the media industry, and 2) African-Americans consumers and policy-makers have 
more potential leverage over Comcast than any other media company. I do not come to this 
conclusion lightly, because there is no doubt... 

THE HISTORY OF AFRICAN-AMERICANS AND MEDIA CONSOLIDATION CREATES A VISCERAL 
NEGATIVE REACTION TO ANY MERGER OR CONSOLIDATION 

When I watch Congress Rush preside over the legislation for Wall Street reform to ensure the 
Side Streets and main street are protected from tlie excesses of Wall Street 1 applaud. Likewise, 

I believe this hearing is vitally important because I remember sitting in my dorm room in 1992 
when Bill Cosby expressed his desire to purchase NBC (a network that he turned around with 
African-American programming) and was told it was not for sale. And it begged the existential 
question “Why?” 

Many African-Americans remember when Fox launched with a focus on African-American 
programming. They had iconic shows like Queen Latifah in Living Single. Martin. Roc. New 
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York Undercover. I'hen through a series of acquisitions, mergers, stock swaps and expansion into 
Fox News, the company has morphed into the monstrosity that we see today. From Queen 
Latifah to Glenn Beck. Why? 

More recently, when Viacom’s UPN and Time Warner’s The WB merged, the first casualties 
were the African-American shows —Girlfriends, Eve, All of Us, Everybody Hates Chris— that 
made up the bulk of UPN’s line-up. Why? 

Here’s my answer: because advertisers have only been willing to pay for a limited amount of 
African-American impressions and will not pay for every African-American view generated. It is 
why African-American icons like Ebony/Jet are in deeline and should be the subject of future 
hearings if we are to remove the primary barrier to the growth and sustainability of minority 
media companies. Your intervention and oversight of the advertising industry is sorely needed. 

This is true of my own experience with Hip Hop OnDemand. At about the same time that we 
launched on Comcast, three other African-American channels also entered into long-term 
distribution agreements with Comcast: Vibe OnDemand, Quincy Jones IITs channel, and TV 
One. Two of the other companies quickly folded because they could not secure advertisers. 
Fortunately we had General Motors, The Coca Cola Company, and Reebok as charter sponsors. 
Then foreign-owned Adidas acquired Reebok and zeroed out their African-American marketing 
budget. Then GM experienced their problems, came to Congress to bail them out, and re- 
emerged to profitability, and they have not come back to our channel - despite the fact that we 
have experienced viewership growth in each and every quarter. If my company was paid for 
every one of the 500 Million potential ad impressions generated, 1 could have made my own run 
at NBC! 

The root of the problem is this: advertisers ’ unwillingness to allocate minority marketing 
budgets in proportion to viewership ratings — which brings me to why I support this transaction. 


COMCAST HAS THE BEST INFRASTRUCTURE OF INCLUSION TO BUILD UPON 
IN THE MEDIA INDUSTRY 

Some of the very systems at the core of the Comcast media empire were birthed by African- 
American media owners. The Washington DC cable system was founded by Bob Johnson and 
funded by Herb Wilkins and Syncom. Syncom, along with John Johnson of Johnson Publishing, 
founded the forerunner of Corhcasts’ current Chicago Cable System. When the question is posed, 
“who benefits”, I think this history is important to note. This effort is all the more significant that 
a city founded by an African-American was the first to put broadband access within reach for so 
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many of its African-American residents. I liken this corporate family tree to the Thomas 
Jefferson/Sally Hemming descendents — it’s in your DNA, you might as well embrace it. 

I believe they have. 1 listened with great interest to Congressman Rush’s Opening Statement in a 
March hearing with FCC Chairman Genachowski on the National Broadband plan and its omission of 
the potential benefits to Small and Minority-owned businesses. In 2007 when Comcast allowed all of its 
Chicago analog subscribers to trade in their analog for digital boxes at no addition fee it opened the 
door to broadband internet access to all of its inner city and suburban cable subscribers, it was an 
industry first that has accelerated broadband adoption in Chicago's minority communities. In its 
official response to this committee’s questionnaire, Comcast has quantified its thousands of 
minorities in management positions and its tens of thousands of minority employees. Moreover, 
in each of the last five years, that number has continued to grow at a rate greater than that of 
whites in its corporate structure. This minority composition is vastly superior to any other media 
company and is eons ahead of the advertising, telecommunications, and financial services 
industries. That context is extremely important. But I’d like to highlight some examples of how 
having thousands of minorities in leadership positions at Comcast have been invaluable to me as 
an African-American Media owner. 

When we launched along with three other African-American channels, it was because a Comcast 
Corporate Vice President, Payne Brown, came to dozens of African-Americans in the creative 
community to educate us on the video on demand platform and the multi-billion-dollar 
investment that Comcast was making to become the industry leader in VOD. When we saw the 
ability to get distribution and programming directly to our core viewers, we were one of the few 
who actually raised the capital (from Syncom and Pacesetter Capital Group) and secured the 
advertisers to pursue the opportunity. Once on the platform, we began to market our channel and 
get support from the African-American General Managers who nm the cable systems in Chicago, 
Washington, DC, Houston, South Florida and the entire Western Region of the United States. It 
is no coincidence that the larger markets with African-American GMs are our top performing 
markets. As part of our ongoing process of making viewers aware of our channel, we have 
supplied information to Comcast’s customer service teams who are largely African-American 
and supervised by an African-American Female SVP. It certainly helps when explaining our 
channel to subscribers. 

The result is that, according to a study conducted by Starcom Media Group, African-Americans 
are more than twice as likely to use VOD than any other demographic. 

Finally, when our channel had trouble securing sponsors, Comcast packaged our channel along 
with some of their properties and was able to secure sponsors for us, which subsequently decided 
to advertise directly with us because of what we were able to deliver. 
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Moreover, Comcast has served as our syndicator and secured us distribution on Cox, Insight, 
Bresnan and other cable systems, almost doubling our distribution reach -despite the fact that 
Comcast has no equity position in our company. 

This brings me to my second reason for supporting this transaction... 

AFRICAN-AMERICAN CONSUMERS AND POLICY MAKERS HAVE MORE POTENTIAL LEVERAGE 
OVER COMCAST THAN ANY OTHER MEDIA COMPANY 

As a result of its origins in urban population centers, the bulk of Comcast’s early and current 
subscribers are African-American — the estimates range from twenty to twenty-five percent of 
Comcast’s subscriber base. If Comcast fails to live up to its Voluntary Commitments to add more 
independent channels, promote African-Americans into leadership positions, or allow minority 
media owners to purchase assets they divest, these consumers could be mobilized and have a 
direct impact by switching service providers. 

This is far more direct and immediate market leverage than minorities have over other media 
companies through the indirect impact of boycotting advertisers of networks. 

A second layer of leverage unique to Comcast is that in each of its markets, Comcast must get is 
franchises renewed and many of these major markets are run by African-American and Hispanic 
state representatives, mayors, city councils and directors of cable franchising commissions at 
both the state and local levels. If Comcast fails to live up to its commitments, we can prevail 
upon these officials to act and apply greater conditions upon renewals of cable franchise 
agreements. 

This leverage is effective and even more potent when combined with the Hispanic influence at 
the state and local level in the Western and Southern regions that represent the core sources of 
Comcast’s future growth plans. 

Now some have called for Congress and the FCC to exercise regulatory leverage at the federal 
level by mandating that Comcast set aside twenty-five channels for African-American media 
owners, defined as 1 00% African-American owned. It is not that the demand is too high, it is that 
the demand is unworkable for a couple of reasons. 

If you define African-American Media Ownership at 100% , that undercuts the long-standing 
and important work that Congressman Rush and Rev. Jackson with his Rainbow PUSH Wall 
Street Project have fought for for years — namely, getting Public Pension funds to invest in 
minority asset managers who in turn invest in minority media firms like Radio One and Hip Hop 
On Demand. Although we control the voting equity (and in our case almost all of the equity), we 
are still not considered African-American owned by some. This untenable definition may explain 
why we have not received an invitation, call, email, or even a Facebook friend request to join the 
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Coalition of African-American Media Owners. The definition creates a coalition that is so 
exclusive that there is nobody there. The idea that the Company that Cathy Hughes founded and 
she and Alfred Liggins built that reaches tens of millions of African-Americans each day through 
Tom Joyner, Roland Martin and thousands of African-American employees is not Black enough 
almost disqualifies someone from a serious discussion of African-America media ownership. 
This line of racial purity in public policy almost cost us a chance at American History. Our 
President is Black enough. And so is TV One and so is Hip Hop On Demand. 

This proposed myopic approach attempts to measure African-American media ownership with a 
protractor, when what is truly needed is a compass. The True North is heading in the direction of 
greater distribution access on more platforms, increased leadership inside of media companies, 
and combining our influence to secure our fair share of advertising dollars. True North is also 
exercising our potential leverage by staying connected to our viewers and communities and 
working together to develop the next generation of African-American media owners to the travel 
along the trails we blaze today. 

For all the reasons stated above, I believe the proposed Comcast-NBCU Joint Venture is a step in 
the right direction. 
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Mr. Boucher. Thank you very much, Mr. Griffin. 

Mr. DeSimone. 

STATEMENT OF SAMUEL DESIMONE 

Mr. DeSimone. Good morning, Chairman Boucher, Chairman 
Rush, Representative Waters. Thank you for inviting me to testify 
today on behalf of EarthLink. 

EarthLink is one of the national’s largest, oldest independent 
internet service provider. And by independent, we’re not affiliated 
with facilities-based provider of telephone, cable, or satellite serv- 
ices. We serve nearly 2 million customers nationwide with dial-up, 
broadband, and other internet services, and frequently receive 
awards for our customer service innovation. 

I appear today to urge that the approval of the proposed merger 
between Comcast and NBC be conditioned on Comcast’s entering 
into contractual arrangements with independent ISPs, like 
EarthLink, for wholesale, non-discriminatory broadband access, 
services at reasonable rates and terms. 

Since EarthLink’s founding in the dial-up in the mid-1990, our 
mission has always been to provide consumers a fast, unfiltered di- 
rect connection to the content of the entire World Wide Web. 
EarthLink is one of the only ISPs out of thousands that offered 
dial-up access business that has been competing in the broadband 
market during the last decade. 

As we look at the emerging broadband services and the proposed 
merger, we believe independent ISPs can and should play an im- 
portant role in the broadband marketplace. The proposed merger 
would significantly change the US media and internet landscape. 
A dramatic increase in the scope and scale of Comcast’s control 
over the programming and content, combined with its dominant 
gateway control of the broadband network raises the risk that this 
will result in less competition, less consumer choice, decreased in- 
formation diversity, reduced broadband investment and higher cost 
for consumers. 

The merger will create even broader economic incentives for 
Comcast to deny wholesale broadband access to competing ISPs. 
These enhanced incentives will flow from Comcast’s need to protect 
the incumbent cable and anything you have to protect the growth 
of online video. It is reasonable to expect the push for Comcast to 
address these online stresses and formulate a business strategy, 
such as, one, tying consumer access to online content to a cable TV 
subscription so that the two can either break the bundle or cut the 
cord. Two, engage in broadband network practices that discrimi- 
nate against competing online video distributors. Three, withhold 
information involving rivals from Comcast and NBC affiliated pro- 
gramming and content. Four, enforcing conceptual description of 
the current cable carriage agreements that prevent video program- 
mers from offering further linkages to other online competitors. 
Five, increasing the slice of broadband access especially in areas 
where it’s the only high-speed provider to discourage its use for on- 
line video. 

Whether distinctly or in combination, these strategies would 
harm consumers by forcing them to purchase bundles of services 
they do not need or want, and at higher prices for Wholesale 
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Broadband Access Service. U.S. consumers would have more 
choices of broadband providers to access this new generation of 
internet services. 

In these difficult economic times, this choice would give con- 
sumers the option to break the bundle and purchase only the serv- 
ices they need. Independent ISPs will have strong incentives to 
bring consumers independent video without bundling of services 
that dominates the market today. In such an environment, a di- 
verse array of independent video programmers will also benefit be- 
cause independent broadband ISP will have no incentive to restrict 
access to their programming. The resulting competition for content 
diversity will help keep cable prices in check. 

These arrangements should be modeled on our successful ar- 
rangement with Time Warner Cable. Our original agreement with 
Time Warner arose from conditions imposed by the FCC on the 
AOL-Time Warner merger in 2000, under which Time Warner 
grants us the right to provide our award-winning service to con- 
sumers over their cable network, and in exchange we pay a mutu- 
ally agreed upon fee to Time Warner. This agreement was renewed 
in 2006, and continues to he mutually beneficial today. We have 
found that bringing consumers a valuable, competitive alternative 
helps drive broadband adoption and usage. 

EarthLink’s recommended solution is simple, narrow, low-cost, 
easy to implement, and has already proven to be effective in the 
marketplace. EarthLink believes competition would help U.S. con- 
sumers fully realize the power of diversity, and the possibilities of 
the internet. Thank you, and I look forward to your questions. 

[The prepared statement of Mr. DeSimone follows:] 
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Good morning, Chairman Boucher, Chairman Rush, other members of the Committee, 
thank you for inviting me to testify today on behalf of EarthLink. 

My name is Samuel R. DeSimone, Jr. and 1 am General Counsel and Secretary of 
EarthLink, Inc. EarthLink is one of the nation’s largest independent' Internet Service Providers 
(ISPs), with approximately 750.000 broadband and 900,000 dial-up Internet access subscribers. 
Since the dawn of retail broadband in 1998, EarthLink has actively pursued the rollout of 
broadband Internet access services to Americans throughout the country, building value-added 
consumer offerings that utilize wholesale broadband transmission inputs from Broadband 
Providers. Today, EarthLink delivers broadband to hundreds of thousands of American 
consumers, who enjoy EarthLink’s nationally-recognized and award-w'inning broadband Internet 


' An “independent” ISP i.s a provider of Internet access and related ser\'ices that is not affiliated with a 
facilitie.s-based provider of telephone, cable or satellite services. 
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access services? EarthLink has the experience and history promoting broadband innovation and 
choice for consumers that few, if any, companies can rival. For years, EarthLink has been at the 
forefront of the effort to ensure that consumers have the opportunity to experience innovative, 
affordable and competitive ISP services. 

1. INTRODUCTION: STAKES ARE HIGH FOR CONSUMERS AND THE 
GROWTH OF THE INTERNET. 

The proposed combination of Comcast-NBCU would create a communications and 
information behemoth that will alter the American media landscape. The “new” Comcast would 
control a vast swath of the media, including the nation’s largest cable network, numerous cable 
channels, broadcast programming, national, regional and local programming networks, major 
market broadcast stations, interactive video services, video on-demand and pay-per-view 
services, online video distribution, online interactive services and programming guides, theatrical 
motion picture production and content, wireless Internet services, and substantial Internet 
content. 

The dramatic increase in the scope and scale of Comcast's control over programming and 
content, combined with its dominant gateway control over the broadband access network, raises 
the risk that the transaction will result in less competition, diminished choice, decreased 
information diversity, reduced broadband network investment, and higher costs for consumers. 
At a time when broadband-driven online platforms are beginning to usher in a new era for 


“ .Among EarthLink’s awards are: Highest in Customer Satisfaction Among Dial-Up Internet Service 
Providers, J.D. Power and Associates, in 2007 and 2008; Top Three in Customer Satisfaction Among DSL 
Providers, East and West Regions, LD, Power and .Associates, 200S; Highest in Customer Satisfaction 
Among Residential Internet Service Providers, West Region, J.D. Pow'er and Associates, 2009; Top Three 
in Customer Satisfaction Among Residential Internet Service Providers (lied with Verizon), South Region, 
.I.D. Power and Associate.s, 2009. 
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consumers to view, share and interact with innovative video programming, there is a serious risk 
that this promise could be cut short. 

In economic terms, as explained in the attached report of Professor Simon Wilkie, the 
proposed combination has both vertical and horizontal impacts upon competition that undermine 
the public interest. 

II, THE MERGER COULD HARM CONSUMERS IN AT LEAST THREE WAYS 
1. Reduced Internet Sendees Available to Consumers 

The merger will create even stronger incentives for Comcast to deny wholesale 
broadband access on reasonable terms to competing ISPs, which can offer consumers a choice of 
Interrierproviders. ' These enhanced economic incentives to block ISP competition flow from 
Comcast’s needs to protect its incumbent cable revenues as well as NBC revenues from the 
threat of the Internet. Today, consumers have very few choices when it comes to the broadband 
pipe into the home. Unfortunately, the merger will only make it worse for consumers who want 
a different choice — and some competition -- of ISPs. 

The last-mile high-speed Broadband Access Service market today is characterized by a 

lack of competition, high entry barriers, and high end-user switching costs. FCC data 

consistently show that Broadband Access Service is overwhelmingly offered and provided only 

by either the incumbent wireline telephone carrier or the incumbent cable company, presenting a 

classic economic case of duopoly, with market control by just two dominant providers,^ The 

most recent data of the FCC confirms that, while approximately two-thirds of residential high- 

’ See, e.g., FTC v. HJ. Hemtz, 246 F.3d 708, 724 (D.C. Cir. 2001) (“In a duopoly, a market with only two 
competitors, supracompetitive pricing at monopolistic levels is a danger.”); United States Dept, of Justice 
Antitrust Div. and Federal Trade Commission, 1992 Horizontal Merger Guidelines, 57 Fed. Reg. 41552, 
§ 0.1 (1992) (“where only a few finns account for most of the sales of a product, those firms can exercise 
market power, perhaps even approximating the performance of a monopolist. . .”). 
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speed connections are at 3 Mbps or higher, only the cable and incumbent telephone companies 
offer such services, with little evidence that mobile data offerings offer a competitive alternative 
at this time.'* The FCC’s National Broadband Plan also found that this market is substantially 
non-contestable: “Building broadband networks — especially wireline — requires large fixed and 
sunk investments. Consequently, the industiy will probably always have a relatively small 
number of facilities-based competitors, at least for wireline service.”^ 

The U.S. Department of Commerce’s NTIA agrees that consumers frequently have 
limited, and often no, choice among broadband access providers,^ The U.S. Department of 
Justice has further concluded that consumers seeking to use the most bandwidth-intensive 
applications may have only a single viable choice of broadband access provider.’ Importantly, 
and as the FCC described in its National Broadband Plan, the current broadband duopoly is 
receding to a monopoly market, as approximately 75% of U.S. consumers “will likely have only 
one service provider (cable companies with DOCSIS 3.0-enabled infrastructure) that can offer 
very high peak download speeds.”* Further, the significant switching costs associated with this 
market, including long-term contracts with consumers, the bundling of voice and video services, 
specialized CPE that must be installed to change providers all lend advantages to the early-on 
legacy entrants and limit consumer choice. 


'* See High-Speed Services for Internet Access: Status as of December 31, 2008, FCC Report, Chart 11,13 
and Table 6 (rel Feb, 2010), 

’ Federal Communications Commission, Connecting America: The National Broadband Plan at p. 36, 
GNDkt. 09-51 (rel. Mar. \ 6,20\0) (“National Broadband Plan”). 

’’ See Letter from Lawrence Striekling, Assistant Secretary for Communications and Infonnation, Dept, of 
Commerce, NTIA, to Julius Oenachowski, Chairman, FCC, at 3, GN Dkt. 09-51 (filed Jan. 4, 2010) 
(“NTIA NBP Letter”): id, at 6 (broadband is at best a duopoly in many areas of the country). 

^ See Ex Parte Submission of the Department of Justice to FCC, at 14, GN Dkt. 09-51 (filed Jan. 4. 2010). 
* National Broadband Plan at p. 42. 
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For consumers, this has meant that even as broadband providers’ deployment costs 
continue to fall,"* consumer prices have increased,"* with the greatest increases in markets where 
only one broadband provider offers service." 

Comcast’s refusal to offer EarthLink wholesale services in the majority of its footprint 
has essentially excluded EarthLink and other independent ISPs from providing consumers a 
choice of competitive broadband services in many markets where Comcast is the only high- 
speed option. EarthLink’s current contractual arrangement with Comcast is limited 
geographically in scope to the Boston, Seattle, and Houston markets, as well as a few other 
relatively small metropolitan areas, which represent only a small fraction of consumers passed by 
Comcast, Moreover, the pricing of this limited arrangement renders the wholesale service 
uneconomic for consumers. As a result, competition and consumer choice is further constrained. 

2. Reduced Access to Online Content 


The growth of broadband Internet usage is converging traditional television and online 
video, creating new platforms for video programming distribution. No longer limited to the 
traditional linear video programming from broadcasters and multichannel video program 
distributors (MVPDs), consumers are increasingly turning online to enjoy a wide range of “over- 


’ See Costs of Providing Broadband Dropping, Broadband DSL Reports (May 4, 2009), available at 
http://www.dslreports.com/shownews/Cost-Of-Providing-Broadband-Dropping-K)2253 (noting, for 
example, an 1 8% drop in Time Warner Cable’s costs of providing service from 2008 to 2009). 

"* See Saul Hansell. As Costs Fall, Companies Push to Raise Internet Price, New York Times (Apr. 19, 
2009), available at http://www.nytimes.com/2009/04/20/business/20isp.html?_r=l (while it costs 
Comcast an average of $6.85 per home to double Internet capacity W'ithin a neighborhood, its upgraded 
higher speed services are priced at over three times existing 8 Mbps services). 

" See John B. Horrigan, Home Broadband Adoption 2009, Pew Research Center Publications (Jun. 17, 
2009), available at http://pewintemet.org/Reports/2009/10-Home-Broadband-Adoption-2009/3- 
Connections-costs-and-choices/5-Choice-and-price.a.spx?r=l. (“.Among broadband subscribers who 
report that one company serves their area, the average monthly bill is $44.70. Among broadband 
subscribe[r]s who report that more than one company serves their area, the average monthly bill 
is $38.30.”). 
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the-top” video, including user-generated content, web-originated entertainment, educational 
programs, and news, political, religious, and public affairs programming. Online video program 
distributors (OVPDs) and other online video programming sources like MUZU TV, Vimeo, 
Veoh, Vudu, Sony, YouTube, blip.tv, Netflix and a growing number of others offer a range of 
content, choice and interactivity that is often superior to linear television. The consumer impact 
is already beginning to be felt: 800,000 households have dropped their cable television 
subscription entirely in favor of online options and this number is expected to grow to 1.6 
million by 201 1.'^ 

For the public, the evolution of online video is increasing innovation, facilitating user 
interaction, sharing and creation of video, enhancing consumer experiences, and driving greater 
broadband adoption and usage. In addition to accessing professional video, online users can also 
tap into amateur videos on an enormous range of topics vvhen choosing what to watch. Users are 
also able to upload their own responsive videos to what they see on the OVPD services (e.g., 
responding to political programming with a different opinion, or uploading a “sequel” to 
professional programming); post instant commentary and reviews of programming; share content 
with others; and integrate video into other online content such as social media, web forums, and 
other online communities. 

The costs and ease of market entry in the OVPD market substantially enhances diverse 
and minority viewpoints. Since online video runs “over the top” of an existing broadband 
network, it does not require the massive expenditure of technology, capital, and time typical to 
provide MVPD services. Barriers to entry are lowered further by elimination of prolonged 

Erick Schonfeld, Estimate: 800,000 U.S. Households Abandoned Their TVs for the Web, TechCrunch 
(Apr. 13, 2010), available at http;//techcrunch. com/2010/04/1 3/800000-househoIds-abandoned-t\'s-web/. 
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placement negotiations with program networks and broadcast stations, and/or MVPDs. Further, 
since the content is online and publicly-available, the OVPD market has low service switching 
costs for consumers. OVPDs can akso help free consumers from the service bundles commonly 
encountered with MVPD service. 

It is reasonable to expect the post-merger Comcast to fonnulate business strategies and 
actions that address these exciting but threatening online developments. Comcast makes 
significant revenues from the operations of its traditional cable television business. Moreover, 
both Comcast and NBCU earn significant revenues from payments for programming carriage 
from MVPDs. In short, Comcast’s economic incentives are such that it fares far better by 
ensuring that online video does not develop as a substitute for cable television service. 

Post-merger, Comcast has the ability to take a number of actions to address the growing 
online threat, including: (i) tying consumers’ access to online content to retention of a cable 
television subscription so that consumers can neither “cut the cord” nor “break the bundle;” (ii) 
engaging in broadband network practices that block, degrade, or discriminate against online 
traffic to or from OVPD competitors and consumers; (iii) setting the capacity of bandwidth 
allocated to its Broadband Access Service at such a low level, or engaging in similar network 
configurations (while reserving capacity for its affiliated IPTV oITerings), so as to effectively 
foreclose unaffiliated OVPD services; (iv) withholding or raising OVPD rivals’ costs of access 
to Comcast and NBCU affiliated programming and content; (v) obtaining contract restrictions 
from providers of unaffiliated video programming as part of cable carriage arrangements that 
prevent unaffiliated video programmers from offering programming to OVPD competitors; and 
(vi) increasing the price for standalone broadband access service, especially in areas where it is 
the only feasible high-speed provider, to discourage its use for online video. 
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Whether singly or in combination, these actions may significantly harm consumers and 
impede broadband adoption and use. Further, with fewer online outlets available, these actions 
could also have negative impacts on independent programmers, and the diversity of information 
sources and perspectives available to the American public. With fewer voices, and fewer OVPD 
channels for expression, local, minority and underrepresented groups in the U.S. will be 
particularly harmed. 

3. Higher Prices and Less Choice for Consumers 

In these difficult economic times, consumers are looking to reduce costs by using an 
attractively-priced, standalone broadband Internet service rather than subscribing to a more 

expensive bundle offered by incumbent providers such as.. Comcast .This. trend . wilLincrease. as 

online video develops further. Moreover, the resulting competition and content diversity of 
broadband video could help to keep cable prices in check and support innovation and investment 
by all broadband content and service providers, helping to drive broadband deployment, 
adoption, and competition. 

Unfortunately, for the reasons discussed above and in Professor Wilkie’s attached report, 
the merger may increase Comcast’s incentives to offer only the bundle and to prevent 
independent ISPs from offering a standalone broadband alternative. This will mean that 
consumers cannot “break the bundle” of high priced offerings when consumers only w'ant - or 
can only afford — one or two services in the bundle. Comcast will also have an even greater 
incentive to stop customers from “cutting the cord” - choosing online video rather than a cable 
television subscription — to save on cable television subscriptions that consumers may no longer 
be able to afford. 
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111. A SIMPLE AND LOW-COST STRUCTURAL SOLUTION; WHOLESALE 
STAND-ALONE ACCESS FOR ISPs 

EarthLink believes there is a simple, cost-effective, and proven remedy to address several 
of the potential harms resulting from the Comcast-NBCU merger. Federal regulators should 
condition approval of the transaction upon the provision by Comcast of nondiscriminatory 
wholesale standalone Broadband Access Service to at least four independent ISPs across the 
Comcast broadband territory at reasonable rates and terms. This condition would use the 
successful broadband access condition adopted by the FTC in the AOL-Time Warner merger 
approval as a model, as it has proven to be a success for broadband consumers and an efficient 
nudge toward market-based arrangements that meet consumer needs. Notably, this wholesale 
access cohditibh w "also pay Cbrhcast a reasonable fee for use "CT 
service, thus expanding Comcast’s network to new users that cannot afford Comcast bundles and 
enhancing broadband adoption on terms that are commercially reasonable for both Comcast and 
the independent ISP. Consumers, however, are the greatest beneficiary - they will have a choice 
of ISP, and have the chance to save money by choosing just broadband access service. 

Further, such a condition mitigates Comcast’s strong incentives to pursue a strategy to 
prevent unaffiliated OVPDs from establishing a foothold, and W'ould nudge Comcast toward an 
open model. At the same time, the condition will allow unaffiliated ISPs to support the market 
for online programming and content by providing an Independent avenue for distribution. 
Additionally, competitive broadband alternatives increase tlie incentives of all broadband 
providers to offer better services in order to compete. Over time, the success of independent 
ISPs will contribute to reducing Comcast’s incentives to tie the availability of online content to a 
cable subscription, benefiting all consumers. Further, independent broadband access providers 
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will increase the ability of consumers to “cut the cord” by eliminating cable television service. 
This, in turn, will restrain Comcast from raising cable prices in order to retain consumers. 

Additionally, the condition will also increase the diversity of information sources, a basic 
tenet of communications policy. Ensuring that independent voices have distribution options 
outside of Comcast, including through unaffiliated OVPDs and ISPs, increases the diversity of 
viewpoints and independent programming for all consumers. This is especially important for 
underserved minority and disadvantaged populations who rely on the Internet to distribute their 
messages. The emergence of online video and development of unaffiliated OVPDs has the 
potential to allow independent voices to reach large and diverse audiences. 

IV. CONCLUSION 

Thank you again for the opportunity to testify today. 1 look forw'ard to answering any 
questions you may have. 
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Mr. Boucher. Thank you very much, Mr. DeSimone. 

Ms. Madison, we’ll he happy to hear from you. 

STATEMENT OF PAULA MADISON 

Ms. Madison. Thank you. Chairman Boucher, Representatives 
Rush, Buyer, and Waters, it’s a pleasure to he here today in Chi- 
cago to discuss the Comcast-NBC joint venture. 

As the home of two iconic African American-owned media busi- 
nesses, a professional and personal friend and hero of mine, the 
late, great Vernon Jarrett, the Dean of Black Journalism, the 
windy city is a fitting backdrop for today’s hearing. 

My written statement discusses in great detail the consumer- 
and innovation-related benefits of the deal, so I’d like to use my 
opening statement to highlight another important issue, the posi- 
tive impact that this transaction will have on diversity. 

Although I currently serve as the Chief Diversity Officer for 
NBCU, and report directly to our President and CEO, Jeff Zucker, 
my career with the company began more than two decades ago in 
the newsroom as an Assistant News Director at WNBC, our flag- 
ship station in New York City. 

As I rose through the ranks of NBCU to become the first African 
American female President and General Manager of KNBC in Los 
Angeles, I experienced first-hand the company’s commitment to di- 
versity. During those years, I also made it a personal and profes- 
sional priority to recruit, cultivate, and promote talented executives 
of color, so when Jeff Zucker approached me in 2007 about leaving 
the helm of KNBC to assume the role of Chief Diversity Officer, it 
was an opportunity that naturally complemented my career in the 
company. 

I decided to take on the new challenge, not because I needed to, 
but because I believe in NBC Universal, and remain deeply com- 
mitted to helping people of color, both new hires, and existing ex- 
ecutives succeed in the media and entertainment industry. 

One powerful example of the diversity issue within our company 
is my dear friend, Celia Chavez, the dynamic President and Gen- 
eral Manager of WSNS Telemundo here in Chicago, who’s here 
with us today. A 22-year veteran of the television business, Celia 
joined Telemundo in 1995, and has served in senior leadership 
roles in several major markets across the country, including Los 
Angeles, San Antonio, Los Vegas and Denver. 

Since joining WSNS here in Chicago, Celia has launched several 
new programs, including Hablando Claro, Speaking Clearly, a pub- 
lic affairs show focused on helping Chicagoans improve their daily 
lives. This city, NBC Universal, and Telemundo are all lucky to 
have Celia on their team. 

On the issue of diversity, enormous progress has been made in 
the five months since Mr. Zucker and Mr. Roberts testified at 
length before this Committee. Through a longstanding ongoing 
open dialogue, we’ve made real progress in addressing important 
issues raised by organizations representing communities of color, 
as well as some concerns members of Congress, as you heard here 
today. 

In early June, as an outgrowth of these talks and our own inter- 
nal discussions, Comcast-NBCU announced a comprehensive series 
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of formal joint diversity commitments covering a wide range of 
areas, workforce recruitment and career development, supplier di- 
versity, media ownership, programming, and community invest- 
ments and partnerships. 

In recent weeks, these important careers have been supple- 
mented by an agreement among Comcast-NBCU, and several 
prominent organizations, including the National Council for La 
Raza, the Hispanic Association on Corporate Responsibility and the 
National Hispanic Media Coalition. 

I’d like to take a minute to draw your attention to some key de- 
tails of the joint diversity commitments, which are attached in full 
to Joe Waz’s testimony. Although I hope you’ll have an even closer 
look at these documents, which I have here with me in order to 
better understand the depth and breadth of the commitments, let 
me point out some of the highlights of this document. 

At their core, these commitments not only build upon the success 
of past efforts at NBCU, but break new ground. Whether it’s the 
establishment of four new external diversity councils to advise sen- 
ior management, or the commitment to increase diversity among 
executive ranks with the assistance of professional search firms 
with proven track records of success, or the continued expansion of 
the geographic footprint in original programming budgets at 
Telemundo, or the significant increases in minority procurement 
and community philanthropic investments. These deals include 
concrete and tangible benefits for those who, like me, care deeply 
about diversity. 

As a veteran of the broadcast news business, I also want to men- 
tion the positive impact the Comcast-NBC new joint venture will 
have on free over-the-air broadcast television and news. By permit- 
ting to invest going forward in Telemundo and NBC News owned 
and operated stations, Comcast is clearly demonstrating its willing- 
ness to support this important industry, which millions of families, 
a disproportionate percentage of whom are low-income and minor- 
ity, continue to rely on for their news, weather, sports, and enter- 
tainment programming. 

This deal does not resolve all of the unanswered questions, or 
solve every problem industry faces, but one thing is clear. It is an 
important and significant step in the right direction. As Vernon 
Jarrett famously said in his last column before retiring, the strug- 
gle goes on. And just as I have for the past 20 plus years, I remain 
committed to continuing an open dialogue with anyone and every- 
one who is willing to work collaboratively and productively with 
NBC Universal, and the industry as a whole, as we take positive 
strides forward in advancing the cause of diversity. I look forward 
to answering the Subcommittee’s questions. Thank you. 

[The prepared statement of Ms. Madison follows:] 
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Chairman Boucher, Representative Rush, Members of the Committee, and Members of 
Congress: Thank you for the opportunity to appear at this hearing on the proposed sale of NBCU 
to a joint venture between Comcast and GE. 

I began my career as a reporter and worked as a professional journalist and news 
executive for more than 30 years. In 1989, 1 joined WNBC - NBC's flagship station in New 
York City - as the assistant news director. I then became Vice President and News Director in 
1996. In that year, WNBC’s newscast was ranked number one in every day part for the first time 
in 16 years. In 2000, 1 became the President and General Manager of KNBC in Los Angeles as 
well as the regional GM for both of Telemundo's LA stations. 1 also took on the role of NBC's 
Senior Vice President, Diversity. For my last two years as the QM of KNBC (2006-2007), 
KNBC led NBC's owned and operated stations in profitability for the first time in the Division's 
history. In May 2007, NBC Universal President and CEO JeffZucker announced that diversity 
would be one of his five strategic priorities for NBCU and asked me to work on diversity full 
time and to serve as the company's Chief Diversity Officer reporting directly to the CEO. I 
appear before you today as a 2 1-year NBC veteran who now serves as Executive Vice President, 
Diversity, for NBCU and as a GE Vice President. 

NBCU has a long association with the City of Chicago. Our two Chicago stations, 

NBC 5 and Telemundo, together employ more than 302 people in this city. We are proud of the 
quality they offer: the Illinois Broadcasters Association has repeatedly named NBC 5 Station of 
the Year, and together, these stations have tied for or won more Emmy's than any other Chicago 
station the past two years. The relationship between NBC 5 and Telemundo, which is led by my 
friend Celia Chavez, has resulted in a bilingual, co-located news operation. The stations are fully 
integrated and share many functions, while at the same time they maintain a strong individual 
voice. 


NBC Universal’s movie division is also no stranger to Chicago. We have made four 
movies in Chicago over the last four years: “Little Fockers: Meet the Parents 3”; “Public 
Enemies”; “Couples Retreat”; and “The Express.” These four films injected over $50 million 
into the local economy, including paying some 8,000 local workers almost $27 million in wages. 



65 


These examples illustrate the importance of Comcast’s commitment to grow all the NBCU 
businesses: a thriving NBCU means more investment and more jobs for reporters, actors, 
writers, truck drivers, caterers and drycleaners in Chicago and all over the United States. 

Today I would like to address two subjects - first, the overall benefits of this transaction, 
and second, the impact and benefits this transaction will have on diversity, a subject that 
members of this Committee asked about on February 4 and have continued to address since then. 

The heart of this deal is about joining Comcast's world-class technological distribution 
capabilities with NBCU's world-class content production. Comcast is committed to investing in 
NBCU to support and enhance both the quality and the quantity of our content and to exploring 
ways to generate more options for consumers to enjoy that content. That new investment by 
Comcast is critical. It will benefit the content production community generally - as well as the 
audiences who love NBCU programming and films. And as Comcast has explained, it will use 
its advanced platform to deliver the benefits of the "anytime, anywhere" delivery options that 
today's consumers demand - not only for our terrific NBCU content, but for content from 
producers large and small, black and white and brown. In such a competitive and dynamic 
industry, this deal will make both partners better and more vibrant competitors. 

At the time this deal was announced, we believed strongly that the whole of our 
combined entities would be greater than the sum of its parts, benefiting consumers, viewers, 
communities, our companies and the broader entertainment industry community. Since we last 
appeared before this Subcommittee, that belief has only been strengthened by recent 
developments. We are also proud that a growing number of others have also reached the same 
conclusion. For example, we have reached an agreement with the NBC affiliates that provides 
them assurances that Comcast’s commitment to the broadcast business is strong and meaningful, 
and they have given their support for the transaction. Given the critical importance of our 
partnership with our broadcast affiliates, this is a very significant and welcome development. 
Similarly, Comcast has reached an understanding with the non-NBC affiliates that assures them 
about the separation and integrity of retransmission consent negotiations following the deal’s 
closure. 

Beyond these affiliate agreements, we have also made progress in other areas since our 
last appearance before you. Specifically, in light of the focus by many Members of Congress on 
diversity issues, Comcast and NBCU have made an unprecedented series of commitments on ail 
aspects of diversity within the two companies. Ranging from diversity in programming and 
news to diversity in procurement, workforce development and philanthropic investment, these 
commitments demonstrate the high priority we place on these issues and the seriousness of 
purpose we bring to improving diversity in both companies following the transaction. (The 
companies’ commitments on diversity issues are described more fully later in the testimony and 
in the attached summary, “Comcast and NBCU's Summary of Diversity Commitments”.) It is 
important to recognize that these commitments are the result of many months of extensive 
conversations with leaders of some of the most influential diversity organizations in the country. 
Lastly, the growing number of voices that have expressed their support for the transaction gives 
further evidence of its broad appeal and the wide array of benefits it would bring to consumers 
and the public. Flundreds of letters in support of the transaction have been filed, ranging from 
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Members of Congress and governors all the way to grassroots organizations, citizens, 
stakeholder groups and local officials -- including one from Mayor Daley. These statements of 
support reinforce our view that this transaction will be good for our consumers, for our 
companies, for greater diversity within our companies, and for the communities where we work 
every day. 

I. Benefits of the Comcast/NBCU Joint Venture 


On February 4, this Committee heard from our President and CEO, Jeff Zucker, and 
Comcast's CEO, Brian Roberts, on the many benefits of the proposed transaction. Let me briefly 
outline the benefits this transaction will bring. 

A. Investment in NBC and Content Production 


Comcast's support for investment in the new NBCU's content creation will benefit 
consumers by assuring and expanding the supply of high quality content. In turn, this support 
also benefits the broadcast, cable and film production communities. Importantly, this support 
also extends to local and diverse programming. This much-needed investment will preserve and 
create sustainable media and technology jobs, benefiting the content production community 
generally. 

I. Broadcast 

The NBC broadcast network has been an iconic brand for more than 75 years. Over that 
entire time span, NBC has been committed to producing high quality, desirable and popular 
programming for the American viewer. 

The broadcast side of our business has faced significant challenges in recent years, as 
stations have come under increasing financial pressure and have searched for additional revenue 
streams to remain viable. As part of this transaction, Comcast has committed to maintaining 
NBC's free, over-the-air broadcast service through our stations and local affiliates across the U.S. 

This commitment is an enormous benefit of the transaction, in our view, and it has been 
greatly underappreciated. Because a significant proportion of diverse communities continue to 
rely heavily on broadcast for their television viewing, Comcast's commitment to free over-the-air 
television will be particularly important to these communities. And it will also give NBCU the 
resources it needs to keep free over-the-air service, including local news, available and of high 
quality. 


Comcast's commitment to NBC's broadcast business has critical importance for our 
broadcast production. In this upcoming season, NBC has commissioned 20 new pilots, more than 
either CBS or Fox. As we strive to offer quality programming that will attract large audiences, 
we welcome Comcast's commitment to invest in and sustain production of our programming. 

Comcast has also committed to work to find a sustainable business model for 
broadcasting. In particular, Comcast has expressed a willingness to play a constructive role in 
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the retransmission consent negotiations between broadcast stations and MVPDs. As everyone 
recognizes, broadcast stations have struggled to survive on advertising revenue alone. These 
retransmission consent negotiations have the potential to provide broadcast stations with a 
second stream of revenue to reinvigorate that business. Comcast's support for this evolution as 
embodied in this transaction gives us optimism that the struggling broadcast business can 
develop a new and sustainable business model for the future. 

As tangible evidence of Comcast’s commitment to sustain broadcast television, Comcast, 
NBCU, and our affiliates entered into negotiations designed to demonstrate that commitment in 
tangible terms for our affiliates. We are pleased that those negotiations concluded in an 
agreement with the affiliates. Those commitments include assurance to the affiliates that 
(1) many major sporting events will continue to be broadcast on the NBC broadcast network, and 
Comcast will not migrate them to cable channels; (2) retransmission consent negotiations and 
affiliate agreement negotiations will be conducted separately and without influence on one 
another; and (3) NBC’s program schedule will remain competitive with the other three networks. 
These critical commitments, along with other key provisions of the agreement, reinforce the 
value of Comcast’s commitment to the broadcast business. 

a. Cable Production 

NBCU's cable networks have increasingly commissioned original programming, which 
will result in expanded production of cable television content. In today's struggling economy, 
this represents an opportunity for much needed growth in a signature American industry, with 
obvious benefits for the many people in the production business. With Comcast's partnership, 
NBCU will be able to further expand and enhance our content production and development. It is 
often said that a rising tide lifts all boats, and that saying rings true here. 

liu Film Production 

Another important aspect of our content development and production is Universal 
Studios. Comcast has been a leader in developing On Demand distribution of films and has 
stated its ambition to accelerate tlie ease with which consumers can access film content. 
Comcast's support for continued investment in top quality film content, as well as its interest in 
expanded distribution of that content, will provide opportunities to the entire content production 
community while at the same time benefiting consumers in the new "anywhere, anytime" digital 
world. 

(V. News and Locai Programming 

Comcast's commitment to preserve NBC News' journalistic independence is vital. NBC 
News has an unmatched reputation for integrity and excellence. On the local level, Comcast's 
commitment to the vitality of the broadcast side of the business will foster local newsgathering 
and news programming. NBCU and Comcast have voluntarily made significant commitments to 
strengthen local and public interest programming. (See attached Comcast/NBCU Transaction 
Public Interest Commitments.) Indeed, as part of this transaction, we have committed that 
NBC's owned-and-operated stations alone will collectively produce an additional 1,000 hours a 
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year of local news and information for local market distribution. In short, the joint venture with 
Comcast will preserve and enrich the output of local news, local public affairs and other public 
interest programming. 

V. Telemundo 

Particularly close to my heart, NBCU and Comcast are also committed to investing in 
and expanding their diverse programming. NBCU owns Telemundo, which is not only a major 
Spanish language broadcast network, but has also become - through NBCU's leadership - the 
second largest Spanish-language content provider in the world. As a leader in producing original 
content made by Hispanics for Hispanics, Telemundo is a proud member of the U.S. Hispanic 
community. 

GE/NBCU acquired Telemundo for $2.7 billion in 2002, followed by an additional $900 
million to acquire stations and create Telemundo Studios and Telemundo International to 
develop and produce original programming. NBCU created Telemundo's hugely vibrant 
Spanish-language production facilities in the United States. Today, Telemundo produces more 
than 3,000 hours of original content a year. Telemundo Studios provides hundreds of creative 
and production jobs to talented Hispanics, developing diverse talent in front of and behind the 
camera. We are also proud that Telemundo today has more Hispanic executives in its senior 
executive leadership than at any other time in the history of the company. In 2002, when NBCU 
bought Telemundo, 33% of Telemundo's leadership team was Hispanic; today, Hispanics 
constitute more than 80% of Telemundo's senior executive leadership. This team leads 
approximately 1 ,400 full-time employees, 85% of whom are Hispanic. 

Furthering its commitment to the Hispanic community, Telemundo owns and operates 
mun2, the bilingual lifestyle cable network for today's culture connectors (C2s) - bicultural 
Hispanics 1 8-34. As the fastest growing cable network for young Hispanic Americans, mun2 is 
culturally grounded and reflects the best of both worlds. mun2 reaches more than 34 million 
U.S. households and is the only national bilingual cable network measured by Nielsen, NTI. 

Mun2 is proof positive that NBCU and Telemundo recognize the importance of the bicultural 
Hispanic audience and want to serve them with quality content. 

The proposed joint venture will enhance Telemundo's service to the Spanish-language 
audience in various ways. For example, within twelve months of closing the transaction, 
Telemundo will launch an entirely new Spanish-language multicast channel on the digital 
spectrum of Telemundo's owned and operated local stations and offer that channel to all 
Telemundo affiliates. 

B. Expanded Content Distribution and Delivery Innovation 

As discussed above, Comcast's support for investment in content creation promises to 
enhance both the quality and the quantity of our programming, which will expand our audience 
and improve our ability to compete within the industry. In turn, by offering NBCU's enhanced 
and expanded programming on Comcast's cutting edge "anytime, anywhere" delivery platforms 
for viewers, Comcast and NBCU can better meet consumer demand while at the same time 
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exploring new and innovative ways to deliver entertainment value to current and new consumers. 
Broader distribution of our content will benefit NBCU and expand our audience, and the ability 
to offer more and better content on more platforms will enhance Comcast’s ability to serve its 
consumers and its incentive to continue to innovate to meet ever-changing consumer demands in 
this vibrant and competitive industry. 

The combined entity will be best positioned to provide the delivery innovation that 
today's consumers demand. As Brian Roberts observed in separate appearances before four 
different Congressional committees in explaining this transaction, Comcast operates in an 
intensely competitive and dynamic environment. We are moving into a world in which 
consumers are enjoying unprecedented options for how they get the content they want from 
legitimate sources. No one can predict or dictate the business model that will succeed in the 
future of such a fast changing and technology-dependent industry. With this joint venture, 
Comcast will have a solid footing in both the content production and distribution worlds - as the 
company's leaders have stated, content and distribution work well together, and create more 
opportunities to innovate. As distribution models evolve, Comcast and NBCU together will be 
better prepared to find new models to better serve all audiences. 

11. Diversity Initiatives 

At tbe first hearing that this Committee held on the proposed transaction back in February 
in Washington, D.C., Members of this Committee, including Mr. Rush, expressed great interest 
in how the proposed joint venture would affect diversity. Motivated in large part by your interest 
and that of the diverse communities with whom we work daily, we have declared our goal of 
building on our current diversity records through a series of concrete commitments and 
initiatives on diversity that the two companies are prepared to undertake following the close of 
the transaction. I am pleased to attach "Comcast and NBCU's Summary of Diversity 
Commitments." I will note that these commitments have evolved over many months based on 
extensive conversations with leaders of some of this nation's most influential diversity 
organizations. 

NBCU has a strong track record of being committed to the principles of diversity 
throughout the company, and we have made significant progress. But we also recognize that 
there are many areas where we can and must do more. We are focused on diversity issues on 
multiple fronts, including programming, procurement, philanthropy and community investment, 
and the development of our workforce. Following the proposed transaction, Comcast and NBCU 
will retain and strengthen their commitment to diversity. 

A. NBCU Diversity Initiatives 


As the Chief Diversity Officer of NBCU - and as an African American woman - 1 want to 
express my appreciation to our CEO Jeff Zucker who has made diversity one of his top five key 
strategic goals for the company and has supported me in our very substantial diversity efforts. 

As the Committee well knows, the effort to bring diversity to corporate America must be a 
continuous one. I believe we have shown strong leadership in this regard. Let me tel! you some 
of what we do today and some of our post-transaction plans. 
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i. Diversity In The Organization 

NBCU is committed organizationally to diversity. 1 am proud to serve as the Corporate 
Diversity Officer for a media company with a wide range of initiatives designed to increase 
diversity in our workforce. In addition to my role as the Corporate Diversity Officer, NBCU has 
established an NBCU-wide corporate Diversity Council, which I chair. This Diversity Council 
consists of the heads of each division within NBCU and reports directly to the CEO. Each 
division also has an individual business Diversity Council that sets goals at the division level and 
reports directly to each division head. 

Under Jeff Zucker's leadership, the diversity of our U.S. full-time employee population 
has increased from 24% to nearly 30%. Including Telemundo, our diverse full-time employees 
constitute more than 35% of our staff population. Women and minorities combined represent 
over 60% of our full-time workforce. Minority and women executives constitute roughly 40% of 
our executive ranks. 

it Benchmarking 

In order to make progress toward our diversity goals, NBCU is committed to 
benchmarking. We set annual diversity goals at both the corporate level and at each business 
unit level. We report annually to a coalition of four organizations (the National Association for 
the Advancement of Colored People (NAACP), American Indians in Film and Television, the 
National Asian-Pacific American Media Coalition, and the National Latino Media Council) on 
our corporate diversity efforts, with particular emphasis on programming/content, procurement, 
and our pipeline programs. I also consult with each of the four groups individually on diversity 
issues on a quarterly basis. These efforts to benchmark our progress are important drivers of our 
company behavior. 

iiu Procurement 

NBCU commits significant resources to supporting supplier diversity. This support is 
reflected in NBCU's procurement track record. In 2009, NBCU spent $100 million with women- 
owned businesses and $140 million with minority-owned suppliers. This $240 million total 
represents more than a ten-fold increase in our spending with women and minority-owned 
businesses since 2000. NBCU has also pledged that following the deal closing we will increase 
this spending 20 percent per year over the next two years. And with the investments and 
resources that Comcast will bring to the joint venture, we are committed to maintaining and 
expanding our strong network of diverse suppliers. 

iv. Philanthropic Investment 

NBCU also supports diversity initiatives through its philanthropic and community 
investment. In 2009, NBCU committed approximately $3.5 million to philanthropic efforts, 
including its support of NBCU Foundation programs. Approximately half of these donations and 
grants benefited community-based youth and family organizations, most of which have a strong 
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presence in diverse communities. We support initiatives geared toward improving middie and 
secondary school achievement, and the majority of the groups we support serve racially diverse, 
underserved communities. We plan to expand this commitment hy at least 10% annually for the 
next three years. 

We are also proud to he one of the largest supporters of the Emma L. Bowen Foundation 
for Minority Interests in Media. The Emma Bowen Foundation is dedicated to preparing 
minority youths for careers in the media industry. In addition to providing internships and 
financial support, NBCU has welcomed the Emma Bowen Foundation into our DC offices, 
where we provide pro bono administrative support to the program. A significant number of the 
students supported hy the Emma Bowen Foundation have taken positions at NBCU, Comcast 
and elsewhere in the industry. 

V. Entertainment Programming 

Perhaps some of the best evidence of NBCU's commitment to diversity in programming 
can he found in the shows we have selected for NBC's fail lineup and our summer reality shows. 
Three of the most widely anticipated pilots scheduled to air in the fall feature diverse actors in 
significant roles: Undercovers has two diverse leading roles, the lead character in Outlaw is 
diverse, and The Event will feature a diverse actor playing the President of the United States, I'm 
proud to say, emulating real life. And, of our seven summer reality shows, three have diverse 
hosts. All seven have diverse contestants. 

More generally, NBCU continues to increase diversity in front of and behind the camera. 
Over just the past year, NBC increased its use of minority actors (3 1 to 33%), writer/producers 
(12 to 14%) and directors (9 to 1 1 %); USA increased minority actors (19 to 23%) and 
writer/producers (14 to 18%); Syfy increased minority writer/producers (4 to 10%). Minority 
talent already represents 37% of the talent in front of the camera at the Oxygen network. Our 
efforts to identify diverse talent are aided on the television side of the business by fact that the 
casting department is headed by a diverse executive. 

NBCU believes that attracting and retaining the best, most diverse talent provides a 
significant advantage in the media and entertainment industry. NBCU develops diverse talent 
through its Diverse Writers Program, Directors Fellowship Program, and other Professional 
Development Programs. Through the Directors Fellowship Program, NBCU offers diverse 
participants opportunities to shadow a Directors Guild of America (DGA) director, as well as to 
gain exposure to other aspects of NBCU Television Studios production. Through the Diverse 
Writers Program, NBCU has funded a writer from a minority group for tliree years for each 
scripted series on the NBC broadcast network and for NBC's three late night programs. This 
program has added at least 100 diverse writers to the creative community. Following the closing 
of the joint venture, NBCU will not just continue this program but will expand it to cover 
scripted series on our cable networks. 

Additionally, NBCU's Professional Development Programs offer hands-on experience in 
programming development and management, and other areas of our business through our other 
pipeline programs, including the Entertainment Associates program, the Universal Pictures 
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Leadership Program, and our Internship Programs. NBCU also builds diverse relationships by 
hosting two formal networking events each year to create employment opportunities for diverse 
directors, writers, and directors of photography. Through these networking events, NBCU brings 
diverse talent together with our senior executives in the feature, broadcast, cable and digital 
divisions of NBCU (at the president, executive vice president, senior vice president and vice 
president levels). NBCU will double the number of these events to one per quarter as part of the 
new joint venture. 

vi. News 

NBC News, Telemundo and both NBC's and Telemundo's owned-and-operated stations 
have made diversity in newsgathering a priority. NBC supports diversity in news programming 
through recruitment outreach to minority journalists, as well as through its Professional 
Development Programs. Specifically, the Diversity Leadership Program for mid-career diverse 
producers and associate producers is an 1 8 -month program designed to train and develop them 
for executive producer roles. The NBC News Summer Fellowship Program sponsors paid 
internships every summer for diverse candidates selected jointly with trade associations 
representing diverse journalists, and the News Associate Program identifies aspiring journalists 
who bring diverse backgrounds to news production and news coverage. Finally, NBC recruits 
every year at the annual conventions of trade associations representing diverse journalists, and 
we participate in career fairs, networking events, and other outreach to minority journalists. 

vii. Diversity in Ownership 

I know the question of diversity in media ownership and production is of particular 
concern to Mr. Rush. Earlier I mentioned a number of ways that the transaction will help to 
diversify media ownership and production opportunities, including the creation of new linear and 
On Demand distribution. There is another important way in which we believe this transaction 
will add media ownership diversity. 

NBCU is in the process of divesting its ownership interest in KWHY-TV, an independent 
Spanish-language broadcast station in Los Angeles. This presents a key opportunity for minority 
ownership in one of the nation's top two largest media markets. To facilitate this opportunity, 
NBCU has established a process to identify potential buyers and has selected the Minority Media 
and Telecommunications Council ("MMTC") as co-advisor for this transaction. MMTC has had 
demonstrable success in identifying qualified minority buyers in similar divestitures. 

Conclusion 


Although Comcast’s and NBCU's records on diversity are solid, and in many key 
respects are among the best in the industry, we are always looking for ways to improve. 
Comcast and NBCU have both witnessed the benefits of successful diversity programs to the 
business. That is why we are committed to developing and refining best practices for diversity, 
and we will always welcome your input on our progress. The combined entity will build upon 
and strengthen both NBCU's and Comcast's commitment to diversity as a corporate value and to 
promoting diversity throughout all levels of the organization. Comcast and NBCU will also 
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create an integrated organizational structure to promote the values and goals of diversity in the 
combined entity. 

NBCU's support of diversity initiatives has been well recognized. As the Emma Bowen 
Foundation noted in a recent letter, "NBC executives have continuously served on the 
Foundation's Board of Directors to help guide the growth and development of the Foundation's 
program." Through its sponsorship of the Foundation, NBC has helped to launch the media 
careers of diverse young professionals. 

Additionally, the National Association of Black Journalists (NABJ) recently recognized 
NBCU's diversity efforts with respect to newsgathering by awarding NBC News and NBC Local 
Media its highest honor for a news organization; the Best Practices award. As stated by NABJ's 
Vice President-Broadcast Bob Butler, "According to NABJ's annual survey of broadcast news 
management, NBC Universal contains the most African-American Vice Presidents, General 
Managers, News Directors, Senior and Executive Produces in its Network News Division and in 
its owned-and-operated stations than any broadcast or cable network in the country." 

And last year, NBCU was proud to receive the Congress of Diversity Executives 
Leadership in Diversity Award for Leadership From The Top, in recognition of our innovation, 
creativity, courage and leadership in addressing diversity and inclusion. 

I am proud to lead NBCU's strong diversity efforts, and I am excited by the possibilities 
of the proposed joint venture. 1 look forward to answering your questions. 
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Mr. Boucher. Thank you very much, Ms. Madison. 
Mr. Waz. 


STATEMENT OF JOSEPH WAZ 

Mr. Waz. Chairman Boucher, thank you, and thanks again for 
the opportunity to he here with you and your colleagues this morn- 
ing. 

You presented the topic of this hearing in the form of a question: 
“Comcast and NBCU Universal: Who Benefits?” I appreciate the 
opportunity to answer that question. 

I believe that the benefits of this transaction will promulgate to 
the nation’s economy, to all subscribers, multi-channel video serv- 
ices, whether for Comcast or our competitors to all who rely on 
over-the-air broadcasting, to independent programmers, to creators 
of color, and to many, many others. I’d like to use my time to sum- 
marize some of these benefits. 

By bringing together content and distribution in this transaction, 
we see significant opportunities to grow our businesses, and to pre- 
serve and grow jobs in this sluggish economy. As our Chairman 
and CEO, Brian Roberts, has said on a number of occasions, “This 
transaction is a bet on America at a time when few such bets are 
being placed.” 

Consumers will benefit because this transaction will accelerate 
the anytime, anywhere digital video future the consumers want 
and demand. All consumers will benefit because as Comcast be- 
comes more innovative, our competitors in satellite, phone com- 
pany, and other video providers need to innovate, too. 

As Ms. Madison explained, this transaction will benefit house- 
holds that rely primarily on over-the-air broadcast TV, which are 
disproportionately minorities, senior citizens, and low or fixed in- 
come. Although broadcasting is a challenged business, we have 
committed to invest in NBC and Telemundo to make them stronger 
and to make the services continue to meet the needs of over-the- 
air viewers, and all viewers. 

Independent content providers will also benefit. We can never 
possibly serve the needs of all viewers solely with the content that 
this company will own. This transaction will help open up new op- 
portunities on our OnDemand and online platforms, as well as our 
traditional cable platform, that we’ll be pleased to discuss. And we 
hope that this will make possible many more success stories like 
those of Will Griffin and other independent content creators and 
entrepreneurs. 

In addition, we committed to add 10 new independently owned 
and operated cable networks over the next eight years, and we will 
dedicate most of those new opportunities to channels that are al- 
ready owned and controlled. Moreover, as NBCU divests one of its 
Los Angeles television stations, it has committed to do its best to 
insure that a minority owner will acquire this station. And in the 
event that any future divestitures of broadcast or cable assets, we 
will take special steps to seek minority purchasers. 

Diverse communities across America will benefit. We have set a 
series of diversity goals in procurement, employment, governance 
and philanthropy to build on our current records, to help imple- 
ment and monitor these initiates. As Ms. Madison mentioned, we 
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will establish a joint diversity council to work collaboratively with 
our combined companies. The joint council will comprise councils 
representing the African American, Hispanic, and Asian Pacific Is- 
lander communities, and a fourth council to include representatives 
of veterans, the LGBT community, and people with disabilities, 
among others. 

Labor unions and guilds who produce creative content will ben- 
efit. We have reached out to them to convey our commitment to 
honor existing collective bargaining agreements, and we are grate- 
ful for the favorable comments on our joint venture for the Team- 
sters and the Directors Guild of America. Also benefitting in the 
transactions and parents and care givers, minority entrepreneurs, 
and new technology, and many others. And I hope to be able to say 
more about this during question time. 

Many of the public interest benefits I described flow organically 
from this transaction. Others are the result of discussions we’ve 
had over the last six months with responsible organizations and 
leaders who have thoughtfully raised their concerns, and worked 
with us in good faith to address them. For example, as Mr. Buyer 
has noted, we had discussions with NBC network affiliates and 
non-NBC affiliates. They wanted to ensure that our commitments 
were sincere and we have reached a firm that they believe that. 
We’ve also met with diversity leaders, independent producers, and 
many others. We have reached a number of mutually satisfactory 
agreements with various stakeholders, and hope to announce more 
in the coming weeks. 

I think this shows how Comcast has always approached our busi- 
ness and our public interest responsibilities through a willingness 
to have open dialogue with reasonable people about legitimate con- 
cerns. And we always sought resolutions that are good for all sides. 

Mr. Chairman, I’d like to close by noting the massive record of 
support for transaction at the FCC. As of last Friday, over 860 or- 
ganizations and leaders, including 84 members of Congress, eight 
governors, over 115 state le^slators, over 40 mayors, and countless 
Chambers of Commerce, civil rights, civic and community organiza- 
tions have filed supportive comments. More than 100 of these fil- 
ings came from Greater Chicago, and, Mr. Chairman, with your 
permission. I’d like to ask that they be made part of the record. 

Mr. Boucher. Without objection, that will be included in the 
record. 

Mr. Waz. Thank you, sir. 

Mr. Boucher. Does that conclude your testimony? 

Mr. Waz. One last comment, if I may. 

Mr. Chairman, I’m also pleased to share with you, with Mr. 
Rush’s and your acquiescence a letter that our Executive Vice 
President and Chief Diversity Officer, David Cohen, has sent to 
Congressman Rush. The letter summarizes some further refine- 
ments of our diversity commitments that were brought up in our 
discussions with Congressman Rush. We also continue to discuss 
certain concerns that Congresswoman Waters has and were 
brought to our attention, as well. 

And we’ve very excited about this transaction. Thank you for the 
opportunity to share our views, and now I do look forward to your 
questions. 
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Mr. Chairman and Members of the Subcommittee. 1 am pleased to join you here in Chicago to 
di.scuss Comcast Corporation's (‘‘Comcast”) proposed joint venture with General Electric 
Company (“GE”) to form a new NBC Universal (“NBCU”). 

The topic of this liearing takes the form of a question; “Comcast and NBC Universal: Who 
Benefits?” The beneficiaries include the nation’s economy, everyone who subscribes to 
multichannel video services — whether from Comcast or our competitors - as well as viewers 
who rely on broadcast television, the independent programming and production community, 
communities of color, and many more. 

Comcast customers will benefit because this transaction advances the “anytime, anywhere” 
digital video future they want and demand. Over-ihe-air TV viewers will benefit becau.se 
Comcast is committed to maintaining free, ovcr-lbc-air broadcast television, tlirough NBC’s and 
Tclemundo’s ownod-and-operated stations and in partnership with NBC’s and Tclemundo’s local 
affiliate.s Ihroiighout the nation. Diverse populations will benefii becau.se Comcast has 
committed to expand its diversity efforts in five critical areas: governance, workforce 
recruitment imd career development, procurement, programming, and comiTiiinily investment and 
partnerships. Local and rural communities will benefit from a stronger NBC network, strong 
local affiliates, and our comniitmenl not only to maintain news and information programming, 
but also to add lOOO hours of local new'S and information programming. Parenis and kids will 
benefit bccau.se we have committed to expand programming choices available to children and 
families on our broadcast, cable. On Demand, and online piatfonn.s, and help parents make more 
informed choices about the content their children watch. Independent producers of film and 
television, as well as independent programming networks, will benefit because Comcast has 
committed to expand its digital line-up by adding more independently-owned and -operated 
channels. The guilds and unions that help to produce creative content will benefii because 
Comcast ha,s committed to honor all of NBCU’s existing collective bargaining agreements. The 
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employees (yf Corneas/ and NIiCU will benefit because, despite chalienging economic times, 
Comcast is vvorking hard to sustain and grow its husine,sse,s in order to provide gainful 
employment. The US. economy will benefit because by bringing together content and 
distribution, in this primarily vertical transaction, we see signiilcaiit opportunities to grow our 
businesses, and to preserve and create jobs; and, through this transaction, Gli will be able to 
refocus investment in its core busine.sse.s. And finally, competition will certainly henefil 
because ComcasTs and NBCTPs innovation and experimentation with new business models and 
investment in cutting-edge programming delivery platfonns and services will spur our existing 
and new competitors to follow suit. 

1 will expand on these and other benefits in more detail in thi,s statement. 

Since Comcast and GH announced the NBCU joint venture on December 2009. tve have had 
the opportunity to discuss the signifiemtt public imeresd benefits of this transaction at several 
congressional hearings before both the Commerce and the Judiciary Committees of the United 
.States Senate and House of Representatives. This is our sixth such hearing. In the intervening 
months, we have had very productive discussions about our plans with Members of Congress, 
Governors, state and local officials, other media and communications comptuiies, network 
affiliates, diversity and community-based organizations, labor unions, the regulatory bodic.s who 
are ultimately respon-sibie for reviewing and approving our joint vcrUiire, and many otliers. We 
have communicated freely, readily, and expansively with a wide range of stakeholders. 

A.S Brian Roberts, Chairman and Cliier ,Rxeeutive Officer of Comcast, and .le IT 7, ticker, .Pre.sident 
and Chief Kxecutive Officer of NBCU described to this Subcommittee on February 4'*’ (sec 
Attachment #1), this transaction will benefit consumers and will encourage much-needed 
investment and innovation in the media and communications .sectors. 


Finst, the new venture will lead to increased inve.stment in NBCU by putting its content as,sels 
under the control of a company that is focused exclusively on the communications and 
cntcrtaininent indu.strics. Thi-s will foster enhanced investment in both content development and 
delivery, enabling the new NBCU to become a more competitive and innovative player in the 
turbulent and ever-changing media world. This investment and innovation will also pre,se,rve aind 
create sustainable media and technology jobs in the U.S. 

Second, the venture will promote the kind of innovation, diversity of content, and new fonns of 
delivery that consumens want and demand. The parties have made significant commitments in 
the areas of local new.s and information programming, enhanced programming for diverse 
audiences, and more quality content for children and femilies, including educational content - in 
broadcasting, on cable. On Demand, and online. 

And finally, Comcast’s commitment to preserve and improve NBCU's over-thc-air broadcasting 
service, and to sustain and invest in the NBC and Telemundo broadcast networks, will promote 
and enhance quality news, sports, and diverse programming in communities aero.ss America. 

We discuss these specific and verifiable public interest commitments later in this .statement; for a 
summary of all of our voluntary commitments, plea.se sec Attaciunent #2, 
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Since the l-ebruary 4*'’ hearing, we have also clarified, enhanced, and supplemented our 
commitments wdth respect to diversity of programming, ownership, supplier, and workplace 
opportunities. We discuss these unprecedented and specific diversity commitments later as well, 
and you will find them summarized at Attachment #3 hereto. 

The NBCI i transaction takes place against the backdrop of a eomrnunicalions and entertainment 
marketplace that is highly dynamic and competitive, and becoming more so every day. NBCIJ - 
today and post-transaction - faces competition from a large and growing roster of content 
providers. There are literally hundreds of national television networks and scores of regional 
networks, representing phenomenal growth in diversity of viewpoints and services over the past 
two decades. These cable networks compete for programming, for viewer attention, and for 
di.stribution on various video platforms, not only will] each other but also with countle.ss other 
video choices. 

In addition, content producers increasingly have alternative outlets available to distribute their 
works. Today, NBCU has powerful marketplace incentives to purchase the best available 
programs, regardless of source, and to distribute its networks as widely a.s possible. Comcast has 
powerful marketplace incentives to distribute the best available networks. regardle,ss of source. 
NnCTI and Comcast w-i!l continue to have every incentive to provide the higliest quality content 
to consumers, and po,st-transaclion, the new NBCU will have the financial resources to more 
effectively do so as it competes with other strong content providers such as Disney/ABC. Tirnc 
Warncr. Viacom, and News Corp. 


At the same time, because competition i.s fierce among distributors, the new company will have 
no ability to re.strict competition or otherwise harm the public interest. Today, consumers in 
every geographic area have multiple choices among three, four, or more multichannel video 
programming distrihutons (“MVPD.s”) and can also obtain video content from many non- 
MVPDs. In addition to the local cable operator, consumers can choose from two MVPDs 
offering direct broadcast satellite (“DBS”) service - DirecTV and Di-sh Network - which arc 
now the second and third large.st MVPDs in America, respectively. Verizon and AT&T, along 
with otlier wireline overbuilder.s, arc strong, credible competilor.s, offering a fourth MVPD 
choice to tens of millions of American iiouseholds and a filth choice to some. Indeed, as 
competition among MVPDs has grown, Cnmcast'.s nationwide share of MVPD subscribers has 
steadily decreased (it is now le.ss than 25 percent, a share that the FCC has repeatedly .said is 
insufficient to allow an MVPD to engage in anticompetitive conduct). Moreover, current market 
dynamics are more telling than .static measures of market shares; over the past two years, 
Comcast lost more than 1.2 million net video subscribers while its competitors continued to add 
subscribers - DirecTV, Dish Network, A'i'& f, and Verizon added more llian 7.6 million net 
video customers over the .same time period. These facts mean that NBCU will be compelled to 
seek wide distribution of its content, including from Comcast’s competitors, fhey also mean 
that no cable or satellite operator can wield bottleneck power. 

Consumers can also acce.ss high-quality video content from myriad other sources. Some 
households continue to receive their video through over-the-air broadcast signals, which have 
improved in quality and increa.sed in quantity as a result of the broadcast digital television 
transition. Millions of households purchase or rent digital video discs (“UVD.s”) from one of 
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thousands of national, regional, or local retail outlets, including WalMart and Blockbuster, as 
well as Netflix, Red Box, MovieCrazy, Calc DVD, and othens who provide DVDs by mail. 
High-qualily video content also is increasingly available from a rapidly growing number of 
online sources that include Amstzon, Apple TV, Biinkx, Blip.tv, Boxec. Clickcr.com, Crackle, 
Hulu, iRecl, iTune.s, Netllix, Sezmi, SlashControl, Sling, Vevo, Vimeo, VUDU. Vuze, YouTube 
- and many more. Tliesc sites offer consumers historically unprecedented quantities of 
professionally-produced and user-generated content that can be accessed Ifom a variety of 
devices, including computers, internet-equipped televisions, videogame consoles, Biu-ray DVD 
players, and mobile devices. In addition, there is a huge supply of user-generated video content, 
including professional and qiia,si-professional content. One popular online video .service 
currently receives and stores an entire day’s worth of video content for its viewers even' minute. 
■And there are no significant barriers to entry to online video distribution. Thus, consumers have 
a staggering variety of .sources of video content beyond Comcast and its rival .MVPDs. 

As the United States Court of Appeals for the D.C. Circuit observed last year, the video 
marketplace truly has no gatekeepers. 

The combination of NBCU and Comcasf.s content assets under the new NBCU - coupled with 
management of the new NBCU by Comcast, an experienced, committed distribution innovator 
will enable the creation of new pathways for delivery of content to consumers on a vvide range of 
screen.s and platfonns. The companies’ limited shares in all relevant markets, fierce competition 
at all levels of the distribution chain, and ease of entry for cable and online programming ensure 
that the risk of competitive harm is insignificant. Moreover, the FCC's rules governing program 
access, program carriage, and retransmi.ssion consent provide further safeguards for consumers, 
as do eni’orceuhle public interc,st and diversity commitmcnls that Comcast and NBCU have made 
and expanded upon. 


The lran.saction’s public interest benefits - particularly for the public intere,st goals of diversity, 
localism, competition, and innovation are substantial. By marrying NBCU’s programming 
with Comcast’s multiple distribution platforms (cable, online, VOD). the tran.saction will create 
strong new’ incentives to increase the amount, quality, variety, and availability of content, thu.s 
promoting diversity. This includes content of .specific interest to diverse audiences, children and 
families, women, and other key audience segments. The new venture will also be able to provide 
more and better local programming, including local news and information programming, thereby 
advancing localism. The new NBCl! and Comcast will be more innovative and effective players 
in video programming and distribution, spurring other content producers and di,slributors to 
improve their own services, thus enhancing competition. Combining NBClJ’.s programming 
assets with Comcast’s multiple di.strihution platforms will make it ca.sier for the combined entity 
to experiment with new business models that w'iil better seivc consumers, thus promoting 
innovation. 

Comcast and NBCU have publicly affinned their contimting commitment (o over-the-air 
broadcast television still an important if not the primary source ol' news, infonnation and 
entertainment for ntany people, including significant numbers of African American. Hispanic, 
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Asian-American, and low-income households. Despite a challenging business and technological 
environmcnl, (he proposed transaction has significant polciitial to iirvigorale NBCD’s 
broadcasting bu.siness and expand the important public interest benefits it provides to consumers 
across this country. NBC', Teleraundo, their local O&Os, and their local broadcast affiliates will 
benefit by having the full .support of Comcast, a company that is Ibeused entirely on 
entertainment, information, and communications and that has strong incentive.s ■ and the ability 
- to invest in and grow the broadcast busities.ses it is acquiring, in partnership with the local 
affiliates. 

In addition to the commitment to continue to provide free, ovcr-thc-air broadcasting, mentioned 
previously, the companies have committed that following the tran.saclion. the .NBC O&O 
broadcast stations will maintain the same amount of local news and information programming 
they currently provide for three yeans following the closing of the transaction. Moreover, the 
company will produce an additional 1,000 hours per year of local news and information 
programming For dislrihution on various platforms. The combined entity will maintain NBCf I’s 
tradition of independent news and public affairs programming and its commitment to promoting 
a diversity of view'poinls. supporting the journalistic integrity and independence of NBCU's 
news operations. 

Our commitment, s to preserve and enhance local programming arc real, and the best evidence of 
that is the fact that the local NBCU affiliate stations - those most directly affected by our 
commitments - have filed comments with the FCC expressing conditional support of this 
transaction. We have met with local broadcasters and worked out the details of the 
commitments. We have agreed to maintain the NBC Network, and to devote sufficient resources 
to program development to ensure that the NBC.’ Network’s program schedule remains 
competitive. Wc have also agreed, with limited qualifications, not to migrate major sporting 
cvcnt.s to any linear programming channel in which Comcast has an owner,ship interest. And we 
have agreed to keep Comcast's retransmission consent negotiations separate from NBC 
Network’s negotiations with, NBC local affiliates. We have reached a separate agreement with 
ABC, CBS and Fox affiliates to, among other things, engage in arms-length, good faith 
negotiation.s of retransmission consent agreements. 

The companies also have committed that, within 12 montli.s of closing the transaction, 
Telemundo w'ill launch a new Spanish language digital broadcast channel drawing on 
programming from I'elemundo's library. Additionally, Comca.st will u.se its On Demand and On 
Demand (Online platforms to increase programming choices available to children and families, as 
well as to audiences for Spanish-language programming. Within three years of closing the 
transaction, Comcast has commilled to add 1,500 additional programming choices appealing to 
children and familic.s and 300 additional programming choices from Telemundo and mun2 
(MunDos) to its Vt)D platform.s. Comcast also will continue to provide free or at no additional 
charge the same number of VOD choices tliat it now provides, and will make available within 
three years of clo.siiig an additional .5.000 VOD choices over the course of each month liial are 
available free or at no additional charge. 

Since filing our Public Interest Statement and related commitments w'ith the I't'C, we have 
clarified, enhanced, and, in .some instance, supplemented our initial commitments promoting 
tangible and meaningful opportunities for minority participation in llie. media business. In this 
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regard, this transaction offers unprecedented opportunities to people of color in broadcasting, on 
cable. On Idemand, and online. 

• In broadcasting, NBCLi is divesting its ownership interest in KWHY-TV, an 
independent Spanish-language broadcast station in Los Angeles, the second- 
largest media market in America, As part of this sale, NBCI.I has established a 
process to identify potential buyers and has selected the Minority .Media and 
I’elecommunications Council (MMTC) as co-advisor for this transaction. MMTC 
has had demonstrable success in identifying qualified minority biiyer.s in similar 
divestitures. This process prc.scnts a key opporlimily for minority ownership in 
one of the nation's top tw'o largest media markets. 

In the event these efforts do not result in the sale of KWHY-TV, the station 
license and assets will be placed in a divestiture trust at the closing of the 
proposed transaction. If this becomes neces.sary, MMTC will work with the 
trustee to effectuate the sale to a qualified third parly. On May 17. 20 U), an 
application was filed .seeking FCC consent for the assignment of KWHY-TV to a 
divestiture trust. The proposed trustee, Balria Honda l.LC, has as its sole member 
.Io.se Cancela. the principal of media consulting firm Hispanic US.A, NBCU and 
MMTC will remain actively engaged in efforts to sell KWlIY- fV while the 
application for assignment to the divestiture trust is pending. 

• On cable, Comcast had originally committed that once it has completed its digital 
migration company-wide (anticipated to be no later than 201 1), it would add two 
new independently-owned and -operated channels to its digital line-up each year 
for the next three years on customary terms and condiliorus. Independent 
programmers would be defined as networks that (i) are not cunently carried by 
Comcast Cable, and (ii) arc unarfiliatcd with Comcast, NBCIJ, or any of the top 
1.5 owners of cable networks, as measured by revenues, for purposes of this 
commilmenl, we will now give particular con.sideration to the caniage of 
networks that are owned by or affiliated with people of color, as highlighted in tlie 
Summary of Diversity Commilmenls in Attachment #.f to my testimony. 
Specifically, we have committed to launch ten new independently-owned and - 
operated programming sendees over the next eight years following the closing of 
this transaction, with specified targets and timetables Ibr adding minority-owned 
networks within this framework. 

• On Demand and online are dynamic and innovative platforms and we intend to 
help promote ownership diversity on them as well. These platforms prc.sem 
substantial new opportunities tor independent, minority, and female owners, and 
Comcast is proud to be a Irailblazer in this area. 

.A.S Comcast make.s advances in video delivery’ technologies, the availability of more On Demand 
capacity will increase opportunities for minority and independent programmers and producers, 
Comcast is making progress in reclaiming analog bandwidth through our cable system 
digitization project called “Project C.'avalry.” Fiy making more bandwidllr available, we are 
creating direct opportunities for minority and independent programmers to reach viewers. 
Comcast is using this exciting technological advancement to expand the number of mox'ie 
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choices offered On Demand by adding nearly 9,000 movie titles. This will bring more than 
11,000 total movie choices to customers monthly, featuring thousands of movies from every 
genre including comedy, action, drama, independent, classics and documentaries - with 3,01K) 
available in HD, This expanded movie offering is just one example of the current and future 
opportunities for diverse content owners. 

Much of our On Demand programming will target diverse audiences. Comca.st Cable recently 
launched Black Cinema On Demand, a VOD service that celebrate,s black films, lllmmakens, and 
actors pa.st, present and future, focusing on the w'ide range of experiences, accomplishments, and 
points-of-view of black ,^^lerica as e.xpressed through the artistic medium of film. We are 
excited that Black Cinema On Demand has enjoyed initial success, and we are using: this as a 
model to launch additional diverse content. This fall, Comcast Cable will launch Asian Cinema 
On Demand, which will feature films from across the ,A.sian Pacific Islander diaspora. I his 
penuanent platform will allow Comcast Cable to work with Asian Pacific Islander English- 
language content developers and will be programmed by experts in A.sian Pacific Islander films. 
In addition, within 12 months of the transaction closing, we also will launch Hispanic Cinema 
On Demand featuring Ealino-themed movies. 

On Demand affords independeni and minority owners of content an unparalleled opportunity to 
reach niche audiences in a direct way and with scheduling directed by the viewer’s time 
preference. perfect example is H20 (Hip Hop on Demand), a music service created by Russell 
Simmons, Will Griffin, and their partners and launched in 2006, As Comcast expands thi.s next- 
generation digital platform in the next several years, we wall be looking to independeni anti 
minority owners of content to be important and active participants. 

Our commitment to diversity is certainly not new. Comcast i.s, and always has been, committed 
to diversity in all facets of our business. Wc have embraced diversity because it i.s the right thing 
to do and because it is good business. Over the jwst .several years, we have made remarkable 
strides with regards to diversity in programming, community outreach, supplier diversity, and 
employment diversity. And our recent and ongoing discussions with diversity leadership 
organizations refect our abiding commitment to promote diversity in responsible ways. 

With respect to programming, Comcast is keenly aware of the importance of providing 
programming that appeals to diverse audiences, and we have worked hard to increase the 
prograinming options .such that they speak to all of our subscribers. Our customer base is 
increasingly diverse, .so we need to provide programming that is compelling and cnlcrtaining to a 
variety of diver.se communities. In the past eight years, Comcast has licensed a significant 
amount of content for diverse audiences, expanding from carriage agreement.s with 20 broadcast 
and cable networks to over 130 such network.s liial serve minority communities. And w'C feature 
hundred,s of hours of On Demand programming that deliver a variety of TV entertainment and 
music choices from various networks geared tow'ard diverse and ethnic audiences. 

Our effort in this area is quite extensive. For instance, Comcast was instrumental in the creation 
of TV One - one of the most meaningful advancements of niinorily ownership in cable television 
history. In 2003. Comcast recognized that there w'as a need for another eiUertainmont channel 
targeting the African Anrcrican community. We partnered with an experienced African 
American radio programmer. Radio One, to create TV One. an alternative to the Black 
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Entertainment Television network (BET). Today, the network is available to over 50 million 
subscribers. Comcast carries a tota! of 1 1 cable networks that .specifically target the African 
.American coinmiinity. As 1 noted earlier, in 2006, Comcast launched Hip Hop On Demand 
(H20) and other VOD services from various netvvorks, artists and programs that target African 
American audiences. Between 2006 and 2009, the amount of 1120 views on Comcast has 
increased by more than 500 percent. In 2009, Comcast launched a program package that 
currently delivers more than 58 Hispanic cable networks on the majority of Comcast Cable 
systems. This package of Hispanic cable programming, when coupled with local Hispanic 
broadca.st stations, exceeds 60 channels in major Hispanic markct.s. It is by far the largest 
Hispanic programming offering provided by any MVTD in the country. And Comcast carries a 
viuiety of Asian content from a number of providers including SE F Asia (SONY), ST.AR India 
PLliS, Zee TV, Bollywood Hits On Demand, STAR One, STAR India GOLD, VIJAY, tvK24, 
GM.A Pinoy fV, GMA Life. The Filipino Channel Phoenix Info New's, Phoenix Nonli 
American, CTl-Zhong 1 ian, SBN, and others. In all, Comcast carries 25 cable networks geared 
toward the Asian American commimily. 

In addition, Comcast regularly cooperates with broadcast stations to add independent- and 
minority-owned multicast streams to our systems. F’or Hispanic viewers, we have added 
multicasts of V-Mc, Estrella TV, and LATV in several major markets, and we also carry several 
Asian multicasts in Northern California from independent Asian channels. 

While Comcast has one of the most divense pnigramming channel line-up.s in the industry, we 
recognize that there is still room for improvement. Wc remain committed to expanding the 
amount, quality, and diversity of national and local programming for ciistomer,s iicros.s all 
platforms, as evidenced by public interest and diversity commitments, and our strong 
relation.ship with diversity leadership organizations across the country, many of which have filed 
supportive letter.s of this transaction at the FCC. 


Notwith.standing our growth since the 2003 .AT& f Broadband acquisition, which transformed 
Comcast into the Fortune 100 company that it today, Comcast remains at heart a family business 
-- built town-hy-town, providing a local service to consumers. Over the many year.s, Comca.st has 
developed strong relationship.s with the communities that we serve. .Vs a result, localism and 
diver-sity are meaningful parts of the way wc conduct our business. We reach out extensively to 
the communitie.s we serve, with a particular focus on engaging with communities of color 
through a variety of nieaas, including civic participation, mentorship opportunities, educational 
opportunities, and public service campaigns. 

Through the Comcast Foundation, we have invested significantly in community organizations 
throughout our footprint over the past nine years. Our diverse non-profit partners include the 
National Urban League (NUL), and over 30 local chapters, the National Black Chamber of 
Commerce, the National Council of La Raza (NCLR), the League of United Latin American 
Citizens (Ll.lLAC). the U.S. Hi.spanic Chamber of Commerce, the .Asian American .lusticc 
Center, and the Organization of Chine.se Americans (OC.A). Other major national partners 
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serving diverse clienteles include United Way, Boys & Girls Chibs, Big Brothers Big .Sisters. 
City Year, and many local community organizations. 

Each year. Comcast cmployee.s and their families, friend.s, and neighbors come together on 
Comcast Cares Day, one of the largest single-day corporate volunteer efforts in the country. 
Comcast Cares Day is the cornerstone event of our year-long commitment to our comnumities. 
and our volunteers serve tiationwide, in neighborhoods, towns, and cities of every size and 
demographic. This annual event began in 2001 W'ith 6,100 volunteers at nctirly 110 projects. 
This year, we had 60,557 volunteers contributing 363,342 hours of service at 560 sites. We are 
proud of our work with these and many other community organizations. To date, more than 
290,000 volunteers have contributed over 1.7 million hours of service at nearly 3,000 project 
.sites in local communities. 

In Chicago, our community involvemcnl does not end with providing financial support to local 
community organizations. Comcast employees are part of the coinmimity fabric. More than 
4.900 Comcast employees, families and friends volunteered for over 60 community projects in 
Comcast Cares Day this year. Comcast recently awarded 235 scholarsltips to high-school 
students throughout the Greater t.'hicago Region as part of our l .eadcrs & .Achievers program. 
And ail K-12 schools in our service areas receive complimentary basic cable and a Comcast 
High-Speed Internet Connection at no co.st, Wc have approximately 8,000 complimentary 
school and government account.s in the region. 

Nationally. Comcast has partnered with the One Economy Corporation to crettfe the Comcast 
Digital Connectors program. Iliis program identifies talented young people in underserved 
communities, provides immensive technology training, and helps them build their leadership and 
workplace skills to enter the 21" century economy. As part of the program, Digital Connectors 
engage in community service by lielping their neighbors to adopt and utilize broadband. 
Through this program, young people gain knowledge that helps them in school, prepare.s them 
for employment, and instills the pride of knowing they have made a difference in their 
communities. In 2009, 14 Digital Connectors program.s launched acros.s the country. Of the 235 
participants in the Comcast Digital Connectors programs to date, approximately 68 percent are 
African American. Corncust expects to launch 20 additional program sites by the end of 2010. 
Of the 1 1 sites that have launched thi.s year, approximately 57 percent of the Digital Connectors 
participants are African American, 

Here in Chicago, Comcast and One Economy will launch a new Digital Connectons .site in 
partnership with the New Covenant Missionary Baptist Church this fall. New Covenant Church 
ha.s identified the education and mentoring of youth as a critical ini.s.sion and ha.s focused its 
resources on creating programs and opportunities to improve literacy skills programs a.s an 
alternative to violence. The Digital Connectors program will offer opportunities to promote 
academic achievement, mentor youth to create media and train their community members to u,se 
technology effectively, and to create media eonlcnt. The first cla.ss of Digital Connectors 
participants will graduate in June 2011. 
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In 2003, Comcast’s acquisition of AT&T Broadband caused us to expand our reliance on diverse 
suppliers and to grow our internal employee base. We are very proud of our record in each of 
these areas since that time. 

We strive to facilitate iiondiscriminatory business opportunities for small and minority-owned 
bu.sinesses. Since 2003, the percentage of spend attributed to diverse suppliers has grown from 
7.4 percent in 2003 to 11,9 percent in 2009; actual dollars grew Ifoni $322 million to $627 
million, an increase 0 094.7 percent. While total procurement related spending has decreased in 
recent years, we continue to successfully increase the amount spent with diversity owned 
vendors. Ihi.s success is due to our committed leadership and an organizational structure with 
detailed melric.s and robust communication. We also attribute this strength in procurement to our 
strategic partnership.s with leading organizations like the National Minority Supplier 
Development Council (NMSDC); the Women’s Business Enterprise National Council 
(WBENC): the Walter Kaitz Foundation; the National Veteran Owned Business .Association 
(NaVOBA); and various diverse chambers of commerce. We believe strongly in providing equal 
opportunities to all qualified suppliers who participate in the bid process. 

Regarding employment diversity, Comcast is committed to developing a workforce where 
leadership diversity is reneclive of the employee base and customer demographic.s. Almost 60 
percent of Comcast employees arc women and people of color; 40 percent of our total workforce 
consists of people of color; and 20 percent of our managers are people of color, fhese efforts tire 
reflected in numerous accolades, including our listing in Black Enterprise magazine’s " rop 40 
Comptuiies for Diversity" and in Hispanic Business’ “ fop 60 Companie.s for Hispanic,s.” 

Wc are proud of the growing diversity among our executives. Ten percent of our corportrte 
oflicens arc people of color, Steve White recently became Comcast's first African Americait 
division president, responsible for $9 billion in revenue and nearly 22,000 employees. Our 
Corporate Senior Vice President of Investor Relations and (he Regional Senior Vice President 
for the entire South Florida Region are Hispanics. Our Senior Vice President of Finance and 
Accounting and our Chief Software Architect are Asian Americans. And we have senior women 
leading Comcast Interactive Media, Investor Relations, Corporate Communications, Comcast 
University, Community Investment, and one of our programming netw’ork.s (Salaam Coleman 
Smith. President of Style). A third of Comcast Cable’s 21 regions are led by women or a person 
of color (three w'omen. tvvo African Americans, and two Hispanics), and each of our two largest 
regions, each of which serve over tvvo million subscribers, is run by a diverse leader. Three of 
the largest regions by numbers of subscribers are run by women (two) or African Americans 
(one). We want to build on these succes.ses. Our goal is to increase leadership diversity by 10 
percent in 2010 at the vice president level and above. 

In the area of recruiting, Comcast recognizes its responsibility to reflect the diversity of our 
customers, employees, and business partners. Our business success hinges on preserving our 
contmunity roots with decentralized management and reflecting the unique identity of the 
thousands of communities we serve across the nation, Comcast continue,? to be diligent in 
diversity initiatives and in benchmarking accomplishments. To further enhance diverse 
recruiting, Comca.st has partnered with organizations such as the Hi.spanic .Association on 
Corporate Responsibility, National Society of Black Engineers, the National Black MBA 
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Association, the National Association of Asian American Professionals (NAAAP), National 
Society of Hispanic MBAs, the National Black MBA Association, the National As.sociation for 
Multi-Hlhnicity in Comnninicaiions (NAMIC), and Women in Cable 'rdecoinmunications 
(WICT). 

Comcast has also developed internship program.s to increase diversity in the entry-level ranks 
and provide opportunities to diverse students. For example, Comcast is the pretnier industry 
spon.sor of the Emma Bowen Foundation targeting students in the fiekis of communications, 
journalism, broadcasting, and media & entertainment (coincidentally, the other leading sponsor 
for mtuiy ycar.s has been NBCli). Tltis unique five-year internship program provides minority 
students with the opportunity to work for partner companies, such as Comcast, during siimmcr.s 
and school breaks from the summer following their junior year in high school until they graduate 
from college. In 2009, Comcast provided 68 students of color with paid summer internships and 
matching scholarship funds to w'ork in Comcast facilities across the country. Upon completing 
llie progrtinr, Emma Bowen students move into Comcast's recniitment pipelines, today, 
Comcast employs six Emma Bowen students as full-time employees and many others have gone 
on to work in the media industry. 

Since the announcement of the NBCU joint venture, vve have continued to explore how wc can 
further improve our record on diversity, and have made additional commitments in furtherance 
of our goals, As with our existing diversity philo.sophy and efforts, these additional 
commitments touch on many aspects of our business; governance, workibree recruitment and 
career development, supplier divensity, media ownership, programming, and community 
investments and partnerships. 

We believe that diversity .starts at the top. .Accordingly, to belter inform our liighest level 
employees about diver.sity issues, we have committed to establish four external Diversity 
-Advisory Councils - which will collectively be known as the “Joint Council” representing the 
interests of African American, Ealino, Asian Pacific Islander, and other diverse communities. 
These groups will help us facilitate ttpen comnuiiiication on the development, monitoring, and 
evaluation of diversity initiatives. The Joint Council will advise senior executive teams at 
Comcast and NBCU regarding the companies’ development ami implementation of a strategic 
plan to improve diversity practices. Comcast wilt benchmark and provide ongoing intenial 
reporting so that we arc constantly reassessing our diversity initiatives. 

We aim to be an industry leader in workforce diversity. We believe that our proposed efforts will 
help us to identify more diverse talent, and enhance the promotional potential of these qualified 
individuals from entry-level, to mid-level, to .senior management. Our enhanced workforce 
diver.sity initiatives will include developing a diversity fonini and action plan to increase 
director-Icve! representation of minorities; creating minority focus groups with the objectives of 
gaining insight, creating opportunities, and identifying high-potential employees; implementing 
a boot camp program for raid-level vice president candidates; and, in cooperation with the Joint 
Council, identifying .search firms with track records of succcssfiiiiy recruiting diverse pools of 
talent to partner with the company in identifying diverse leaders. 
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Coincasl has also committed to enhance its already successful supplier diversity initiative, and 
will increase the amount spent with diverse business partners, including minority-owned 
enterprises. To enhance the utilization of minoriiy-owned enterprises, we will partner with 
diverse organizations, including minority-led chambers of commerce and other minority-led 
business organizations, at the national, regional, and local levels. 'I’he .loint Council will assist ms 
in identifying opportunities for spending with minority-ovviied suppliers. 

There are several specific areas that we have committed to improving in the supplier diversity 
arena. We cuiTenlly have a “second tier" procurement program de,signed to encourage top 
suppliers to purcliase goods and services from niinorily-owmcd vendors. Comcast will build 
upon thi.s program to create additional opportunitie.s, including expanding of second tier 
reporting to encompass more .suppliers as well as automation of the reporting proce.ss. We w'ill 
grow the diversity of our investment banking and banking partners through our minority banking 
program and through the development and expansion of relationships with minority inveslmetit 
firms. In 2010, Comcast became a founding partner in the Inclusion Initiative, a collaborative 
effort among several publicly held corporations designed to increase sigiiificantly bu.sines.s 
opportunities for law firms owned by diverse individuals. The overall goal for this initiative is 
$.30 million, of which Cornea, st has committed $1 million. As part of the Inclu.sion Initiative, 
Comcast will use its best efforts to retain minority-owned law firms that participate in the 
Initiative. In conjunction with NBCU, vve have made the additional comniitmonl that, in 201 i. 
following the close of the transaction, the two companies jointly will devote at least an additional 
$7 million to spending on advertising with minority-owned media. 

Lastly, Comcast has committed to increase its philanthropic efforts to supixtrt, even more 
minority-led and minority-serving institutions and to establish more specific benchmarks for its 
invcstmetit activities in minority communities in consultation with tlie Joint Council. Upon 
clo.siiig of the transaction, we are prepared to !ncrca,sc our community investment .spending on 
minority-led and minority-serving institutions by 10 percent year for each of the next three years. 
Our enhanced investment in diverse communities and partnerships with diver.se organization.s 
will include increasing outreach to diverse students and schools for our Comcast Leaders and 
Achievers Scholarship Program; increasing our support of several programs that provide 
educational and mentorship opportunities including the Bmma Bowen Foundation internship 
program and .similar programs; and expanding our Comcast Cares Day focus to add more 
organization.s led by diverse boards and/or that service diverse beneficiaries. 


We are gratel’ul to note that, as of June 30, 2010, over 860 community partners, including 
organizations serving communities of color, mayors, chambers of commerce, public libraries, 
local and regional affiliates of national organizations, and many other community organizations 
and supporter.s (including 84 IJ.S. Senators and House Members, eight Governors, over 40 
Mayor.s. and over 1 1 5 other state and local officials) have filed supportive comnient.s at the FCC. 
(See List of Supportive 1 etlers at Attachment # 4). 1 strongly doubt that any other combination 
previously reviewed by the FCC has received such strong cndor,sement from organizations 
representing literally tens of millions of Americans. From Chicago alone, more than 130 letters 
from a diverse group of community organizations and local leaders are already on the record; 
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from K'Jayor Daley, the Chicago Southland Chamber of Commerce and the National forum for 
Black Administrators, to the Otis Wilson Foundation, the Boys & (iiris Club of Chicago, and the 
By the I land Club for Kids, among many others. 

These are organizations and individuals who know Comcast and NBCU linst-hatid, many of 
whom partner with the two companie,s year in and year out to meet the needs of locttl 
communities and serve the public interest. We are honored by their expressions of support. 

In conclusion, the joint venture between Comcast and NBCU presents extraordinary benefits for 
a wide range of .stakeholders most importantly, consumers. Through this transaction we have 
been exploring new opportunities to utilize our resoiuces so that no one is left behind. This 
transaction is about bringing more to the communities we serve - more programming, more 
career opportunities, more pirociircrnenl opportunities, and more community outreach. Based on 
our solid record and the voluntmy commitments we have offered in connection with the 
transaction, we believe that the public interest will benefit from the proposed Comcast/NBCU 
joint venture. 
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AITACUMENT #1 

JOINT WRITTEN STATEMENT BY 
BRIAN L. ROBERTS 

CHAIRMAN AND CHIEF EXECUTIVE OFFICER 
COMCAST CORPORATION 

AND 

JEFF ZUCKER 

PRESIDENT AND CHIEF EXECUTIVE OFEiCER 
NBC UNIVERSAL 

TO THE 

HOUSE COMMITTEE ON ENERGY AND COMMERCE 
SUBCOMMITTEE ON COMMUNTCA HONS, TECHNOLOGY, AND THE INTERNET 

February 4, 2010 


Mr. Chairman, and Members of the Subcominittee, we are pleased to appear before you 
today to discuss Comca.st Corporation’s (“Comcast'’) planned joint venture with (iencral Electric 
Company (“GE”), under which Comcast will acquire a majority interest in and management of 
NBC l.Iniversal (“NBCU”), As you know, the proposed transaction will combine in a new joint 
venture the broadcast, cable programming, movie studio, theme park, and online content 
businesses of NBCU with the cable programming and certain online content businesses of 
Comcast. Thi.s content-focused joint venture will retain the NBCU name. 

The new NBCU will benefit consumers and will encourage much-needed investment 
and innovation in the important media sector. How will it benefit con,sumers? First, the new 
venture will lead to increased investment in NBCU by putting these important content as.sets 
under the control of a company that is focused c.xclusively on the communication and 
entertainment industry. This will foster enhanced investment in both content development and 
delivery, enabling NBCU to become a more competitive and innovative pla^'cr in the turbulent 
and ever changing media world. Investment and innovation will also preserve and create 
su-stainabie media and technology jobs. Second, the transaction will promote the innovation, 
content, and delivery that consumers want and demand. The parlies have made significant 
commitments in the areas of local news and information programming, enhanced programming 
for diverse audiences, and more quality educational and other content for children and families. 
And finally, Comcast'.s commitment to sustain and invest in the NBC broadcast network 
will promote the quality news, sports, and local programming that have made this network great 
over the last 50 years. We discuss the.se specific and verifiable public interest commitments later 
in this statement, and a summary is attached. 
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The new NBT’U will advance key policy goals of Congress: diversity, localism, 
innovation, and competition. With Comcast’s demonstrated commitment to investment and 
innovation in communications, entertainment, and infonnalion, the new NBCU will be able to 
increase the quantity, quality, diversity, and local focus of its content, and accelerate Ihe arrival 
of the multipiatform, “anylime, anywhere” future of video programming that .Americans want 
Given the intensely competitive markets in which Comcast and NBCU operate, as well as 
existing law and regulations, this essentially vertical Uansaction will benefit consumers and spur 
competition, and will not present any potential harm in any marketplace. 

NBCLl currently majority-owned and controlled by CiE, is an American icon a media, 
entertainment, and communications company w'ith a storied past and a promising future. At the 
heart of NBCU’s content production is the National Broadca,sting Company (‘‘NBC”), the 
nation’s first television broadcast network and home ofone of the crown jewels oi'NBCU, NBC 
News. NBCU also has two highly regarded cable news networks, CNBC and MSNBC, In 
addition, NBCU owns Telemundo. the nation’s second largest Spanish-language broadcast 
network, with sub.stantial Spanish-language production facilitie.s located in the United States. 
NBCU’s other asseLs include 26 local broadcast stations (10 NBC owned-and-operaled stations 
(“O&Os”), 15 l elemundo 0&O.S, and one independent Spanish-language station), numeroius 
national cable programming networks, a motion picture studio with a library of several thousand 
film,s, a TV production studio with a library of television series, and an international theme park 
busine,ss. 


Comcast, a leading provider of cable television, high-speed internet, digital voice, and 
other communications services to millions of customers, is a pioneer in enabling consumers to 
watch what they want, when they want, where they want, and on the devices they w-ant. 
Comcast is primarily a distributor, ofTcring its customers multiple delivery platforms for content 
and services. Although Comcast owns and produces some cable programming channels and 
online content, Comcast owns relatively few national cable networks, none of which is among 
the 30 most highly rated, and, even including ils local and regional network.s, Comcast accounts 
for a tiny percentage of the content industry, fhe majority of these content businesses will be 
contributed to the joint veiiluro. The distribution side of Comcast (referred to as “Comcast 
Cable”) is not being contributed to the new NHCfl and will remain under Comcast’s ownership 
and control. 


The proposed transaction is primarily a vertical combination of NBCU’s content with 
Comcast’s multiple distribution platforms. Anlilrust law, competition experts, and the h'CC have 
long recognized that vertical combinations can produce .significant I'lenefits. Experts and the 
FCC also have found that vertical combinations with limited horizontal issues generally do not 
threaten competition. 

The transaction takes place against the backdrop of a communications and entertainment 
marketplace that is highly dynamic and competitive, and becoming more so every day. NBCU 
today and post-transaction faces competition from a large and growing roster of content 
providers. There are literally hundreds of national television networks and scores of regional 
networks. These networks compete not only with each other but also with countless other video 
choices - both for consumers’ attention and for distribution on various video platforms. In 
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addition, content producers increasingly have alternative outlets available to distribute their 
works, free from any purported “gatekeeping" networks or dislribulors. In this universe of 
content producers, with competitors such as Disney/ABC, Time Warner. Viacom, and News 
Corp., the new NBCU will have the incentive and financial resources to give consumers the 

high-quality programming they want and no incentive - or ability t(t restrict conipefition or 

olhervvisc harm the public intere.st. 

Competition is fierce among distributors as well. Consumers in every geographic area 
have multiple choices of multichannel video programming dislribulors (“MVPDs”) and can 
obtain video content from many non-MVPDs as well. In addition to the local cable operator, 
consumers can choose from two .MVPDs offering direct broadcast satellite (“DBS"’) service: 
Direc TV and Dish Network, which are now the second and third largest MVPD,s in .America, 
respectively. Verizon and .AT&T, along with other wireline overbuilders, are strong, credible 
competitors, offering a fourth MVPD choice to lens of millions of. American households and a 
fifth choice to some. Indeed, as competition among MVPDs has grown. Comcast’s nationwide 
share of MVPD subscribers has steadily decreased (it is now less than 25 percent, a share that the 
FCC has repeatedly said is insufficient to allow an MVPD to engage in anticompetitive 
conduct). Moreover. cuiTent market dynamics are more telling than .static measures of market 
shares; over the past two years. Comcast lost 1,2 million net video stib.scrihers while its 
competitors continued to add subscribers. (DtrecTV, Dish Netw'ork, AT&'f. and Verizon have 
added 7.6 million net video customers over the same time period.) 

Consumers can also access high-quality video content from myriad other sources. Some 
houseliold.s' continue to receive their video through over-the-air broadcast signals, which have 
improved in quality and increased in quantity as a result of the hroadca.st digital television 
transition. Million.s of households purchase or rent digital video discs (“DVDs”) from one of 
thousands of national, regional, or local retail outlets, including Walrnart, Blockbuster, and 
Hollywood Video, as well as Ncinix. MovicCrazy, Calc DVD, and others who provide DVDs by 
mail, fligh-quality video content also is increasingly available from a rapidly growing number 
of online sources that include Amazon, Apple TV. Biinkx, Blip. tv, Boxee, Clicker.com, Crackle, 
Eclectu.s, Hulu, IRecl, ifunes, Nelfiix, Sc/mi. SlashControi, Sling, Veoh, Vevo, Vimeo, VUDU, 
Vuze, Xbox, YouTube - and many more. These sites olTer previously unimaginable quantities 
of profe.ssionally-prodiiccd content and user-generated content that can be accessed from a 
variety of devices, including computers. Internet-equipped telcvisioii.s, videogame boxes. Blu-ray 
DVD player.s, and mobile device,s. In addition, there is a huge supply of user-generated video 
content, including professional and quasi-professional content. You l ube, for example, which is 
by far the leader in the na.scenl online video distribution businc,ss, currently receives and stores 
virtually an entire day’s worth of video content for il.s viewers every minute. And there are no 
significant harriers to entry' to online video distribution. 'l'hu.s. consumers have a staggering 
variety of sources of video content beyond Comcast and its rival MVPDs. 

The combination of NBCU and Comcast’s content a,ssets under the new KBCU - coupled 
with management of the new NBCU by Comcast, an experienced, committed distribution 
innovator will enable the creation of new pathways for delivery of content to consumers on a 
wide range of screens and platforms. 1'he companies’ limited shares in all relevant markets, 
fierce competition at all levels of the distribution chain, and ease of entry for cable and online 
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programming ensure that the risk of competitive hami is insignificant. Moreover, the l-'CCi's 
rules governing program acce.ss, program carriage, and retransmission consenl provide further 
safeguards for consumers a.s do the additional public interest commitments made by the 
companies to the I-'CC, 

At the same lime, the transaction's public interest benefits particularly for the public 
interest goals of diversity, localism, competition, and innovation are substantial. Through 
expanded access to outlets, increased investment in outlets, and lower cersts, the new venture w'ill 
be able to increase the amount, quality, variety, and availability of content more than either 
company could on its own, thus promoting diversity. This includes content of. specific interest to 
minority groups, children and families, women, and other key audience segments, f he new 
venture will also be able to provide more and better local programming, including local news and 
information programming, thereby advancing localism. NBCD and C.'omcast will be more 
innovative and elTcctive players in video programming and distribution, spurring other content 
producers and distributors to improve their own services, thus enhancing competition. Manying 
NBCU’s programming assets with Comca.st’s multiple distribution platfomis will make it easier 
for the combined entity to experiment with new business models that will better serve 
consumers, thiLs promoting hmovmion. 

In addition. Comcast and NBCU have publicly aflirmed their continuing commitment to 
free, over-the-air broadcasting. Despite a challenging business and technological environment, 
the proposed transaction has dignificanl potential to invigorate NBCU’s broadcasting business 
and expand the important public interest benefits it provides to consumer.s across thi.s country. 
NBC, Tclemundo, their local O&Os, and their local broadcast affiliates will benefit by having 
the full support of Comcast, a company that is focused entirely on entertainment, information, 
and communications and that has strong incentives - and the ability - to invest in and grow the 
broadcast businesses it is acquiring, in partnership with the local anil!ate,s. 

Moreover, combining Comcast’s expertise in multiplatform comcnl distribution with 
NBCU’s extensive content creation capabilities and video libraries will not only result in the 
creation of more and better programming it will also encourage investment and innovation that 
will accelerate the arrival of the mulliplatfonn, “anytime, anywhere’’ future of video 
programming that Americans want. This is because the proposed transaction will remove 
negotiation friction dial currently inhibit.s the ability of Comcast to implement its pro-consumer 
vision of multiplatform access to quality video programming. Post-transaction. Comcast will 
have access to more content that it can make available on more outlets, including the nevv 
NBCU’s national and regional networks and Comcast's cable systcm.s, vidco-on-demand 
(“VOD") platform, and online platform. This increa.se in the value of services offered to 
consumer.s by the new company will .stimulate competitors - including non-affiliated networks, 
non-affiliatcd MVPDs, tuid the numerous other participants in the video marketplace to 
improve what they offer to consumers. 

The past is prologue: Comcast sought for yeans to develop the VOI) business, but it 
could not convince studio distributors - who were reluctant to permit their niovie.s to be 
distributed on an emerging, unproven platfonn ~ to provide compelling content for VOD. I'his 
caution, though understandable in light of marketplace imcertainly, slowed the growth of an 
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innovative and extremely consumer-friendly service, Coinca.st finally vva.s able to overcome the 
contractual wrangling and other industry resistance to an innovative business model when it 
joined with Sony to acquire an ownership interest in Metro-Goldwyii-Mayer (“MGM''). d'his 
allowed Comcast to “break the ice” and obtain access to hundred.s of studio movic.s that Comcast 
could offer for free on VOD. Thanks to Comcast’s extensive efforts to foster the growth of this 
new technology, VOD has gone on to become extremely popular, Comcast customers have now 
used Comcast's VOD service more than 14 billion times. By championing the growth of VOl), 
Comcast has been able to benefit not only its customers but also program producers, and it has 
stimulated other MVPDs to embrace the VOD model. 


The fonnation of the new NBCU will remove negotiation impediments by providing 
Comcast with control of a rich program library and extensive production capabilities that 
Comcast can use to develop novel video products and .services that will be offered to con.sumers 
across an array of di.slrtbution platforms. There is every reason to believe that the transaction 
proposed here will create a pro-consumer impetus for making major motion pictures available 
sooner for in-home, on-demand viewing and for sustainable online video distribution which, as 
the FCC has observed, will help to drive broadband adoption, another key congres.sional goal. 

A,s noted above, the risk of competitive harm in this transaction i.s insignificaiil. Viewed 
from every angle, the transaction is pro-competitive: 

First, combining Comcast's and NBCU’s programming a.sset.s will give ri.se to no 
cogniztible competitive hann. Comcast’s national cable programming network.s account for only 
about three percent of total national cable network advertising and affiliate revenues. While 
NBCU owms a larger number of networks, those assets account for only about nine percent of 
overall national cable network advertising and affiliate revenues. In total, the new NBCU will 
account for only about 12 percent of overall natiojial cable network advertising and affiliate 
revenues. The new NBCU will rank as the Iburth largest owner of national cable networks, 
behind Disncy/ABC, Time Warner, and V'iacom - which is the same rank that NBCU has today. 
Because both the cable programming market and the broader video programming market will 
remain highly competitive, the proposed transaction will not reduce competition or diversity, nor 
will it lead to higher programming prices to MVPDs or consumers, or higher advertising prices. 
Even after the transaction, approximately six out of every seven channels carried by Comcast 
Cable will be imaffiliated with Comcast or the new NBCU. 

Second, Coiricast’s management and ownership interests in NBCU's broadcast properties 
raise no regulatory or competitive concern. While Comcast will own both cable systems and a 
slake in NBC owned and operated broadcast stations in a small number of Designated Market 
;\rea,s (“DM.As”), the FCC’.s rules do not prohibit such cross-ownership, nor is there any policy 
rationale to disallow such relationships. The prior cross-ownership prohibitions have been 
repealed by actions of Congress, the courts, and the FCC. t he case for any new prohibition, or 
any transaction-specific restriction, on cablc./broadcast cross-ownership i.s even weaker today, 
given the increasingly competitive market tor the distribution of video programming and robust 
competition in local advertising. And, importantly, each of the major DM.As in question has a 
significant number of media outlets, with at least seven non-NRCU broadcast .stations in each 
DM.A as w'ell as other media outlets, including radio. Thu.s. numerous diverse voices and a 
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vibrantly competitive local advertising environment will remain following the combination of 
NBCU’s broadcast stations and Comcast cable systems in each of the overlap DMAs. 

Third, the combination of Comcast’s and NBCU’s Internet properties similarly poses no 
threat to competition. There is abundant and growing competition for online video content. 
Although Comcast operate.s a video site, called Fancast, and NBCU holds a 32 percent, non- 
controlling interest in I lulu, a site that provides access to certain online video content, (he leader 
in online viewing (by far) i.s Google (through YouTube and other silc.s it has built or acquired), 
with nearly 55 percent of online video viewing. This puts Google well ahead of Microsoft, 
Viacom, and Hiilu (all of which are in low- or mid-single digits) and even farther ahead of 
Fancast (currently well below one percent). There are countless other sites that provide robust 
competition and near-infinite consumer choice. Even if one rc,siricl.s the analysis to 
“professional” online video content, the combined entity will still have a small share and face 
many conrpetitors. On the Internet, content providers es,scntiany control their own destinies 
.since there are many third-party portals as well as self-distribution oplion.s. Entry is easy. Thus, 
the transaction will not hann the marketplace for online video. 

Finally, a vertical combination ctinnot have anticompetitive effects unless the combined 
company ha.s substantial market power in the upstream (programming) or downstream 
(distribution) market, and such circumstances do not exist here. As notetl, the video 
programming, video distribution, and Internet businesses are fiercely competitive, and the 
proposed transaction does not reduce that competition. The recent hi.story of technology 
demonstrates that distribution platforms are multiplying, diversifying, and increasingly 
rivalrou.s. Wired serviee.s have been challenged by both satellite and ten'cslrial wireless 
services. Cable has brought voice competition to the telephone companies; the telephone 
companie.s have added to the video competition that cable already faced; and both cable and 
phone companie.s are racing to deploy and improve broadband liilcrnct. Static descriptions of 
markets have repeatedly failed to capture advances in distribution technologies. In tliis highly 
dynamic and increasingly competitive environment, speculative claims about theoretical 
problems arising from any particular combination should Ire subject to searching and skeptical 
.scrutiny, given the accelerating power of technology to disrupt, continuously, all exi.sting market 
structures. 

In any event, there is a comprehensive regulatory structure already in place, comprising 
the FCC’s program access, program carriage, and retransmission consent rules, as w'ell as an 
established body ofanlitrusl law that provides further safeguards against any conceivable vertical 
harm.s that might be presented by this transaction. 

Although the competitive marketplace and regulatory' safeguards protect against the risk 
of anticompetitive conduct, the companies have offered an unprecedented set of commitments to 
provide assurances that eompclition will remain vibrant. Moreover, the companies have offered 
concrete and verifiable commitments to ensure certain pro-consumer benefits of the transaction. 
In addition to the commitment to continue to provide free, over-lhe-air broadcasting, mentioned 
previously, the companies have committed that Ibllowing the transaction, the NBG O&O 
broadcast stations will maintain the same amount of local new's and information programming 
they currently provide, and will produce an additional 1,000 hours per year of local news and 
information programming for various platlbnr).s. The combined entity will maintain NBClJ's 
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tradition of independent news and public affairs programming and its conimitmcnt to promoting 
a diversity of viewpoints, maintaining the journalistic integrity and independence of NBClJ’s 
news operations. 

Comcast will commit voluntarily to extend the key components of the FCC’s program 
access rules to negotiations with MVPDs for retransmission rights to the signals of NBC and 
Telemundo O&O broadcast stations for as long as the FCC’s current program access rules 
remain in place. Of particular note, Comcast will be prohibited in retransmission consent 
negotiations from unduly or improperly influencing the NBC and felcmundo stations’ deci.sions 
about whether to sell their programming, or the terms and C(.mditions of sale, to other 
distributors. It would also adopt the “burden-shifting” approach to proof of discriminalory 
pricing. And the companies would accept the five-month “shot clock” that the Commission 
applies to program acce.ss adjudications. 

The companic,s also have committed that Comcast will use its On Demand and On 
Demand Online piatfonns to increase programming choices available to children and families, as 
well as to audiences for Spanish-language programming. Within three years of closing the 
transaction, Comcast has committed to add 1,500 additional programming choices appealing to 
children and families and 300 additional programming choices from Telemundo and mun2 to its 
VOD platforms, Comcast also will continue to provide Free or at no additional charge the .same 
number of VOD choices that it now provides free or at no additional charge, and will make 
available within three years of closing an additional 5.000 VOD choices over the course of a 
month that arc available free or at no additional charge. 

/\.s Comcast make,s rapid advances in video delivery technologies, more channel capacity 
will become available. So Comcast will commit that, once it has completed its digital migration 
company-wide (anticipated to be no later than 201 1), it will add two new independently-owned 
and -operated channel.s to its digital line-up each year for the next three years on customary terms 
and conditions. Independent programmers would be defined as networks that (1) are not 
currently carried by Comcast Cable, and (2) are unafftliatcd with Comcast, NBCU. or any of the 
top 15 owners of cable networks, as measured by rcvcnuc.s. With respect to public, educational, 
and governmental (“PEG”) channels, C'omcasi has affirmatively committed not to migrate PEG 
cht-mnels to digital delivery on any Comcast cable system until the system has converted to all- 
digital distribution, or until a community otherwise agrees to digital PEG channels, whichever 
comes firtst. 


W'c have proposed that these commitments be included in any FCC order approving the 
transaction and become binding on the parlies upon completion of the tran.saction, A summary 
of the companies’ commitments is attached to this statement. 

[n the end. the propo,sed transaction simply transfers osvncrship and control of NBCU 
from GH. a company with a very diverse portfolio of interests, to Comcast, a company with an 
exclusive focus on, and a conimitmcnt to investing its resources in. it.s comimmications. 
entertainment, and information assets. This transfer of control, along with the contribution of 
Comcast’s complementary content assets, w'ill enable the new NBCU to better serve consumers, 
fhe new NBCU will advance key public policy goals: diversity, localism, competition, and 
innovation. Competition, which is already pervasive in every one of the businesse.s in which the 


20 



97 


new NBCU - and Comcast Cable - - will operate, provides abundant assurance that consumer 
welfare will be not only safeguarded but increased. Comcast and NBCU will succeed by 
competing vigorously and fairly. 

We intend to use the combined assets to accelerate and improve the range of choices that 
American consumers enjoy for entertainment, information, and communications. We would 
wdeome your support. 
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ATTACHMENi' #2 


COMCAST/NBCU TRANSACTION 
PUBLIC INTERE-ST COMMITMENTS 

Comcast, GE, and NBC’ Universal take seriously their responsibilities as corporate citizens and 
share a comraitmenl to operating the proposed venture in a way that serves the pubic interest fo 
demonstrate their commitment to consumers and to other media partners, the parlies have made a 
set of .specific, written commitments as part of their public interest filing with the Federal 
Communications (Commission. Comcast, GE, and NBCU arc committed to expanding consumer 
choice, ensuring the future of over-the-air broadcasting, enhancing programming opportunities, 
ensuring that today’s highly competitive marketplace remains so, and maintaining journalistic 
independence for NBC's ncvv.s properties. The parties’ commitment to these principles will 
ensure that con.sumers are the ultimate beneficiaries of the proposed C'omcast/NBC’U transaction. 

Anniicants’ Voluntary Public Interest Commitments 

Local Programming 

Commitment #1 . The combined entity remains committed to continuing to provide free over- 
the-air television through it.s O&O broadca,sl stations and through local broadcast affiliates across 
the nation. As Comcast negotiates and renews agreements with its broadcast affiliates, Comcast 
will continue its cooperative dialogue with its affiliates toward a business model to sustain free 
over-the-air service that can be w'orkable in the evolving economic and technological 
environment. 

Commitment #2 . Comcast intends to preserve and enrich the output of local news, local public 
affairs and other public interest programming on NBC O&O stations. Through the use of 
Comca.st’.s On Demand and On Demand Online platforms, time slots on cable channeLs, and use 
of certain window.s on the O&O schedule.s, Comcast believes it can expand the availability of all 
types of local and public intere.st programming. 

• f-'or three year.s following the closing of the transaction, NBC’s O&O stations will 
maintain the same amount of local news and infomialion programming that they 
currently provide, 

• NHChs O&O stations collectively wall produce an additional 1,000 hours a year of local 
news and information programming. This additional local content will be made available 
to consumens using a combination of distribution platforms. 

Children’s Programming 

Commitment # 3 . Comcast will u.se it.s On Demand and On Demand Online platforms and a 
portion of the NBC (.)&Os' digital broadcast spectrum to speak to kids. Comca.st intends to 
develop additional opportunities to feature children’s content on all available platforms. 
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• Comcast will add 500 VOD programming choices appealing to children and families to 
its central VOD storage facilities within 12 months of closing and will add an additional 
1,000 such VOD choices (for a total of 1,500 additional VOD choices) within three years 
of closing, (The majority of Comcast’s cable systems wilt he connected to Comcast’s 
central VOD storage lacilifies within 12 months of closing and substantially all will be 
connected within three yeans of closing.) Comca.st will also make these additional 
choices available online to authenticated subscribers to the extent that Comcast has the 
requisite online rights. 

• For three years following closing, each of NBC's O&O stations will provide one 
additional hour per week of children’s educational and informational programming 
utilizing one of the station’s multicast channels. 

Commitment #4 . Comcast reaffirms its commitment to provide clear and understandable on- 
screen TV Ratings information for all covered programming across all networks (broadcast and 
cable) of the combined company, :md to apply the cable industry’s bcst-practicc .standards for 
providing on-screcn ratings information in term.s of size, frequency and duration. 

• NBCU will triple the time that program ratings remain on the air after each commercial 
break (from 5 .seconds to 1 5 seconds). 

» NBCU will make program ratings infomiaiion more visible to viewers by using a larger 
fonnat. 

Commitment #5 , In an effort to constantly improve the tools and information available for 
parents, Comcast will expand its growing partnership with Common vSense Media ("CSM”), a 
highly respected organization offering enhanced infonnation to help guide family viewing 
decisions. Comcast will work to creatively incorporate CSM infonnation it its emerging On 
Demand and On Demand Online platfonns and other advanced platfonns, and will look for more 
opportunities for CSM to work with NBCU. 

• Comcast currently gives CSM content prominent placement on its VOD menus. Comcast 
and the new NBCti will work with CSM to carry across their distribution platforms more 
extensive programming infonnation and parental tools as they are developed by CSM. 
Comca.s1 and NBC.’U will explore cooperative efforts to develop digital literacy and media 
education programs that will provide parents, teachers, and children with the tools and 
information to help them become smart, safe, and responsible u,sers of broadband. 

• Upon closing and pursuant to a plan to be developed with CSM, Comc.a.st will devote 
millions of dollars in media di.stribiition resourcc.s to .support public awareness efforts 
over the next Iwo years to further CSM’s digital literacy campaign. The NBCU 
transaction will create the opportunity for CSVl and Comcast to work with NBCLi’.s 
broadca.st netw'orks. local broadcast stations, and cable networks to provide a targeted and 
elTcclivc public education campaign on digital literacy, targeting undersen'ed areas, those 
with high concentrations of low-incomc residents and communities of color, as well as 
target Latino comniunities with specifically tailored Spanish-language materials. 
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ProEramming for Diverst Audiences 

Commitment #6 . Comcast intends to expand the availability of over-thc-air programming to the 
Hispanic community utilizing a portion of the digital broadcast speclmm oS'Telemundo’s O&Os 
(as vvell as offering it to Teiemundo affiliates) to enhance the current programming of 
Telcmundo and niun2. 

* Within 12 months of closing the transaction, Teiemundo will launch a new Spanish 
language channel using programming from Telemundo’s library that has had limited 
exposure, to be broadcast by each of the Teiemundo O&O stations on one of their 
multicast channels. The 'I'elemundo network also will make this new channel available to 
its affiliated broadcast stations on rea,sonable commercial tenn.s. 

Coinniitmcnl #7 . Conica.st w'il! use its On Demand and On Demand Online platfonns to feature 
Teiemundo programming. 

Commitment #8 . Comcast intends to continue expanding the availability of mun2 on the 
Comcast Cable, On Demand, and On Demand Online platforms. 

• Comcast will increase the number of VOD choices from fclcmundo and mun2 available 
on its central VOD storage facilities from approximately 3S today, first to 100 choices 
within 12 months of closing and then to a total of 300 additional choices within three 
years of closing. Comcast will also make these additional choices available online to its 
subscribers to the extent that it has the requisite online rights. 

Expanded Video On Demand Offerings At No Additional Charge 

Commitment #9 . Comcast cnrreniiy provides approximately 15,000 VOD programming 
choices free or at no additional charge over the course of a month. Comca.st commits that it will 
continue to provide at least that number of VOD choices free or at no additional charge. In 
addition, within three years of closing the proposed transaction. Comcast will make available 
over the course of a month an additional ,5.000 VOD choice.s via it.s central VOD storage 
facilities for free or at no additional charge. 

Commitment #10 . NBCU broadcast content of the kind previously made available at a per- 
episode charge on Comcast’s On Demand service and currently made available at no additional 
charge to the consumer will continue to be made available at no additional charge for the three- 
year period after closing. 

Public. Educational, and Governmental (“PEC”) Channels 

Commitment fill . With resptect to PRO channels, Comcast will not migrate PEG channels to 
digital delivery on any Comcast cable system imtil the system has converted to all-digital 
distribution (i.e. until ail analog channels have been eliminated), or until a community otherwise 
agrees to digital PEG channels, whichever comes first. 
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Commitment #12 . To enhance localism and strengthen educational and govenimcntal access 
programming, Comcast will also develop a platform to host PEG content On Demand and On 
Demand Online within three years of closing. 

« Comcast will select five locations in its service area to test various approaches to placing 
PEG content on VOD and online, Comca.sl will select these locations to ensure 
geographic, economic and ethnic diversity, with a mix of rural ami urban communities, 
and will consult with community leaders to determine which programming - public, 
educational and/or govenrmental -tvouldmost benefit local residents by being placed on 
Vt/D and online. 

® Comcast will file annual reports to inform the Commission of progrc.ss on the trial and 
implementation of this initiative. 


Carriage for Independent Programmers 

Commitment #13 . As Comcast makes rapid advances in video delivery technologie.s. more 
channel capacity will become available. So Comcast will commit that, once it has completed its 
digital migration company- wide (anticipated to be no later than 2011), it will add two new 
indcpcndcntly-owncd and -operated channels to its digital line-up each year for the next three 
years on customary terms and conditions, 

• New channels are channels not currently carried on any Comcast Cable systent. 

• Independent programmers are entities that are not affiliated with Comcast, NBCU, or aivy 
of the top 1 5 owners of cable networks (measured by revenue). 


Expanded Application of the Program Access Rule Protections 

Commitment #14 . Comcast will commit to voluntarily accept the application of program acce.ss 
rules to the high definition (HD) feeds of any network whose standard definition (SO) feed i.s 
subject to the program access rules for as long as the Commission’s current program acces.s rules 
remain in place, 


Commitment #15 . Comcast will commit to voluntarily extend the key components of the 
FCC’s program access rules to negotiations with MVPDs for retransmission rights to the signals 
of NBC and Telcinundo O&O station.s for as long as the Commission’s current program access 
rules remain in place. 

• Comcast will be prohibited in retransmi.ssion consent negotiations from unduly or 
improperly influencing the NBC and felemundo O&O stations’ decisions about the price 


25 




102 


Of other terras and conditions on which the stations make their programming avaiiahle to 
unafliliated MVPDs. 

• The “burden shifting" approach to proof of discriminatory pricing in the program access 
rules will be applied to complaints regarding retransmission consent negtotiations 
involving the NBC and fclcmundo O&O stations. 

9 The five-monlh “shot clock” applied to program access adjudications wouid apply to 
retransmission consent negotiations involving the NBC tind Telemundo O&O stations. 

Journalistic Indepcntlencc 

Commitment #16 . The combined entity will continue the policy of journalistic independence 
w'ith respect to the news programming organizations of all NBCU networks and stations, and 
will extend these policies to the potential influence of each of the owners. I'o ensure such 
independence, the combined entity will continue in effect the po.silioti mid authority of the NBC 
News ombudsman to address any issues that may arise. 

Labor-Management Relations 

Commitment # 17. Conioa.st rcspcct.s NBCU's existing labor-management relation.ships and 
expects them to continue following the closing of the transaction. Comcast plan.s to honor ail of 
NBCU’s collective bargaining agreements. 
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ATTACHMENT# 3 


Comcast and NBCU’s 
Summary of Diversity Commitments 

Comcast Corporation (‘'Comctist'') and NOC Universal ("NBCLD have made a scries of 
conimitmcnls to diverse conimunities in cotmecUon with the joint venture between C'omcast and 
General nieclric C’GE”) relating to NBCU. Except as otherwise indicated, ail oflhese commitments 
are new or expand upon current commitments by the companies. These commitments span the 
organizations' business practices with respect to governance, workforce recruitment and career 
development, supplier diversity, media ownership, programming, and community and partnership 
investment. 


1. Existing tnitiatives and Coinniitments 

Comcast and MKT I will honor their re,spcctive existing diversity commitments, including those 
contained in the diversity memorandum of understanding between NBC and a coalition representing 
the interests of various minority organizations reached in the year 2000. to the extent the 
commitments remain relevant. Those commitments will be extended to the programming as.sets that 
Comcast will contribute to the newly formed (.Comcast Enlertainmenl Group upon closing of the joint 
venture. 

2. Governance 

Cofneast and NBCU: New External Diversity Advisory Counciis, Comcast and NBCU will 
establish four external Diversity Advisory Councils (collectively called the “Joint Council”) 
representative of A frican American, l,.atino, .A.sian Pacific Islander, and other diverse coTTimunilie.s, 
to facilitate open communication on the development, monitoring, and evaluation of the companies’ 
diversity initiatives, Comcast wdll appoint up to nine (9) members to each Di\'er.sity Advisory 
Council with input from national minority leadership organizations, fhe Joint Council and each 
Advisory Council will meet at least two times per year with Comcast’s and NB(.T,i’.s inlcrnai 
Diversity Councils, including an annual meeting with Comcast's Chairman and Chief Executive 
Officer. In addition, the Divereity Councils will interact (hroughotit the year on diversity is.sues with 
representatives of Comcast mid NBCTI. 


The Ad^'iso^y Councils will provide advice to the senior executive teams at Comcast and NBCU 
regarding the companies’ development and implementation of a strategic plan to improve diversity 
practices. Cornea, si wdll develop a strategic plan, with advice from the Joint Council, to addre.ss five 
critical “Focus Areas” related to diversity - governance, workforce recruitment and career 
development, supplier diversity, programming, and community investment and partnerships. 
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Comcast: Benchmarking and Ongoing Reporting, Comcast wili conduct a benchmark study of the 
diversity initiatives in these Focus Are^ which it will update annually to {‘aciiitate input and 
recommendations from the Joint Council for strategies to improve performance in the five Focus 
Areas. Annually, Comcast will provide diversity data to the Advisory Councils related to the five 
Focus Areas, subject to a non-disclosure agreement and the understanding that the data wili be used 
only for internal discussions and development of progress reports by the Joint Council 

NBCU: Coalitkm Reporting. HBCU will continue to report annually on its corporate diversity 
efforts, with particular emphasis on programming/conlcnt, procurement, and pipeline programs, to a 
Coalition consisting of the following four organizations (“NBCU Coalition"); 

National Association for the Advancement of Colored People, inc. (“NAACP"); 
American Indians in Film and Television; 

National Asian-Pacific American Media Coalition; and 
National Latino Media Council. 

NBCUls Chief Diversity Officer will consult quarterly wdth each ofthese NBCU Coalition members 
on diversity issues. 

Comcast and NBCU: Diversify Oversight. Comcast and NBCU each will eonlinue to support their 
respective interna! Diversity Councils. Hach organization also will provide annual reports to the 
Joint Council analyzing .success in achieving diversity objectives and otTering reconimendation.s For 
improvement. 

3. Workforce Recruitment & Career Devclopnicnt 

Comcast and NBCU: Increased Minority Representation: Comcast and NBCU are committed to 
be industry leaders in the arena of workforce diversity. Both organizations commit that they will 
increase minority representation at all levels of their re.spcctive organizations and will recruit and 
retain more minorities so that their workforces more accurately reflect the communities they serve. 

Comcast and NBCU: Joint CauncU Input on Recruitment and Leadership Development. 

C'omcast and NBCU wili seek the advice of the Joint Ciouncil in reviewing and selecting executive 
leadership development programs, recommendations for minority-owned executive search firms that 
may be helpful in finding and retaining diverse talent, and itssistance in the development of 
internship programs aimed at exposing college and universiiy-levei students (o career opporlunilie.s. 

Comcast and NBCU: Career Bath Programs. Comca.st and NBCHi wili continue to develop career- 
path programs, including mentoring programs, designed to enhance the promotion potential of 
identified diver.se talent, moving individuals from entry-level, to mid-lcvcL to senior management 

Comcast and NBCU: Minority Internship and Scholarship Programs. C'omcast and NBCL' will 
increase support for program.s focusing on the growth and development orminoritie.s, such as the 
Lmma L. Bowen Foundation for Minority Interests in Media (“Emma Bowen i'aundatiorC) and 
similar internship and scholarship programs focusing on diverse communities (.see further di.scussion 
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of Rmmn Bowen Finmdation under Progranimiug and Community investment and Partnerships 
beiow). 

Corneas?: Workforce Diversify Initiatives. In addition, Comcast wiH imptemenl ihc following 
vyorkforee diversity initiatives; 

• Diversity Forum. Develop a diversity forum and action plan 1o increase director-ievei 
representation of minorities; 

• Focus Groups. Create minority focus groups with the objectives of gaining insight, creating 
opporluniiics, and identifying high potential employees; 

e Boot Camp. Implement a bool camp program for mid-level vice president candidates which 
will include not less than 80% diverse candidates; and 

• Search Firms. With the cooperation of the Advisory Councils, identify search firms with 
track records of successfully recruiting diverse pools of talent to partner with the company in 
identifying diverse leaders. 



Comcast: Senior PosiHon Candidtite Pools. Comcast will enhance minority representation in the 
leadership ranks of the organization by requiring a diverse pool of candidates for all hires at the vice 
president level and above, including the commitment to have at least one person of color on every 
slate for all .such hires. 

NBCV: Diverse Senior Level Executives. KflClJ will focus on hiring opportunities for diverse 
senior level executives in development, production, casting, marketing, legal/business affair.s, and 
distribution. 

Comcast and NRCIJ: Workplace Diversity Training Programs. Both Comcast and NBCLI have 
active workplace diversity programs that include training on diversity issues. Both organizations are 
committed to exploring ways in which to expand their rc.spcciive programs, including, for example, 
in the case of NBClk by offering a new online divei-sity training module for its regular employee 
base. 


4. Supnller Diversity 

Comcast and NBCV: Increased Spend on Diverse Suppliers. Comca.si and "N'BCU will enhance 
diversity in their procummcnl ofgoods and services and cotnpany-vvide .supplier diversity activities, 
increasing the amount spent on diverse business partners, including minority-owned enterprises, On 
a nationwide ba.si.s, Comcast and NBCU will strive to increase the peicentage of busincs.s conducted 
with minority-owned vendors to be on par with the percentage of minority-owned businesses in the 
communities they .serve. 

Comcast and NBCU: Increased Partnerships with Diverse Organizations. Ciomcasl and N13CU 
will partner with diverse organizutionvS to enhance the utiliziilion of minoritv-owned enterprises. 



(Comcast 

specifically minority-led chambers of commerce and-'or other minorUy-icd business organi/alions, at, 
the national, regional, and local levels, 

Comcast and NBCV: Joint Council Input on Minority Suppliers. Comcast and NBCU will seek 
advice from the Joint. Council to identify opportunities for spending with minority-owned suppliers 
in agreed-upon categories. 

Comcast and NBCIJ: Second Tier Procurement Programs. Comcast and NBCU have '‘second 
tier’ procurement programs designed to encourage their top suppliers to purcha.se good.s and services 
from minority-owned vendors. As part of these programs. Comcast and N RCU encourage their 
largest vendors to report qitarlcriy on their spending with minority-owned vendors. Comcast and 
NBCU will expand their programs to create additional oppirrtunilies and an oven greater impact, 
including expanding of second tier reporting to eneompa,ss more suppliers a,s well as automation of 
the reporting process. 

Comcast and NBCU: Banking. Comcast will grow the diversity of its investment banking and 
banking partners through its minority banking program and tluough the development and expansion 
of relationships with minority investment firms. After the closing, NBCU will participate in 
Comcast’s minority banking initiative. Comcast has established banking relation.ships with 
numerous minority-owned financial institutions and has included them in the creation and 
syndication of'numerou,s credit facilities. Where practicable, NBCU will be a depo.sitor in these 
institutions. 

Comcast and NBCU: Advertising Spend. In 2011, following the close of the transaction. Comcast 
and NBCU jointly will commit at least an additional $7 million in spending on advertising with 
minority-owned media. 

Comcast and NBCU: Law Firms. In 20 H), Comcast became a founding partner in the IncliLsion 
Initiative, a collaborative effort among several publicly held corporations designed to increase 
significantly bvisine.ss opportunitiCvS for law firms owned by diverse individuals. The overall goal for 
this initiative is S30 million, of which Comcast has committed $1 nfillion. As part of the Inclu.sion 
Initiative, Comcast will u,se its best efforts to retain minority-owmed law firms that participate in the 
Initiative, further. NBCU commits po.si-closc to expand its business with minority-owned law 
firm.s. NBCU will establish a working relationship with one or more minority firms in at least three 
cities where it has headquarters operations - • New York City, Los Angeles, and Washington, D.C. In 
addition, NBCU will commit to have its (Jeneral Counsel meet annually with the executive director 
of the National Association of Minority and Women Owned l .avv Firms (“NAMWOI-F”) and the 
senior executive of the National Bar Association to review NBCU'-S ouUeacii efforts to minority- 
owned law firms and review Its efforl.s to expand the amount of business that NBCU does wiiii 
minority-owned fimis. 

5. Media Owncrsliip 



Comcast: New Independently-Owned and -Operated Cable Networks. It is C'omca.stN intention to 
ensure that there are substantial opportunities for diverse programmers to benefit from Us 
cominitrnenl to add len new indcpcndcntly-ovvmcd and -operated cable network.^ to its systems over 
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the next eight ycais after the cJose of the transaction v\ith NBCU. This represents an expansion of 
the commitment appearing in the Federal Communication Commission C'FCC") Public Interest 
Statement of January 28, 2010. To that end, Comcast commits that at least eight of the ten networks 
to be added to its systems pursuant to this eight-year pledge will be networks ir5 which minorities 
have a majority ownership interest. 



NBCU: LA. Station Divestiture. NBCU has agreed to divest its ownership itilcresi in KWIIY-TV, 
an independent SpatiLsh-ianguage broadcast station in Los Angeles. This process presents a key 
opportunity for minority ownership in one of the nation's top two largest media markets. NBCU has 
committed to use it.s be.st efforts to ensure that this station is sold to a minority-conlroiled ownership 
group. To facililatc this opportunity, NBCU has established a process to identify potential buyers 
and has selected the Minority Media and Telecommunications Council (“MM I'C”) as co-advisor for 
this transaction, MM'I'C ha.s had demonstrable success in identifying qualified minority buyers in 
similar divestitures. 

In the event these efforts do not result in the sale of K.WIiY-TV. the station license and assets will be 
placed in a divestiture tru.st at the closing of the proposed transaction. If thi.s becomes neces.sary, 

MM TC will w^ork with the trustee to effectuate the sale to a qualified third party. On May 17, 2010, 
an application was filed seeking FCC consent for the assignment of KWIIY-TV to a divestiture trust. 
NBCU and MM TC will remain actively engaged in cfforls to sell KWHY-TV while die application 
for assignment to the divestiture trust is pending. 

Comcast and NBCU: Mimmts Buyers for Media Although no additional divestiture of 

media assets is conlcmplaicd in connection with the NBCU iriuisaclion, Comcast Is committed to 
having an appropriate sensitivity to minority ownership issues in the event media assct.s are divested 
in tlie future, including involvement ofspccialists to identify minority buyers for any future asset 
sales. 


6. Proti ramming 

Comcast and NBCU: Expansion of Minority Programming. Comcast ('able and N BCU are 
committed to expanding minority-focused programming and will have discussions with the external 
Diversity Advisory Councils representing each minority community about measures that can be 
taken to achieve this objective for their respective communities. 

Comcast and NBCU: Enhancing Diversity in Programming, ('omcasl and NBCU are committed 
to expanding the presence of minorities both in front of and behind the cameras. In furtherance of 
this commitment. Comcast and NBCU commit to build on previous and current efforts to increase 
and improve the presence of minorities throughout all its programming, including entertainment, 
news, spoils, and public affairs programming. 

Comcast: Expanded Services and Competitive Pricing. Comcast Cable is committed to maintain 
and improve its track record in bringing diverse programming to its subscribers. Moreover, Comcast 
Cable remains committed to providing competitive and affordable video services to its customers. 
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including its iniriority customers. As part of its regular meetings with the external Advisory 
('ouncils, Comcast will review the pricing and packaging of its minority-oriented programniing. 

Camcasf: Expansion of Diverse Video On Demand f'VOD'*) Contenl. On Demand and On 
Demand Online arc dynamic and innovative platforms, and Comca.st intends to help opportunities 
for owners of diverse content to utjli7.c them. On Demand affords independent and rninorit\- owners 
of content with an unparalleled opportunity to reach niche audiences in a direct way and with 
scheduling directed hy the view^ers’ time preference. As Comcast expands On Demand and On 
Demand Online, it will focus on ways to ensure that independent and ntinorily owmers ofconlcnt can 
take advantage of these next-generation platforms. Comcast Cable also will continue to work with 
contenl providers to deliver minority-oriented content on its online Fancast Xfinity platform. 

• African American Content, Comcast Cable recently launched Black Cinema On Demand, 
a VOD channel that celebrates black films, filmmakers, and actors past, present and future, 
foeusing on the wide range of experiences, aceompILshments. and poiiUs-of-vicw of black, 
people as expres.sed through the artistic medium of film. !n addition. Comcast Cable features 
On Demand progiamming that dcliv'ers a variety of television, entertainment, and music 
choices from various networks and programs that target African American audiences, 
including Black Entertainment Television (BET), H20 (Hip Mop On Demand), and recently 
acquired Soul Train contenl. 

• Asian Content, This fall, Comcast Cable will launch Asian Cinema On Demand that will 
feature films from across the Asian Pacific Islander diaspora that higiiiight the experience,s, 
accomplishments, and }X)inls-or'View of this community as expressed through the artistic 
medium of film. This permanent platform will allow Comcast Cable to work with Asian 
Pacific Islander English-language contenl developers and will be programmed by expert.s in 
the Aslan Pacific Islander film space. Thi.s channel will be available 24 hours a day, .365 
days a year; contain 20 hours of content; be refreshed up to 1 00% a month but no lcs.s than 
50%: and will include a specific marketing plan developed to promote the offering. 

• Latino Content. Within twelve months of the transaction closing, Comcast Cable plans to 
launch Hispanic Cinema On Demand featuring Latino-themed movies. In addition, Comcast 
Cable will u.se its On Demand and On Demand Online platforms to feature relemundo 
programming and to continue expanding (he availability of NBCU’s tmin2 (.MunDos). 
Comcast Cable will use these platforms to increase programming choices available to 
children and famiiie.s, a.s well as to audiences for Spanish-language programming. Within 
three yeans of closing the transaction, Comcast Cable has committed to add i .500 addiiionai 
programming choices appealing to children and families and 3()() additional programming 
choices from Telemundo and mun2 to its On Demand platform. 

Comcast: Continued Reliance on VnaffiUated Content. There is no prospect that the proposed 
tran.saction with OE and NBCU wii! diminish ComcasTs reliance on unafniiated content. Following 
consummation of the propo.sed tran.saction, Comcast will continue to rely on other content providers 
to provide the vast majority of its video content. C.omcasl will not rely exclusively or even primarily 
on NRCC content. 
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NBCU: Entertainment Programming. With respect to entertainment programming, NIK'l . makes 
die foliowing commitments; 

» Iluildlng Diverse Relationships, NBCU commits to double (froni two to Sour) the number 
of formal nelworking events hosted each year to provide information on employmcnl 
opportunities for diverse directors, writers, and directors of photography with its senior 
executives (at the president, executive vice president, senior vice president, and vice 
president levels) in the feature, broadcast, cable, and digital divisions ofNBCt 

» Diverse Writers Program, fo promote diversity among its writers, NBCU commits to 
continue to fund diversity writer positions for three years, selected by the .show- 
runnei'/produccr, for each of its scripted series on the NBC broadcast network and for each of 
NBC’s tluec late night programs. In addition, NBCU commits to expand this program to 
fund a diverse writer position on each .scripted series on NBCUN cable networks. 

• Directors Fellowship Program. NBCU will continue to sponsor this important shadowing 
program, which offers diverse participanl.s a developmental opportunity with a DOA director, 
as well as expo.surc to other aspects of NBCU Television Studios production. 

• Casting (TV and Film). NBCU will commit to use its influence to encourage diversity 
among the freelance casting directors hired in connection with the production of NBCU 
programming. In addition, NBCU will create a ca.sting as.sociates program for TV and film 
with an emphasis on diversity in what would be a model tor the industry. 

• Profcs.sHJna} Development Programs. NBCU will continue to support the following four 
pipeline development programs offering hands-on experience in programming developincnl 
and management, and other areas of NBClJ’s business: l-nterlainment A.ssoeiates. 
NBCU/Canada Fellowships, the Universal Pictures Leadership Program, and multiple NBCU 
!ntern.ship Programs, 

• Benchmarking and Reporting. NBCU commits to report annually to the Joint Council on 
the diversity of: (i) on-camera talent in regular, recurring, and giie.sl roles in both scripted 
£ind reality TV programming, as well as to continue annual reporting in those areas to (he 
members of the NBCU Coalition; and (ii) production execiUivcs (directors, writers) in 
primetime 'I'V programming. NBCU will expand this annual report by including the 
diversity of the producers and executive producers of primetime TV series. NBC also 
commits to continue quarterly meetings with each NBCU Coalition member to .seek input on 
ways for NBC to increase diverse piirlicipaiion in each category. 

• Diversity and Award Programming. NB('U plams to co-produce and air a primetime 
network Latino-themed avvard.s entertainment special. 

NBCU: M'h'.x Programming. With respect to news programming, NBCU make.s the following 
commitments: 
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® News Associate Program: NBC’s News Associate Program is a highly competitive 
program that identifies outstanding aspiring journalists who bring diverse backgrounds to 
news production and news coverage. NBCU vvill expand this program beyemd N BC News to 
also include the NBC-owncd and -operated stations’ news deparltnenls. This means an 
expansion annually from six to twelve Nexvs Associates. 

• Diversity Leadership Program. NBCU vx'ill explore ways to expand its Diversify 

i .eadership Program, through which NBC News operates a mid-career program designed to 
train diverse producers and associate producers for executive producer roles. The program 
lasts for 1 8 months and involves monthly workshops, business, and finance seminars, 
“shadowing" day.s with key senior executives, individual nienioring, and presentation skills 
training. 1 he program enrolls eight to ten high potential journalists every 1 8 months. 

• Recruitment Outreach to Minority Journalists. NBC recruits c\ cry year at the annual 
conventions of the National Association of Black Journalists (“NAB.!'’). National .As.sociation 
of Hispanic Journalists (“NAI U"), Asian-American Journalists Association (“A.AJ A”)- 
National Le.shian & Gay Journalists Association, Native American Journalist.s Association 
(“NAJA”), and South Asian Journalists Association. Representatives of NBC New.s, NBC 
Sports, I .ocal Media, and Tclemundo contribute on all levels to seminars, career fairs, and 
student networking events, resulting in the tracking and hiring of diverse candidate, s. NBCU 
will explore ways in which this recruitment outreach can be expanded. 

® Meetings with Congre-ssional Caucuses. NBCU commits to annual meetings bciween the 
President of NBC News and the NBC News D.C. Bureau ('hief with the Congressional Black 
Caucu-S, the Congressional I iispanic Caucus, and the Asian-Amcrican Caucu.s, to discuss 
diversity practices as they affect the News Division. 

• NBC News Summer Fellowship Program. NBCU will explore way.s to expand its News 
vSummer Feiicnvship Program, under which NBC sponsors two (2) paid internships every 
.summer for nominees from each of three organi/alions: NABJ, NAHJ, and AAJ.A. These 
six (6) paid interns are selected jointly every year by the individual organizati()n,s and NBC 
Nevv,s. NBCU wall expand its news internships and increase to a minimum of nine paid 
intern,ships annually with NABJ, NAI U, and AAJ.A (three each year per organization), w'hile 
also .seeking to extend the program to NAJ.A, to foster the careers of aspiring diverse 
journalists. 

NBCU: ProgrnmmiHff Leadership Diversity. NBCU commits that it will continue to take .steps to 
increase the diversity of its e.xecutives in each of the foiiowing areas: development (television and 
Him): production {television and film); and marketing (television and film), NBCU will work 
diligently (o en.surc that key .slates for executive openings include diverse candidates identified either 
through leveraging internal succession plans or using externa! sources, such as recruiting Hnns that 
have strong expertise and track records in identifying diverse candidates within these fields, as 
needed or appropriate. 
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NBCU: Telemundo Newscasts. Telemuiido Just introduced a comprehensive news strategy to 
enhance and expand its news content across multiple platform.s. including an increased inveslmcnl in 
ioca! newscasts at the Telemundo stations. This will include the launch of a weekly public affairs 
show in the (irs! half or2()U). Comcast Cable and NBCU are committed to the production ofloca! 
newscasts in the communities where stations are located. Further, as a result of tiie Join! venture, 
NHCli will not reduce the number of current local Telemundo newscasts and will consider 
expanding local Telemundo newscasts. NBCU will conlmuc to expand local content in Tdemundo 
station newscasts, 

NBCIJ: Emma Bowen Eoumlation. NBCU is one of the largest supporters of the Tmma Bow en 
Foundation, a pieemineni organization dedicated to preparing minority youth for careers in the 
media industry. NBCTl has sponsored more than 100 students, a significant number of whom ha\ e 
taken positions at NBCU and elsewhere in the industry. NBCU commits to continuing as an 
indus'tO' leader in this program and will expand its participation in and support of the program by 
sponsoring at least 50 .students annually for the next five years, as well as continuing to house the 
Foundation in its Washington, D.C. offices providing administrative support to the organization 
on a pro bvno basis. 

7. Community investment & Partnerships 

Comcast and NBCU: Ten Percent Increase in Community Investment. Comca.sl and NIKTJ 
commit to increase their philanthropic eflotlsto support minority-led and minority'Serving 
in.stilution.s and to establish more specific benchmarks for their investment activities in minority 
communities in consultation with the Joint Council. Upon closing of the transaction, Comcast is 
prepared to increase il.s community investment s|)cnd on minority-led and minority-serving 
institution.s by 1 0% per year for each of the next three years. Similarly, NBCU will increase its 
funding by 10% per year for each of the next three years in the areas of community-based 
philanthropic focu.sed organizations that serve youth and lamily in under-served communities and 
community engagement organi/alions with broad missions of serving diver.se communilic.s. 

Comcast: Community Investment and Partnership Programs. Comcast will enhance il.s 
inveslmcnl in diverse communities and it.s partnerships with diverse organizations by taking the 
following steps, 

• Comcast Leaders and .-Vchlcvers Scholarship Program. Comcast wifi increase outreach to 
diver.se .students and schools for The Comca.st Loaders and Achievers Scholarship program. 

• intcrn.ship and Scholarship Pn»grams. Comca,sl remains the largest .supporter of the 
Emma Bowen Foundation intenrships. Comcast will increase its .suppotl for this program 
and similar internship and scholarship programs and will seek to enhance participation of 
minority students in these program.s. in addition, Comcast will w-ork with its Muman 
Resouree.s Department to ensure that graduates of these programs are being considered for 
entry level po,silions. 

• Beyond School Walls Program. Through the Big Brothers Big Sislcrs Beyond School 
Walls program. Comcast will ensure that school assignments ai'e in diver.se communities. 
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« Comcast Cares Day. C’omcast will expand its Comcast Cares Day focus lo add 
organi/ations being served in diverse communities and to increase the number of 
organizations that are serving diverse beneficiaries. 

• Comcast Digital Connectors Program. Comcast will ensure that locations of its programs 
through the Comcast Digital Connectors program (in partnership with One Economy) are in 
diverse communities, 

e Promotion of Diver.se Piirtnerships. Comcast will promote and coirimunicaic the positive 
work and impact of its diverse partners, including increases in public service announcements, 
social media communications, advertising, and media placement, both locally and nationally. 
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ATTACMN1ENT#4 


List of Supportive Letters Received by the Federal Communications Commission 

(as of .luly 1, 2010) 

1 . Atlanta Interfaith Broadcasters, inc. 

2. Center for the ! lomciess 

3. Brian.!. Ladouccur, Jr. 

4. Phil Bryant, Lieutenant Goventor. Mississippi 

5 . Nuestra Tele Noticias (NTN24) 

6 . Big Brothers Big Sisters of the Illinois Capital Region 

7. Don Moyer Boys & Girls Club 

8. Gerald Van Woerkora, State Senator, .Michigan 

9. Jon Switafski. State Representative, Michigan 

1 0. Roger Kahn, State Senator. Michigan 

1 1 . CJrange Coffin, Mayor, Mcggett. South Carolina 

1 2. Leominster Access Television LA TV 

1 3. Celebrity Series of Bo.ston 

1 4. Paul Cohen, I'ovvn Manager, Chelmsford, Mas.sa€husetts 

1 5. Family Shelter Service 

16. Ann Arbor's Teen Center - The Neutral Zone 

1 7. Vince DeCarin, Chaimian of Board of Snpervi.sors, Deny Township, Pennsylvania 

1 8. E! Pueblo 

19. McFarlane Media 

20. Knoxville Opera 

2 1 . Chamber of Commerce. Sali.sbury, Maryland 

22. Alexander Bennett. Mayor. Baldwin, Pennsylvania 

23. Ed Clemente, State Representative, Miciiigan 

24. George & Laura Landry 

25. Children's Sendees Council of Broward County 

26. Chamber of Commerce. .Middlesex, New .Ferscy 

27. Wood-To-Wonderful 

28. New Spiritual Light M.B. Church 

29. Naperville, Illinois Television 1 7 

30. Roy Wallace, Comcast Employee 

3 1 . Big Brothers Big Sisters 

32. United Way of Metropolitan Chicago 

33. East Metro Economic Alliance 

34. Opportunity Works 

35. Denny Doyle, Mayor, Beaverton, Oregon 

36. Chamber of Commerce. Mercer, New Jersey 

37 . James H. Round, Director of Information Technology, Burlington, Mas.sadiusetls 

38. fhe Rosie Fund 
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39. Rockford Symphony Orchestra 

40. Scott Christiansen, Chairman, Winnebago County, Illinois 

4 1 . Kathy Angerer, Stale Representative, Michigan 

42. Chamber of Commerce, Naperville, Illinois 

43. George Gaulrapp, Mayor, Freeport, Illinois 

44. Cameron Brown, Stale Senator, Michigan 

45. Larry Means. State Senator, Alabama 

46. Sallie Clark, Commissioner, Hi Paso County, Colorado 

47. linited Way of Central Illinois 

48. Michael Flaherty, Former City Councilman, Boston 

49. Bruce Patterson, State Senator, Michigan 

50. Artists' Ensemble 'fheater 

51. Rockford MELD 

52. Chamber of Commerce, Whiting Robertsdale, Indiana 

53. Governmental League, Will County, Illinois 

54. Richard LcBlanc. Stale Representative, Michigan 

55. Ron Jeiinek, State Senator, Michigan 

56. Mike Nofs, State Senator, Michigan 

57. Chamber of Commerce. American Arab 

58. Chamber of Commerce. Dearborn, Michigan 

59. West Central Municipal Conference 

60. Mike Mason, C'omcast Employee 

6 1 . Mayors and Managers Conference, DuPage. Illinois 

62. Career & Technical Center, Porter County, Indiana 

63. Betty Critchiey 

64. Boys Girls Club of Decatur, Illinois 

65. South Hills Area Council of Governments 

66. Gil Hill, Former City Councilman, Detroit 

67. Chamber of Commerce, A.sian Pacific American 

68. Victor Loomis, Mayor, East Lansing, Michigan 

69. Tim Davlin, Mayor, Springfield, Illinois 

70. Chris Coons, County Executive, New Castle, Delaware 

71 . United Way of Decatur & Mid-Illinois 

72. .lohn Gleason, State Senator, .Michigan 

73. Maryland Hall for the Creative Arts 

74. William Flanigan, Mayor, Fall River, Massachusetts 

75. Fred Durhal, State Representative, Michigan 

76. Boys & Girls Club of Southern Maryland 

77. Gail & Steve Murphy 

78. Michele &. Scott Goodwin 

79. Siobhan & Tom Grant 

80. Phyllis Towle 

81. The Atheneum 
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82. Natcon Properties 
8,3, Girls Inc. 

84. YMCA, Danvers, Ma.ssachuscUs 

85. Flint Memorial Library 

86. Alan Cropsey, State Senator, Michigan 

87. Michigan Stale University Mu.seum 

88. Cri.sto Rey Community Center 

89. Michele Mankc, Clerk, L eoni Township, Michigan 

90. Michigan City Senior Center 

91 . Vincent Dcoii, Supervi.sor, Northampton Township, Penn.sylvania 

92. Joseph Curtatone, Mayor, Somerville, Massachusetts 

93. Lennies Gutien'ez, Comcast Employee 

94. Ambrose Rocca, Vlaiiagcr, Franklin Park, Pennsylvania 

95. Breakthrough Cambridge 

96. John Bell, Former Mayor, Gloucester, Massachusetts 

97. WMCT-TV, Marlborough, Massachusetts 

98. Scott Sanford, Comcast Employee 

99. Jim Samaha, Comcast Employee 

1 00. Marti Coley, State Repre.sentative, Florida 

101. Doug I lolder, Slate Representative, 1' lorida 

102. C.harlc.s Crowley, .Mayor, Taunton, Massachusetts 

1 03 . John DeStefano. Mayor, New Haven, Connecticut 

104. John Peyton, Mayor, Jacksonville, Florida 

105. Sandra Bcaudroin, Director of Recreation Deparlincm, Seabrook, New Hampshire 

106. Mark Jansen, State Senator, Michigan 

1 07. Reginald Tate, State Senator, Tennes.see 

108. Pam Byrnes, State Representative, Michigan 

109. -lay Barrows, State Representative, Ma.ssachusetts 

11 0. Anthony 'fetTcziia, Mayor, Union Township, New .terscy 

111. Kiwanis Day Care Center 

1 12. Jill T. Thompson, Comcast Employee 

113. Sam Ng, Conica.sl Employee 

114. Curt Heiininger, Comcast Employee 

1 1 5. Michael Ross, City Councilman, Boston 
) 1 6. Bill l.inehan, City Councilman, Boston 

1 1 7. Jazz Education, Inc. 

1 1 8. AMlkids .lacksonvilie 

119. Ernie Slottag, Director, Communications Department, Springfield. Illinois 

120. John Proos, State Representative, Michigan 

121. Coniite Cultural Mexicano de Cicero 

1 22. Mark Wherley, Station Manager, .Adams County TV 

123. Tom Landis, Trea.surcr, Adams County TV 

124. Ronald Shultz. Board Member, .Adams County TV 
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1 25. Ronald I larris, Prcsidenl, Adams County TV 

1 26. Carol Newhart, Secretary, Adams County TV 

1 27. Wharton Center for the Pcrfomiing Arts 
12(i. .lohn Critchlcy 

129. Adria Cillcy 

1 30. James Tatum Foundation for the Art.s 

131. Robert Earley 

1 32. Terri Land. Secretary of State, Michigan 

133. Stephanie Rockafellow 

134. Eight Mile Boulevard A.ssociation 

1 35. Francis ,1. Powers, Former Captain. Boxborough District Minutenian Company 

136. Monica Fineis 

137. Karen Dunigan, Mayor, .tackson, Michigan 

1 38. United Way of Pioneer Valley, Massachusetts 

139. Daisy I.ynum, Commissioner, Orlando, Florida 

140. Habitat for Humanity, Atlantic Beach, Florida 

141. Pennsylvania l.eaguc of Cities & Municipalities 

142. Community Unit School District 203, Naperville, Illinois 

143. Stnail Bu.siness As.sociation of Michigan 

144. Methuen Community TV (MC'fV) 

145. Brian Brown 

1 46. Sue & Joe Ambro.se 

147. Chamber o f Commerce, Chicago Korean .American 

148. Boyss & Girls Club of Troy, Michigan 

149. Operation Bootstrap 

1 50. Ron Khoury 

151. John Ruckelshaus 

1 52. John Davis, Manager. Doylestovvn, Pennsylvania 

153. Christopher B. Burke Engineering 

1 54. The Home for Little Wanderers 

1 55. Clare & Fran Maher 

1 56. Renae & Bob Tuffy 

1 57. Citizen.s Schools of Massachusetts 

158. Bill Kandler 

159. Gary Reed 

1 60. Chamber of Commerce, Grand Rapids, Michigan 

161. Joe 1 laveman, Stale Representative. Michigan 

162. Chamber of Commerce, Greater Springfield, Illinois 

1 63. Walter Burnett, Alderman, Chicago, Illinois 

1 64. Chicago Neighbors United 

! 65. Urban League of Battle Creek. Michigan 

1 66. Mark Minasiaii 

167. Bret Mart 
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168. Capita! Area Literacy Coaiition 

1 69. Community Action Partnersliip of Central Illmots 

! 70. Donnalcc Lozcaii. Mayor. Nashua. New Hampshire 
17!. Colleen McNamara 
172. Thomas Sheehan 

17.3. Chamber of Commerce, New Britain, Connecticut 
1 74. Matthew Groen 

i 75. Grosse Pointe War Memorial Association 

1 76. Chamber of Commerce, Plymouth, MMsachusetts Area 

1 77. Yankee Doodle ! lomecoming 

1 78. Eastern niinois Foodbank 

1 79. Christine Miller-Belts, Director, Lucy Craft Laney Museum of Black 1 listory 

1 80. Disability Advocates of Kent County, Michigan 

181. .Adrian Cazal 

1 82. Carm 1 Icrman. Executive Director, Barbara Olson Center of Hope 

183. Midway Village Museum 

1 84. Rockford Area Arts Council 
! 85. Cara Maher 

186. Lindsey Ambro.sc 

187. Joseph .Ambrose 

1 88. Feeding America West Michigan Food Bank 

1 89. Janet & Mike Cuicnct 

1 90. Fran & Amanda Maher 

191 . Debra Boothhy, freasuTer, Benton Charter Township. .Vlichigan 

1 92. Sarah Bryant, Comcast Employee 

193. Bernie Herpin, Councilman, Colorado Springs, Colorado 

1 94. Melissa Huerta 

195. G. Wayne Davis 

196. Easter Seals Joliet, Illinois Region 

197. Hoys & Girls Club of Greater Holyoke, Massachusetts 

1 98. Gregory Cary, Former Supervisor. 1 loncy Brook Township, Pennsyivania 

199. Pearl Duck Center 

200. Jcnrii fer Catalano, Comcast Employee 

201 . James Sayer, Comcast Employee 

202. Deni.s Fraine, Administrator, Bellingham, Massachusetts 

203. Barry Hyde. State Repre.sentative, Arkansas 

204. I.aiTy Eidridge, Comcast Employee 

205. Motor City Blight Busters 

206. Many 'I itidell. State Representative, Tennessee 

207. Gerald Brown, Mayor, Trenton, Michigan 

208. W'endy Mizulani, Comcast Eimployee 

209. Family Building Blocks 

210. Maryland Food Bank 
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21 ! . Jim Bciisberg. Commissioner, El Paso County, Colorado 

212. Nancy Richard, Executive Director, PACTV 

213. Ed Monea, Mayor, Marana, Arizona 

214. Alice Kessler, Comcast Employee 

215. Christopher Rose, Manager, Raymond, New Hampshire 

216. Chamher of Commerce, Greater Portsmouth, New Hamp.shire 

217. New America Media 

218. William Wild, Mayor, Westland, Michigan 

219. Mark Triliro, Chair, Shaw.sheen Valley Technical High School, Shaw.sheen, 
Massachusetts 

220. Chris Ma.son, Mayor, Harriman, Tennes.see 

221 . Robert Ficano, Executive. Wayne County. Michigan 

222. Theresa Kail-Smith, City Councilworaan, Pittsburgh 

223. Brian O'Neill, Councilman, Philadelphia 

224. Kathleen Donovan-Maher 

22.5. Big Brothers Big Sisters of Bucks County, Pennsylvania 

226. CoHna Foundation 

227. Wayne Smith, Mayor. Indngton, New Jersey 

228. Public Schools liducalion Foundation. Carroll County, Maryland 

229. Anita Alvarez. State's Attorney, Cook County, Illinois 

230. Chamber of Commerce, Greater Dallas Hispanic 

231. Urban Teague of Middle Tennessee 

232. Marcelo Llorente, State Representative, Florida 

233. Urban League of Springfield, Illinois 

234. SoniosTV 

235. Ron Calderon, State Senator, California 

236. Boys & Girls Cluks of Los Angeles 

237. Michael Head, Pre.sident, Organization for Chinese Americans, Sacramento 

238. Knowledge Institute 

239. FoodBank of Monmouth and Ocean Counties, New Jersey 

240. Denver Public Schools Foundation 

241. W. Burrell Ellis, CEO, DeKalh County, Georgia 

242. Chamber of Commerce, Central Delaware 

243. Chamber of Commerce, California Asian Pacific 

244. Ceasar Mitchell, City Council President, Atlanta 

245. Asian Pacific Islander .American Public Affairs Association 

246. Urban l.eague of Atlanta 

247. Point Breeze Performing Arts Center 

248. New Covenant Missionary Baptist Church 

249. Young Scholars' institute 

250. Pennsylvania Rural Partners 

251. VivaKi 

252. John Seibert, Director. Department of Parks & Recreation, Valparai.so, Indiana 
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253. Urban League of Hudson County, New Jersey Inc. 

254. United Way of Chester County, Pennsylvania 

255. United Way of Central Maryland 

256. Gary Klingman, Manager, Township of Findlay, Pennsylvania 

257. Western Utility Contractors 

258. The Partnership of Drug-Free America 

259. The Literacy Council 

260. Regional Busine.ss Coalition 

261 . Tech Council of Maryland 

262. Joan M. Menard, State Senator, Marydand 

263. Michael Tryon, Slate Repre,sentative, Illinois 

264. Krcg Battles, State Representative, Indiana 

265. Kenneth Dunkin. State Representative, Illinois 

266. Cynthia Soto. State Representative, California 

267. Brian Patrick Kennedy, State Representative, Rhode Island 

268. Suzanne "Suzie" Bassi, State Repre.sentative, lllinoi.s 

269. Starcom Media Ve.si Group 

270. Special Olympics Massachusetts 

271 . South Suburban Mayors and Managers A.ssocialion 

272. Dav'e Buchewicz, Cltairman, Board ofSupervisors, South Park Township, Pennsylvania 

273. tlardic Davis, State Senator, Georgia 

274. Alex Padilla, State Senator, California 

275 . Chamber of Commerce, San Francisco 

276. Rodney Street Tennis & Tutoring /kssociation 

277. One Economy Corporation 

278. Robert Andrew's, .lohn .Adler, l.eonard l ance. Frank LoBiondo, 

Steven Rothman, Albio Sire.s, Christopher Smith, Congressmen. New Jersey 

279. P. Eric Turner, State Representative, Indiana 

280 . Robert Matzie, Suite Representative, Pennsylvania 

281 . Matt Smith, .State Representative, Pennsylvania 

282 . Miiria Sachs, State Representative, Florida 

283. Rebuilding Fogether. Valparaiso, Indiana 

284. R,H1 Entertainment. Inc. 

285. Chamber of Commerce, Pittsburgh Area 1 lispanic 

286. Pennsylvania Cable Network 

287. Partnership for a Drug-Free New Jersey 

288. OtisWhlson 

289. Open Meadow Alternative Schools 

290. United W''aY. Northwest Suburban 

29! . Community Development Corporation, Nicetown, Penn.sylvania 

292. National Urban l.cague 

293. National Conference of Democratic Mayors 

294. Naked New York, LLC 
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295. Community College Foundation, Moraine Valiev, Illinois 

296. Mindsharc N.A. 

297. Stephanie Rawlings-Blake, Mayor, Baltimore 
29S. Gavin Newsom, Mayor, San Francisco 

299. Maryland Humanities Council 
.300. Manuel Sanchez 

301. Maryland Economic Development Association 

302. Lorena Hernandez, Comcast Employee 

303. Life Pieces To Masterpieces 

304. Iwadertihip Greater Washington 

305. Latino Memphis 

306. Latin American Youth Center 

307. Latin American Association 

308. Kennedy Krieger Instiliue 

309. junior Achievement ofLa.stern Massachusetts 

310. .loseph A . Moore, Alderman, Chicago 

3 ! ! . New Hampshire Busines.s & Industn- Association 
312. Jersey Access Group 
3 ! 3. .lames Francisco, Retired Comcast Employee 

314. Robert Behning, State Representative, Indiana 

315. David Frizzell, State Representative, Indiana 

3 1 6. Cleo Duncan, State Representative, Indiana 

317. Images of Hope, Inc. 

318. Brandon Phelps, State Representative, Illinois 

319. Hyde Square Task Force 

320. Chamber of Commerce of Hispanic Central Pennsy lvania 

321. Jack Markell. Governor, Delaware & Bill Ritter, Governor, Colorado 

322. Robert F. McDonnell, Governor, Virginia 

323. Gads Hill Center 

324. Plaza Community Services, Lo.s Angeles 

325. .lohn Eaves, Fulton County Commission Chainnan. Fulton County Georgia 

326. DC,’ Office of Cable Television 

327. Elijah Cummings Youth Program in Israel 

328. Edward .1. O'Malley, Chairman, New Jersey's Cjovernor's Council on Voiunteerisrn 

329. Comcast Community Advisory Board 

330. Economic Development Council of Fallahassee/Leon County, Inc. 

331. East ■fcnncs.see Historical Society 

332. Chicagoland .Apartment Association 

333. Convention & Visitors Bureau, Chicago Southland 

334. Chamber of Commerce, Chicago Chinatown 

335. Center for Possibilities 

336. Capital Region Council of Governments 

337. Boys & Girls Clubs of Central Virginia 
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.138. Big Brothers Big Sisters of Central Illinois 

339. Big Brothers Big Sisters of Essex, New Jersey 

340. Directors Guild of America 

341 . Denver Metro Chamber I .cadership Foundation (0MCLF) 

342. Chamber of Commerce, Di.strict of Columbia 

343. David Fay, I'rc.sidcnt & CEO, 'I'he Bushnel! Center for the Performing Arts, Hartford, 
Connecticut 

344. Council for Quality Growth 

345. City Year of Wa.shington, DC 

346. Douglas 11. Palmer, Mayor, Trenton, New Jersey 

347. Mike Bodker, Mayor, Johns Creek, Georgia 

348. TTiomas J. Aspcil, City Manager. Concord, New Htunpshire 

349. Richard Daley, Mayor, Chicago 

350. .lohn W, Ilickenlooper. Mayor, Denver 

351. Alfon.so Barrera/HispanicPro.com 

352. Ray Suarez, .Alderman, Chicago, Illinois 

353. .Alice Paul Instilutc 

354. ARRIS Group Inc. 

355. Jamie Woodson, State Senator, Tennessee 

356. Lane Metro Partner.ship 

357. Urban League TTi-Counly inc. 

358. Relief Nursery, Inc. 

359. Michigan Community Service Commission 

360. W'estside Ministens Coalition 

36! . United Way of Chittenden County, V'ermont 

362. Terri J. Austin. State Representative, Indiana 

363. South Jersey Field of Dreams 

364. Antonio ViUaraigo,sa, Mayor, l,os Angeles 

365. F.lizabeth A. Murray, Comcast Employee 

366. Jimmy Patronis. State Representative. Florida 

367. Friends of the DuPage Theatre 

368. Frontline Communications 

369. Community Development Cor|i., Fuller Park. Illinois 

3 70. Chamber of Commerce, Greater North Fulton, Georgia 

371. Chamber of Commerce, Greater Tallahassee 

372. Cable Council, Greater Waterbury, Connecticut 

373. Jewish Life TV 

374. Life Center Church of (iod in Christ 

375. Mark Sanborn 

376. Chamber of Commerce, Latino North Berwwn Park District, niinois.''Berwyn, Illinois 

377. Chris Lauzen, Stale Senator, Illinois 

378. Boy.s & Girls Clubs of Greater Peoria, Illinois 

379. Asian American Jounialists Association (AAJA SF&SAC chapters) 
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380. Tony Samuel, Comca.st Customer 

381. TargctCast tcm 

382. ,lohn Fielder 

383. Tyler Lopez 

384. 13rct Saunders 

385. Catherine Head 

386. Mary Thclan 

387. Thomas J, Noel 

388. Sloven Weil 

389. Pennsylvania Slate Association of Borough,s 

390. .lane M. Francisco, Comcast Hmployec 
39! . Frederick Alliance for Youth 

392. I'orcvcr i’amily 

393. Public Education & IFusine.ss Coalition, Denver, Colorado 

394. Cynthia Cusack 

395. Paul LaFlamme, Former State Representative, New Hampshire 

396. .Joseph Slemberger. Mayor, Klmer, New .lersey 

397. Big Brothers Big .Sisters ol’Ctreater Chattanooga 

398. Alternatives in Action 

399. .lohn .Miilner, State Senator, Illinois 

400. Little Angtds 

401 . Boys & Oirls Club ol' Cape Cod, Inc, 

402. New' Hampshire Division of Economic Development 

403. New' Jersey Parent Teacher .As.sociation 

404. Fiesta Fiducativa, Inc, 

405. In.spiration Networks 

406. .lames Merritt, State Senator, Indiana 

407. Juan-Carlo.s Planas, State Representative, Florida 

408. Prevent Child Abuse Vermont 

409. Community Media Center, Cape Cod 

410. YMCA of Reading & Berks County, Pennsylvania 

411. School Dt.strict of South Buriington, Vermont 

412. Chamber of Commerce, Nevv Castle Coimty, Delaware 

413. Centers for Youth & Families. Boston 

414. AgeOptions 

415. Tom Worley, Comcast Employee 

416. Chamber of Commerce, Bolingbrook, Illinois 

417. Chamber of Commerce, Greater Boston 

4 1 8. Barry Kriimstock, .As.sislant City Manager, Rolling Meadow’s, Illinois 

4 1 9. .Arthur Lctchas, Mayor, Alpharetta, Georgia 

420. Southwest Conference of .Mayors 

42 ! . Rutgers Center for .American Women and Politics 
422, Metrol lartford Alliance 
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423. Larc School 

424. Connecticut Public Broadcasting Network 

425. Randy rhiirston 

426. National Hispanic Caucus of State Legislators 

427. Boys & Girls Clubs of Delaware 

428. Boys & Girls Clubs of Chicago 

429. Urban League of Springfield, Massachusetts 

430. Urban League of Greater Pittsburgh 

431 . True Rock Ministries 

432. fri-County Community Action Agency, Inc. 

433. Eligio W. Goodwin. Covvtown Events Inc 

434. Volunteer USA Foundation 

435. United Way of Greater Mercer County, New Jersey 

436. Chamber of Commerce. U.S. -Mexico 

437. Spanish Theatre Repertory Co. Ltd. 

438. National A.s.sociation for Multi-ethnicity in C,ommunications (NAMIC) 

439. Cuban American National Council 

440. National Forum for Black Public Administrators 

44 1 . Ellen Cohen, State Repre.semative, f exas 

442. Sean Eberhart, State Representative, Indiana 

443. Garrett Richter. Stale Senator. Florida 

444. Chamber oi' Commerce, Paulding, Georgia 

445. Pamela R. Lampitt, Assemblywoman, New .lersey 

446. Stephen M. Sweeney, Senate President, New .lersey 

447 . New Jersey State Library 

448 . National Black MBA Association Boston Chapter 

449. l.ouis D. Greenwald. General A.ssemblyman, New Jersey 

450. Literacy Advance of Hou,ston 

451. Jim Ronianek, Executive Director of Kankakee Valley Park District, Kankakee, Illinois 

452. Cafe Media 

453. Judy K. Hodgdon, Comcast cu.stomer 

454. James V. Brown Library 

455. Cordoba Corporation 

456. Fifth Ward Enrichment Program, Inc. 

457. Chip Mackrides, Supervi.sor, lidginont Township, Pennsylvania 

458. Discovery Crrecn 

459. WWody rhonip.son, County Comrnis,sioner, Cobb, Georgia 

460. Jeffrey Rea, Mayor, Mi.shawaka, W’isainsin 

461. Citizens League 

462. Casa Puebla 

463. Boys & Girls Clubs of Metro .Atlanta Inc. 

464. Boys & Girls Clubs in New Jersey 

465. Chamber of Commerce, Beaver County, Pennsylvania 
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466. Yvetle Bowden. President, Piedmont Park Conservancy, i’iedmont, Georgia 

467. American Conference on Diversity 

468. Charnher of Commerce, Hispanic Greater San Jose 

469. National Hockey League 

470. Ken Steele, Mayor, Fayetteville, Georgia 

471. La Casa Norte 

472. Michael Nutter, Mayor, Philadelphia 

473. August Wilson Center for African American Culture 

474. fhe Salvation Army 

475. Pir fano Construction Company Inc. 

476. United Teen Equality Center 

477. Maria .Antonia Berrio.s, State Representative, Illinois 

478. Ronald L. Ramsey, Lieutenant Governor, Tennes.see 

479. Darlene M. I larris. City Council President, Pittsburgh 

480. Child .Advocates 

48 ! . use Mexican American Alumni Association 

482. Thorna.s 0. Varnell 

483. Shelby Residential & Vocational Services, Inc. 

484. Music and Art School, Los Angeles 

485. Literacy Works 

486. Gustavo A. Bujanda 

487. Chamber of Commerce. Greater Pueblo, Colorado 

488. Hope House 

489. United Way of Warren County, New Jersey 

490. Kirk Wilson, Mayor, CmJisle, Penn.sylvania 

491 . Quinn Broadcasting Co. 

492. Literacy Mid-South 

493 . Chamber of Commerce, Fayette County, Georgia 

494. Duffey-Petrosky 

495. Communities in Schools of Lakewood, Washington 

496. Curry Todd, State Representative, Icnnessee 

497. William Snyder, State Rcpre.sentative, Florida 

498. Luke Ravenstahl, Mayor, Pittsburgh 

499. Michael McGlynn. Mayor, Vtedford, Massachusetts 

500. Neighborhood Center. Inc., Boston Chinatown 

501. BcrksTALKLlNE 

502. Appel Farm Arts and Music Center 

503. Community Development Corporation. Woodland, New Jersey 

504. Crime Stoppers of Hou.ston 

505. City Year 

506. David Clark, Speaker of the House, Utah 

507. fhe College of New Jersey 

508. Gary Herbert, Govenior, Utah 
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509. Franklin Sands, State Representative. Florida 

510. Barry Loudcrmilk, State Representative, Georgia 

511. George Hartwick. Commissioner, Dauphin County, Pemusylvania 

5 1 2. Clay Ford, State Reprensentative, Florida 

513. Community Services, Martha's Vineyard, Massachusetts 

514. Public Policy Foundation of Georgia 

515. Luis Garcia, State Representative, Florida 

516. Cro.ssroads for Kids 

5 1 7. The Salvation Army of Chattanooga, Tennessee 

5 1 8. iVlark Hamilton. State Representative, Georgia 

519. Paula Garis, Special Events Supervisor, Soutli Bend Parks and Recreation, South Bend, 
Indiana 

520. .Minnesota-Urban Ma.ss Media Group/BMA Networks 

52 1 . Chamber of Commerce, .Maryland 

522. Georgia Lynne Riley. Conimis.sioner. Fulton County, Cieorgia 

523. Communities In Schools 

524. .Icffrcy \V. Poehnert, Public/F.ducation/Govcnimcnt Television Manager, .Nashua, New 
Hampshire 

525. Lyda Thomas, Mayor, Galveston, I'cxas 

526. Steve LeBlanc, City Manager, Cialveslon, Tcxa.s 

527. Workforce Development Agency, Atlanta 

528. Chamber of Commerce of Greater Bethesda-Chevy Chase, Maryland 

529. (iary W. I.ightcap, Comca,st Employee 

530. Stacey E. Pickering, Slate Auditor, Mississippi 

531 . Chamber of Commerce, Florida 

532. Project H.O.M.E. 

533. Bobby Moak, State Representative, Mississippi 

534. Boy,s & Girls Club, Vennont 

535. Rebecca Brown, Comcast Employee 

536. Dawn Staley Foundation 

537. Para Lo.s Nino.s 

538. Trinet Communications 

539. Chamber of Commerce. Georgia 
.540. RoUtryDTSlO 

54 1 . Tom Powell, President. Kid Lift Foundation 

542. Daniel S. Pocek. Mayor, Bedford, Ohio 

543. 'l'eamster.s Local 399 

544. Team.slers .loint Council 42 

545. Pearl S. Buck International 

546. Oakland Parents I.iteracy Project 

547. HOPE 

548. Boy.s’ & Girls Club ofTrenton, New .lersey 

549. YMCA, Mu.skegon Family 
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550. School District of Green.shurg Salem, Pennsylvania 

551. Urban l .cague, Inc., Tallahassee 

552. Philip Gunn, State Representative, Mississippi 

553. .Animal Re.sciie League of Western Pennsylvania 

554. Women in Cable Telecommunications (WICT) 

555. United Way of Lebanon County, Pennsylvania 

556. Mike Hubbard, State Repreesentative, Alabama 

557. Bill Trevarthen, Executive Director, Michigan Oovemment Television (M(j'fV) 

558. Kelly Johns, Comcast Employee 

559. Rhonda Calhoun, Executive Director, League of Cities. Broward, l lorida 

560. Urban League of Portland 

561 . Troy Fraser, State Senator, Texas 

562. Economic Council of Missi.ssippi 

563. .lames C. Hunt, Councilman, Clarksburg, West Virginia 

564. Schooihousc Supplies 

565. Women's Networking Community 

566. David Casiano, Mayor, Parker, Colorado 

567. Gerald Bennett, Mayor, Palos Hills. Illinois 

568. Chamber ofCommerce, Hispanic San Mateo County. California 

569. Chamber of Commerce, Cambridge, Massachusetts 

570. Dave Reed, State Representative. Pennsylvania 

571. Kevin Witkos, State Senator, Connecticut 

572. J. Walter .Michel, State Senator, Mi.ssissippi 

573. Deborah Katz, Vice-President, Miracle League, Bucks County. Pennsylvania 

574. Juan C. Zapata, Chairman, Board of Hispanic Caucu.s Chairs 

575. Interfaith Action 

576. United Way, Trident. South Carolina 

577. Frank DiCicco, City Councilman. Philadelphia 

578. Videt Carmichael, Stale Senator. Mississippi 

579. Jeremy Yancey, State Senator, Missis,sippi 

580. YMCA, Old Colony. Massachusetts 

581. Hands On Greater Portland 

582. The Center for Family Resourcc.s 

583. John Fonfara. Stale Senator, Connecticut 

584. Renai.ssance Entrepreneurship Center 

585. Mas Enterprises and Marketing 

586. Children's Museum ofNaplcs, Florida 

587. Michael Watson, State Senator, Mi.ssissippi 

588. Camp Fire USA Portland Metro Council 

589. Tribeca Enterprises 

590. Social Capital Inc. 

591 . Ken Legler, State Representative. Texas 

592. Rotary Club of frenlon. New Jersey 
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593. Linda Trubiano, Comca.st Employee 

594. Legacy Community Health Sendees, Inc, 

595. Chamber of Commerce, Lawrence County, Pennsylvania 

596. Urban League, Kjioxville Area 

597. Kiwanis Club Little Havana 

598. Chamber of Commerce, Greater Colorado Springs, Colorado 

599. Center for Training & Careers 

600. Carol Murray, Comca.st Employee 

60 1 . Boy.s & Girls C lubs of Sarasota County, Florida 

602. Boys & Girls Clubs of Central Mississippi 

603. Boys & Girls Club of Greater Flint, Michigan 

604. Borough of Green free. Pennsylvania 

605. Boys & Girls Club of Warcham, Massachusetts 

606. Chambers of Commerce of Greater Springfield, Massachusetts 

607. A. Pomerantz & Co. 

608. WIT, Conimimicalions, Inc. 

609. SeaChange International 

610. League of Cities, Miami-Uade County. Florida 

611. Chtunber of Commerce, Metro South. Massachusetts 
6 ! 2. Naples Botanical Garden 

613. Jamie Ison, State Representative, Alabama 

614. Catholic Chtuities Boston 

615. Bruce Shaak, Comcast Employee 

616. The National Conference of Black Mayors 

6 1 7. The National Association of Black County Officials 

618. Friends of the Children, Portland 

5 1 9. Chamber of Commerce, Cambridge, Massachusetts 

620. Cindy Todd, Marketing Director, Tennessee Aquarium 

62 1 . Calvin Smyro, Stale Reprc.scntalive, Georgia 

622. Jim .Mtirshall, State Representative, Pennsylvania 

623. National Organization of Blaek Eleeted Legislative Women 

624. La Rosa Family Services 

625. Back of the Yards Neighborhood Council 

626 . United Way, Lycoming County, Pennsylvania 

627. Laurie Shipley, Comca.st Employee 

628. Anthony G. Mastrangelo, Mayor, New Castle, Pennsylvania 

629. Sean Logan, Stale Senator, Pcnn.sylvania 

630. North Bay l .eadership Council 

631. Police Athletic League of Philadelphia 

632. Mi.ssion Kids 

633. Coconut Grove Art.s Festival 

634. Aurora Economic Development Council 

635. The Second Mile 
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636. Vemionl Public Television 

637. Carol Alvarado, State Representative, Texas 

638. National Black Caucus of State Legislators 

639. James Kenney, Couneilman-at-l-arge, Philadelphia 

640. American Cancer Society 
64 ! . The Enterprise Center 

642. David Casas, Slate Representative, Georgia 

643. National Conference ol'Hi.spanic Legislators 

644. League of United Latin American Citizens 

64.3. Career and Recovery Re.sources, Itic. 

646. Asian Pacific American Leadership Institute 

647. Self-Help for the Elderly 

648. Communities in Schools 

649. John DeBerry, State Repre.sentativc, Tennessee 

650. Spirit of Springfield, Mas.sachusetts 

651 . Valde Garcia. State Senator, Michigan 

652. Tim Burchett, Slate Senator, Tennessee 

653 . Chamber of Commerce, Redwood City, California 

654. Chamber of Commerce, Old Saybrook, Connecticut 

655. United Way ofMiddlcsex. Connelicut 

656. Martha Scott, State Senator. Michigan 

657. Marin Services for Women 

658. Chamber of Commerce, Lake Champlain, Vermont 

659. 1 labitat for I lumanity of Greater Pittsburgh 

660. Big Brothers Big Sisters of Greater Twin Cities 

661 . Adam Salina, Mayor, Berlin, Connecticut 

662. Joe Sedlak, Assi.stant Manager, Monroeville, Pennsylvania 

66.3 . Performing Arts Development Corporation of Springfield, .Vlassadvu.setts 

664. Better Business Bureau of Southern Colorado 

665. Community Food Bank of (irealer Pittsburgh 

666. Vermont Busine.ss Roundtable 

667. Stephen R. Wise, Slate Senator, Florida 

668. Carey Baker, Slate Senator, Florida 

669. Steve Precourt, State Representative, Florida 

670. Pennsylvania A.s.soeiation of Latino Organizations 

671 . i.eague of Cities, Miami-Dade County. Florida 

672. Literacy Coalition of Palm Beach County 

673. Boy.s & Girls Clubs of the Tennessee Valley 

674. Latino Community Foundation 

675. Andrew D. Gillum, Commissioner. Ta!lahas.see, Florida 

676. Timothy J. Roger, Manager, Shaler Township, Pennsylvania 

677. Oscar Goodman. Mayor, Las Vegas 

678. Bobby DuBosc, City Commissioner, Fort Lauderdale. Florida 
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679. Vance Funk, Mayor, Newark, Delaware 

680, Engaging Loveland 

681 , Big Brothers Big Sisters of Broward County, Florida 

682. Chamber of Commerce, Pittsburgh Airport Area 
68.3. Here's Help, Inc, 

684. Leonard Scarcella, Mayor, Stafford, Texas 
68,5. Our Family Place 

686. Score a Goal in the Classroom 

687. SOS Outreach 

688. Reverend A! Sharpton, President. National Action Network 

689. Arnold Schwarzenegger, Governor, California, David Patenson. Governor, New York & 
Ed RendelL Governor, Penn.sylvania 

690. Alan Williams, State Representative. Florida 

691. Gary Siplin, State Senator, Florida 

692. Haley Barbour, Governor, Mississippi 

693. Volunteer Broward 

694. Center for Family Services, Inc. 

695. National Black Chamber of Commerce 

696. WRLR 98.3 FM Rondaradio, Inc. 

697. Urban League of Brow'ard County, Florida 

698. Chamber of Commerce, U.S. Hispanic 

699. City Year of Miami 

700. Voice of the City 

70 1 . Housing Building Association of Colorado Springs 

702. Illinois Policy Institute 

703. Pittsburgh Technology 

704. Chamber of Busines.s and Industry, Chester County, Pennsylvania 

705. Chamber of Commerce, Delaware County, Pennsylvania 

706. Neighborhood Development Corporation, Montclair. New .lersey 

707. United Way of Greater Union County, New' Jersey 

708. SPCA, Delaware Count)', Pennsylvania 

709. Graham Memorial Community Church of God in Ghrist 

710. Spanish Community Center of Joliet, Illinois 

711. Boys and Girls Club, Springfield, Massachu.setts 

712. Scott Trainor, City .Manager, Fountain, Colorado 

713. Mia Jones, State Representative, Florida 

714. Billy L. Jean, City Comnrissioner, .Apopka., Florida 

71 5. Audrey Gibson, State Representative, Florida 

716. John C. Curran, Town Manager, Jlillcrica, Illinois 

717. Curt Carver, Village Administrator, Invcmes,s, Illinois 

718. Terry Wells. Mayor. Phoenix, Illinois 

719. Boston Public Library 

720. Bryan Pratt, Spieaker Pro Tcm of the .Missouri House of Repre.sentatives, .Mis.soiiri 
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721 . Public Library, Montgomery Coimty-NorristovvTi, Pennsylvania 

722. Chamber of Commerce, Lansing, Michigan 

723. Chamber of Commerce, Montgomery County, Pennsylvania 

724. Humane Society, Kankakee County, Illinois 

725. .Agency on Aging, Detroit 

726. United Way of Monmouth County, New Jersey 

727. Chinese Consolidated Benevolent Association of Chicago 

728. Latin .American Business Association 

729. Chamber of Commerce, Hispanic South Florida 

730. Chamber of Cornnicrce, National Gay & t.csbiati 

73 1 . Boys & Girls Club of New Britain, Connecticut 

732. Big Brothers Big Sisters of Greater Miami 

733. Athletes Against Drugs 

734. Public Schools Foundation, .Albuquerque 

735. Boy Scouts of America, Coastal Carolina Council 

736. Chuck Martin, Stale Repre.sentative, Georgia 

737. Janet Taylor, .Mayor, Salem, Oregon 

738. Paul Kanjorski, State Representative, Pennsylvania 

739. Mike Doyle State Representative. Penn.sylvania & 

Fred Upton, Slate Representative, Michigan 

740. Joyce Dickerson, Councihvoman, Richland County, South Carolina 

741. United Way of Miami-Dade 

742. Matrix Communication Sendees 

743. Bob Walkup, Mayor, l ucson, Arizona 

744. National Conference of Slate Legislatures 

745. Elelbert Hoseniann, Secretary of State. Mississippi 

746. Jason Altmire, Robert Brady, Christopher Camey, Kathy Dahlkemper, Charles Dent, 
Chaka Faltah, Jim Gerlach. Tim Holden, Patrick Murphy, Tim Murphy, Joseph Pitts, 
Todd Platts, Allyson Schwartz, Bill Shu.stcr, Glenn Thomp,son, Member.s of Congress, 
Pennsylvania 

747. NAACP. Memphis Branch 

748. Arlen Specter & Boh Casey, Senators. Pennsylvania 

749. Police Athletic League, Greater Norristown, Pennsylvania 

750. Buddy Dyer, Mayor, Orlando. Florida 

751. Builders .Association of South Florida 

752. GolTV 

75.3. Fore,st Preserve District of Will County, Illinois 

754. Jeff Cogen, County Chair, Multnomah County, Oregon 

755. Amigos for Kids 

756. Mara Candelaria Reardon, State Representative, Indiana 

757. Mtiitin l.ibrary .Association 

758. Mark Hammond, Secretary of State, South Carolina 

759. Fiilurc Cable Electronics, LLC. 
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760. Chamber of Commerce, Chicago Southland 

761. Condista 

762. YWCA, Silicon Valley 

763. HARC 

764. American Red Cross. Connecticut Chapter 

765. The Salvation Army National Capital .Area Command 

766. National MS Society 

767. YMCA of Philadelphia & Vicinity 

768. United Way of Southeastern Ponasylvania 

769. Urban League. Inc. of Crreater Wa.shmgton 

770. Italian American I kiman R,clalions Foundation 

771. Equality Forum 

772. .lunior League of San Jose 

773. Sitar Art.s Center 

774. National Capita! Coalition to Prevent Underage Drinking 

775. Youth Job Center of Evanston, Inc 

776. March for Babies Foundation 

777. Communilie.s In Schoo!.s of Greater Tarrant County, Texas 

778. Chamber of Commerce, Fremont, California 

779. LA Tan 

780. .AIDS Foundation, San Francisco 

781. American Red Cross Connecticut Blood Seivices 

782. Special Olympics Connecticut 

783. Petit Family I-oundation 

784. Whitman- Walker Clinic 

785. Silicon Valley FACES 

786. 100 Black Men of Greater Washington DC 

787. United Neighborhood Organization 

788. San Jose Holiday Parade 

789. Lou Sherman, Mayor, Sieger, Illinois 

790. Chri.stmas in the Park, San Jose, California 

791. American Ctuicer Society, Connecticut 

792. Salvation Army of Dallas/Fort Worth 

79.3. Urban League of (ircater Hartford. Comiecticut 

794. International Detroit Black Expo 

795. Tech Museum 

796. By the Hand Club for Kids 

797. Youth Conservation Corp,s 

798. Special Love 

799. Catholic TV 

800. Rcclz Channel 

80 1 . Palos Bank and Trust 

802. Arts Council of Greater Lansing 
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803. Centro Hispano Spanish American Civic Association 

804. Boys & Girls Club of Dundee Township, Illinois 
80.5. Adams Community Television 

806. Muscular Dystrophy Association 

807. Chinese Mutual Aid .Association 

808. Caslalia Communications Corporation 

809. Abraham Lincoln Centre 

810. Association House of Chicago 

811. Manchester Craftsmen's Guild 

812. Stephen Acropolis, Mayor, Brick Township, New .lerscy 

813. Richard Reinbold, .Mayor, Richton Park, Illinois 

814. Gary Burlka, Mayor. Allen Park. Michigan 

815. Lyda Ann Thomas, Mayor, Galveston, Texas 

816. Beacon Therapeutic Diagnostic and Treatment Center, Chicago 
S 1 7. Special Olympics Vermont 

8 1 8, Boys &, Girls Club of Hartford 

819, Children's Medical Center, Connecticut 

820, Council of Boy Scouts of .America, Cieorgia-Carotina 
82 ! . YMCA, New' .lersey 

822. PENCIL Foimdation 

823. Sheila Klinker, Stale Representative, Indiana 

824. Prevention First 

825. Square One 

826. Hope House, Inc. 

827. Antonia Pollack, Commissioner, Bo.ston Parks and Recreation Dept, 

828. Skye Cable XIII 

829. North Star Cable Construction 

830. Mary F-llen McNally, Community Leader, Colorado Springs, Colorado 

83 1 . Valparaiso Community Fe.stivals & Events 

832. MacMedia 

833. Chamber of Commerce, Jackson County, Michigan 

834. Chamber of Commerce, Wayne, Pennsylvania 

835. City Year Washington, DC 

836. NeighhorScapes 

837. Junior Achievement of Western Pennsylvania 

838. Outdoor Channel 

839. Joe Armstrong, State Representative, Tcnne,ssee 

840. Patricia Harless, Slate Representative, Texas 

841. Chamber of Commerce, Gateway 

842. Indy Vision TV 

843. El Mundo 

844. Communities in Schools of Spokane 

845. Craig John.son, Mayor, Elk Grove Village, Illinois 
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846. Dave (,'healhaiTi, State Representative, Indiana 

847. Phil GiaQuinta, Slate Representative, Indiana 

848. Chamber of Commerce, Greater Elkhart, Indiana 

849. A. Philip Randolph Institute, Tacoma, Washington Chapter 

850. Big Brothers Big Sisters, Nutmeg, Connecticut 

851. Network of Victim A.ssislance 

852. Lee Gonzales. Stale Representative, Michigan 

853. Republican Mayors and Local Officials Coalition 

854. WRC r York, Pennsylvania (PEG station) 

855. Latin American Economic Development Association, Inc. 

856. Cheyenne Village, Inc. 

857. .Arab Community Center for Economic and Social Services 

858. .Association of Black Organizations, Detroit 

859. Tejano Center for Connnimity Concem,s 

860. Bill Nicklas, City Manager, Sycamore, Illinois 

861. YMC.A, Middie.sex, Connecticut 

862. Inclusion Center for Community and Jmslice 

863. Centro de ia Farailia de Utah 

864. Tyrone Ellis, Majority Leader of the .Missfeippi I louse of Representatives. ,Missis,sippi 

865. Sylvester Turner, State Representative, Texas 

866. Urban i.,eague, Tacoma 

867. Urban League, Memphis 
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The Honorable Julius Genachowski 
Chairman 

Federal Communications Commission 
445 12th Street, SW 
Washington, DC 20554 


March of Dimes 

Birth Defects Foundation 

Northern Illinois Division 
5411 East State Street, #8 
Rockford, llJinois 61108 
Telephone (815)397-0097 
Fax (615) 397-8763 
marchofdifnes.cQm7i[i(nQi5 


Community 
Health Charities 

VTOHIONS POH A HEALTHY /U-lERICA 

As the Northern Division Director of the Illinois March of Dimes, I support 
Comcast and its proposal to partner with NBC Universal. I can attest to 
Comcast's commitment to the March of Dimes and to its investment in our 
communities . 

At the March of Dimes, our mission is to improve the health of babies by 
preventing birth defects, premature birth, and infant mortality. We count on 
corporate partners like Comcast to help us sustain our work and reach new, 
diverse audiences . 

Comcast is an invaluable corporate partner. Its dedication to local issues 
helps to raise the March of Dimes' public profile, generating support and 
awareness. For example, the annual Comcast SportsNet Awards draws Illinois' 
philanthropic community to honor the professional athletes who exemplify what 
it means to contribute to their respective teams and communities. Every 
year, the popular banquet benefits the March of Dimes, raising thousands of 
dollars to support our mission. 

On behalf of the Illinois Division of the March of Dimes and the families and 
children whose lives we. impact, I support the proposal to join Comcast and 
NBC Universal and I ask that the FCC do the same. 


Sincerely, 



Northern Division Director 
March of Dimes 


Re: KB Docket No. 10-56 
Dear Chairman Genachowski: 
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May 3, 2010 


The Honorable Julius Genachowski 
Chaimian 

Federal CommunicatiDns Commission 
445 12th Street, SW 
Washington, DC 20564 


RE: MB Docket No. 10-56 


Dear Chaimian Genachowski, 

in light of Comcast s long-standing support for diversity and for the organization I oversee, Matrix 
Communication Services, Inc., I am writing to express my support for Comcast as it enters into 
new business ventures. 

As the President of Matrix Communication Services, Inc., 1 have hrst-hand knowledge of 
Comcast's commitment to diversity. Matrix Communication Services is Minority owned business 
and we have been fortunate enough to work dkecBy for Comceisl in various business venhires. 

Comcast has been a valuable community partner and has supported us in many ways including 
providing us with the Invaluable ^portuntty to be a guest on Comcast Newsmakers in order to 
spread awareness throughout Chicago about our orgeinizations' mission. 

I am confident that a combined Comcast and NBC will continue both companies' commitment to 
diversity and to the community. 



132 Alien Avenue, Suite B - Graysiake, IL 60030 
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The Honorable Julius Genachowski 
Chairman 

Federal Communications Commission 
445 12th Street, SW 
Washington, DC 20554 

Re: MB Docket No, 10-56 

June 8, 2010 


Dear Chairman Genachowski, 

Given Comcast’s investment in and support for local communities, I am writing to endorse 
Comcast’s acquisition of NBC Universal. 

As a member of our Michigan City Parks and Recreation Committee, and I have witnessed first- 
hand improvements to our parks and Washington Park Zoo thanks to Comcast’s support. 

Parks and recreation are no small matter here. Our town sits on Lake Michigan, fewer than 60 
miles from downtown Chicago, where residents and visitors swim, fish, hike, picnic, camp, and 
play team sports like volleyball and softball. In the winter, we snowshoe and cross-country ski in 
our parks. The Washington Park Zoo, founded in 1928, encompasses 1 5 acres on a hilly sand 
dune close to the lake, and it is home to more than 200 animals. 

Here in Michigan City, Comcast truly demonstrates the significance of a national company with 
local presence. In 2008, the company awarded a substantial grant via its Comcast Cares Day 
program to our parks and recreation department. There could he no .stronger indication that 
Comcast knows us and is an integral part of this community than its decision to support our parks. 
Furthermore, Comcast volunteers have done wonderful things keeping our Zoo clean and 
welcoming to the public. 

Comcast’s history of active engagement with local communities in Northwest Indiana is 
something I deeply appreciate. I suspect this commitment will only increase as a result of 
Comcast joining with NBC Universal. Therefore, 1 encourage the FCC to move to approve this 
venture. 

Thank you for the opportunity to write on behalf of this merger. 

Sincerely^ 

Tara Miller 

Dtotor- Michigan City Senior Center. 

Michigan City, IN 



137 



THe Honorabls Julius Ganachowski 
Chairman 

Fetisrat Communications Commission 
445 12th Street, SW 
Washington, DC 20S54 

June 11, 2010 

Re. MB Docket No. 10-56 


Heceived& Inspected 
JUN 2 1 2010 
FCC Mat! Room 


3703 N. Miln Ss-Mt #107 
Roekfortl,ILMI03 
p;8tS.S33.63:3 
tBI5.633.a7DO 
«: meld@recki6rdmeld.or^ 
rociJordnwIdori 


Dear Chairman Genachowski and Commissioners: 

On behalf of my orgamzation, Rockford MELD, thank you fOr giving ms the opportunity to 
express my strong support for the pending union of Comcast and NBC Universal. Comcast is 
one of our most supportive program partners and it assists us 'm providing resources and 
guidance to Illinois' young families. 


MELD is an organization devoted to helpirtg young families grow and thrive by providing 
education, social services and housirrg. As you can imagine, this is a costly and large scale 
undertaking. Last year, we had to turn away 243 young mothers and children because our 
shelter was filled. 


As Director of Development, it has been my pleasure to work closely with Comcast. We host 
the T ailgate, T ackle and T ouchdown sports celebrity event atxl the July 4°' Classic Memorial 8K 
Run, 2 MIe Run and Fun Walk as our primary fundraisers. Comcast annually supports these 
events by donating airtime, public service announcements and interviews tor our leadership. 

This is a tremendously significant benefit lor us as we now have greater visibility and a larger 
donor base as a result of Comcast's support. 

Comcast has also promoted our programs on Hs local public access channel for the past 10 
years. With this support, Comcast Is enabling young families to grow and succeed. They and we 
are grateful. If more companies were as generous as Comcast, we would not have to turn 
anyone away. 


Comcast has been and continues to be a wonderftJ local partner to Rockford MELD and we 
support any opportunity for the company to succeed. I hope the FCC wiU keep our perspective 
in mind upon reviewing the Comcast and NBC Universal partnership proposal. 



OUR MISSION. ..TO STRENGTHEN FAMILIES 
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Midway Village Museum 

— — — 

HISTORY MUSSUM 


Received & Inspected 
JUN ZZ201D 
FCC iviaii Room 

'Itie Honorabie Julius Genachawski 
Chaimtan 

Federal Communications Commission 
445 ! 2th Street. SW 
Washington, DC 20554 

June 15, 2010 


Re; MB Docket No. i 0-56 
Dear Chairman Genachowsld: 

In my role as president of the Midway Village Museum of Rockford, Illinois, I have had 
the pleasure of establishing a partnership on behalf of my organization with Comcast. This 
partnership has exceeded all of our expectations. With this in mind I ask the FCC to approve 
Comcast’s proposal to join with NBC Universal. 

Midway Village Museum was organized in 1968 by the Swedish, Harlem and Rockford 
Historical Societies for the purpose of collecting, preserving and interpreting the history of the 
Rockford area. It began with a donation of land by a local family, and has continued to grow 
wiUi the support of other donors. Comcast has been a supporter of our efforts for a number of 
years, providing funding and volunteer support to us even during these tough economic times. 
We commend Comcast for helping us to enrich our community, so that its history will be 
preserved for our future generations, 

t feel very fortunate that Rockford has Comcast’s support in preserving its legacy through 
the work of the Midway Village Museum and I sincerely hope the FCC will approve Comcast’s 
proposal to join with NBC Universal. 


President 
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^ F /Moraine Malley 

fA A Community College Foundation 


June 21, 2010 


9000 West College Parkway 
Palos Hills, iiiinois 60465-0937 
(708) 974-5740 
wvAv.morainevoiiey.edu/fouridofcn/ 
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Mcsfia DeCopriO'Sunta 
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Executive Director 
Sue Llrxi 


Th 0 Honorable Julius Genachoweki 
Chairman 

Federal Communications Commission 
445 12th Street, SW 
Washington, DC 20554 


Re: MB Docket No. 10-56 
Dear Chairman GenachowsiU; 

As the Executive Director of the Morairte Valley Community College Foundation, I am 
writing to express my genuine enthusiasm for Comcast end its employees and to pledge 
my support for its proposed union with NBC Universal. 

Moraine Valley is the secorvi largest commjnity college in the state of Illinois. 
Approximately 46,000 students are enrolled annually, 34 percent of whom gualiiy far 
financial aid. 

Our Foundation provides philanthropic financial support for Moraine Valley Community 
College and its students so they can realize their future goals and vision. 

Comcast’s Government Affairs Manager Noreen Ligino-Kubinski currently serves as the 
Vice President of our Board of Directors. She is an invaluable resource and consistently 
lends the board her leadership end expertise. Noreen has chaired multiple special event 
committees and plays an jnstrumer>tal role overall. She adopity secures interest and 
support, and promotes the mission of the Foundation. 

Comcast is also a key sponsor of our annual fundraising events such as our Fire & Ice 
Gala and Annual Golf Outing. Wfith its support, the Foundation raises awareness and 
ensures that students have access to a quality, affordeble education. 

Comcast is our partner in the effort to provide affordable education and has, lime and 
again, committed Itself to promoting and sustaining Moraine Valley Community College 
and the thousands of students that pass through our doors. Comcast invests locally and 
improves the communities It touches; (^ease axrsider supporting its proposed partnership 
with NBC Universal. 

Sincerely. 

Sue Linn 

Executive Director 

Moraine Valtey Community College Foundation 


CC: Commissioner Michael J. Copps 

Commissioner Robert M. McDoweH 
Commissioner Mignon Clybum 
Commissioner Meredith Attwetl Baker 
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NinaMenis, Director of Community Relations 

Naperville Community Unit School District 203 

Administrative Center j 203 Weji Hillside Road | Naperville, nimois 60540-6S89 [ 630/420-6475 [ FAX630/420-1066 
June 14, 2010 

The Honorable Julius GenachowskI 
Chainnan 

Federal Communications Commission 
445 I2lh Street, SW 
Washington, DC 20554 

Re: MB Docket No, 10-56 

Dear Chairman Genachowski: 


Received & irepeetBO 
JUNES £010 
FCC .,.^.1 Room 



As the Director of Community Relations for Naperville Community Unit School District 203 and liaison to the 
Naperville Education Foundation in Naperville, Illinois, I am writing you to advocate for the partnership proposal 
to unite Comcast and NBC Universal. I strongly believe that Comcast improves the communities in which it 
operates and gives the students of Naperville and Lisle, Illinois, increased opportunities for advancement. 

The Naperville Education Foundation (NEF) was organized in 1992 to encourage creativity, innovation, and 
excellence in our schools. The mission of the NEF is to seek financial resources through fund raising and 
community partnerships to support program goals. We are focused on encouraging creativity, providing 
opportunities for learners, and assuring that all students have the opportunity to maximize their individual and 
coilective potential. 

Comcast is committed to NEF and to Study Skills Academy, an initiative designed to cultivate solid study habits 
among elementary-level students who need extra help outside of the classroom. Comcast has sponsored this 
program in all five of Naperville's junior high schools and initiates complimentary cable in the classroom to 
ensure tliat our students are prepared for high school and beyond. Comcast's commitment is producing incredible 
and important results for our young people -- and we are deeply appreciative. 

The Naperville Education Foundation is in favor of the joining of Comcast and NBC Universal. I hope the FCC 
will keep Comcast’s Chicago>area commitments in mind when reviewing litis transaction. 


Sincerely, 




Nina Menis, Director of Community Relations, Naperville School District 203 
Naperville Education Foundation 


CC: Commissioner Michael J. Copps 

Commissioner Robert M. McDowell 
Commissioner Mignon Clybum 
Commissioner Mereditlt AttweJI Baker 
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Please approve Comcast's partnership with NBC Universal. 



CC: Commissioner Michael ]. Copps 

Commissioner Robert McDowell 
Commissioner Mignon Clybum 
Commissioner Meredith Attwel! Baker 

m» 



Hie Honorable Julius Genachowsfci 
Chairman 

Federal Communications Commission 
445 12th Street, SW 
Washington, DC 20554 

Re: MB Docket No. 10-56 

April 28,2010 

Dear Chairman Genachowski: 

I am writing you today to express my support for Comcast Corporation and its venture with NBC 
Universal. Comcast has had a significant impact on the economy here in Chicago and across 
Illinois. We at LA Tan have worked with Comcast over the last 3 years and truly value our 
business partnership with Comcast. 

With hundreds of faciUties and thousands of employees diroughout Illinois, Comcast’s effect on 
our local economy is tremendous. In the past decade, Comcast has invested in technology and 
infrastructure in our community. In addition, Comcast’s provision of high-speed broadband 
allows our small businesses and families to stay connected and successful in the 21“ Century. 

As yon consider Comcast’s merger with NBC Universal, I trust that you wUl take into account 
the contributions Comcast has made to LA Tan and others throughout Illinois as an employer 
and bnsiness partner. 


Sincerely, 
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Chairman Julius Genachowski 
Commissioner Michael J. Copps 
Commissioner Robert M. McDowell 
Commissioner Mignon Clyburn 
Commissioner Meredith Attweii Baker 

Re: MB Dockett 10-56 

Dear Chairman and Commissioners; 


I take great pleasure in writing this letter of support to yon on behalf of Comcast. 1 understand that 
Comcast has placed a bid to purchase a controlling interest in NBC-Universa! from General Electric, I am 
writing to you, on behalf of the citizens of the City of Mishawaka, in support of Comcast and then- 
employees from the Greater Chicago Region, Our community is appreciative to Comcast and their 
employees for being a good community partner to the City of Mishawaka. 

Locally, Comcast is active in our St. Joseph County Chamber of Commerce and civic/service groups. 
Comcast supports our local events and festivals and provide over $iK in scholarships to local high school 
seniors. Our City along with many other local municipalities and non-profits receive free air-time on their 
Comcast Newsmakers. Each year Comcast organizes a national day of community service called Comcast 
Cares Day. On this day Comcast provides the materials and supplies, as well as lots of manpower, to 
create a partnership event with a local non-profit to benefit our community. Past community partners 
have included: Hannah’s House, St Margaret’s House, YMCA, Habitat for Humanity of St Joseph County 
and La Casa de Amistad. This year Comcast teamed up with The Center for Homeless, Blue Star Mothers 
of St Joe Valley and Miller’s Vets to perform outreach programs to local veterans living in the area in need 
of assistance. 

If you have any further questions, please feet free to call me: at (57.4) 258-1601. 


Sincerely, 



Jeffrey L. Rea 



145 


}lei!KWiyf Isto 

44} imSirmSW 

WaiMtipn^ DC ^S* 

Rk MBDcdka>(e.lO>S« 


A(si3li,IOl<} 

C!«q' ^ilkx^ Daniidimdki: 

t «n wrW^ 31W iBdiil' t» ofnan laj' MfliBrt iv Cisacari lja|KMMe Mdi la 
UnKaodl Cffli»ciwltMthai«« ig a iikwrf ia f aa«M<a«W!KWi^lwtBQaoiaB«ldB^^ 
JBiaeiii- Wt4tlCMi^11nbcwiNari3dirilkCniKartowilwkH< t TMTaedtrcdf-nfaeotr 
l—inw i l wW> Cotacut- 


WifttiaBiir«4i^iKflii^iariiiewwpatcrfanf lo yt! Ci tfeww;iw 
«M(totd«c«iM»«y»«Kmnd(^ totib(p«*i4«cate»Caif)aiit1mmMedta 
iiilnwtt wfa t t to ow catMganity. tati>fii^Cbi«ciiM-*»}ww>iiiiw 
«{hm ow «a«U md Sm^o to s»>^ (ooMcMt md te 0^ 

Ai caaiya inofer NBC IMvmU, I tnM liMl >Q« wttt tike iffila amKMt 

the C^OtnCMi ta« Ktdin to CM«idy 11 k 

emptoyw iHid bu<in(aa patTnor. 


Sinswi^/ /7 /7 ^ J 

rl9. * 


Chici^, dltnoil 




146 


rioRTH Berwyn Park District 

The Honorable Julius Genachowski 
Chairman 

Federal Communications Commission 
445 12th Street, SW 
Washington, DC 20SS4 

June 18, 2010 

Re: MB Docket No. 10-56 

Dear Chairman Genachowski: 

As the executive director of both the Berwyn Latino Chamber of Commerce and tlie North 
Berwyn Park District in Illinois, I have had the pleasure of working closely with Comcast for 
many years, i fully support Its proposal to join with NBC Universal. 

The Berwyn Latino Chamber of Commerce represents and serves the growing number of 
Latino businesses In our community. ComcasL a member of the chamber, is a strong 
proponent of diverse organizations and minority owned and operated businesses in the 
Berwyn area. Our members benefit from Comcast's active participation in our events and 
its commitment to working with local and diverse suppliers. 

The North Berwyn Park Distrirt is an autonomous governmental entity established by our 
residents in 1976 to provide outdoor recreational areas and leisure service opportunities 
thatfoster community growth, family values, and enhance the qualiy of life here. Comcast 
has long supported our work, and not just with funding, but with the full force of its 
employee volunteer corps. We were the proud beneficiary of Comcast Cares Day in 2008, a 
beautification effort that turned out hundreds of Comcast volunteers and uplifted our local 
parks. 

Comcast Is a good corporate citizen in Berwyn and throughout Illinois. 1 urge the FCC to act 



CC: Commissioner Michael ), Copps 

Commissioner Robert M. McDowell 
Commissioner MIgnon Clyburn 
Commissioner Meredith Attwell Baker 


1619 WL'SLCV Avenue cemvvn, luinois 60402 • rnone; 708.749.4900 • tax; 708.749.4966 ■ weiisire: .nDPoArun.onci 
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3388 N. Avondale Ave, 
Chicago, 1160618 
Tel: 773-463-0797 
Fax: 773-463-0709 


The I lonorable iulius (lenachowski 
('hairman 

Federal Communications Commission 
445 1 2th Street. SW 
Washington, DC 20554 

R}-: MB Docket No. 10-56 

April 16. 2010 

Dear Chairman Genachovvaki. 

In light ofCnmcasf.s long-standing support for diversity and for North Star Cable Con.siruction 
(North Star), i am \sriting to express my support for Comcast as it enters into neu business 
\entures. 


A.S the President/ovvner of North Star, 1 have Jlrsi-hand knowledge of Comca.st‘.s commitment to 
di\'er.sity. North Star is both a WF3D and MBf: ccriilkd company and provides employment for 
many members of the community. Comcast has always been a valuable partner and has 
supported us in many ways tiumighout the years. 

I am conildent that a combined Comcast and NBC will continue both companies' commitment to 
di\'crsiiy and to the community. 



Chiisiine l.ee/Prcsidoni 
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The Honorable Julius Genachowski 
Chairman 

Federal Communications Commission 
445 12th Street, SW 
Washington, DC 20554 

April 14,2010 

Re: MB Docket No. 10-56 

Dear Chairman Genachowski, 

As Co- Director of Our Family Place in Hammond, Indiana 1 understand the 
importance of investing in both education and the local community. As such, 1 am 
writing to express my support for the Comcast partnership with NBC Universal and 
to let you know of the much needed local support Comcast has provided my 
organization in accomplishing its goals. 

Our Family Place is the beneficiary of a great deal of Comcast volunteer support in 
2010 as a result of the Comcast Cares Day program. Comcast’s contributions to our 
organization have increased our ability to provide education support to the children 
of our community. 

While it may be a national company, Comcast has demonstrated an understanding of 
and support for the young people of Hammond, Indiana. 

Please keep Comcast's support for Our Family Center in mind as you review the 
proposal before you. 

Regards, 

Rev. Todd Forrest 

Co-Director 

Our Family Center 
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The Honorable Julius Genachowski 
Chairman 

Federal Communications Commission 
443 12th Street, SW 
Washington, DC 20554 


June 17, 2010 

Re: MB Docket No, 10-56 
Dear Chairman Genachowski: 


I am writing the FCC to address the proposed partnership of Comcast and NBC Universal. 

As CEO of the Otis Wilson Foundation in Chicago, Illinois, I have worked extensively with Comcast as a 
-supporter of my program and a community partner to other philanthropic otganizations. Comcast 
does a great deal of good in Chicago, and I endorse its proposed venture with NBC Universal. 

The mission of my foundation is to help at-risk kids who do not have much opportunity. 1 teach them 
about exercise, good nutrition and try to instill solid study habits. These skills have done a great deal for 
me in my life and career as a former Chicago Bear, and by teaching them to others I believe I am making a 
difference. Comcast has shown that it agrees, not just in words, but in actions, with thc,sc efforts. 

! partner with Comcast every year to support the Otis Wilson Foundation, Additionally, 1 work closely 
with the Metro Chicago United Way and have seen how Comcast’s dedication and generosity makes a 
difference to that organization. It means a lot to see a company exemplify its commitment to the 
community on so many levels as Comcast does. Another example is Comcast Cares Day. 1 have 
greatly enjoyed learning about Comcast on this inspirational and fun experience chat turas out 
thousands of volunteers and makes some incredible things possible all across the Chicago. 


Last but not least, Comcast has also featured me on its Newsmakers program, giving me an opportunity 
to bring our foundation’s message of fitne.ss and discipline to those .students we can't work with in 
person. 


! believe dedication and hard work pays off and for Comcast I truly hoiJc chat results in the FCCs 
approval of a partnership with NBC Universal. 


Sincerely, 





CEO, Otis Wilson Foundation 


CO. Commissioner Michael J. Copps 

Commia!!joner Robert M. McDowell 
Commissioner Mignon Clybum 
Commissioner Meredith Actwell Baker 
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OFFICE OF THE MAYOR 


GERALD R. BENNETT 

Mayor 

June 9, 2010 Received & Inspected 
JUN 1 5 ZQ10 

The Honorable Julius Genachowski FCC inaw RdOPt 

Chairman 

F'ecleral Communications Commission 
415 12* Street, SW 
Washington, DC 20554 

RE: MB Docket No. 10-56 

Dear Chairman Genachowski, 

As the Mayor of Palos HBIs, Illinois, I write on behalf of my 17,500 constituents to 
suijporf the partnership proposal of Comcast and NBC Universal. My role as Mayor and 
as the President of the Southwest Conference d Mayors in Cook County has afforded 
me the opportunity to work with Comcast and its dedicated employees, and i commend 
thfjrn for their commitment to the betterment of southwest suburban Cook County, 

Comcast offers Palos Hills’ residents access to broadband, providing the latest in 
technology to ensure that we have the fastest access to the Internet. Comcast also 
frequently offers local officials the opportunity to appear or its Newsmakers and Political 
Ufjdate series. These local programs allow us to more effectively execute the duties of 
our offices by speaking directly to our constituents. 

The Southwest Conference of Mayors represents twenty-one communities. Comcast's 
active participation as an Associate Member illustrates its commitment to Cook County. 

Our membership counts on Comcast’s leadership, expertise and philanthropic 
commitment to advance our mission and better serve the people of Illinois. 

The residents of southwest suburban Cook County consider Comcast a visible, integral 
part of our community, and we suggest that the FCC approve its partnership proposal to 
join with NBC Universal. 


Sincerely, 



Mayor, Palos Hills, Illinois 
President, Southwest Conference 
Of Mayors 

cc; Commissioner Michael J. Copps 

Commissioner Robert M. McDowell 
Commissioner MIgnon Clyburn 
Commissioner Meredith Attwell Baker 


No. of Ccipcss r‘3c'd.j3 
List ABODE 


10335 South Robrrrts Road - Palos Hills, llliaois 60465 • Tchphonc !708) 598-3400 
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June 16, 2010 


Re: MB Docket No. 10-56 
Dear Chairman Genachowski: 

On behalf of PirTano Construction Company, !nc., lam writing to express support for joining of Comcast and NBC 
Universal. My company Is proud to work alongside Comcast and can attest to the compan/s community commitments 
and ties to the village of Addison, Illinois. 

PirTano Construction Company, Inc. is a locally owned and operated business that employs over 300 residents of 
Addison and Its surrounding communities. We perform installation and construction work on Comcast's behalf around 
the region. Approximately 200 of our employees perform Comcast-related work on a regular basis. 

PirTano Construction deeply appreciates the relationship we have developed with Comcast and the steady and reliable 
work it provides to our employees. We have grown because Comcast has grown, and in turn has grown its commitment 
to working with us. This Is in part a result of the advanced technology Comcast makes available to our local households 
and businesses and the demand that exists for these services. The high speed Internet and cable, as well as 
telecommunications offerings are state-of-the-art. 

Comcast is committed to excellence and that shines through in everything the company does. PirTano sincerely enjoys 
working with Comcast because we know we are ahvays facilitating the provision of a high quality product. 

Comcast Is an Ideal business and community partner; it reinforces and upholds PirTano'scommltment to quality, 
customer service and most importantly, local growth and investment. We're fortunate to count It among our dients, 
and happily support its effort to join in partnership with NBC Universal. 



CC: Commissioner MichaelJ. Copps 

Commissioner Robert M. McDowell 
Commissioner MigonCiyburn 
Commissioner Meredith Attwell Baker 
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1005 Franklin Street • Valparaiso, IN 46383 • Td; (Z19)-531 -3170 • Fax: (219)-531-3173 


The Honorable Jolius Genacbowsld 
Chainran 

Federal Communications Commission 
445 12th Stred,SW 
Washington, DC 20554 

RE: MBDockct No. 10-56 

June 8, 2010 

Dear Chairman Gcnachowski and FCC Comniissionera, 

The purpose of this tetter is to voice my support for the joint venture of Comcast and NBC Dnivcr^l. 
Comcast is a local partner diat has made signihcant crmtnbuttons to the Poner County Career and Technical 
Center and our community in Valparaiso, Ir^tana. 

As director of career and technical education for Porter County schools, i administer ap^xunately 1 ,000 
students enrolled in 35 courses, 10 of which are at our Career Center and the rcsDainder spread across 12 
other sites throu^iout the county. 1 also serve as the pnnctpai of the Poner County Career and Technical 
Colter and hs staff of 1 5 teaeben and approximately 450 students. My job requires extensive 
conanmicatioD and paitaci^tdkn vritk businesses, labor unions. en^Ioyers, students, and parents. 

It is in this role that I witnessed first4uad Comcast's commitiront to the Valparaiso community. 

Comcast has (k)aated valuable production equipment for use in our student training. Our programs empower 
young pec^e to make mcaningtul and appropr^e care er choices, and I believe that the eccnomic utd 
cultural health of ourooiasHmities is sirongb* because of companies like Comcast that recognize the value 
of our work and help us in prqiaring students for the workpU^. 

Both Comcast and NBC Unrvcntl have a history of a^ive engagement with local comnsmities and the 
organizations that serve thoK communities. In fact, CNBC honored one of Porter County’s students 
recently for video {Hxxhictton excellence. 

I am happy to vocalize my support for two con^wtics that have mamtamed a solid, local commitment in 
Porter Coumy. ] believe it is likely that in their joisis^ Comcast and NBC Universal will be better suited 
to do even more for the people and communities of Indiana. 

Sincerely, 

JonGroth 

Principal. Porter County Career aid Technical Center 
Director, Porter County Career & T echnkal Education 
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POWER 

OPENING DOOI?S FOR WOMEN' 


1'hc Honorable Julius Genaehowski 
Chairman 

^edcrai CommimK^lions Commission 
445 12th Sti‘eei,SW 
Washington, OC 20554 

Juno 9,2010 

Rc; MB Docket No. 10-50 
Dear Chalmsan Genachowski: 

As the founder and President of POWER: Opening Doors for Women, it is my pleasure to endorse 
Comcast as a superior corporate partner and champion for divej'sily. I believe Comcast’s commit- 
ment to diversity will flourish after its proposed partnership with NBC Universal. 

With Comcast’s support, POWER Chicago is able to bring its message to a large scale audience, en- 
suring dial our mission to promote and develop women leaders is met wit h enthusiasm and .succeSvS. 
Oimcast’s Newsmakers series have featured POWER, helping us expand our reach and generate 
new inLcixjst and support. With Comcast’s help, POWER Chicago has grown from 250 local partici- 
pants tomorc than 3,500 women from across the country. This year, POWER will al.so expand to 
Atlanta, Dctixiiland San !‘Vanclsco, 


Comcast partners with a bmad range of community groups, and its <ledicaUon to diversity initiatives 
is unrnatch<5d.’rhe company is a powerful community anchor; it. help.s POWER and other organi- 
zations build capacity, and it lends support for their work an<J elTorls lo promote <liver.siLy acro.ss a 
large cross-.scction of Amci'ican work and life. 

T encourage the FCC to endorse ComoasCs efforts to join with NR(' Universal and T look foward to 
the conUnualion of POWER’S parinei'ship with Comcast. 


Sincoixjly, 

Deirdre .1 



Joy Srni^Fouiiderand Presh 
POWER; Opcningv()pors for Women 



CC: Commissioner Michael J. Copps 
Commi.s.sioner Robert M. McDowell 
Commissioner Mignon Clyburn 
Commissioner Meredith Atiwell Baker 

Woiiu'n s Networking- OnmnuniU' 

Smnii Wat lu-t' Drive, Siiiic DhOI! Ckir;<go, iliinoU (X)6U6 |> .^12.2-'>S.4.5K.5 r.5J2.'i.53.;>(s00 |io\vvrfQ’>.voii'iensnoisvorkiii{jc-mmni!B!iv'.siri( 
‘ttir Woi)ifn’« Ni'iMorUing Coinmiiiiin- is ;i .'>0llC)N nrgamziiiion. Cnmrilnnkms cannot tw tlcdiictcfl ;<?; rltaritaldv cotmiiniiions lor income ia>; 
|H!i-jhkcs. blit rn.iy U; tk-etucuJ a^ busim-ss c.-sjx-nsrs. 


154 


Received & Inspected 


APR 292010 
FCC Mai: Room 


PREVENTIO^IRST 


April 14, 2010 

FCC Chairman and Commissioners: 

Chairman Xulius Genachowski 
Commissioner Michael J. Copps 
Commissioner Robert M. McDowell 
Commissioner Mtgnon Ciyburn 
Commissioner Meredith Attwell Baker 
Federal Communications Commission 
445 ]2th Street, S.W. 

Washington, DC 20554 

RE: MB Docket 10-56 

Dear Chairman and Commissioners: 

I am writing to provide you with information about the invaluable contributions of Comcast as a supporter of our 
community programs as it relates to the proposed joint venture between Comcast and NBC Universal. Comcast has been 
more than a partner in name to Prevention First for over seven years. Comcast continually demonstrates that it believes In 
the mission of our organization and actively seeks to engage in activities that will forward our mission to provide 
statewide leadership in promoting healthy, drug-free communities. 

On a national level, Comcast has donated millions of dollars in air time for public service messages educating parents and 
teens about how to prevent drug use, which helps us reach those audiences in a way we otherwise could not do. Here in 
Illinois, Comcast has provided us with numerous opportunities to create awareness for our educational messages through 
appearances on the Comcast /Newsmakers and Community Connection television programs. They helped us launch a major 
middle school drug abuse prevention program, including providing free cable access and upgraded technology to some of 
the participating schools. And they have actively sought to connect us with Influential business people and like-minded 
nonprofits that have supported our work. We see the potential of this type of valuable outreach e.xpanding with NBC 
Universal. 

We look forward to continuing our partnership with Comcast and the possibilities through NBC Universal as well. 
Sincerely, 

Karel Ares 
Executive Director 


281)0 Mnnlvule Drive 
Spring/leld, II. 62704 
2 17.79.3.7333 
loU-Jrce. a00.232.893j 
fox 217.793.7354 


60(1 W, C3ircago Ave., Suiie 200 
Chicu^u, IL 60634 
[ittum 312.988.4646 
hjlt.Jw- 800,572.5385 
/ax 312.988.7096 
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Shumway Market Building 

713 Eait Slate streeiThe Honorable Julius Gertachowski 

F 3 i{ 8 i 5 563 89 S 8 f’^^era! Communications Commission 
www.art5foreveryone.com 445 1 2th Street, SW 

Washington, iX: 20554 


Oennis Hortorr 
Peeiident 


June 15,2010 


RecGlved & Inspsctefl 
JUN22ZQ10 
FCC Mat! Room 


lim Barbagallo Re; MB Docket No. 10-56 

Vfce Pfesident 


JimCronauer 

fteasi/re/ 

Beth Howard 

Serrefjry 

Angela Larson 
Pesi fVejideni 


Dear Chairman Gcnachowski: 

As President and CEO of the Rockford Area Arts Council tn Illinois, 1 
would like to express my support for the partnership of Comcast and 
NBC Universal. Comcast has been a committed partner to my 
organization over the years. 


Elaine Dri>ck 
Tom Budd 
Rena Cohoncs 
Jami Hoskins 
Efik lewis 
ianUnnabary 
David Kase 
Heather Psaltfs 
Stephanie Quinn 
Scott Saporitl 


SxOffkio 

AWerman John fieck 
City of /iotkfotd 

Stacy Kiejko 
koclrhrd Ae^a Conre/ytlon S 
VWfws Bureau 


Staff 

Anne E. O'Keefe 

PreiiOent S CiO 

Sharon Nesbii-Oavh 
edutaticnfOuirsaih Oireffar 


The Rockford Area Ails Councli supports, promotes, and develops 
the arts for everyone in the Northern niinois region. We are guided 
by the vision of a community in which everyone enjoys and participates 
in the arts - and a community in which successful artist and arts 
organizations contribute to the vitality of the economy and quality of life. 

Comcast has shown that it shares our vision by supporting our annual 
programs and providing us the opportunity to raise awareness about our 
mission through appearances on its Newsmakers program. To us, 
Comcast is not a nameless, faceless corporate entity, but a vital partner. 
We arc grateful for the support it has provided us. 

I am confident Comcast will prove to be as excellent a partner to NBC 
Universe) that it has been to the Rockford Area Ati.s Council. 1 hope the 
PCC will approve this union. 


Sinterely, 



President and 

Rockford Ar^Arts Council 


Ann-Margret Naber 

AdmnistraUve AfSHtant 

Trisha Blassage 
Business Manager 



2004 Retipient of Pretldents' 
Arts friendly Community Award 


To support promofe and develop the arts for everyone 
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ROCKFORD YOUTH iNiTIATIVE, INC. 



The Honorable Julius Genachowski 
Chairman, Federal Communications Commission 
445 12th Street, SW 
Washington, DC 20554 

June 11, 2010 

Re: MB Docket No, 10-56 

Dear Chairman Genachowski and Commissioners: 

On behalf of nCenter in Rockford, Illinois, it is my pleasure to write the FCC in support of the 
pending union of our good friend Comcast with NBC Universal. 

I am deeply grateful for Comcast, which has played such a vital roll in establishing and 
maintaining the nCenter. The nCenter concept was developed by the City of Rockford as a way 
to help at-risk youth by providing an alternative to the culture of the streets. The nCenter is not a 
community center - it is a controlled environment for teens only, offering entertainment, 
enrichment and recreation. Teens who participate in our programs can earn nBucks good for 
“purchasing” time in our open pool, fitness center, hitemet services lab or open gym. To obtain 
an nCenter id card, teens must submit a detailed application and agree to abide by our rules. 

I do not know how we would have been able to accomplish all this without Comcast. Comcast 
wired our building and has donated video and Internet services. It endowed our computer center, 
which bears the Comcast name. Impressed by the growth of the nCenter and the diversity of the 
students we serve, Comcast generously gave us another grant to purchase more computers and 
expand our capacity. Currently, Comcast is collaborating with us on a student-created video and 
will broadcast the finished product on its local public access channel. 

Comcast is a model of what every company should be. By investing in our- youth, Comcast has 
chosen to use its stature for the greater good in Rockford. I strongly urge you to approve its 
proposal to join with NBC Universal. 

Sincerely, 


Gerald Lott 
Executive Director 


220 S. Madison St, Rockford, IL 61104- (815) 969-7408 -(815) 9697486 fax 
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JrnieiS. 2010 


Chairman Julius Genachowski 
Commissioner Michael J. Copps 
Commissioner Robert M. McDowell 
Commissioner Mignon Clybum 
Commissioner Meredith Attwcll Baker 
Federal Communications Commission 
445 12th Street, S.W. 

Washington, DC 20554 


RE: MB Dock&t 10-56 


Dear Chairman and Commissioners, 

Since 2002, Comcast has served well die City of Rolling Meadows, Illinois. Comcast is quite 
accessible, easy to work with, and cooperates with the City on a variety of matters. 

In particular, Comcast is a supporter of PEG access for multiple users in the community. The 
City, along with schools and other governmental units, are able to broadcast their programs via 
Comcast. 

Based on my current experience with Comcast, I would encourage you to consider approval of 
Comcast’s proposed partnership with NBCU. 

Sincerely, 

Barry Krumstok 
Assistant City Manager 
City of Rolling Meadows 
3600 Kirchoff Road 
Rolling Meadows, IL. 60008 


3600 KlRCilOn- ROAD ■ ROLLING MtiADOWS, IL 60008 • PHONE: (847) 394-S5U!,) • (S47) 483-0364 
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PARKS AND RECREATION 

ikt Itaejiis «#s t^ilas.. . 


April 14. 2010 


To the FCC Chairman: 

Julius Genachpwski 
Chairman 

Federal Communications Commission 
445 12'" Street S.W, 

Washington D.C. 20554 

Re; MB Docket 10-56 

Dear Chairman Genachowski, 

This letter is to txinfirm that ComCast has been heavily involved in the iocai 
communities the Round Lake Area Park District serves. As a provider of parks and 
recreation services for over 56,000 residents, many of our facilities and programs 
benefit from support from outside agencies, ComCast has been one of those 
supporting agencies exemplified by a ComCast Cares Community Day in 2009 in which 
they helped repaint a 50,000 square foot facility, completed many clean-up and 
landscaping projects and cleared multiple acres of invasive plants for natural area 
management enhancement. We are glad to have ComCast as a community partner 
and look fonward to their continuing support of our mission. 


Executive Director 

Round Lake Area Park District 

JN/dp 




OMHWItari -Itoundl*. t 600I3-37TO . iM7.S«i8S58 • • w,™.,lapd™ 

Aqu«lcs,filn<ssCcmefS Nature Museum BWHytStod • Hxnd late. n. <1007M719 . 847,S«.C8I0 . wvwrtodm 

Spottscaiter KWAWcelWsy . 60073.W5 ■ S»77<0,nn • i«Sj7.7«57W . swwtoaOT 

tenvtoodScKtouK TOE. ShaevroaiRo*). llouidl«9cKh,ll «»73.5704. a47«1«11 4066. 
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p,,.>r,eivea & inspected 

fCC Wieii Rootn 



WRLR98.3 FM 
Round Lake Radio 


May 1,2010 


To the FCC Chairman and Commissioners: 


Chairman Julius Genachowski 
Commissioner Michael J. Copps 
Commissioner Robert M. McDowell 
Commissioner Mignon Clybum 
Commissioner Meredith Attwell Baker 
Federal Communications Commission 
445 12* Street S.W. 

Washington, DC 20554 

RE: MB Docket 10-56 


Dear Chairman and Commissioners: 

I am pleased to share with you how a family owned business like Comcast does things 
that continue to reflect its core family and community values. 

Through Comcast Care Days (now in it 8* year) Comcast quickly established itself as a 
good corporate neighbor almost day one they set fool in our community. It was Comcast 
who approached the villages in our area (and not the other way around) in seeking to give 
help where there was a need. 

Seven years ago Comcast kicked off the first of many Comcast Care Days in our area 
with 400 volunteer Comcast employees descending on Round Lake Area School District 
1 16 to spend a day painting and fixing up three schools. 


At the time, then District 1 1 6 Chief Executive Officer Dennis Stonewall was quoted in 
local newspapers commenting on the work performed by Comcast’s army of volunteers, 
“My heart is not big enough to thank all of you, but the hearts of over 6,000 Round Lake 
area students, 650 staff members and the 50,000 people in the community have hearts 
that thank you.”' 


One of the local mayors similarly was impressed with what Comcast Cares Day had 
done. “11 is difficult to keep tears of happiness away knowing that many of our kids will 
be coming back to freshly painted classrooms,” said Round Lake Park Mayor Ila Bauer. 
“Both learning and self-esteem are enhanced by attractive surroundings.”' 


Round Lake News • October lO, 2003 - ‘Thank you’ is not enough 





RondaradlOy Inc. • P.O. Sox 98 • Round Lake, IL 60073 
Studio: 847’’546-WRLR (9757) • Office / Fax; 847-546*1559 * Website: www.wrir.fm 
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Ben Rosenfield, longtime principal of one school said, "This is incredible. I have been in 
this building for 15 years and have wished and hoped for something like this.”' 

Five years ago Comcast Care Days also came to the aid of WRLR 98.3 FM, then our 
community’s new upstart radio station, when Comcast corporate manager Frank Deuel 
reached out to the station to see how they could help out. Half a decade later Comcast 
still cares enough to provide Internet and cable television services gratis -- thereby 
allowing WRLR the connectivity to stream its broadcasts, monitor news and weather 
feeds, conduct research, and a multitude of other uses. 

Most recently Comcast partnered with the Round Lake Area Park District to build a large 
playground from scratch, in just a day. Truly amazing. 

The greater Round Lake Area is home to a large minority, blue collar base, and as such 
has a higher ratio of overall needs for the families living here. Comcast Cares Days are a 
big deal and is one way that generates positive attitude in the lives of those it affects. 

Comcast is attuned to being a model corporate citizen. It still adheres to its founders’ 
beliefs that giving back to the community is a worthy line item whose returns are 
immeasurable to the human spirit, 

Bish J. Krywko 
President and Chairman 

WRLR 98.3 FM 
RONDARADIO, INC. 

P.S.; Member Illinois State Finance Authority - Round Lake Area School District 1 16 


Round Lake News - October 1 0, 2003 - 'Tkankyou * is not enough 
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The Honorable Julius Genachowski 
Chairman 

Federal Communications Commission 
445 12th Street, SW 
Washington, DC 20554 

Re: MB Docket No. 10-56 

April 28,2010 

Dear Chairman Genachowski: 

1 am writing you today to express my support for Comcast Corporation and its ventme with NBC 
Universal. Comcast has had a significant impact on the economy here in Chicago and across 
Illinois, We at Palos Bank have worked with Comcast over the last 2 years and truly value our 
business partnership with Comcast. 

With hundreds of facilities and thousands of employees throughout Illinois, Comcast’s effect on 
our local economy is tremendous. In the past decade, Comcast has invested in technology and 
infrastructure in our community. In addition, Comcast’s provision of high-speed broadband 
allows our small businesses and families to stay connected and successfiil in the 21® Century. 

As you consider Comcast's merger with NBC Universal, I trust that you will take into account 
the contributions Comcast has made to Palos Bank and others throughout Illinois as an employer 
and business partner. 

Sincerely, 

Erik J. Devine 

Information Technology Officer 
Palos Bank and Trust 
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PARKS & RECREATION 

DEPARTMENT i June 14, 2010 

Chairman Julius Genachowski 
Commissioner Michaal J Copps 
Commissioner Robert M. McDowell 
Commssioner Mignon Clyburn 
Commissioner Meridith Atlweil Baker 
Federal Communications Commission 
445 la"’ Street, S.W. 

Washington, O.C. 20554 

RE: MD Docket 10-5$ 

Dear Chairman and Commissioners: 


The City of South Bend, Indiana has a poputation of approximately 1 1 0,000 citizens and the South Bend 
Parks and Recreation Department, as a municipal branch of the City, serves that community as well as 
providing leisure, fitness and recreational services to the greater region surrounding our city-limits with a 
demonstrable impact on a quarter of a million regular users. 


DaHng back to 2003, Comcast has been a strong sponsor of our efforts to provide this area writh free, 
family entertainment and cultural events. 

• Comcast has been a premier sponsor of our Summer in the City Faslival which annually drew 
over 150,000 attendees. They brought in the Country Music Televiston (CMT) event bus and 
used it as a booth for karaoke contests, a background for photos of festival goers as if they were 
on the cover of CMT magazine and a traveling museum of country music memorabilia: 

• Comcast has supported our free-to-the-publio outdoor concerts series at Potawatomi Park and 
Seitz Park (10-12 concerts at each site annually). Their donation to the East Race series allowed 
us to Include children’s entertainers In addition to quality local bands and fireworks at the and of 
the nighti 

• Their sponsorship of TV and radio spots that focused on “Newsmakers" included information on 
our Potawatomi Park and Seitz Park concert series, the Fall Family Festival at Rum Village Park 
and the December Holiday activities. This exposure helped increase the number of people 
attending the concerts and festival; 

• Comcast has contributed to the City's Downtown for the Holidays Christmas events; and 

• Comcast has been a generous contributor to the Fall Family Fun Fair at Rum Village Park. 

The Comcast Cares Day annual events have also substantially benetitted the many non-profit 
organizations each of whom play a key role In building and maintaining our community through their 
individual endeavors. Comcast involvement in our community has had a positive impact. 


Sincerely, 




0 -^ 1 ^ 


Paula Garis 

Special Events Supervisor 
South Bend Parks and Recreation 
321 E Walter St., South Bend, IN 46614 
(674) 299-4768 ext. 239 





163 


Springfield 
Urban League, !nc 

June 21, 2010 



Chairman Julius Genachowski 
Commissioner Michael J. Copps 
Commissioner Robert M. McDowell 
Commissioner Mignon Clybum 
Commissioner Meredith Altwel! Baker 
Federal Communications Commission 
445 12*' Street SW 
Washington, DC 20554 


100 North 11“' Street 
Springfield Illinois 62703 


217 7890830 
217 789 9838 



Empowering Communities. 
Changing Lives. 


Re: MB Docket No. 10-56 

Dear Chairman Genachowski and Commissioners; 


Thank you for your time and consideration of public comments regarding the 
proposed venture between NBC Universal and Comcast. I am submitting comments 
today on behalf of the Springfield Urban League, Inc. of Springfield, Illinois, a 
nonpartisan civil rights and community-based movement that serves nearly 6,000 people 
aimually. 

Our organization provides direct services, research and policy advocacy to assist 
primarily African Americans, Hispanics, and other members of emerging ethnic 
populations and communities in reaching their fullest potential. Comcast shares our 
commitment towards closing equality gaps for people at all economic levels and stages of 
life. Through sustained commitments of support and shorter-term volunteer opportunities 
like Comcast Cares Day, together, the Urban League and Comcast have been able to help 
thousands of Americans overcome countless challenges in civil and human rights. 

Our support for Comcast in this proposed venture is based on our experience 
partnering with the company and seeing what they do to advance a diverse workplace, 
support diverse programming, and aid the local community. 1 look forward to the 
exciting new initiatives that will result from combining with NBC Universal, and I am 
confident that Comcast’s commitment to community outreach will remain as strong as 
ever. 


Thank you again for your time and consideration of these comments. 


Sincerely yours. 




Nina M. Harris 

Springfield Urban League, Inc. 
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SOUTH SUBURBAN MAYORS & MANAGERS ASSOCIATION 


Biue Island 
Bumharn 
Calumet City 
Calumet Park 
Chicago Heights 
Country Club Hills 
Crete 
Dixmoor 
Doftoir 

East Ha2el Crest 

Fiossmoor 

Ford Heights 

Gienwood 

Harvey 

Haiel Crest 

Homewood 

Lansing 

Lynwood 

/rtarkharn 

Matteson 

Midlothian 

Mokena 

Monec 

New Lenox 

Oak Forest 

Olympia Fields 

Orland Hills 

Orland Park 

Palos Heights 

Park Forest 

Phoenix 

Posen 

Richton Park 

Rfverdale 

Robbins 

Sauk Village 

South Chicago Heights 

South Hoiiand 

Steger 

Thornton 

Tlnley Park 

University ftirk 


June 16. 2010 


The Honorable Julius Genachowski 
Chairman 

Federal Communications Commission 
445 12"“ Street, SW 
Washington, DC 20554 

Re: MB Docket No, 10-56 

Dear Chairman Genachowski: 

On behalf of the South Suburban Mayors and Managers Association of Illinois, I am 
writing to express our support for the proposed joining of Comcast and NBC 
Universal, Comcast is an important corporation operating in our communities and ( 
am pleased to endorse this partnership on behalf of our members. 

Created in 1978, the South Suburban Mayors and Managers Association (SSMMA) 
is a not-for-prafil Intergovernmental agency providing technical assistance and joint 
services to 42 municipalities in Cook and Will Counties. SSMMA members work 
cooperatively on a variety of Issues to enhance the quality of life for our citizens. 

SSMMA has taken a keen interest In technology issues and Improving the access of 
our constituents to the communications services they want in order to live happily 
and more productively in our fast-paced society. Comcast has been an important 
partner in this pursuit. 

On behalf of the SSMMA, I respectfully ask that you and your fellow Commissioners 
approve the joint partnership of Comcast and NBC Universal. 

Sincerely, 

Edward W. Paesel 
Executive Director 

EWP/rak 

cc: Commissioner Michael J. Copps 
Commissipner Robert McDowell 
Commissioner Mignon Clyburn 
Commissioner Meredith Attwell Baker 
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Fax 708-206«1133 


1904 W. 174th Street 
East Hazel Crest, Illinois 60429 


www.ssmma.org 



Tri-County 
Urban League 


Empowering Communities. 
0ianging Lives. 


BOAROCHAIUVRKIN 
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FIRST Vice CHAIRPCRSON 
Kuin« Wortham, Ph.O. 

SeCOND vice CHAIRPeRSfiN 

Weto B. Williams 

SECRET ARY 

Dorctfiy Cofiifsrt, Ph.D. 

TREASURER 

JoArn iladan 


PRESIDENT 
Larafrie B, Bisson 

BOARD DF DIRECTORS 
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WlaAll,Ph.[). 

MattSartoio 
MKcio Bokfcsi 
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Matty CSneh 

Sharon DesmooilfhBierat, Ed.O 
DonObcn 

Rwerend Samud Dutcn 
Kas'it Evtns, Ph.D. 
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JghnMeilwr 
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Blocimingtory IL 6170246A5 
Td: 3D9.az9.279Z 


SATELUTE CHAIRPeRSON 
ToriyXmn 

FIRST VICE CHAIRPERSON 
MIctkad Hanlion 

SECONDVICE CHAIRPERSON 

SECRETARY 
Anita htooce 


June 9. 2010 

Chairman Julius Genachowski 
Commissioner Michael J, Copps 
Commissioner Robert M. McDowell 
Commissioner Mignon Clybum 
Commissioner Meredith Attwcll Baker 
Federal Communications Commission 
445 Street, SE 
Washington, DC 20554 

RE; MB Docket No. 10-56 

Dear Chairman Genachowski and Commissioners: 

The Tri-County (Peoria, IL) Urban League, Inc., is a 501 (c) 3, not-for-profh agency, 
dedicated to improving the education, social, and economic opportunities for individuals 
in Peoria, Tazewell, Woodford and McLean Counties in the Centra! Illinois ares. Our 
services and programs are provided at minimal or no cost and we focus on providing and 
improving critically needed educational, counseling and employment services for our 
diverse residents, 

I am writing to you today to acknowledge the invaluable support provided by one of our 
corporate partners, the Comcast Corporation. An organization like ours depends on 
community involvement and Comcast has again and again generou.sly reached out with 
grant funding that allows us to help those who most need assistance. At a time when 
many businesses and individuals are struggling just to scrape by, Comcast has never let 
up its commitment to the neediest among us. For that, all of us at the Tri-County Urban 
League arc extremely grateful. 


Received & Inspected 
JUN17Z010 
FCC Room 


317 S. MacArthur Highway 
Pasta, iL 6160S-3892 
Test 309.673.747‘1 
faxt 309.672.4366 
Wetwfte; www.tctkii.cpfii 


TRfiASUHER 
Barry Reilly, Ed.O 


SATEUITE COMMITTEE 

Etvrin E. Davis 
DemetriaKttg 
Stan 

Valerie Fester 
HkM Nillan 
HjtesMttetom 
FtficWShaiv 
CartTeWnwsn 


PRESOENTEHEJUIUS 

FrsokCsntpWI 



I afliUnot* 
L .dwar 


It’s not merely the linancial aid that distinguishes this corporation, but rather, where we 
have been most impressed is in the positive character of so many Comcast employees. 
Each year on Comcast Cares Day, Comcast employees, family and friends give their time 
and labor to help make a positive impact on their community. They have painted in our 
building to insure the environment is a positive one for our clients. By helping us 
achieve our goals, the people of Comcast prove that hard times are no match for the 
generous spirit of neighbor helping neighbor. We have also been pleased to see 
Comcast’s work in helping educate our young people about the power of technology. 
When a company goes above and beyond like Comcast, there’s no shortage to what we 
can ail accomplish together. 


Can/r/Pa/io/ts to the Urban League are tax deductible 


o‘ Cepius roo‘cl_.(ZxJ- — . 

Ust ABCOb ' 
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I know you are facing an important task in evatuating this complicated multi-faceted 
transaction. However, I just hope you will take a moment to recall what we have seen 
Comcast do here in Peoria, 

Best of luck with your work. 




Laraine E. Bryson 
President 
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April 16.2010 

Chairman JiiUus Genachowski 
Commissioner Michael J. Copps 
Commissioner Robert M. McDowell 
Commissioner Mignon Clybnm 
Commissioner Meredith Attwel! Baker 
Federal Communications Commission 
445 !2th Street SW 
Washington, DC 20554 

RE; MB Docket No. 10-56 

Dear Chaimsan Genachowski and Commissions^: 

The United Neighborhood Organization (UNO) is the largest Hispanic organization in the greater Chicago area, serving 
nearly 20,000 children and adults annually through propams in education, leadership training, immigration, health care, 
parent involvement, and economic development. Since 1984, we’ve sought to build grass-roots leadership within 
Chicago's Hispanic neighborhoods to address local issues such as prevalent street violence and overcrowding in schools. 

Comcast supports UNO’s Youth Leadership Development Program - a critical neighborhood-based initiative 
specifically designed around UNO’s Metropolitan Leadership Institute, an adult program whose graduates now serve as 
mentors and guest speakers for our youth participants. Additionally, Comcast has helped us maintain a wide variety of 
other programs, making UNO tl^e second largest charter holder in the state. 

Comcast’s commitment to diversity and educational opportunity could not be more evident. Consider that UNO serves 
a nearly 100% minority student body with 90% of students qualifying for low-income lunch programs. We’re 
convinced that Comcast understands our vision and respects the aspirations of our community. As Comcast moves 
forward with its proposed NBC Universal joint venture, we wish the company all the success in the world and look 
forward to discovering new ways to partner with this dynamic committed company during the days, weeks, months and 
years ahead. 

We hope you will take our positive experience into account as you consider the public-interest aspects of your important 
transactional review. 

Sincerely, 

-P-G. 

Juan Rangel 
Chief Executive Officer 
United Neighborhood Organization 




United way of Central Illinois 
999 Wabash, Suite 109 
Springfield, It 63704 
Phone: (217) 726-7000 
Fax: (217) 726-9690 
E-mait unltcdwayQuvK!l.oit 
Web Site: www.inKll.org 

Jurw 14. 2010 


juN 2 1 EOtO 
fCC 



United Way 
of Central Illinois 


UNneO WAV WrOHN oroawzatkws 


AmerfCM Red CrM», 


IL CipiUlAreeCA^Mr 


Big Bf o tw w fcgSuiOT 

Die RiniQto Cepesl Regiaft 


Soy* A GiM Oub* of SpringdeM 


Ceffwiic Chart*** 


CenM Court*** H**ro> C*nt*r 
C«rrtnl Hnoi* F ou dher * . Ine. 


CoanputtrSortC 


Coirtoet Hiniskiai 

Family Sonic* Centw of ^ngamon CouMy 
Gtil Seoul* of Centrai Ikna* 


H'ffiai ter Humanity - Sanpamon County 
10 Hand* ot SprtngMd. *ie 
KiA Hop* Undad 

Land ol Lincoln Gcaiheii iMuurM*. ine. 


Laodfif LdKolfi Legal MaiUanca Foundation, 
Inc 

Lultwao CtiM A Family SorvicM of Wnah 
Memorirt Home S»rv«»« 

MwiUri H«am C«ntcf« at C«r«*i lino* 


UC.FLC.VCommunitwa 
Mini 0'B*n« Cnss Nureatv 
FORA 

(pooMm Options. fMbTiii A AMffialnwM 
Praln* Center Apahst S«z%talAMa<il 
Rutwegt YouDi Fotamaticn. tnc 
Sanior smcM of Central SUnoli 


Sofoum ShoRor A Stryicaa, Inc 
Sparc 

Sp fW flfteid Jewwh Fedaratlo n 
SErtnsAetd Urtan Laagua, me 
Spnn^aMY.W.C.A 
Tnangk Canto 
JCF Land Uncoln 


Chairman Julius GenadKiwski 
Commissioner Michael J. Copps 
Commissioner Robert M McOowet) 

Commissioner Mignon Clyburn 
Commissiormr MeredrU) Attwei) Baker 
Federal Communications Commission 
445 12th Street SW 
Washington. DC 20S54 

RE: MB Docket No. 10-56 

Dear Chairman GenachowskI and Commissioners: 

Our mission at the United Way of Cenb^ Illinois is to Inspire the next 
generation of community leaders - young people v^o will one day inspire ^ar^ 
In the world around them by creating a collaborative atmosphere responsive to a 
gritfKl diversity of voices. We regularly encourage involvement from local 
leadership, jnckxkng businesses in and around our community. One of our most 
reliable supporters is Comcast. Comcast's cable, voice and Internet services •* and 
its dedicated c^nmunfty yotunteers - are an important part of our Kves in Cerrtral 
Illinois arvd its acrQsS'the*board success is an ins^Mrirtion for the many future 
business leaden that we leach. 

Comcast's clAuti of community involvement inspires aH aspects of its 
business, whether it Is direct Investment in local inHiatiwes. providing the latest arvd 
greatest techndogy for customers, or encouraging employees to become ad^e 
volunteers and local contributors. Right here in Centrai lllino'is, Comcast 
empfoyees pledged over $15,000 during 2008 and 2009 to our local United Way 
organization, in addition, ww were the recipients of Comcast Foundation grants 
over the last two years. These grants are tmpor^t as they aiiow us to expand our 
efforts and Invest kt new initiatives to better serve families In need. Cmncast also 
helped us to produce a segm«tt for its Nevt«makers program, vrf^h airs on a local 
catrie channel. The Newsmakers segment was an exceptional opportunity «iabkng 
us to reach into a large rtumber ol households and direedy introduce our services. 
Thanks to Comcast. sprsadinQ our rrHMage has never been easier. 

Comcast's innovadve programs and services are an Indispensi^e tool for 
many area consumers and it's the company's employees remain an inspiration for 
the children we serve. 1 am confident Comcast will c^nue to be a successful and 
valued partner for the commurxties of Central Illinois. ! hope you will consider 
Comcast's long positive track record as evidence that the comparr/s civic 
leaderah^ will condnue in partnership with NBC IMiversal. 
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GIVE. ADVOCATE. VOLUNTEER. 


LIVE UNITED 



The Honorable )ulius Genachowski 
Chairman 

Federal Communications Commission 
445 12th Street, SW 
Washington, DC 20554 


june 17, 2010 


Re: MB Docket No. 10-56 
Dear Chairman Genachowski: 


HORTHWEST SUBURBAN 
UNITED WAY 

/ member of Unllea Wiry ofMeeropollfon Chkego 

Post Offi ce Bo.x 2 tjj) H 
Mount Prospect, Illinois 60056 

S 47 . 768.1074 S 
uwnorthv/est.ois Eg] 
Board of Dlrectofs 

Executive Board 
Gregory P. Guarrine 
President 

Richard Ruggiero 
j** Vice President 

James Tansor 
Vice President 

Gary A. Cueno 
Tf-easiirer 


Leon Gopon 

As the Chief Professional Officer for the Northwest Suburban United Way, lam keenly aware of Comcast’s 

important contributions to the diversity of the Chicagoland and the United Way network. As such i support Abniziini 

Comcast’s effort to join with NBC Universal. 


Comcast’s com mitment to diversity Is especially important to our community. In Mount Prospect, a 
Chicago suburb, the Latino population has nearly doubled In the span of a single decade, increasingto 
over 6,000 residents, ori2 percent of the population. The surrounding townships have experienced 
similar change and growth, and we expect this trend to continue. 

Comcast has embraced the growth of our ethnic neighborhoods. Recently they have expanded their 
programming tiers to include a diverse range of independent, foreign, and non-English programmers. In 
□articular they have greatly expanded their Hispanic programming tier. Comcast’s employer diversity also 
'fleets our community since they hire from our community. This may seem like a little thing, but jobs are 
che foundation of any community and we greatly appreciate this. Lastiy, Comcast's commitment to 
diversity can be seen through their support of community organizations such as ours and their generosity 
in providing public schools and community centers with complimentary broadband and cable. 

Comcast’s commitment to diversity extends to their employees. Here In Cook County, the Northwest 
Suburban United Way is fortunate to count on the leadership of Comcast’s Richard Ruggiero, who offers 
his time and know-how to govern the Executive Board. Comcast’s joe Higgins also supports our 
Marketing Advisory Board. 

The Northwest Suburban United Way’s mission to support the lives of people in need mirrors the core 
tenants of Comcast’s commitment to local communities like Mount Prospect. We’re proud to include 
Comcast in our efforts to Improve Chicagoland and encourage you to favorably consider its proposal to 
join with NBC Universal as NBC Universal will only benefit from this partnership. 


Directors 
Richard 1. Casey 
Barbara Ferguson 
AnthonyHarrington 
Dennis Huebner 
Terence P. Kennedy 
Jeffrey W. Kreye 
Satish Kumar 
Diane Latta 
John Lockerby 
David Markworth 
Frank Moriarty 
Jan Olsnrwski 
Wendi PhilLips 
Regina Sch tamp 
Plane Smusz 
Janol SSrablan 
Charles W. Vanda Yen 

OfCounsat 
Susan L Dawson 


Staff 

Marcia McMahon 
ChlefPmfessionai Officer 

Lisa M. Frey 
Senior DeveSopmertt 
Manager 


Sincerely, 

AV.AV..I 0 

Marcia McMahon 

Chief Professional Officer, Northwest Suburban United Way 


RaymortdAuctair 
Deveiopniet^t Manager - 
Major Gifts 

Meli5» 

OevelopmcntMaaaser 

Pennijess 
Program Manager 


CC: Commissioner Michael j.Copps 

Commissioner Robert M. McDowell 
Commissioner Mtgnort Clyburn 
Commissioner Meredith Altwell Baker 


NORTHWEST SUStlABAN UNITED WAY SERVES THE COMMUNITIES Or 

VlRUNCTCK41StG«TS^,-8AWteni'80FfiAK>-GSGVE.-CARPENTMSWtt£rOES-Pt«««r&Wfl)Vrt06«r^llt^ftWeMUAe6,'<S»tetffrSrHANOVEBPARIC-HorFMAH£STATES,!HVEfiNESS.UHCOIJIS!«RE. 
LiNCOiNwooo, .Morton Grove. Mount Prospect. NtiBS, Pawtike. Park Riose. Praibie Wew. Prospect Hoshts. Rouikg Meadows. Rosemoht. Schaumburc, Skokie, SieepvHouow, 
StSEAMWQOD. Wts-T OunBES AND WHEEUMS 
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Heceived & Inspeeted 

Dedicated to the progress of the community. 

309 N. Eastern Avenue • Joiiet, iifinois 60432-S370 
Offices: 816.727.3683 • Day Care: 815.727.6343 
Fax: 815.727.9459 • www.spanishcenter.org 


March 23, 2010 

The Honorable Julius Genachowski 
Chairman 

Federal Communications Commission 
445 12“' Street, SW 
Washington, Do 20554 

RE: MB Docket No. 1 0-56 

Dear Chairman Genachowski; 

In light of Comcast’s long-standing support for diversity and for the organization 1 
oversee, the Spanish Community Center of Joliet, 1 am writing to express my support for 
its proposed venture with NBC Universal, 

As the Executive Director of the Spanish Community Center of Joiiet, an organization 
that provides essential services to the immigrant population of Will County, Elinois, I 
have first hand knowledge of Comcast’s commitment to diversity. 

The Spanish Community Center Center’s primary goal is to assist immigrant and 
disadvantage residents in assimilating to American society and becoming productive and 
contributing members of our society. A key component of that work is promoting 
literacy among our children and providing English as a Second language (ESL) classes in 
collaboration with Joliet Junior College, where I served as an Associate Vice President 
before joining the Center. 

A generous Comcast Foundation grant to my organization provided vital support for our 
work promoting literacy among a diverse and disadvantage population. Thanks to the 
help form Comcast and other sponsors and partners, during the past 3 years we have 
provided liee ESL instruction for 280 people, including 76 who have progressed throng 
the intermediate and advanced levels. 

As the leader of an agency that serves people fiom all walks of life-about 70 percent of 
those we serve are Hispanic, while one-quarter are A&ican-American and about 5 peicent 
are white. I value Comcast’s similar commitment to diversity through its partnerships 
with l^iding federal, state and local policy organizations and government agencies, 1 also 
appreciate Comcast’s leading role as a supporter of minority-owned businesses. 

No. o! Copies r9c'd_ 
(JstABCDE 
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I am confident that a combined Comcast and NBC partnership will continue both 
companies’ commitment to keep our communities not just entertained, but informed and 
engaged. 


Sincerely, 



Executive Director 
Spanish Community Center 
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AprillUaOlO 

Chairman Julius Genachowski 
Commissioner Michael J, Copps 
Commissioner Robert M. McDowell 
Commissioner Mignon Clybum 
Commissioner Meredith Attweil Baker 
Federal Communications Commission 
445 i2th Street, S.W. 

Washington, DC 20554 

RE: MB Docket !0-56 

Dear Chairman and Commissioners: 

As a municipal leader in the City of Sycamore, Illinois, I often have the opportunity to interact 
with Comcast and Its representatives. 1 have found that Comcast has abided by its commitments; 
supported community events; and cooperated with the city on a variety of issues. 

Based on my experience with Comcast, I would encourage you to consider approval of 
Comcast’s proposed partnership with NBCU. 

Sincerely, ^ 

Bill Nicklas 
City Manager 




308 VVbsi State Street Syc»noreJL 60170 815/895-4515 Fax 815/899*2054 wwwctcyofsycamorc.com 
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I 62 W. Uveolnway 
VaipcnjiiOb IN 46313 
PHONE 2194644332 
FAX2I9-4M-2343 


wwM'.vajpon^>o«v*nb.com 


The Hcnorabie Julius Genacbowski 
Chaiiman 

Federal Conummications Comnussion 
445 12th Street, SW 
Washington, DC 20554 

RE: MB Docket No. 10*56 

June 15, 2010 




Dear Chaimtsn Gcnachowski and FCC C^nmissioners, 

The purpose of this letter is to voice my support Tot the joint venture of Comcast ud 
NBC UniverMl. Comcast isa local partner that has continually co&bibuted to the simass 
of the Valparaiso Community Festivals attd Events (VCFE) organraation and the Popcorn 
Festival. 

The VCfe is a nol-for-protit, volunteer otpsa 2 a 6 (m that is dedicated to sustaiiung the 
vitality of downtown V alparaiso, Indiana, Comci^ sponsorships have dneetly in^ac^ 
this initiative and improved area events f<H visitors and Va^uniso resktents. 

Both Comcast and NBC Universal have a hiitory of active en g a gemen t with local 
communities and the orgamzationt drtf serve thc» co mmu nities. I am h^py to vocalum 
my suppmt for two compntet that tavemaiotaiiied a soEd, local coBUoitment in the 
Northwest butiana region. 1 hdieve it is lUedy that in dudr joining, CooKatt and NBC 
Universal will be better suited to do evcoBiMV^^ tbepcople abd coramuxiMei of 
Indiana. 



'llM SL Aubin 

Director, Va^araiio Ctnomunities Festivala sod Evento - 
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VUfa^e of Inmrmss 

HOO Baldwin Road •• Inverness, jlltnois 60067 
a47/3S8‘'774ft • Fax847/358-88S8 


April 12, 2010 

FCC Mail Boom 

Chaimian Julius Genaehowski 
Cummissioner Michael J. Copps 
Coimnissianer Robert M. McDowell 
;oLTtS Commissioner Mignon Clybum 

Commissioner Meredith Anwetl Baker 


Inspected 

APR Igzofg 



OOA RD OF TRIESTE ES 
Russel! P. FiMon 
RicisartI C, OnlJagher 
Pairicia D. Ledvino 
lanice M. Sfremc! 
Tiniolhy W. Tiedje 
JohnR.Wiills 


Federal Communications Commission 
445 12th Street, S.W. 

Washington, DC 20554 

RE: MB Docket 10-56 


CLERK 
Oianc C. H:ias 


BUaOINGAND 
ENGINEERING 
847/358-7960 
FiiX 847/358-1207 


WEB ADDRESS 
ww\v.vlllageofinWTneRS.orB 


Dear Chaimian and Commissioners; 

i am writing this letter in support of the Gofmcast-NBC Universal Joint Venture. 
As the Village Administrator Of Inverness^ Illinois, I can state that our community 
has been well-served by Coiiieast over the years. Inverness is a tjuiet, stable 
residential community with a population of almost 7,500. Located northwest of 
Chicago, Inverness has been served by Comcast since 2002. when the company 
assumed control of the franchise to provide cable television services within our 
Village. 


Comcast, has Gontinually; strived to enhahCfe'.iJ&:prj5duclS and to provide strong 
customer service to our residents. Today, / Comoast provides invemess citizens 
with hi^-specd Intomel access end cablfelteieyisjbn seiViws, vyhich now ihciade 
digital channels, HD, Un Demand progratiunlhg, and 24/7,oustQiaer servi®. 

Comcast has abided by its commitments tp 1b® Village, J consider the company a 
strong business member of the eommunityi Again, Lencourage you to approve its 
partnership with NBCU. 


Sincerely, 


Curt Carver 
Village Administrator 




No. of Gopiss rec’d. 
LlStABdOE 
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'VlLLJiQ'E Of 'PJ^OTMX 

6ji3 'EJlSr ISl^S'TR'EEr . TJfOTXlX XC. 50425 
Telejifione 708 - 331-2636 fax 708 - 331-2642 
ynvyK,-vi(Xag&ofp fioe.7iix.com 

Received & Inspected 


April 15, 2010 


APR 2 8 2010 
FCC...^n Room 


'^Plm Honombio Julius Oena«ho%vski 
€h airman 

Oommunications Commission 
445-12“' StrcokSW 
WiJKhin^Um, IX)2ft>54 

IkK MBlXKjkfttNo. !0-r>fi 

l)(;arCbiiuinttn (lenachowsld: 



IrtcDrpor&tKd 1SDD 


"VjrrjiSE TKEsivxm' 

'Jerry 3?. 'Wells 

yjixjigiE cnux 
Jofirmie M. Lane 

yj£j:.Ag'E 

yLD'MJO^S'f'Rm'O'K 
Dorothy Carter 

yiLLJigiB 

Jilhert XMn 
JLj-t/turZT. SurtoTifJr. 
Martina. Mahajfey 
'EhzoBetfi Lo 0 gi}is 
~WiSi£ Mae Smitfi 
'Brnestine Proctar-JlarrLs 


f am writing you today to oxpiYSW my su}>|H)it for (}t>nKAst Corpomti(m and its vcDtuwj with N^B(J 
CnivorsttI, 

As c>n« ol* the loiuUng piwidora <if phono, video and internet sorvloo in I'hoenix, Gomuist plays a 
key n)jo In the lives of tho residents of iny cominiinity; When Comcast took contiol of tlnj 
fnuichiso in Pljoonix in 2002 , they tinmf^iately Invested in tho infrastructiu-o rn our community 
to impwve tho Borvice delivery to our icsidcnte. Ccmicast has continued its involvement in 
Phoenix over tI»o ycai-fi and have supportitl o»r primary community oven^ "^Phoenix over 
the last I) ywiffi thiongh sponsoiship supports (>ofn<»st also held a Comcast Cares voluntw^r cvtmfc 
in PlK>cnix where in partnemhip \vith ItwaJ rcsidwita they helped several deserving st^nimu rvith 
much nuoded maintenaucc work on their propciiios. 1 am hoartoned by Comwist r comraitinent to 
supporting the !o< 5 a.l (xnnmunitros that they serve and in forging local partnerKhips. 

Comcjist has also graciously pmvide<I mo the opportunity to bring attention to issues nXfccting 
Phoenix to a widm- audience through their Mfusawtorpiogmin. 


I<>>r a C(>nip)Uiy that lias a very Imge national pruscnci:, (Comcast hjis' louuunod coruinitted to 
supporting and serving the locjil coroniuiiittes it serves uod has been a good coi^ratecitixon in 
niy community. 


Given iiiy positive PxjKirionco in dealing with this company, 
piirf.nci'ship with NBCfJ. 



i)JL„ 


I encourage you to uppi-ovo CotncJists 


CC Coinntissioner Michael J. Copps 
CoutiaisRtonor Boberi McDowell 
Oimmissionor Mignon Oyburn 
CominisBioiier Meredith Attwoll Baker 


'\‘o. oi Copies fsc*d 
iJsl ABODE 


M- 
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— l/iila^e of 


l^icl^toi^ parl^ 


April 16, 2010 


RICHARD RBNBOLD 
Village Pfesident 

CYNTHIA BUTLER 
Village Trustee 


The Honorable Julius Genachowski 
Chairman 

Federal Communications Commission 
445 i2"‘ Street, SW 
Washiiigfon, DC 20554 


Received & inspected 
FCC IViaii Room 


COPY 


VALERIE BABKA 
ViHago Trustee 

SHARON D.KRIHA 
Village Trustee 

HARRY OLSON 
Village Trustee 

JULiAN ALEXANDER 
Village Trustee 

JENNIFER ARDS 
ViUage Trustee 

MAHYE. PIERCE 
V^Hago Clerlt 


Re; MB Docket No. 10-56 
Dear Chainnan Genachowski, 

I am writing to express my support for Comcast as it enters into a new 
business venture with NBCU. 

When Comcast assumed control of the franchise to provide cable television 
services within our Village in 2002, frrey immediately upgraded the 
infrastructure within the Village in order to provide ^vanced services to our 
residents. This wasn’t Comcast’s only investment in our community. 
Comcast held its first Comcast Cares volunteer event in die South Suburbs in 
Richton Park in 2004. On this day, representatives from Comcast, their 
families and friends partnered wiA village staff and re^denls in cleaning up 
one of the parks in town. Comcast’s spirit of parmership and community 
involvement was refreshming and noted by the Village Board and residents. 

Over the years, Comcast has also provided sponsorship assistance for various 
community events in Richton Park. When the Village organized its first 
Blues Festival, Comcast provided much needed publicity assistance. 

Comcast has also graciously provided us the opportunity to bring attention to 
issues affecting our communities and region to a wider audience Uimugh 
appearances on their Newsmakers program. 


Comcast has abided by its commitments to the Village and we are pleased 
with the partnership friat has been established. 


As the Mayor of a community that has been well-served by Comcast, I 
encourage you to approve its pwtnership with NBCU. 


Sincerejyr' 


Richard Rcinbold 


Mayor 

Village of Richton Park 


hJo. Of Copies roc‘d / 
UstABCDE 


4455 SAUK TRAIL 


RICHTON PARK, ILLINOIS 60471-1197* 708-481-0950 • FAX 700-481-6960 * www.richtonpark.org 
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CC: Commissioner Michael J. Copps 

Commissioner Rob^ McDowell 
Coinniissioner Mignon Clybum 
Commissioner Meredith Attwell Baker 
Yofian Fernando, Government Affairs Manager/Comcast 
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VILLAGE OF STEGER LOmS SHERMAN 

55 W. 34th STREET • STEGER, ILLINOIS 60475 Villugt President 

(708)754-3395 • Fax: (708) 754 1913 Carmen S. “Tory” Rccupito, Jr. Conrad R. Kiebks 

www.vniageofstcger.com Vitiate Clerk Villaj^e Aclmnmtrator 

trcniptlo^villagcofsicgcr.ofB t-kieJ)lc.v'@vilJagfyf5icser org 

Board of Truslees — — — _ — 

Tom Scehauscn • MarkKozy - Ken Peterson, Jr. • Elizabeth Honea •Andrew!,. Banicki • Ernie Lopez, Jt, 

April 20, 

APR 282010 
FCC Mali Room 

The Hoiwrable Julius Genachowski 
Chairman 

Federal Communications Commission 
445 12th Street, SW 
Washington, DC 20554 

Re: MB Docket No. 10-56 

Dear Chairman Genachowski, 


I am writing to express my support for Comcast as it enters into a new business venture 
with NBCU. 

Comcast 1ms been a good corporate citizen and has served the Village of Steger well. 
When Comcast assumed control of the franchise to provide cable television services within 
our Village in 2002, they immediately upgraded the infrastructure within the Village in 
ordCT to provide advanced services to our residents. As such, the residents of our 
community are able to experience the same products and services as the residents of some 
of our larger neighboring communities. Comcast’s investment in upgrading their 
infnistructure in our community has allowed us to attract potenGal businesses that look for 
the availability of high-speed connectivity when choosing where to relocate its facilities. 

Over the years, Comcast has also provided sponsorship assistance for various community 
events in Steger, especially the very popular “Ouli Festival.”. Comcast has also 
graciously provided us the opportunity to bring attention to issues affecting our 
communities and region to a wider audience through appearances on their Newsmakers 
program. 

As the Mayor of a community that has been well-served by Comcast, 1 encourage you to 
approve its partnership with NBCU. 


Sincerely, 




Lou Sherman 
Mayor 


v/' 


No.ofCopia8t0C'd_ 

UstABCDE 




Where Progress is a Fact, Not A Promise 
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The Honorable Julius Genachowski 
Chairman 

Federal Communications Commission 
445 12th Street, SW 
Washington, DC 20554 

June 15. 2010 

Re: MB Docket No. 10-56 

Dear Chairman Genachowski: 

Comcast has been instrumental in helping the residents of Porter County, Indiana. 

ComcasC s investment in our communities is one reason why i believe you should approve 
its request to join with NBC Universal. 

Since 1^0, my organization. Rebuilding Together - Valparaiso, has brought together 
thousands of volunteers to help the elderly, disabled and those with low incomes. Last year 
alone, more than 600 volunteers - from church groups to universily students to Valparaiso 
city employees - came together to help rehab 35 homes and nonprofit facilities. From 
landscaping and yard work to plumbing and electrical systems and roof and floor 
replacement, no job is too big or too small for our volunteers. We are part of the largest 
volunteer home rehabilitation organization in the United States; there are Rebuilding 
Together chapters in 865 cities and towns in all 50 states. Nationwide, more than 1.8 
million volunteers have donated over 20 million hours to help revitalize more than 63,000 
houses and nonprofit facilities. 

This year, our volunteers are using equipment and supplies purchased with a sizable 
donation from Comcast Without the support of Comcast and others who support 
Rebuilding Together, we would not be able to have such a big impact on our community. 

Rebuilding Together is not the only organization that benefits from Comcast's local 
commitment in Valparaiso. Through my work in the community and with other non-profit 
organizations, i am aware that other charities, schools and libraries, and local governments 
benefit from Comcast’s philanthropic donations and in-kind contributions. All of that 
activity strengthens this dty and provides a better quality of life for those who need help. 

Valparaiso's future is brighter thanks to Comcast's local commitments, and I encourage you 
to approve its proposal to join with NBC 

Sincerely, 

/Jeff Lamb 
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Director 

Rebuilding Together - Valparaiso 

CC; Commissioner Michae! I- Copps 
Commissioner Robert M. McDowell 
Commissioner Mignon Ciybum 
Commissioner Meredith Attwell Baker 


mt 
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voiceofthecity 

Building community through making art and teaching art. 


May 20, 2010 

Chairman Julius Genachowski 
Commissioner Michael J. Copps 
Commissioner Robert M. McDowell 
Commissioner Mignon Clybum 
Commissioner Meredith Attwell Baker 
Federal Communications Commission 
445 12th Street SW 
Washington, DC 20554 

ItE: MB Docket No. 10-56 

Dear Chairman Genachowski and Commissioners: 

It is my understanding that you are undertaking a process of review in regards to the proposed 
ComcastTNBC Universal Merger. As you perform this review 1 want to make you aware of the 
impact Comcast has had in the communities they serve. 

Voice of the City is an arts alliance that unites the finest Chicago artists with local residents. As 
an arts alliance, Voice of the City unites the finest Chicago artists with each other and with the 
residents of Logan Square - connecting quality arts experiences to community. Comcast has 
partnered with us in sponsoring our Milwaukee Avenue Arts Festival, a free three-day festival 
that celebrates the rich culture of our community of Logan Square, showcasing local artists. 

It is the generous support of good corporate citizens like Comcast that enables us to do continue 
to provide for the needs of the communities we both serve. 

We hope that you share our enthusiasm for this merger as we believe it will be beneficial to the 
communities where Comcast has already shown their support. 

Sincerely, 



Dawn Marie Galtieri 
Executive/Artistic Director 


3429 West Diveisey Avenue, Suite 208, Chicago. IL 60647 773-782,9471 13x773.782.9478 voiceofthecily.org 
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The Hemorahie Julius Genachowski 
Chsiiman 

Fettcral Communlcotioos CoimnisskM 
449 I2th Street. SW 
Wsdiingtofi, DC 20554 

Re: M» Docket No. iO-5fr 

Dear Chairman Genechowski: 

the Executive Director of the West Cenr^ Municipal Conrerence, ( am writing you to support 
Comcast end iu partnership proposal with NBC Universal. In west Cook County, Tliinois, wc value 
Comcast’s investment in ota communities. 

The Weti Central Municipal Conference (WCMC) was founded in 1980 to serve local nmnieipajities. 
Today, 37 commimtties located in Cook County participate, and our current population of more than 
350, OK} is diverse tuid growtrtg. Our mission h to foster munictpal cooperstion ^ communicatiofl, 
develop solutions, and advocate conunon interests at the county, state and fedeni levels of 
government. 

Comcast IS a longtime Afllliaic Member of the WCMC. Comcast suppons our annual initiatives, 
sponsors charitable events - alt of wrhicb pondvcly impact the quality of life in (he communtties wc 
represent. 

Furthemore, Comcast stands out as a member of the business community in west Cook County. The 
company employs htmdrcds of local residents, jvovides valuable services such as high-qseed Internet 
that keep our businesses competitive and connected, and plqi'S an active role in supporting and 
growing the infrastructure of west Cook Coaw^. In fact, the company has invested billions all arcnind 
the Stan of Illinois to improve our communications infrvtrueturc and public tsehooiogy olTerings. 

At (he WCMC, our focus Is the future. Quite simply, our objective is to provide a mechanism by 
which communities can coalesce and coi^ereie in the public mteresL Comcast is instruanental in ih^ 
vision. We flrmly believe that Comcast’s proposal to join with NBC Univeisat will farther strengthen 
West Co<^ County and the people of llitnois. Therefore, we ask the FCC to ^rovc the proposal 
before you. 



CC: Commissioner Michael J. Copps 

Commissioner Robed M. McOowcI! 
Commissioner Mignon Gybum 
Commissioner Meredith Attwdl Baker 
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WESTERN UTILITY CONTRACTORS, tNC. 
2565 Palmer Avenue 
University Park, !L 60466 
Telephone; 706-235-1408 
Facsimile: 708-235-1410 


The Honorable Julius Genachowski 
Chaimian 

Federal Communications Commission 
445 12th Street, SW 
Washington, DC 20554 

April 30, 2010 

Re: MB Docket No. 10-56 

Dear Chairman Genachowski: 

I am writing in support of Comcast’s proposed partnership with NBC Universal, 
currently under review by the FCC. As President of Western Utility Contractors 
Inc., located in the Chicago area, I am familiar with Comcast’s role as an 
economic generator, jobs provider and leader in telecommunications. 

In the past decade, Comcast has invested billions of dollars in technology and 
infrastructure here in Illinois. These investments have changed the Internet 
experience for millions of customers by providing super fast speeds, reliable 
service, enhanced security, and expanded online content. As a result, high speed 
broadband service is available throughout Comcast’s footprint in the state, 
helping to connect communities of all sizes and providing small and midsize 
businesses the competitive internet service necessary to compete in our 
technology driven economy. 

Comcast has also created new and convenient ways for customers to access the 
communications tools, entertainment and content they want, when and where 
they want it. The company provides superior On Demand and integrated DVR 
services as well as an excellent HD experience with many programming 
choices. 


Building for the ftiture, TODAY! 
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• Page 2 


If Comcast brings the same type of dynamic change to its partnership with NBC 
Universal, I am confident the company will find ever more ways to improve the 
telecommunications industry in this ever evolving marketplace. I urge your 
approval of this important venture. 



S'liriothy E 
President 


CC: Commissioner Michael J. Copps 
Commissioner Robert McDowell 
Commissioner Mignon Clybum 
Commissioner Meredith Attwell Baker 
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WMC 

WESTSIDE MINISTERS COALITION 

Rev. Dr. Lewis Flowers Chairman, Dr. Phalese Binion President, Blaire Wallace, Director 


The Honorable Julius Genachowsk'i 
Chairman 

Federal Communications Commission 
12th Street, SW 
Washington, DC 20554 

June 18, 2010 

Re: MB Docket No. 10-56 

Dear Chairman Genachowski: 

As the Chairman of the Westside Ministers Coalition in Chicago, Illinois, 

I am writing to express my support for the partnership venture of Comcast 
and NBC Universal, tw'O well-respected organizations with deep ties to our 
City, 

Established in 1978, the Westside Ministers Coalition (WMC) collaborates with 
a network of organizations and service providers to improve the Westside 
communities of Chicago. Our focus areas include affordable, safe housing, 
community and economic development and the educational advancement of our 
young people. 

Comcast is an esteemed partner and has invested its resources to support the 
young men and women of the Westside. For example, it offers our youth the 
opportunity to gain valuable work experience, and provides comprehensive job 
training to prepare them for placement in the field. Young people work alongside 
Comcast employees, who mentor and train them. The teenagers learn new skills, 
build self-confidence and develop strong bonds with their mentors. 

WMC is grateful for Comcast's investment in our youtli. Comcast understands 
that our approach to problem solving is hands-on, and it provides the resources 
and opportunities for WMC to fulfill its mission. 

The Westside Ministers Coalition recommends the prompt approval of the 
partnership proposal to join these two admirable companies. 

Sincerely, 


Rev. Dr. Lewis Flowers, Chairman 
Westside Ministers Coalition 

CC: Commissioner Michael J. Copps 

Commissioner Robert M. McDowell 
Commissioner Mignon Clyburn 
Commissioner Meredith attwell Baker 


S308 W. Chicago Ave, Chicago, IL 6065 1 Phone (773)261-0207 Fax 773)261-0214 

“Making A Better Community For All People” 
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The KoowiAle fiiUus Genadiowsld 
Ch^noaB 

Fedeni CommuBfcaUons Cktmmisskx) 

44S12tii Street; SW 
M^ashlQgton«0C20SS4 

Juoe9«2010 

Re: MB Docket No. t&-5$ 

Dear Qtairnun Goadiort^: 

Whitiog, Indiaitt. is home ^ (he annua! Pieraji^ FenhraL Ctmicast has sui^wted owr festival sioce 
2002. 1 admire its support for local cocnmuBltics, and i hope you will approve its request to loin 
with NBC Unlvcml. 

Our Pierogi Festival aUows us to cdebrafe our Polish heritage while poking a little hia at ourselves. 
We have women dressed up like our grandmotiticrs (bosiu^ as we say) In kousceoats and 
b^Mishfcas. Lawnmower brigade stmt dirou^ town with sandals and sodcs on IBtc our dads We 
even have walkliig; caUdng pastries; siiqdiMltdandBgdttmpUngs: and a Ptdlsh Princes who puts 
Claderdla. Snow White and Se^ng Beauty ell to shame 
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But the Hcrogt Festival b more dsan good fun; it also brings more dian 200,000 vbltoni to 
Whhlng's retail district The fisdva) has galoednatkmalvldbiUQr for WhUn^ and lias been 
featured on Um Food Nsrworkr (he IVavelQiiaaid and Tr9ve]odty.c(Hn. Oprah Wlnfir^ also has 
takn note - ranking the festh^ amoog the Top Seven Pesttvals of Food in 2008 - and die Lake 
County ConvendoB & Vlsitori Bureau has twice named the Plerogl Festival dte Event of the Year. 

Comcast's sufqport has been essential ferus to stage this festival tvoy year, bringing robust 
econembactt^andlotaofgoodhmtOBurconmittlQ^. ComcastTs support ofour festival shows 
diat the ooicqiany tblnks of fts^' as a m ember of the WhMng comimini^. 

i encourage you and your fellow commlsstoners to ^)prove Comcast's request to Join with NBC 
Universal, b^use this Is a company vdtose success pays dMdends for the communities in which It 
docs business. 



Director 

Whltlng-Robertsdalc Cbamber of Commerce 


CC; Cmnndssloner Michael f.Copps 

ComndfsiOBcr Robert M. McDowdl 
Commlssloaer Mlgnon Qyhuni 
Commissioner Meredith Attweil Baker 
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WCGL 


Will County Governmental League 

3180 Theodore Street, Suite 101 • Joliet, Illinois 60435 
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JOE COOK 
Channahon 

v$c« Pmident 
ROGER CLAAR 
Boiingbrook 

StKrH^ry 
WJLLIAM DORGO 
Uanhailan 

Tfeaaunr 
MICHAEL TURK 
Joliet 


June 10, 2010 


Recelvieds inspected 

The Honorable Julius Genachowski JiJH Z J fOffl 

Chairman pp . . 

Federal Communications Commission nOOm 

445 I2tli Street, SW 
Washington, DC 20554 

Re: MB Dock^ No, 10-56 


Oinctors: 

JIM HOLLAND 
Frankfo/1 
JOHN NOAK 
Roirtfloville 
LAWRENCE WALSH 
County of Will 
ROBERT BARBER 
EJeecber 

KURT CARROLL 
Stiorewood 


lemben: 
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Diamond 
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JoUet 
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Lockport 

Manbanarr 

Mmooka 

Mokena 

Monee 

Naperville 

New Lenox 

Ortend Park 

Peotone 

Plainfield 

Rockdale 

Romooviiie 

SfxxewcKxi 

Stoger 

Tmley Park 

Unversity Park 

Wilmingloo 

Woodndge 

County of WiSi 

^ecutfv* Director 
Steven Ouigtey 


Dear Chairman Genachowskt: 

On behalf of the members of the Will County Governmental League (WCGL), I am 
writing to provide my support of the Comcast and NBC Universal partnership proposal 
and to commend Comcast for its iong-ttme commiimcni to our organization at^ Will 
County, niinois. 

WCGL is a council of government ctmtivised of 32 municipalities and the County of 
Will, Illinois. WCGL provides a forum for members to discuss and resolve regional 
issues, such as transportation, legislation, and intergovernmental relations. 

As the Executive Direewr of WCGL, I am fortunate to work closely with Comcast’s 
Noreen Ligino>Kubinskt and Tony Signorella, whose expertise and dedication enhance 
our membership. Comcast also sponsors our events throughout the year and actively 
supports fundraising activities, public woris projects and the non-profit programs that are 
important to residents throughout Win Coun^. 

Comcast has played a rote in the success of Will County and WCGL is encouraged by 
what a partnership of (wo such (ughiy regarded organizations as Comcast and NBC 
Universal could achieve. We therefore recommend iba the FCC approve the proposed 
union of Comcast and NBC Universal as expeditiously as possible. 

SiiKcrcly, 

Steve Quigley, Executive DircettB^ 

Will County Governmental League 
Joliet, Jliinots 

CC: Commissioner Michael J.Copps 

Commissioner Robert M. McE)owell 
Commissioner Mignon Clybum 
Commissioner Meredith Attwell Baker 
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P: 815-729-3535 


F: 815-729-3536 


www.wcgl.org 
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Youth Conservation Corps 
221 Nortti Genesee Street 
Waukegan, tL $0085-4221 
Phone: (847} 623-0900 
Fax: (847) 623-0909 
www.youthconsenmtlon.org 


_ Conseivatlon 
rCo^s 


^uthBuild 

Ira I 


Challenging Youth...Changing Perceptions 


April 16, 2010 


To tha FCC Chairman: 

Julius Genachowski 

Federal Communications Commission 

445 12® Street, S.W. 

Washington DC 
RE; MB Docket 10-56 


Dear Chairman Genachowski; 



Youth Conservation Corps is grateful for past attributions and support from Comcast. 
Funding from Comcast has allowed YCC to better serve its youth and provide 
opportunities for their developmem. 

YCC supports the joint venture between Comcast and GE to acquire NBC Universai. 
YCC fully supports the further development of Comcast as a company that provides 
quality services to its customers, while support'ng the communities which it is a part cri. 

Comcast has provided over $50,000 in grants for YCC, which has allowed YCC to 
provide additional computers, GED software, and classroom audio visual equipment to 
strengthen the current GED prtrgram. Additionally, these funds have assisted in 
developing a leadership eum'culum and materials and supplies for leadership training. 
Comcast also provided thousands of dollars worth of advertising for YCC by including us 
on their local newsmakers broadcast. This support has had a significant impact, since 
YCC attained its highest outcomes in Its history within the past year. 

Youth Conservation Corps pi'CC) is a non profit service agency that serves young adults 
In Lake County by offering life skills training and education, community service 
opportunities, counseling, leadership development, cOnstracfion training and foltow up 
services. 

We hope for a continued partnership with Comcast and wish you the best in your recent 
business endeavors. 
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Youth 
Job Center 

“'Evanston »K 


\ Uroied Wov Agencv 
A Noi-iof-Pfofit Empioymen! Agency 


April 30,2010 

To the FCC Chainnan: 

Julius Gena«howskl 
Chairman 

Federal Communications Commission 
445 12“* Street. S.W. 

Washington, DC 20554 

Ret MB Docket I&-56 

Dear Chairman Genachowski: 


I am writing this letter in support of the proposed Comcast-NBC Universal joint venture. We have partnered 
with Comcast for the past 4 years in a variety of ways and have always found ti^m to be a strong supper of 
our organization and advocate for issues relating to youth employment. 1 am confident that ajoutt venture 
between Corneas and NBC Uruversal would only enhance th^ abilities to sui^xyrt not-for-profit 
organizations such as the Youth Jr^ Center of Evanston. 

Comcast has demonstrated their siqrport in a variety of ways. Initially, they supported the YJC’s summer 
tuuxs program; a pro^am for 14-15 year olds who work as teacher assistants in Evanston School District 6S's 
sutTurrer school program. They then provided a three year grant, totaling $45,000, to support oiu' Strmegic 
Corporate Alliances pro^am. The SCA pro^am serves the most difficult to employ populaticm: 18-25 year 
olds with one or more barrier to employment including lack of a GED, challenges with literacy, being a ringle 
parent, having a criminal record arul more. SCA enrolls participants in an intense, 3-week job readiness 
program which teaches both hard and soft job-readiness skills. After '^gnaduating*' the three-week class, SCA 
clients work with a job counselor to find living wage employment wtUt benefits. Y JC Job counselors continue 
to mentor SCA clients for up to a year after they are placed in jobs. 

Id addition to providing much needed financial support, Comcast has also assisted the YJC with its annual 
gala. Last yev, a Comcast employee served on the planning committee adding a great deal to the planning 
process including securing our keynote speaker and several silent auction items. Comcast also has been a 
financial supporter of our annual event and has filled tables with Comcast employees. 

Because we are a youth-serving Job placement wgantzarion, Comcast has also provided us with job leads at a 
variety of levels. And finally, Comcast has invited YJC staff to ^pear on their television program. 
Community Matters. This (»ovidcd us with an excelfeol opportunity to promote our organization to a wide 
range of viewers. 


Thank you for die op^xntuniiy to express my support of the Comcast-NBC Universal joint venture and, 
specifically, to expound upon the su;^rt that already been provided by Comcast. Please call or e-mail me 
widi acklitionalfquesticms. Thanks, again. 



^ --ajL 

fmgamcr v — 

Oevek^ment Director, Youth Job Center of Evanston 
1 114 Church 
Evanston, IL 60201 


847-864-5627 


FOUNDEF 

Arm Jemetl 


1! 14 Church Street Evanston, IL 60201 * 847-864-5627 • FAX 847-864-3098 


www.youthjObcenter.ofg 
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MARIA A. "TONI" BERRIOS 

STATE REPRESENTATIVE 
39TH DISTRICT 


The Honorable Julius Genachowski 
Chairman 

Federal Communications Commission 
445 12th Street, SW 
Washington, DC 20554 

June 16, 2010 

Re: MB Dockel No. 10-56 

Dear Chairman Genachowski: 

111 the midst of the worst recession in 50 years, I am always pleased when a company continues 
to prosper in the Chicago area. As a State Representative in Chicago, I am wa iting in support of 
Comcast, which has made a strong impact on the Chicago area, and request that you permit 
Comca-st to join with NBC Universal. 

Comcast has opened several large call centers in the Chicagoland area. In addition to paying 
property taxes and payroll taxes, our City and State benefit from the excellent salaries Comcast 
pays its employees and their support of our many minority communities, 

Camca.sl has shown itself to be a community partner that becomes involved in the life of our city. 
The Yancey Boys and Girls Club in the Englewood area ofChicago recently reopened and has 
become a magnet for young people in the neighborhood. The building had been abandoned some 
yeav.s ago and was in need of refurbishment. Only a few weeks ago, on Comcast Cares Day, 1 50 
Comcast volunteers helped completely rehabilitate the building. Some scraped paint and prepped 
interior and exterior wails, while others painted, landscaped and planted llowcrs. 

Comcast also enabled the Doy.s and Girls Club to set up a computer lab. Comcast techs wired the 
building for cable, phone and internet services. Further, Comcast amiounced that it will provide 
free service and computers for the Club. Tlii.s i.s consistent with Comcast’s longstanding .support 
of tlie area’s minority cominunilics. 


ftECVCLEO HnWrH - tfa«S 
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We in Chicagoland view Comcast as a corporate friend that contributes to the city and its 
residents, while providing excellent entertainment and broadband services for its srtbseribers. ! 
urge you to approve its plan to join with NBC Universal. 

Sincerely, 

( 1 . 

Maria Antonia. Berrios 

IL Stale Representative, 39* District 


CC: Commissioner Michael J. Copps 

Commissioner Robert M. McDowell 
Commissioner Mignon Clyburn 
Commissioner Meredith Attwell Baker 
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SPR.INQKiEl.D OPFiCR: 

103A State House 
SPRlNGFiELO, ILLINOJS 62706 
Phone: 217/782-0032 
Fax: 217/782-4079 



DiSTRiCT Office: 
52 W DOWNER PL, STB 20 1 
AURORA, iLLiNOiS 60560 
Phone; 630/264-2334 
Fax: 630/264-1566 
ADM!N@LAUZEN,COM 


iLUNOis State Senate 

CHRIS LAUZEN 

25TH Senate District 
June i 8, 2010 

The Honorable Julius Genachowski 
Chairman 

Federal Communications Commission 
445 12th Street, SW 
Washington, DC 20554 

Re: MB Docket No. 10-56 

Dear Chairman Genachowski; 

In recent years, I have heard and seen much hand ringing and nay saying about the 
increasing concentration of media in our country and the consequent risks to free 
speech. They have got to be kidding us. 

We have never had access to more information from more different sources than we 
have today. On our televisions, cable systems and on the Internet there are near 
limitless voices, hundreds of channels espousing every possible permutation of political 
view, social perspective and moral imperative. On any cable system nearly every religion 
known to man has a forum to profess their beliefs. Every political persuasion has a 
voice, sometimes reasoned, occasionally shrill and episodically absolutely irrational. 
Nothing in the proposed Comcast and NBC merger will diminish this diversity of voices 
and it will likely lead to greater distribution of many voices over the airwaves than now 
exists. 

I urge you to approve the Comcast and NBC merger as it is in the public interest. 


Very sincerely, 


Qlsjfy — 


Christopher J. Lauzen 


CC: Commissioner Michael J. Copps 
Commissioner Robeit M. McDowell 
Commissioner Mignon Clyburn 
Commissioner Meredith Attwell Baker 
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STATE REPRESENTATIVE 
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The Honorable Julius Genachowski 
Cbainnan 

Federal Communications Commission 
445 i2th Street, SW 
Washington, DC 20554 

June 15,2010 

Re: MH Docket No. 10-56 

Dear Chairman Genachowski: 

With great pride. I serve in the Illinois House of Representative on behalf of the people in the 
1 1 8' legislative district - a district that encompasses a large area of downstate Iliinoi.s. Like 
other parts of the state and the country, we are battling our way out of the recession. Internet 
technology is more important here than ever, which is wlty i support the partnership between 
Comcast and NBC Universal. 

Quite simply, access to broadband is critical for our residents and businesses. The internet 
facilitates connection to vita! resources like business to business information, job listings, 
employment training programs and more. Comcast understands this. The company has invested 
billions of dollars to upgrade infrastructure including in communities that are far removed from 
Illinois’ major metropolitan areas. Broadband access now connects Illinois residents to the 
resources and busines.s opportunities necessary to survive in today's economy 

To further demonslratc it.s commitment to better the communities it serves, Comcast provides 
schools and libraries with courtesy intense! service. The company also invests in digital literacy 
initiatives in order to close the digital divide for young people in our communities. 
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For these reasons, I encourage you to approve the pannership proposal currently betbre your 
panel. The union of these two well-respected, innovative organizations will no doubt be positive 
for Illinois and our country. 

Sincerely. 

Brandon W. Phelps, 

IL House of Representatives 
118"' Legislative District 

CC: Commissioner Michael L Copps 

Commissioner Roben M. McDowell 
Commissioner Mignon Ciyburn 
Commissioner Meredith Attwell Baker 
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June 15,2010 


The Homrable Julius Genachowski 
Chainnan 

Federal Commumcadons Commission 
445 12th Street, SW 
Washington, DC 20554 

Re: MB Docket No. 10-56 

Dear Chairman Genachou^i: 

It is with great pride that 1 serve as Mayor of the City of Springfield, Illinois. In that capacity, 

1 am writing to urge your support for the proposed joint partnership between Comcast and 
NBC Universal, based on Comcast’s impressive history of innovating new technologies, 
providing jobs and revenue, and dedicating itself to meaningful involvement in our 
communities. 

Comcast’s eiTorts have helped Springfield take advantage of the latest broadband technologies 
shaping the global economy, which are key when battling back from die recession. In the past 
decade, Comcast has made significant inBastructure investments throughout the state, 
committing billions of dollars to facilitate the latest technologies. Those investments have 
brought high speed broadband service throughout Illinois, enabling small businesses in 
Springfield to succeed in an increasingly competitive marketplace. In short, Comcast has 
delivaed on its promise of system upgrades, better cable service, and ever-improving 
broadband internet service. 

Additionally, Cmncast has a demonstrated record of outstanding coiporate citizenship. As 
head of the Illinois Municipal League, I can attest to the fact that Ctancast has consistently 
lived to the commitments it makes to support local organizations and charities here in 
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Chainnan Gcnachowski 


Springfield and in other communities across the state. Comcast also gives back to local 
communities by investing hundreds of thousands of dollais each year in courtesy service to 
libraries, munidpal buildings and schools. Providing internet service to libraries and schools is 
of particular importance. It is a significant step towards closing the digital divide that st^ids 
between many ehiWren in undciprivileged communities and a successful future. 

1 am hopeful you will make the right choice by approving this venture. 

Sincerely, 

Tim Davlin 
Mayor 


cc: Commissioner MichaelJ. Copps 

Commissioner Robert M. McDowell 
Commissioner Mignon Clybum 
Commissioner Meredith Attwell Baker 
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t !•; \Ui H. IOHN.SON 

Village Clcrlt 

lUDlTti M. KTHJAN 

Village Manager *, 

RAVMON'n a,RUMMnL 


April U, 2010 

Chainnan Julius Genachowski Electronically Submitted 

Commissioner Michael J. Copps 

Commissioner Robert M, McDowell 

Commissioner Mignon Clybum 

Commissioner Meredith Attwcll Baker 

Federal Communications Commission 

445 12th Street, S.W. 

Washington, DC 20554 

RE: MB Docket 10-56 

Dear Chainnan and Commissioners of the FCC: 

! am the Mayor of Elk Grove Village, Illinois. We are a large and prosperous community 
located in Northwestern suburban Chicago, 

i want to take this opportunity to advise you of Comcasi^s strong presence in Elk Grove Village, 
Illinois and encourage you to favorably consider Comcast’s partnership with NBCU. 

Elk Grove has been served by Comcast since 2002, when the company assumed control of the 
franchise to provide cable television services within our Village. Comcast also provides high 
speed data and IP based telephone services in the community. 

Overall, Comcast is a strong and desirable corporate citizen. They continually strive to enhance 
their products and services in our community. Likewise, Comcast had committed to provide 
strong customer service to our residents and businesses. Moreover, Comcast is committed to 
assisting the community in many diffcretii facets. 

Notably, Comcast has been a strong supporter of EGTV, our community PEG channel. EGTV 
creates over 150 original programs each year and produces hundreds of hours of original 
programming each year, including important meetings of the community, which are carried 
exclusively by Comcast. 

Comcast also supports many important community activities including: 

• Contributing active supporter of the Alexian Brothers’ Tour of Elk Grove event, which is 
America's premiere international cycling race; 
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• When our community lost 4 soldiers to the war on terror, Comcast stqrped forward to 
support our local Heart of a Marine Foundation, which is dedicated to assisting injured 
soldiers and their families from all branches of the U.S, armed Forces, 

• Comcast annually provides several S 1.000 college scholarships to college bound senior 
high school students in our community; and 

® Comcast volunteers have assisted in cleaning local forest preserves, creeks, and parks in 
the community. 

Comcast is continually a strong member of the community. We have found that they operate 
with a high degree of integrity; the company abides by its commitments. With that in mind, we 
believe Comcast’s partnership with NBCU will produce positive benefits, and T would certainly 
encourage you to favorably consider approving Comcast’s partnership with NBCU. 



c: Board of Trustees 
Village Manager 


be: Chris Nelson, Manager of Government Affairs, Comcast 
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79TH OISTRtDT 

STATE CAPJTOl 

P.O. BOX 30014 

LANSiNQ, Mi 4B9C1S-7514 

PHONE (517! 373-f403 

TOLL-FREE: (B8H) a5(j-00?9 

FAX. 1617) 373-3652 

E-MAiL. iohriproo5®f»uso,mi.<)ov 

ONjINE: ww^.g^^^^w.com/pfoos.hSm 


MICHIGAN HOUSE OF REPRESENTATIVES 

John M. Pkoos 

STATE REPRESENTATIVE 


APPROPRIATIONS COMMITTEE 
SUBCOMMITTEES'. 

COBRECTJONS 
(iMiwwrr vic£ CHAtfn 
HUMAN SERVICES 
JOINT CAPITAL OUTLAY 
ENERGY AND TECHNOtOGY 


The Honorable Julius Genachowski 
Chairman 

Federal Communicaiions Coramission 
445 12th Street, SW 
Washington, DC 20554 

Re: MB Docket No. 10-56 

Dear Chairman Genachowski: 

As the representative of Michigan’s 79“* Slate Legislative District, I am writing to express my support for the 
proposed partnership of Comcast and NBC Universal and to encourage FCC approval of the union. Servicing over 
1 2 Tnillion Michigan residents, Comcast is not only a significant force in our business community but a good 
corporate citizen of our state. 

As former Vice Chairman and curreni member of the Slate Energy and Technology Committee, 1 am well aware of 

Comcast’s commitment to Michigan and its role in the economy of our state. Comcast is one of our lai^cst 

employers and taxpayers - contributing over $300 million in wages, health care benefits and payroll taxes in 2008 
alone. Comcast has also made major technology and infrastructure improvemenis in Michigan, totaling over $2.^ 
billion to date. Now, more than ever, Michigan needs businesses like Comcast to continue growing, thriving and 
innovating. 

I am also highly impressed by Comcast’s charitable nature. The company provides local libraries, schools and 
municipal buildings with courtesy Internet service - something that not only keeps our people connected but keeps 
cosis down for our institutions. Additionally, Comcast provides public service announcements to important causes. I 
have personally filmed one such spot, promoting childhood reading programs and initiatives within my home 
district. 


For all of the above reasons, I would again like to express my strong support for the partnership of Comcast and 
NBC Universal 


No. oi Copiss rec'd 
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NORTHERN BERRIEN COUNTY AREAS H6PRESENTEO: 
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VILLAOES.- SHOnEHAM. STEVEFevn.LE 


Sincerely, [\ 

^(rt^rcseniative John Proos 
79* Legislative District 
Michigan House of Representatives 
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Communications Department 
City of Springfield, Illinois 

The Honorable julius Genachowski 
Chairman ErNIE SlOTTAO 

Federal Communications Commission DIRECTOR 

445 12thStrBet,SW 
Washington, DC205S4 

)unel8.2010 

Re; MB DocketNo. 10-56 

DearChairman Genachowski: 

As Communications Director of theCityofSpringfield, Illinois, I am integrallyinvolvedintheoperationof 
ourgovernmentand public access channels. lappredateComcast'sinvestmentln and support of ourcom- 
munity, and I am hopeful that you will grant Comcast’s request to partner with NBC Universal. 

Springfield is the center of Illinois political activity.Notonly is Springfield thelllinois state capital, but the 
city, home to more than 120,000 resldents,also serves as the seatofSangamon Countygovemment 

Comcast not only provides Springfield the channel capacity forourlocalgovemmentandpubllcaccess sta- 
tions butalso provides the capital supportto purchase state-of-the-artproduction equipment Furthermore, 
Comcast is responsiveand helpful when wcrun into product! on orsystem challenges, and weare very 
grateful for its regular assistance with troubleshooting. 

InSpringfield, we believe publicaccessprogrammingisa critical means for comraunicatingwith our con- 
stituents. Comcast's supportdemonstrates that the company has the interests ofour community in mind. 

I encourage the FCC to approve the Comcastand NBC Universal union. Thank you for the opportunity to 
weigh in on thismatter. 



Communication Director 


CC: CommissionerMichaell.Copps 

Commissioner Robert M. McDowell 
CommissionerMignonCiybum 
CommissionerMeredith Attwel! Baker 


315 Municipal Center East 
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WALTER BURNETT, JR. 

AudcrmaR, 27th Ward 
1463 W, Chicaqo Avenue 
Chicaqo, Ilunois 60622 
Tet-epHOMEt 312-432-1093 
Fax: 312-432-1049 
E-Mail: wbumottdcltyofchicaoo.org 


^ITY 



M^TY OF CHHJAGO 


COUNOlfc 


BER 


Crrv Hall, nocM 300 
121 NORTH LaSalle SmecT 
Chjcaso, Ilunoo 60602 
TELO>HOMg: 312-744-6124 
Fax: 312-742-8489 


COMMITTEE MEMBERSHIPS 

Bfcoial EverfTS and Cultural Affaws 
(Chaihmah) 

Budoet anc Government Opehatsons 
BUILDINOS 

Committees, Rules and ETHtos 
Education 
Finance 
Health 

Police and Firs 


June !4,2010 


Chairman Julins Genachow'ski 
Commissioner Michael J, Copps 
CommissionerRoberl M. McDowell 
Commissioner MIgnon Clyburn 
Commissioner Meredith Aliwell Baker 
Federal Communications Commission 
445 12‘" Street SW 
Washington, DC 20554 

RE: MB Docket No. 10-56 


juN at®® 

fCC 


Dear Chairman CenachowskI and Commissioners: 


1 understand diat you are reviewing the proposed Comcast NBC Universal joint venture and as part of that 
review are seeking input on how these companies operate in the community, i want to let you know that 
as a Chicago Alderman representing over 65,000 people, Comcast has proven to be a strong corporate 
partner. They have a.ssisted with funding and maieriols for my annual Stay In School Picnic and have 
supported otir local Job Fairs with funding and sending HR recruiters. 

Comcast's commitment to the constituency that we both serve has been consistent and much appreciated 
over the years. 


As Comcast completes this proposed NBC Universal joint venture, we look forw'ard to our continued 
partnership with them as we continue to have a positive impact in the community. 

1 appreciate you taking the time to consider the viewpoint of a local official familiar with Comcast’s 
commitment to my community as you consider the local Impact of this proceeding. 


Most sincerely, 

Walter Dumetl, Jr. / ftj 
Alderman, 27'‘' Ward y 
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t Forest Preserve District of Du Page County 

3S5S0 Naperville Road • Wheaton, IL 60189-8761 ‘ 630,933.7700 • Fax 630.9337704 • TTV 800.526.0857 


June 14, 2010 

The Honorable Julius Genachowski 
Chairman 

Federal Communications Commission 
445 12th Street, SW 
Washington, DC 20554 

Re: MB Docket No, 1 0-56 

Dear Chairman Genachowski: 

On behalf of the Forest Preserve District of DuPage County, Illinois, I submit this 
letter endorsing the proposed partnership between Comcast and NBC Universal. 

Comcast is our partner in the effort to preserve and maintain the forest preserves 
for future generations to experience and enjoy. Established in 1915, the Forest 
Preserve District of DuPage County is 25,000 acres of individual forest preserves, 
rivers and streams and over a hundred miles of trails. Our mission is to acquire 
and preserve lands capable of being restored for the citizens of DuPage County. 

Comcast’s commitment to the Forest Preserve District of DuPage County is multi- 
faceted. I have personally appeared on Comcast Newsmakers to spread the word 
about our mission and our work. We are proud to partner with Comcast each year 
for their annual day of volunteerism - Comcast Cares Day. Together, we have 
mobilized hundreds of volunteers to beautify and improve our parks, farms, and 
forest preserves. On April 24, 2010, volunteers worked to plant flowers, spread 
mulch, paint sheds, pick-up debris and clean trails. Comcast is the ideal corporate 
and community partner. Its support through volunteerism, media and charitable 
works are woven info the fabric of our communities. 

The Forest Preserve District of DuPage County requests the FCC approve the 
plan to join Comcast and NBC Universal. Comcast is an exemplary community 
partner that improves the communities it touches; DuPage County is among them. 


President 

CC: Commissioner Michael J. Copps 

Commissioner Robert M. McDowell 
Commissioner Mignon Clyburn 
Commissioner Meredith Attwell Baker 



Mailing Ad<jress; PO.BoxSOOO • Wheaton,{L60l89-876i • v/vAv.dupageforBstorg 
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League of United Latin American Citizens 

LIJCAC Council 5218 Aurora LULAC Council of Aurora Foundation 



Arthur 

VKn Ctwrtman. 
OKagiha r<Mi» 

Sk>«iv MnCoiirsI 

treosuret, 

fliian 


April 10, 2010 


The Hofiomblc JuIiuk Gcnachow’idti, Oialniien 
Federal CommunicaUonsCoinmjssiDn 
44$ 1201 Slrecl,SW 
Washington, IX^ 20S54 

Dear Chainmn Genaehowdti: 

Thank jrou for this c^portiaiity to offia" my views on Comcast and ihi proposed jomt wnturc 
with NBC Univt^f 1 ant strong))^ suppoitivc of Cojucast's proposal due to its long hlt^ory 
of suppofting the His^nic community, its commitment to community service, and its 
wtlltt^ess to hi^tiight the many positive contrihutions of organi^tlons such as dte 
I-cagtic of United l-atin American Citizens (LULAC). 

As ><00 may know, LULAC is the largest and oldest Hispanic organtzarioiii in the United 
Stt^. We woik to advance the economic condition, cdticaticinal aflainmenl, polittcal 
inflneice, health and civil rigjtta of Hispanic Americans tlut^ugli coinmuniiy'hased 
pK^rains operating at more than 700 LULAC councils naticwi wide. I lejMcscnt the LULAC 
council in Aurora, Illinois. The organization ittvoKes and serves ail Htapenk: nationBlily 
grottps. 

Comcast engages positively wiih the Hispanic community through its support for LULAC 
and has worked with us to highlight issues arid events that are important to our communi^, 
Comcast is a diverse cmplc^r whose employees arc part of the LULAC family. Comcast 
e3tipk>>ec$ also actively participate in our cltapitTs in Aurora and BIgin. Comcast also 
been a crittCAl supporter of our scholarslitp which is essential (o ensuring equal 
access to higher education for Latino students. We htivc also been pleased by Comcast’s 
willingness to use its public and comnmniQr affairs {no^mming to raise awareness of 
LUl-AC's eflcits and events. 

{ would also note that Comcast has strongly supported uur calls for greater diversil)' and 
k)cali$ni in prograinining, having launched a package of Spanish language channel.^ in a 
number of Litino maskets nationwide, ineiuding here in Aurora. Tire company has pledged 
to extend and strengilten this commitment once Ihc ConicasuN BC panitership ts approved. 

I am hopeful that the Conunission will view the Comcost-NOCU joint venture as positively 
as wc have victvtd our relationship with Comcast Usrou^t the j'ears. Thank you for your 
coftsidemtiou of thejx views. 


AiKintiF 
AlftH A/tWyo 
Lftuftffiafth 
MWt ffiriMco 

Df . Jose Ms^TiA 
Ceiettn Usnisroso 

Or Hade «n«ra 
Oo*v Or, Ucew.^ S»#a 


Rcspccthilly, 




Arllkur Velasduc/ 

lYcsidcnt, LULAC Cousicil 5218, Aurora, lIHuois 


«AU for one - one for air 

P.O.Box 7442, Aurora, IL 60507 - 630-309-5490 

LIHAC Cmmil GfA^rwa w a §ii0:lic}(i} /wu-prej/jt i^fuwthra are tax^dei^uciihk'. 
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April 23, 2010 


Abraham Lincoln Centre 
3858 S. Cottage Grove Avenue 
Chicago, IL 60653 
773-285-1390 
Fax 773-373-6602 
ITY 773-933-0411 
\i.ww, abelink.org 


Oniccrs 
Maurice Grant 
Chairman 
Marty Young 
Treasurer 
Katey Assam 
Secretary 
Barbara E. Finder 
Vice Chairman 
Zirl S. Smith 
President & CEO 


Trustees 
Lester Diair 
Carla Carslens 
George P. Galiand 
Valeric H. Grace 
William H, Jones 
Calvin A. Lyons 
Keith McGregoiy 
Vanessa Smith McTier 
Philip J. O’Keefe 
Sander Postol 
Walter H. Sobel 
i 

Advisory Committee 
John Peck 
Cordell Reed 
Michael S. Reeves 
• Wilma J. Sutton 


Member of the United Way of 
Chicago 


Chairman. Julius Genachowski 
Commissioner Michael J. Copps 
Commissioner Robert M. McDowell 
Commissioner Mignon Clybum 
Commissioner Meredith Attwell Baker 
Federal Communications Commission 
445 12th Street SW 
Washington, DC 20554 

RE: MB Docket No. 10-56 

Dear Chairman Genachowski and Commissioners: 

I recognize that you are in the process of reviewing a proposed joint venture 
between Comcast and NBC Universal. As part of that review, I am sure that you 
will be taking interest in learning how these companies partner with the local 
communities they serve. We feel that NBC-Universal believes in the mission of our 
organization and has improved the lives of children in Chicago througli 
volunteerism as well as offering support that will help our youth develop and thrive 

The Abraham Lincoln Centre, located on Chicago's South Side provides needed ' 
social services to over 7,000 children and families per year. We know that NBC- 
Universal shares the goals of our organization. The company has supported our 
educational efforts and commitment to our youth over the past year. If it were not 
for NBC-Universal, we would not be able to share our message with such a 
widespread audience. 

We feci that Comcast’s partnership with NBC Universal will also be beneficial to 
the community through providing new and additional opportunities to support 
children and education. 

We hope you will join us in support and look toward to a flourishing partnership 
tliat will continue to benefit the Abraham Lincoln Centre. 

Sincerely, 


Accredilcd by the Commission on 
Accreditation ofRchabilitation 
Facilities (CARF) 

Accredited by the National 
Association for 
the Education ofYoung Children 
(NAEYC) 


Ellyn Harris 

Director of Development 
Abraham Lincoln Centre 


.irjual Opportunity Employer 
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To the FCC Chairman and Commissiorrers; 
Chairman Julius Genachow^i 
Commissioner Michael J. Copps 
Commissioner Robert M. McDowell 
Commissioner Mignon Clybum 
Commissioner MererJith Attweli Baker 
Federal Communications Commission 
445 12th Street, S.W. 

Washington. DC 20554 
RE: MB Docket 10-56 


Dear Chairman and Commissioners, 


My name is Maria Eugenia Ayala - Gallegos, I am the President of Mas Enterprises And 
Marketing Inc. 


MSs Enterprises and Marketing, Inc. is a professional and ethical Advertising, Promofions and 
Marketirig Company that strives to produce all services and special events located in Chicago, IL. 
My business includes a print publication: Mds Magazine, an entertainment Spanish language 
magazine that serves and represents small and local businesses in the Chicago area. 

I am writing you today in support of the Comcast acquisition of NBC Universal. 

Over the past six years I have worked closely with Tetemundo Chicago and have become 
exceptional business partners. Tetemundo Chicago is constantly and consistently in support of 
the Hispanic community, this has helped business owners such as myself to grow. 

I believe the pending acquisition will provide Telemundo Chicago win provide the men and 
women of Telemundo with broader career opportunities. I also believe T etemundo will benefit 
with more investment in content and better distribution. This will help secure and generate more 
professional jobs for hundreds of Hispanics and provide the Hispanic community with high quality, 
relevant original content. 


As a member of the Chicago business community I support and encourage you to approve the 
pending acquisition. 


lards^ 


Sjgenia Ayala U 

President 

Mas Enterprises and Marketing Inc. 


S7Krs.lM«iQ«i4aJtiis.Ban!mLB,.CMSZ *mas maru avalafflvahoo.com * (ZOSI 75Z-5029 
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Mr. Boucher. Mr. Waz, thank you very much. And thanks to 
each of our witnesses for sharing your views with us on the matter 
this morning. 

I have just a couple of questions. Mr. Waz, I know that Comcast, 
as part of its voluntary undertaking on diversity matters has com- 
mitted to add at least two independently owned channels to its 
lineup in each of the next three years. And it’s also committed that 
at least half of those channels will have substantial minority own- 
ership interest. Is it your intent to put those independently owned 
channels on all the Comcast cable systems, or only on part of 
them? 

Mr. Waz. Mr. Chairman, first of all, let me begin by just updat- 
ing the commitment as we continue to have discussions with our 
diversity organizations, and the agreement we have reached with 
the Hispanic Leadership organizations. 

We plan to enhance the commitment so that we’re now prepared 
to add 10 independently owned and controlled channels over a pe- 
riod of eight years. We intend for four of those to be owned by the 
Latinos. And per the letter that we were sharing with Mr. Rush 
this morning, we have also committed to make a minimum of four 
of those channels, channels that are owned and controlled by Afri- 
can Americans. We intend to give them substantial carriage accord- 
ing to what I’ll call customary terms and conditions in the indus- 
try. Each new network needs an opportunity to establish itself, and 
we’ve worked with — I’ll give you an example of a network in which 
we had an ownership stake, and that is TV One. 

I think TV One stands out as, actually, exactly the sort of oppor- 
tunity that Congresswoman Waters and others are pointing to, 
which is what can a company, a significant media company do to 
help promote media ownership, media distribution opportunities for 
African American programming? And I think as he was alluding in 
his testimony in Los Angeles, he stated how important and how 
sincere the Comcast commitment was to help them grow that ef- 
fort. 

Even that network at conception did not appear on all Comcast 
systems. And even today, we continue to add it on Comcast sys- 
tems. So, I would anticipate in each case with each of these net- 
works that we talk with, we will reach terms and conditions for ap- 
propriate levels of introduction of these new networks in markets 
as appropriate across the country. 

Mr. Boucher. Well, I guess my question is, have you determined 
what markets are appropriate, and what assurance do we have 
that while the commitment you have independently come to, for ex- 
ample, minority ownership interest in a number of these channels, 
new channels added, that we are given to understand that there 
are actually going to be carried on a very large majority of your 
cable systems. Can we get that assurance? 

Mr. Waz. I can assure that we intend to work with each inde- 
pendently owned channel, just as we work with several other new 
independently owned channels, more than a dozen of whom I be- 
lieve have put letters on the record with the FCC saying that it’s 
independently owned and operated channels. They work very suc- 
cessfully with Comcast in order to do this. 
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Mr. Boucher. OK. Let me ask you another question. As was in- 
dicated by Mr. Jackson in his testimony earlier, there is a notable 
lack on major networks of prime time programming with a minor- 
ity presence. And we don’t have anything on any of the big four 
networks today that remotely resembles the “Cosby Show,” for ex- 
ample. 

I’m wondering if the diversity commitments that you have volun- 
tarily made, which I view as extensive, would serve to increase di- 
versity programming on prime time network programming, in your 
opinion? 

Mr. Waz. I’m hopeful that that will be among the many salutary 
results of — if I may, if I can defer to Ms. Madison, who will offer 
her opinion. 

Mr. Boucher. Ms. Madison, do you care to comment on that? 

Ms. Madison. Yes, Mr. Chairman. 

We entered into an agreement back in 2000 with four external 
watchdog groups, and we’ve been reporting up to them annually, 
and quarterly, actually, for the past three years. In that time pe- 
riod, we have continued to add diversity both up front and behind 
the counter. There’s no question that the industry has a long way 
to go, and this is not a situation that’s limited to just NBC Uni- 
versal. But having said that, and specifically regarding the “Cosby 
Show,” we have at NBC Universal increased the numbers of on- 
camera actors who are diverse year over year, so much so that this 
season coming up beginning in September, we have our most high- 
profile new drama called “Under Cover,” which has two blacks as 
the leads in the show. There’s a cast of four people, of that cast, 
two are leads, one is also African American, who is also in that 
cast, and there’s one white male. We also have the President of the 
United States cast as an African American in a lead role in another 
program called “The Event.” And we also have a famous actor, 
Jimmy Smits cast as a former Supreme Court justice in another 
one of our major dramas that’s called “Outlaw.” So, we are mov- 
ing — 

Mr. Boucher. So your answer is, the trend is positive. 

Ms. Madison. Yes, it is. 

Mr. Boucher. And we would see this confirmation on the vol- 
untary commitments that it entails as, perhaps, accelerating that 
trend? 

Ms. Madison. Yes. I think that’s reasonable. 

Mr. Boucher. Mr. Griffin, let me ask a question of you. As I’m 
sure you’re aware, NBC, you, and Comcast have made a number 
of voluntary commitments respecting diversity in the areas of cor- 
porate governance, employment, procuring programming, et cetera. 
You support the confirmation. Is it your view that these voluntary 
commitments might encourage other media companies to step up 
and follow suit? Could we expect this to become an example that 
other media companies might be expected to follow? 

Mr. Griffin. Yes. I think that’s the secondary benefit, but I 
think the primary benefit would be among advertisers and private 
equity and venture capitalists, because they will step up and say 
there is a distribution commitment to this type of programming. 
And then they will come into the market and say if it’s over a dec- 
ade, and we know we can invest our client’s money into these com- 
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panies and then they will get support, that’s a direct benefit to the 
industry and the programming. 

Mr. Boucher. All right. So that level of investment would in- 
crease the volume of independent programming that might encour- 
age, entice some of the other media companies, but select the pro- 
gramming they think is the most attractive and appealing. You 
have more volume and more companies might be willing to accept 
your content. Would that be a fair conclusion? 

Mr. Griffin. Supply and demand. 

Mr. Boucher. Mr. Jackson, would you care to comment on these 
letters? 

Mr. Jackson. Well, yes. I’d like to share with you that I tried 
to purchase Eye on Media this past December when they were in 
bankruptcy. I went in with a hedge fund to purchase the debtor in 
possession paper. The current management had offered $150 mil- 
lion. Our package was $250 million, at which time we went 
through appeal, and went through the courts in the New York 
area, and there were aggressive bankruptcy practices issues that 
they had. And we were unsuccessful. 

But here’s another case where minorities, and I was leading the 
group, showed up with more money than the current organization 
that failed in its operation of 64 radio and television stations, but 
we could not have equal access. So, I’m just a little bit concerned 
about the conversation that’s happening now, because I’m not real- 
ly concerned talking about diversity. I’m talking about equal oppor- 
tunity in that access to stations that affect the public interest. 

What I’m talking about is equal opportunity, not diversity. I 
think it would be too much of a burden to place upon the owners 
of Comcast and NBC to have, to be able to select philanthropy. I 
think there’s enough entrepreneurs in the community that like to 
shape our own destiny without having someone else that needs to 
work up the bottom line for their company to be concerned about 
how they will diversify. If we had access to ownership, we can di- 
versity ourself We can hire, and we can reverse diversity where 
blacks can hire Caucasians, or not necessarily Caucasians have to 
put blacks in front of the screen. I think that’s very important. 

And I will tell you that in Chicago, a community that’s over 50 
percent female, there’s less than 6 percent ownership in television 
and radio by females. So, in order to move America forward, I 
think women and children have to have a place on the agenda. So, 
it’s not about getting a black on the screen, or whatever. It’s also 
effecting what the demographics are. 

I’ve seen more fictitious programming on a child that was not in 
a balloon, dealing with CNN and everybody running their program- 
ming that over 50 million Americans facing hunger, more than a 
million American students going to school that are technically de- 
scribed as homeless by the Department of Education, so where’s 
the real news, where’s the real content coming from, not just the 
window dressing. So, I would like the conversation to be about op- 
portunity, not philanthropy, not about just diversity, but about the 
divestiture, so we can have equal opportunity, and equal access to 
create more. 

Mr. Boucher. OK. Thank you very much. My time has expired. 

The gentleman from Indiana, Mr. Buyer, is recognized. 
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Mr. Buyer. Mr. Jackson, you kind of pulled me in. Do you want 
me to believe that minority ownership directly relates to minority 
programming? Is that what you want me to believe? 

Mr. Jackson. That minority? Say it again, I’m sorry. 

Mr. Buyer. Minority ownership directly relates to minority pro- 
gramming. 

Mr. Jackson. Could you further explain? 

Mr. Buyer. No, is that the statement that you want me to be- 
lieve based on your statement? 

Mr. Jackson. Yes. Correct. 

Mr. Buyer. And in order to achieve that, are you saying that 
we’re to ignore economics principles? 

Mr. Jackson. No. 

Mr. Buyer. OK. And if we say no, then how is it achieved? It’s 
almost like with Mr. Griffin, your testimony. I was following you 
all the way up to where you made your comment, “If my company 
was paid for every one of the 500 million potential ad impressions, 
I could make my own run at NBC.” Well, that’s if everyone would 
buy every widget every manufacturer made in my congressional 
district, they’d make a lot of money. I mean, I don’t know how — 
I know I followed you all the way up until you made that state- 
ment, I want you to know. 

I also want to put this on the record, Mr. Griffin. I want to con- 
gratulate you. I think you’ve had an extraordinary career. And I 
read your statement last night. I’ve also followed you, so I want 
publicly to say, and I wanted to take the opportunity to say it per- 
sonally, that I respect you, and congratulate you on your career. 

Mr. Griffin. Thank you. 

Mr. Buyer. Your statement with regard to some of the program- 
ming with regard to — that fell out, “Girlfriends,” “Eve,” “All About 
Us,” “Everybody Hates Chris,” there is something else in the mar- 
ketplace, is there not, Mr. Griffin, that the total audience reach 
must be great enough to cover the cost of production. Isn’t that a 
basic in your business? 

Mr. Griffin. Yes. 

Mr. Buyer. Yes. And if it doesn’t work, they’re going to cancel 
the show. That happens a lot, doesn’t it? 

Mr. Griffin. Well, yes, but there are three parts of this. One 
part is the cost of the programming. The other part is the avail- 
ability of distribution, and then the third is revenue generate, or 
here’s the profit. 

Here’s the problem. When you have a success, like when you 
have a “Seinfeld,” you make a — if there are 10 million viewers, ad- 
vertisers will pay you for all 10 million viewers. If you have “A Dif- 
ferent World,” which was as big as “Seinfeld,” but it was on and 
10 million viewers, advertisers were only paying you for 8 million, 
because the African American budget stops at a certain amount, so 
the minority budgets at advertisers are smaller, which means their 
money runs out, so you don’t get paid the same. So, you’re actually 
being paid less money per viewer than you would for a white 
household because the budgets are smaller. And what that means 
is there’s a defect in the market. 

Now, when there are market defects, it creates opportunities for 
some people to take advantage of What we’re trying to say, what 
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we’ve been saying to Comcast, at least on the OnDemand platform, 
what should be independent areas, and what independent is, there 
is an opportunity now to capture more of that market because of 
the defect, but in order to solve the defect, we have to go to adver- 
tisers and get them to commit to pay us for every view or impres- 
sion generated. I mean, what you’re saying is a textbook argument, 
which is hey, not enough money, cancel the show. Yes, but the 
issue, you know, I think Congresswoman Waters said it, why isn’t 
there enough money. Because Coca-Cola, General Motors, Johnson 
& Johnson will not pay for every African American impression. 
That’s the bottom line. There’s a defect in the market. It’s not 
working efficiently, so that creates an opportunity for Comcast and 
Universal to go capture it. 

Mr. Buyer. Mr. Waz, in the non-affiliates agreements — first of 
all, let me also take the opportunity, once again also compliment 
what you did in the marketplace. 

Mr. Waz. Thank you, sir. 

Mr. Buyer. I got a lot of these different companies together, 
what I thought was going to happen, even those outside the non- 
affiliates would attach their concerns into the non-affiliates consor- 
tium, but you can’t get everybody in the same room. And not every- 
body, necessarily, agrees, so you end up with sort of a, even though 
we have a non-affiliates agreement that made it to the table, those 
three only brought issues which were of consensus. So, even though 
there’s a piece of paper in front of us, I believe that there’s still 
work yet to be done. That’s just my own personal sensing from this. 
And you have to believe that, too. 

Mr. Waz. As with all the agreements that we have reached, or 
hope to reach. I’m sure there will be continued discussions about 
this. 

Mr. Buyer. Is broadcasting still relevant in the new media envi- 
ronment? 

Mr. Waz. Broadcasting is still the way to attract mass audiences. 
It’s the place where special events in America, where America still 
gathers collectively to watch major events: sports, inaugurations 
and other events. So, we believe broadcasting absolutely has a 
place, and we’re investing to try to make broadcasting in the form 
of NBC and Telemundo stronger and sustainable in the future. And 
working with the affiliates today. 

Mr. Buyer. Thank you, Mr. Chairman. 

Mr. Boucher. Thank you very much, Mr. Buyer. 

The gentleman from Illinois, Mr. Rush, is recognized. 

Mr. Rush. Thank you, Mr. Chairman. 

Let me, first of all, begin by asking Mr. Jackson a question. In 
your exchange with my colleague from Indiana, Mr. Buyer, what is 
your counsel for the need to have more minorities to own networks, 
media, and you said that if the minorities owned the media, then 
the possibility, or the proclivity, or reason for this conversation that 
more minority ownership would mean higher ads and there would 
be more minority programming. Is that correct? 

Mr. Jackson. Yes, sir. 

Mr. Rush. Now, that’s very important, and I agree with you. But 
would you limit your ownership, or limit those same results to — 
let me put it like this. If an African American owned a station that 
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was aimed at say a mostly white market, would that African Amer- 
ican he successful owning that station, or is it just limited to an 
African American market to have to provide media opportunities 
and media services to the African American community? 

Mr. Jackson. That’s a great question. It would speak to the local 
demographics, that the NBA can he majority owned hy Caucasians, 
and predominantly having the players to he African American. 
They can have an international market appeal. Well, that speaks 
to the demographics as it relates to basketball. 

The same thing would happen, if you’re in a rural area being 
mostly Caucasian, naturally, you would adjust the programming. 
And the same thing would happen here in the City of Chicago, 
where the local content and news, we have very pressing issues, 
could reflect the community interest. 

Mr. Rush. Just because it’s African American owned network 
does not mean that that network should be, or has to be geared to- 
ward an African American demographic. Is that right? 

Mr. Jackson. Correct. And I would cite the example of Motown, 
and the music that it created. There are general markets that we — 
I don’t know if Mr. Buyer was asking me a question, or made a 
statement, but I would say that as far as local, about African 
American ownership and content, that I would look at — I don’t 
know if it was denied, or if it was an oversight, for the first time 
my son saw the word “hate”, and asked me could I share with him 
how it was a bad word. He was looking at an outdoor billboard, and 
the billboard read “Everybody Hates Chris.” And he’s a young Afri- 
can American male child, and he sees “Everybody Hates Chris,” 
but “Everybody Loves Raymond.” So, if we had access to oppor- 
tunity for ownership, we could help shape that imagery ourselves. 

And I would refer you to the FCC document that Mr. Griffin 
was 

Mr. Rush. No, you’re on my time. 

Mr. Jackson. Sorry, sir. 

Mr. Rush. I’m being charged with it, so let me move on. 

Mr. Buyer. Mr. Rush? 

Mr. Rush. Yes. 

Mr. Buyer. Will you yield to me an extra minute? 

Mr. Rush. Yes. 

Mr. Buyer. I just want to touch this, because you referred to 
something that I would make comment on. 

The reason I had made that perhaps as a statement, I wanted 
to get a sense of what you’re urging not just us, but people to be- 
lieve based off your testimony. OK? Well, I can agree with you that 
you say a minority owner can increase minority programming, I do 
not believe that a minority owner would say that that only means 
minority programming. I don’t believe that, because it’s economics. 
You’re a businessman. That’s why I compliment Mr. Griffin. You’re 
going to follow the dollar. You’re going to also follow the eyes. 
You’re going to also follow the advertising. You’re also an artist, 
and you can build things, and want to be creative. You want to de- 
liver into the marketplace. And that’s what’s important, especially 
capturing the new wave on the delivery of video services. And 
that’s what Mr. Rush 
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Mr. Rush. I’m reclaiming my time, Mr. Chairman. I know my 
timing and I do have some very important questions I want to ask. 

First of all, I want to — after listening to, and discussing and 
sometimes heated exchanges with a number of interested stake- 
holders, Mr. Chairman, I want to ask for unanimous consent for 
this Committee to accept additional information in the form of a 
letter, as mentioned by Mr. Waz earlier as to the agreement that 
Comcast submitted to the FCC that outlines their specific plan for 
including the minorities in a more robust and regular basis. 

Mr. Boucher. No objection. 

Mr. Rush. All right. And a little more with the letter just entered 
into the record. Can you expound more on, if you will, on the Ven- 
ture Capital Fund that you have included in terms of this letter? 
Can you expound more on that? What — can you give us more of the 
details, and what problems are you attempting to solve going for- 
ward? 

Mr. Waz. Mr. Rush, thanks for the opportunity to talk more 
about it. I’ve been a friend of David Honig, the Minority Media 
Telecommunications Council for probably three decades now, and 
he has fought and tried for many years to try to create more oppor- 
tunities for minority ownership, pursuing policies such as tax cer- 
tificates, which have been supported on a bipartisan basis at var- 
ious points and other efforts to support minority ownership in tra- 
ditional media. 

Over the last few years, he and I have been talking a lot about 
what are the opportunities in new media and in technology for mi- 
norities, and this is an excellent time to be moving forward to ways 
that in an internet-based world where frankly there are fewer bar- 
riers, fewer distribution barriers, that there could be more innova- 
tion, more opportunities for minority entrepreneurs. 

I know that Commissioner Clyburn of the FCC has mentioned on 
a couple of occasions that she knows someone, an African American 
who started a very successful Web site for, I believe the number 
is $256, that may be on the high side, those numbers she cited, but 
it was — you can do a lot with a little in this market. 

What we think would be beneficial is to create more opportuni- 
ties specifically to seek attractive young talent, people who would 
be interested in moving into the new technology fields from the mi- 
nority community, and coming up with appropriate funding base to 
get them started. So, the notion we’ve laid out in the letter to you 
this morning says that we are prepared to make $20 million of in- 
vestment capital available through a new program within Comcast 
that will look exactly to those sort of opportunities, and work with 
a diverse leader of that fund effort to identify funding opportuni- 
ties. 

Mr. Rush. Will you address and expound upon, or you have in 
your letter divestiture of 40 assets and minority ownership. What 
do you mean by that, and what is that aimed at? 

Mr. Waz. In connection with this transaction, the only antici- 
pated divestiture of asset is the Station KWAY in Los Angeles. 
That station is currently owned by NBCU-Comcast until its closing 
and what happened at KWAY. But NBCU has made a special ef- 
fort, in fact, has hired an NTC, which has a brokerage business, 
has been very successful at finding minority buyers, minority pur- 
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chasers for radio, and cable and TV stations over the years to cre- 
ate that ownership opportunity there. 

In the event of any other cable divestiture, or broadcast divesti- 
ture in the future, which would be required out of this transaction, 
we will be similarly creative, and similarly destructive in looking 
for minority ownership opportunities. 

Mr. Rush. Mr. Chairman, I yield back. 

Mr. Boucher. Thank you very much, Mr. Rush. Ms. Waters. 

Ms. Waters. Well, thank you very much, Mr. Chairman. I would 
like to preface my remarks by saying that my colleague was correct 
about this merger being under the radar screen, being very quiet, 
not being talked about until I requested and received from the FCC 
an extension of the comment period. I got 45 extra days for the 
comment period because it had been very quiet. And I also re- 
quested of the FCC to hold hearings, and one will be coming up. 
And I got the Chairman of the Judiciary Committee, Mr. Conyers, 
to hold a hearing, and I’m very appreciative for this hearing. 

Why is all of this important? It is important because neither 
NBC, nor Comcast, made any of these moves that they’re describ- 
ing until all of this began to unfold. Since we have been high- 
lighting this merger, and talking about the lack of diversity, then 
we’re finally getting some people coming forward to talk about 
doing some things. 

As a matter of fact, the Latino that was placed on the board of, 
what is it, NBC or Comcast? Comcast plans to add a Latino Board 
member amid proposed NBC deal. This happened in the past few 
weeks. The proposal that you just alluded to that you’re giving to 
Mr. Rush today. I’m glad we’re having this hearing, so that you can 
give it to him, because we’ve not heard about that until the last 
few days. 

The Memorandum of Understanding that you have with the 
Latino group came about in this period of time that we created to 
have more comment, and to have hearings. So, we have to keep up 
the pressure, because despite the fact that both NBC and Comcast 
talk about their commitment to diversity, it has not been evident. 
You don’t have diverse companies. I don’t know how many years 
you’ve been working at this, but you’ve not been successful. So, 
we’ve got to help you. We’ve got to help you to be successful. 

It is absolutely unacceptable. We’re talking about some program- 
ming, and I think the Chairman asked a significant question, be- 
cause the devil is in the details, about whether or not you create 
channels and opportunities. We’re talking about distribution and 
carriage, and there’s no commitment to that. He questioned you 
very closely, and you did not give him a specific commitment to dis- 
tribution and carriage. 

Let me just go to another aspect of this that bothers me. Let’s 
take a look at NBC News. Early today, Glen Berry, Bill Cowan, 
Fred — all white. Today we have some diversity. Matt Lauer, Mere- 
dith Vieira, Ann Curry who I guess is going to be gone, along with 
A1 Roker, MSNBC, First Look, all white, Glen Berry, Thomas Rob- 
erts, Way Too Early with Willie Geist, all white. My friend. Morn- 
ing Joe, Joe Scarborough, Mepa, Rasinski, Willie Geist, all white. 
All of this is MSNBC. The Daily Rundown, Chuck Todd, white. Sa- 
vannah Guthrie, white. MSNBC Live, Chris Jansing, Tamron Hall, 
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one black, Andrea Mitchell Reports, white. Hardball, Chris Mat- 
thews, the Ed Show, my friend Ed Schultz, all white. Countdown 
with Keith Olbermann, like him a lot, all white. The Rachel 
Maddow Show. Well, what is that? 

When you sit here and you talk about this vast audience that 
you have, that’s depending on the news, you’ve got to ask yourself 
why, why don’t we have more diversity in the news that’s reporting 
from African American, Latino, Asian perspectives on what’s going 
on. This can’t continue. And if this merger takes place, if this con- 
solidation takes place, and we don’t have a way of enforcement by 
which we can force you to live up to commitments for diversity, we 
end up in a democracy with consolidation that does not serve the 
best interest or the images of all of the people who deserve, as citi- 
zens of this country and this democracy, to be served. 

I could go on, and on, and on about all of NBC shows. When the 
Chairman first came to the Judiciary Committee, Mr. Zucker told 
me that they didn’t have any African American shows in the new 
season because he couldn’t find any producers and directors. And 
I said I know a lot of them, let me help you. 

I don’t understand how this business works. And we have staff 
full-time working to discover exactly how you do work, and what 
you have, and what you don’t have. And I want you to know you 
have failed miserably. I yield back the balance of my time. 

Mr. Boucher. Thank you, Ms. Waters. 

I want to say thank you to the witnesses for joining us here 
today. Ms. Madison, to you, in particular, congratulations on your 
long career, and commitment to diversity issues. To all of the wit- 
nesses, thanks for the constructive comments that you’ve made. 
You have made this hearing a success, and I very much appreciate 
the commentary you have shared with us today. 

Mr. Rush, did you want to say a word? 

Mr. Rush. Yes, Mr. Chairman, before we adjourn. I just would 
like to state for the record that as we proceed down this path. I’m 
not sure what is being filed. I’m not sure whether the FCC, what 
their final ruling will be. I’m not sure what the Justice Depart- 
ment’s final ruling will be. My colleague from California, Ms. 
Waters, made some very profound statements. And one of the 
things that I know is that this is, or can be, or should be if the 
stakeholders, the affected parties, Comcast and NBCU, we can 
begin to rewrite the sordid history, particularly over the last eight 
years, continuing the trend in media ownership. 

I sat on this Committee for 15 or more years now, and the last 
eight years have been the most horrendous eight years that I’ve 
seen in terms of the FCC. Although the Chairman, who is the out- 
going Chairman, always had a receptive ear, making empty prom- 
ises and pledges that he was going to look for new ownership, he 
never engaged not one millisecond in pursuit of media opportuni- 
ties for ownership for black people in media ownership. That day 
is over, and that time has past. He is gone. This is a new day, new 
time, new opportunity. And we have a new administration, new 
members of the FCC. We will work vigorously in terms from an 
oversight perspective, and also from an activist perspective to en- 
sure that, whatever you are promising, it’s those promises that you 
make. 
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Whenever you return back before the appropriate authority and 
that you’re going to be dragged through the mud and the world will 
know that you have broken your promises. So I want to know that 
these were just not being done in the back room. 

I hope that this is the beginning of the something meaningful 
and important, and we can try to level the playing field as it re- 
lates to minorities and media ownership. Mr. Chairman, with that, 
I yield back the balance of my time. 

Mr. Boucher. Thank you very much, Mr. Rush. I’m going to ask 
unanimous consent to insert into the record a letter signed by 
Tracy Jenkins Winchester, the President of the Multi-Cultural Net- 
work. Without objection, this will be made part of the record. 

Our witnesses have done a great job today. Our thanks to you, 
our thanks to members of the panel for their decisive questions, 
and this hearing stands adjourned. 

[Whereupon, at 11:52 a.m., the Committee was adjourned.] 

[Material submitted for inclusion in the record follows:] 



216 


Statement of Representative Anna G. Eshoo 
“Comcast and NBC Universal: Wlio Benefits'?” 
Subcommittee on Communications, Technologj’, and the Internet 
House Committee on Energy and Commerce 
Everett Dirksen Federal Building, Room 2525 
Chicago, Illinois, 

My 8, 2010 


Thank you, Chairman Boucher for convening this field hearing in Chicago, Illinois on the 
proposed Comcast/NBCU merger. This is our second opportunity to weigh-in on the 
effects this transaction will have on consumers and local marketplaces. 

Eve raised my strong concern in the past with these types of monopolistic mergers and 
the negative impact they can have on consumer choice and innovation in the marketplace. 
The topic of today’s hearing goes to the heart of the issue. . .“Wlio Benefits?” 

The FCC and the Department of Justice are in the process of reviewing this proposed 
transaction. I applaud both Comcast and NBC Universal for working with the agencies 
and the recent moves by both companies to expand their commitments to diversity in 
“. . .workforce recruitment and career development, supplier diversity, media ownership, 
programming, and community and partnership investment,” according to their Statement 
of Diversity Principles. 

These moves aside, I remain concerned about what this merger will mean to the 
continued free flow of information on the internet and the potential chokehold this mega- 
company will have on what content customers can access and fi'om whom. 

I’m concerned the new Comcast/NBCU will have the incentive and the means to 
withhold content from independent Internet Service Providers and other competing video 
programmers by reserving its best programming for its own offerings. 

Should this transaction be approved, it has the potential to stifle innovation in the 
competitive online video distribution seivices marketplace. If competing ISPs are even 
allowed on the Comcast network, the price may be non-competitive and there are not any 
guarantees that Comcast/NBCU will provide the same video transmission quality to its 
competitors as it does its own content. 

If this merger results in reduced competition and increased pricing pow'er for Comcast, it 
may have less incentive to invest in more broadband capacity. This would stifle 
economic growth at a time when individuals and businesses have become increasingly 
reliant on high-speed broadband to execute innovative applications such as exchanging 
medical records online and collaborating with colleagues around the W'orld. 


We need to ensure when we ask the question “who benefits?” from these types of 
mergers, that the answers are “consumers” and “innovation,” 
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July 6,2010 

The Honorable Rick Boucher 

Chairman, Subcommittee on Communications, 

Technology and the Internet 
Committee on Energy & Commerce 
United States House of Representatives 
Washington, D.C. 20515 

RE: Comcast/NBC Universal Acquisition 

Dear Mr, Chairman: 

Colours TV is a national, multicultural television network. We feature programming that profiles 
African, Asian, Latin, and Native Americans. We are in 17 million cable and satellite television 
households across the country and can be viewed 24 hours, seven days a week. Established in 
1999 as a non-profit television network, our board members include active civil rights 
organizations such as the NAACP, Black United Fund, the Urban League, and the Greater 
Denver Ministerial Alliance. Our corporate office is located in Denver, Colorado. 

We come before you unsolicited by the Comcast Corporation to voice our support of their 
proposed acquisition. We are, as the Chairman of British Petroleum (BP) likes to call us, the “little 
people" and we are Just one example of the thousands of untold stories in the United States 
where Comcast: the corporation, works to be responsible when no one isTooking, : 

Before I became President/CEO of Colours TV, I met Brian Roberts in iaSSi When heswas^^^^^ and 
t was 30, He interviewed, and supported me for a fellowship in the cable industry among over 100 
appliGants. I had just graduated from Georgetown Law School after working on Capitol Hill for 
Senator Edward W. Brooke, and the fate Congressman Julian C, Dixon. He remembered me four 
years later when I interviewed with his company in Philadelphia, Mr. Roberts was in 1985, as he 
is twenty- five years later, a businessman sincerely interested in giving people of color an 
opportunity to succeed. ' T 

In 1999, Comcast delivered on a Denver cable franchise promise to give African Americans and 
Latinos an opportunity to create cable television networks. Denver’s African American community 
received $500,000 from Comcast to build that dream and we are still standing today. We also 
have a national corporate agreement with Comcast to go out and get distribution among their 
systems. 

Comcast is made up of “little people” starting with Brian Roberts. The deal we received in 1999 
did not come from Mr. Roberts: it was negotiated by Comcast’s Denver operations. At Colours 
TV, we have found that same sense of responsibility from Comcast people across the country, to 
assist others in their efforts to succeed. 

Their management style epitomizes the ideal profile of an American corporation. We support their 
efforts to acquire NBCU and we implore Congress to approve this acquisition. 

Sincerely, 

Tracy Jenkins Winchester 
President/CEO 


200 Quebec Street » Building 600, Suite 20S ^ Denver, Colorado 80230 * Phone 303.326.0088 » Fax 303.326,0087 # wwwxolourstv.org 
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Summary of PivERStTY Commitments 

Comcast Corporation (“Comcast”) and NBC Universal (“NBCU”) have made a series of 
commitments to diverse communities in connection with the joint venture between Comcast and 
General Electric (“GE”) relating to NBCU. Except as otherwise indicated, all of these commitments 
are new or expand upon current commitments by the companies. These commitments span the 
organizations' business practices with respect to governance, workforce recruitment and career 
development, supplier diversity, media ownership, programming, and community and partnership 
investment. 


1. Existing Initiatives and Commitments 

Comcast and NBCU will honor their respective existing diversity commitments, including those 
contained in the diversity memorandum of understanding between NBC and a coalition representing 
the interests of various minority organizations reached in the year 2000, to the extent the 
commitments remain relevant. Those commitments will be extended to the programming as.sets that 
Comcast will contribute to the newly formed Comcast Entertainment Group upon closing of the joint 
venture. 

2, Governance 

Comcast and NBCU: New External Diversity Advisory Councils. Comcast and NBCU will 
establish four external Diversity Advisory Councils (collectively called the “Joint Councir*) 
representative of African American, Latino. Asian Pacific Islander, and other diverse communities, 
to facilitate open communication on the development, monitoring, and evaluation of the companies’ 
diversity initiatives. Comcast will appoint up to nine (9) members to each Diversity Advisory 
Council with input from national minority leadership organizations. The Joint Council and each 
Advisory Council will meet at lea.st two times per year with Comcast’s and NBCU’s internal 
Diversity Councils, including an annual meeting with Comcast's Chairman and Chief Executive 
Officer. In addition, the Diversity Councils will interact throughout the yciir on diversity issues with 
representatives of Comcast and NBCU. 

Die Advisory Councils will provide advice to the senior executive team.s at Comcast and NBCU 
regarding the companies’ development and implementation of a strategic plan to improve diversity 
practices. Comcast will develop a strategic plan, with advice from the Joint Council, to address five 
critical “Focus Areas” related to diversity - governance, workforce recruitment and career 
development, supplier diversity, programming, and community investment and partnerships. 

Comcast: Benchmarking and Ongoing Reporting. Comcast will conduct a benchmark study of the 
diversity initiatives in these Focus Areas which it will update annually to facilitate input and 
recommendations from the Joint Council for strategies to improve performance in the five Focus 
Areas. Annually, Comcast will provide diversity data to the Advisory Councils related to the five 
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Comcast and NBCU: Increased Minority Representation: Comcast and NBCU are committed to 
be industry leaders in the arena of workforce diversity. Both organizations commit that they will 
increase minority representation at all levels of their respective organizations and will recruit and 
retain more minorities so that their workforces more accurately reflect the communities they serve. 

Comcast and NBCU: Joint Council Input on Recruitment and Leadership Development 
Comcast and NBCU will seek the advice of the Joint Council in reviewing and selecting executive 
leadership development programs, recommendations for minority-owned executive search firms that 
may be helpful in finding and retaining diverse talent, and assistance in the development of 
internship programs aimed at exposing college and university-level students to career oppoitunilies. 

Comcast and NBCU: Career Path Programs. Comcast and NBCU will continue to develop career- 
path programs, including mentoring programs, designed to enhance the promotion potential of 
identified diverse talent, moving individuals from entry-level, to mid-level, to senior management. 

Comcast and NBCU: Minority Internship and Scholarship Programs. Comcast and NBCU will 
increase support for programs focusing on the growth and development of minorities, such as the 
Emma L. Bowen Foundation for Minority Interests In Media (“Emma Bowen Foundation'’) and 
similar internship and scholarship programs focusing on diverse communities (see further discussion 
of Emma Bowen Foundation under Programming and Community Investment and Partnerships 
below). 

Comcast: Workforce Diversity Initiatives. In addition, Comcast will implement the following 
workforce diversity initiatives: 
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• Diversity Forum, Develop a diversity forum and action plan to increase director-level 
representation of minorities; 

• Focus Groups. Create minority focus groups with the objectives of gaining insight creating 
opportunities, and identifying high potential employees; 

• Boot Camp. Implement a boot camp pro^mn for mid-level vice president candidates which 
will include not less than 80 % diverse candidates; and 

• Search Firms. With the cooperation of the Advisory Councils, identify search firms with 
track, records of successfully recruiting diverse pools of talent to partner with the company in 
identifying diverse leaders. 

Comcast: Senior Position Candidate Pools. Comcast will enhance minority representation in the 
leadership ranks of the organization by requiring a diverse pool of candidates for all hires at the vice 
president level and above, including the commitment to have at least one person of color on every 
slate for all such hires. 

NBCU: Diverse Senior Level Executives. NBCU will focus on hiring opportunities for diverse 
senior level e.xecutives in development production, casting, marketing, legal/business affairs, and 
distribution. 

Comcast and NBCU: Workplace Diversity Training Programs. Both Comcast and NBCLI ha\^e 
active workplace diversity programs that include training on diversity issues. Both organizations arc 
committed to exploring ways in which to expand their respective programs, including, for example, 
in the case of NBCU, by offering a new online diversity training module for its regular employee 
base. 


(cbmeast. 


4. Supplier Diversity 

Comcast and NBCU: Increased Spend on Diverse Suppliers. Comcast and NBCU will enhance 
diversity in their procurement of goods and services and company-wide supplier diversity activities, 
increasing the amount spent on diverse business partners, including minority-owned enterprises. On 
a nationwide basis, Comcast and NBCU will strive to increase the percentage of business conducted 
with minority-owned vendors to be on par with the percentage of minority-owned businesses in the 
communities they serve, 

Comcast and NBCU: Increased Partnerships with Diverse Organizations. Comcast and NBCU 
will partner with diverse organizations to enhance the utilization of minority-owned enterprises, 
specifically minority-led chambers of commerce and/or other minority-led business organizations, at 
the national, regional, and local levels. 

Comcast and NBCU: Joint Council Input on Minority Suppliers. Comcast and NBCU will seek 
advice from the Joint Council to identify opportunities for spending with minority-owned suppliers 
in agreed-upon categories. 
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Comcast and NBCU: Second Tier Procurement Programs, Comcast andNBCU have “second 
lief' procurement programs designed to encourage their top suppliers to purchase goods and services 
from minority-owned vendors. As part of these programs, Comcast and NBCU encourage their 
largest vendors to report quarterly on their spending with minority-owned vendors. Comcast and 
NBCU will expand their programs to create additional opportunities and an even greater impact 
including expanding of second tier reporting to encompass more suppliers as well as automation of 
the reporting process. 


Comcast and NBCU: Banking. Comcast will grow the diversity of its investment banking and 
banking partners through its minority banking program and through the development and expansion 
of relationships with minority investment firms. After the closing, NBCU will participate in 
Comcast’s minority hanking initiative. Comcast has established banking relationships with 
numerous minority-owned financial institutions and has included them in the creation and 
syndication of numerous credit facilities. Where practicable, NBCU will be a depositor in these 
institutions. 


Comcast andNBCU: Advertising Spend. In 2011, following the close of the transaction, Comcast 
and NBCU jointly will commit at least an additional $7 million in spending on advertising with 
minority-owned media. 

Comcast and NBCU: Law firms. In 20 1 0, Comcast became a founding partner in the Inclusion 
Initiative, a collaborative effort among several publicly held corporations designed to increase 
significantly business opportunities for law firms owned by diverse individuals. The overall goal for 
this Initiative is S30 million, of which Comcast has committed $1 million. As part of the Inclusion 
Initiative, Comcast will use its best efforts to retain minority-owmed law firms that participate in the 
Initiative. Further, NBCU commits post-close to expand its business wdth minority-owned law 
firms. NBCU will establish a working relationship with one or more minority firms in at least three 
cities where it has headquarters operations - New York City, Los Angeles, and Washington, D.C. In 
addition, NBCU will commit to have its General Counsel meet annually with the executive director 
of the National Association of Minority and Women Owned Law Firms (“NAMWOLF”) and the 
senior executive of the National Bar Association to review NBCU’s outreach efforts to minority- 
ow'ned law firms and review its efforts to expand the amount of business that NBCU does with 
minority-owned firms. 

5. Media Ownership 

Comcast: New Independently-Owned and -Operated Cable Networks. It is Comcast's intention to 
ensure that there are substantia! opportunities for diverse programmers to benefit from its 
commitment to add two new independently-owned and -operated cable networks to its systems for 
each of the next three years starting in 201 1. To that end, Comcast commits that at least half of the 
six networks to be added to its systems pursuant to this three-year pledge will be networks in which 
minorities have a substantial ownership interest. 

NBCU: L.A. Station Divestiture. NBCU has agreed to divest its ownership interest in KWHY-1'V, 
an independent Spanish-language broadcast station in Los Angeles. This process presents a key 
opportunity for minority ownership in one of the nation’s top two largest media markets. To 

-4- June 3, 2010 


DMEAST #12519781 v3 




222 


Comcast 


NBC ^UNIVERSAL 


facilitate this opportunity, NBCU has established a process to identify potential buyers and has 
selected the Minority Media and Telecommunications Council (‘'MMTC") as co-advisor for this 
transaction. MMTC has had demonstrable success in identifying qualified minority buyers in similar 
divestitures. 


In the event these efforts do not result in the sale of KWHY-TV, the station license and assets will be 
placed in a divestiture trust at the closing of the proiX)sed transaction. If this becomes necessary, 
MMTC will work with the trustee to effectuate the sale to a qualified third party. On May 1 7, 2010, 
an application was filed seeking FCC consent for the assignment of KWHY-W to a divestiture trust. 
The proposed trustee, Bahia Honda LLC, has as its sole member Jose Cancela, the principal of 
media consulting firm, Hispanic USA. NBCU and MMTC will remain actively engaged in efforts to 
sell KWHY-TV while the application for assignment to the divestiture trust is pending. 

Comcast and NBCU: Minority Buyers for Media Assets. Although no additional divestiture of 
media assets is contemplated in connection with the NBCU transaction, the companies are 
committed to having an appropriate sensitivity to minority ownership issues in the event media 
assets are divested in the future, including involvement of specialists to identity minority buyers for 
any future asset sales. 

6. Programming 

Comcast: Expanded Services and Competitive Pricing. Comcast Cable is committed to maintain 
and improve its track record in bringing diverse programming to its subscribers. Moreover, Comcast 
Cable remains committed to providing competitive and affordable video services to its customers, 
including its minority customers. As part of its regular meetings witli the external Advisory 
Councils, Comcast will review the pricing and packaging of its minority-oriented programming. 

Comcast: Expansion of Diverse Video On Demand (‘'VOD'’) Content. On Demand and On 
Demand Online are dynamic and innovative platforms, and Comcast intends to help opportunities 
for owners of diverse content to utilize them. On Demand affords independent and minority ownei'S 
of content with an unparalleled opportunity to reach niche audiences in a direct way and with 
scheduling directed by the viewers' time preference. As Comcast expands On Demand and On 
Demand Online, it will focus on ways to ensure that independent and minority owners of content can 
take advantage of these next-generation platforms. 

• African American Content. Comcast Cable recently launched Black Cinema On Demand, 
a VOD channel that celebrates black films, filmmakers, and actors past, present and fliture, 
focusing on the wide range of experiences, accomplishments, and points-of-view of black 
people as expressed through the artistic medium of film. In addition, Comcast Cable features 
On Demand programming that delivers a variety of television, entertainment, and music 
choices from various networks and programs that target African American audiences, 
including Black Entertainment Television (BET), H20 (Hip Hop On Demand), and recently 
acquired Soul Train content. 

• Asian Content This fall, Comcast Cable will launch Asian Cinema On Demand that will 
feature films from across the Asian Pacific Islander diaspora that highlight the experiences, 
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accomplishments, and pointSK)f-view of this community as expressed through the artistic 
medium of film. This permanent platform will allow Comcast Cable to work with Asian 
Pacific Islander English-language content developers and will be programmed by experts in 
the Asian Pacific Islander film space. This channel will be available 24 hours a day, 365 
days a year; contain 20 hours of content; be refreshed up to 1 00% a month but no less than 
50%; and will include a specific marketing plan developed to promote the offering. 

• Latino Content. Within twelve months of the transaction closing, Comcast Cable plans to 
launch Hispanic Cinema On Demand featuring Latino-themed movies. In addition. Comcast 
Cable will use its On Demand and On Demand Online platforms to feature Telemundo 
programming and to continue expanding the availability of NBCU’s mun2 (MunDos). 
Comcast Cable will use these platforms to increase programming choices available to 
children and lamilies, as well as to audiences for Spanish-language programming. Within 
three years of closing the transaction, Comcast Cable has committed to add 1,500 additional 
programming choices appealing to children and families and 300 additional programming 
choices from Telemundo and mun2 to its On Demand platform. 

Comcast: Continued Reliance on Vnaffiliated Content There is no prospect that the proposed 
transaction with GE and NBCU will diminish Comcast’s reliance on unaffiliated content. Following 
consummation of the proposed transaction, Comcast will continue to rely on other content providers 
to provide the vast majority of its video content. Comcast will not rely exclusively or even primarily 
on NBCU content. 

NBCU: Entertainment Programming. With respect to entertainment programming, NBCU makes 
the following commitments: 

• Building Diverse Relationships. NBCU commits to double (from two to four) the number 
of formal networking events hosted each year to provide information on employment 
opportunities for diverse directors, writers, and directors of photography with its senior 
executives (at the president, executive vice president, senior vice president, and vice 
president levels) in the feature, broadcast, cable, and digital division.s of NBCU. 

• Diverse Writers Program. To promote diversity among its writers, NBCU commits to 
continue to fund diversity writer positions for three years, selected by the show- 
runner/producer, for each of its scripted series on the NBC broadcast network and for each of 
NBC’s three late night programs. In addition, NBCU commits to expand this program to 
fund a diverse writer position on each scripted series on NBCU’s cable networks. 

• Directors Fellowship Program. NBCU will continue to sponsor tliis important shadowdng 
program, which offers diverse participants a developmental opportunity wnth a DGA director, 
as well as exposure to other aspects of NBCU Television Studio.s production. 

• Casting (TV and Film). NBCU will commit to use its influence to encourage diversity 
among the freelance casting directors hired in connection with the production of NBCU 
programming. In addition, NBCU will create a casting associates program for TV and film 
w ith an emphasis on diversity in what would be a model for the industry. 
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• Professional Development Programs. NBCU will continue to support the following four 
pipeline development programs offering hands-on experience in programming development 
and management, and other areas of NBCU’s business: Entertainment Associates, 
NBCU/Canada Fellowships, the Universal Pictures Leadership Program, and multiple NBCU 
Internship Programs. 

• Benchmarking and Reporting. NBCU commits to report annually to the .Foint Council on 
the diversity of: (i) on-camera talent in regular, recurring, and guest roles in both scripted 
and reality TV programming, as well as to continue annual reporting in those areas to the 
members of the NBCU Coalition: and (ii) production executives (directors, writers) in 
primetime TV programming. NBCU will expand this annual report by including the 
diversity of the producers and executive producers of primetime TV series. NBC also 
commits to continue quarterly meetings with each NBCU Coalition member to seek input on 
ways for NBC to increase diverse participation in each categorv'. 

NBCU: News Programming. With respect to news programming. NBCU makes the following 
commitments: 

• News Associate Program: NBC’s News Associate Program is a highly competitive 
program that identifies outstanding aspiring journalists who bring diverse backgrounds to 
news production and news coverage. NBCU will expand this program beyond NBC News to 
also include the NBC-owned and -operated stations' news departments. Tliis means an 
expansion annually from six to twelve News Associates. 

• Diversity Leadership Program. NBCU will explore ways to expand its Diversity 
Leadership Program, through which NBC News operates a mid-career program designed to 
train diverse producers and associate producers for executive producer roles. The program 
lasts for 1 8 months and involves monthly workshops, business, and finance seminars, 
“shadowing” days with key senior executives, individual mentoring, and presentation skills 
training. The program enrolls eight to ten high potential Journalists every 1 8 months. 

• Recruitment Outreach to Minority Journalists. NBC recruits every year at the annual 
conventions of the National Association of Black Journalists (“NABJ”), National Association 
of Hispanic Journalists {“NAHJ'’), Asian-American Journalists Association (“AAJA”), 
National Lesbian & Gay Journalists Association, Native American Journalists Association 
(“NAJA"), and South .Asian Journalists Association. Representatives of NBC News, NBC 
Sports, Local Media, and Teleniundo contribute on ail levels to seminars, career fairs, and 
student networking events, resulting in the tracking and hiring of diverse candidates. NBCU 
will explore ways in which this recruitment outreach can be expanded. 

• Meetings with Congressional Caucuses. NBCU commits to annual meetings between the 
President of NBC News and the NBC News D.C. Bureau Chief with the Congressional Black 
Caucus, the Congressional Hispanic Caucus, and the Asian-American Caucus, to discuss 
diversity practices as they affect the News Division. 
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• NBC News Summer Fellowship Program. NBCU will explore ways to expand its News 
Summer Fellowship Program, under which NBC sponsors tw'o (2) paid internships every 
summer for nominees from each of three organizations: NABJ, NAHJ, and AAJA. These 
six (6) paid interns are selected jointly every year by the individual organizations and NBC 
News. NBCU will expand its news internships and increase to a minimum of nine paid 
internships annually with NABJ, NAHJ, and AAJA (three each year per organization), while 
also seeking to extend the program to NAJA, to foster the careers of aspiring diverse 
journalists. 


NBCU: Programming Leadership Diversity. NBCU commits that it will continue to take steps to 
increase the diversity of its executives in each of the following areas: development (television and 
film); production (television and film); and marketing (television and film). NBCU will work 
diligently to ensure that key slates for executive openings include diverse candidates identified either 
through leveraging internal succession plans or using external sources, such as recruiting firms that 
have strong expertise and track records in identifying diverse candidates within these fields, as 
needed or appropriate. 


NBCU: Emma Bowen Foundation. NBCU is one of the largest supporters of the Emma Bowmen 
Foundation, a preeminent organization dedicated to preparing minority youth for careers in the 
media industry. NBCU has sponsored more than 1 00 students, a significant number of whom have 
taken positions at NBCU and elsewhere in the industry. NBCU commits to continuing as an 
industry leader in this program and will expand its participation in and support of the program by 
sponsoring at least 50 students annually for the next five years, as well as continuing to house the 
Foundation in its Washington, D.C. offices and providing administrative support to the organization 
on Q.pro bono basis. 

Comcast and NBCU: Expansion of Minority Programming. Comcast Cable and NBCU are 
committed to expanding minority-focused programming and will have discussions with the external 
Diversity Advisory Councils representing each minority community about measures that can be 
taken to achieve this objective for their respective communities. 


7. Community Investment & Partnerships 

Comcast and NBCU: Ten Percent Increase in Community Investment. Comcast and NBCU 
commit to increase their philanthropic eflbrts to support minority-led and minority-serving 
institutions and to establish more specific benchmarks for their investment activities in minority 
communities in consultation with the Joint Council. Upon closing of the transaction, Comcast is 
prepared to increase its community investment spend on minority-led and minority-serving 
institutions by 10% per year for each of the next three years. Similarly, NBCU will increase its 
funding by 1 0% per year for each of the next three years in the areas of community-based 
philanthropic focused organizations that serve youth and family in under-served communities and 
community engagement organizations wdth broad missions of serving diverse communities. 

Comcast: Community Investment and Partnership Programs. Comcast will enhance its 
investment in diverse communities and its partnerships with diverse organizations by taking the 
following steps. 
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• Comcast Leaders and Achievers Scholarship Program. Comcast will increase outreach to 
diverse students and schools for The Comcast Leaders and Achievers Scholarship program. 


• Internship and Scholarship Programs. Comcast remains the largest supporter of the 
Emma Bowen Foundation internships. Comcast will increase its support for this program 
and similar internship and scholarship programs and will seek to enhance participation of 
minority students in these programs. In addition, Comcast will work with its Human 
Resources Department to ensure that graduates of these programs are being considered for 
entry level positions. 


• Beyond School Walls Program. Through the Big Brothers Big Sisters Beyond School 
Walls program, Comcast will ensure that school assignments are in diverse communities. 

e Comcast Cares Day. Comcast will expand its Comcast Cares Day focus to add 
organizations being served in diverse communities and to increase the number of 
organizations that are serving diverse beneficiaries. 

® Comcast Digital Connectors Program. Comcast will ensure that locations of its programs 
through the Comcast Digital Connectors program (in partnership with One Economy) are in 
diverse communities. 


• Promotion of Diverse Partnerships. Comcast will promote and communicate the positive 
work and impact of its diverse partners, including increases in public service announcements, 
social media communications, advertising, and media placement, both locally and nationally. 
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COMCAST/NBCU TRANSACTION 
PUBLIC INTEREST COMMITMENTS 

Comcast, GE, and NBC Universal take seriously tlieir responsibilities as coqjorate 
citizens and share a commitment to operating the proposed venture in a way that serves 
the pubic interest. To demonstrate their cottimitment to consumers and to other media 
partners, the parties have made a set of specific, written commitments as part of their 
public interest filing wMi tlie Federal Communications Commission, Comcast, GE, and 
NBCU are committed to expanding consumer choice, ensuring the future of over-the-air 
broadcasting, enhancing programming opportunities, ensuring that today’s highly 
competitive marketplace remains so, and maintaining journalistic independence for 
NBC’s news properties. The parties’ commitment to these principles wdil ensure that 
consumers are the ultimate beneficiaries of the proposed Comcast/NBCU transaction. 

Applicants’ Voluntary Public Interest Commitments 
Local Programming 

Commitment #1 . The combined entity remains committed to continuing to provide free 
over-the-air television through its O&O broadcast stations and llirough local broadcast 
affiliates across the nation. As Comcast negotiates and renews agreements with its 
broadcast affiliates, Comcast will continue its cooperative dialogue with its affiliates 
toward a business model to sustain free over-the-air service that can be workable in the 
evolving economic and technological environment. 

Commitment #2 . Comcast intends to preserve and enrich the output of local news, local 
public affairs and other public interest programming on NBC O&O stations. Through the 
use of Comcast’s On Demand and On Demand Online platforms, time slots on cable 
channels, and use of certain windows on the O&O sehedutes, Comcast believes it can 
expand the availability of all types of local and public interest programming. 

® For three years following the closing of the transaction, NBC’s O&O stations will 
maintain die same amount of local news and information programming that they 
currently provide. 

s NBC’s O&O stations collectively will produce an additional 1 ,000 hours a year of 
local news and information programming. This additional local content wall be 
made available to consumers using a combination of distribution platforms. 

Children’s Programming 

Commitment #3. Comcast will use its On Demand and On Demand Online platforms 
and a portion of the NBC O&Os’ digital broadcast spectrum to .speak to kids, Comcast 
intends to develop additional opportunities to feature children’s content on all available 
platforms. 
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• Comcast will add 500 VOD programming choices appealing to children and 
families to its central VOD storage facilities within 12 months of closing and will 
add an additional 1,000 such VOD choices (for a total of 1,500 additional VOD 
choices) within three years of closing, (The majority of Comcast’s cable systems 
will be connected to Comcast’s central VOD storage facilities within 12 months 
of closing and substantially all will be connected within three years of closing.) 
Comcast will also make these additional choices available online to authenticated 
subscribers to the extent that Comcast has the requisite online rights, 

® For three years following c!osing,:each of NBC’s O&O stations will provide one 
additional hour per week of children’s educational and infonnational 
programming utilizing one of the station’s multicast channels. 

Commitment #4. Comcast reaffirms its commitment to prowde clear and understandable 
on-screen TV Ratings information for all covered programming across all networks 
(broadcast and cable) of tire combined company, and to apply the cable industry’s best- 
practice standards for providing on-screen ratings information in terms of size, ftequency, 
and duration. 

® NBCU will triple the time that program ratings remain on the air after each 
commercial break (from 5 seconds to 15 seconds). 

® NBCU will make program ratings information more visible to: viewers by using a 
larger format. 

Commitment U5 . In an effort to constantly improve the tools and information available 
for parents, Comcast will expand its growing partnership with Common Sense Media 
(“CSM"), a highly respected organization offering enhanced information to help guide 
family viewing decisions. Comcast will work to creatively incorporate CSM information 
it its emerging On Demand and On Demand Online platforms and other advanced 
platforms, and will look for more opportunities for CSM to work with NBCU, 

* Comcast currently gives CSM content prominent placement on its VOD menus. 
Comcast and the new NBCU will work with CSM to carry across their 
distribution platfonns more extensive programming information and parental 
tools as they are developed by CSM. Comcast and NBCU will explore 
cooperative efforts to develop digital literacy and media education programs that 
will provide parents, teachers, and children with the tools and information to help 
them become smart, safe, and responsible users of broadband. 

» Upon closing and pursuant to a plati to be developed with CSM, Comcast will 
devote millions of dollars in media distribution resources to support public 
awareness efforts over the next two years to further CSM’s digital literacy 
campaign. The NBCU transaction will create the opportunity for CSM and 
Comcast to work with NBCU’s broadcast networks, local broadcast .station.?, and 
cable networks to provide a targeted and effective public education campaign on 
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digital literacy, targeting underserved areas, those with high concentrations of 
low-income residents and communities of color, as well as target Latino 
communities with specifically tailored Spanish-language materials. 


Programming for Diverse Audiences 

Commitment #6. Comcast intends to expand the availability of over-the-air 
programming to the Hispanic commuhily utilizing a portion of the digital broadcast 
spectrum of Telemimdo’s O&Os (as well as offering it to Teiemundo affiliates) to 
enhance the current programming of Teiemundo and mun2. 

» Within 12 months of closing the transaction, Teiemundo will lamich a new 
Spanish language channel using programming from Telemundo’s library that has 
had limited exposure, to be broadcast by each of the Telemimdo O&O stations on 
one of their multicast channels. The Teiemundo network also will make this new 
channel available to its affiliated broadcast stations on reasonable commercial 
terms. 


Commitment #7 . Comcast will use its On Demand and On Demand Online platforms to 
feature Teiemundo programming. 

Commitment #8 . Comcast intends to continue expanding the availability of mun2 on the 
Comcast Cable, On Demand, and On Demand Online platforms. 

• Comcast will increase the number of VOD choices from Teiemundo and mun2 
available on its central VOD storage facilities from approximately 35 today, first 
to 100 choices within 12 months of closing and then to a total of 300 additional 
choices within three years of closing. Comcast will also make these additional 
choices available online to its subscribers to the extent that it has the requisite 
online rights. 

Exnanded Video On Dcmiind Ofl'erings .At No Additiomii Charge 

Commitment #9 . Comcast currently provides approximately 15,000 VOD programming 
choices free or at no additional charge over the course of a month. Comcast commits that 
it will continue to provide at least that number of VOD choices free or at no additional 
charge. In addition, within three years of closing the proposed transaction, Comcast will 
make available over the course of a month an additional 5,000 VOD choices via its 
central VOD storage facilities for free or at no additional charge. 

Commitment #10 . NBCU broadcast content of the kind previously made available at a 
per-episode charge on Comcast’s On Demand service and currently made available at no 
additional charge to the consumer will continue to be made available at no additional 
charge for the three-year period after closing. 
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Public, Educational, and Governmental (“PEG”) Channels 

Commitment #11 . With respect to PEG channels, Comcast will not migrate PEG 
channels to digital delivery on any Comcast cable system until the system has converted 
to all-digital distribution (i.e. until all analog channels have been eliminated), or until a 
community otherwise agrees to digital PEG channels, whichever comes first. 

Commitment #12 . To enhance localism ®d strengthen educational and governmental 
access programming, Comcast will also develop a platform to host PEG content On 
Demand and On Demand Online within three years of closing. 

® Comcast will select five locations in its service area to test various approaches to 
placing PEG content on VOD and online. Comcast will select these locations to 
ensure geographic, economic and ethnic diversity, with a mix of niral and urban 
communities, and will consult with community leaders to determine which 
programming - public, educational and/or governmental - would most benefit 
local residents by being placed on VOD and online. 

® Comcast will file amiual reports to inform the Commission of progress on the trial 
and implementation of this initiative. 


Carriage for Independent Programmens 

Commitment #13 . As Comcast makes rapid advances in video delivery technologies, 
more channel capacity will become available. So Comcast will cbmrnit that, once it has 
completed its digital migration company-wide (anticipated to be no later than 2011), it 
will add two new independently-owned and -operated channels to its digital line-up each 
year for the next three years on customary terms and conditions. 

® New channels are channels not currently carried on any Comcast Cable system. 

® Independent programmers are entities that are not affiliated with Comcast, 
NBCU, or any of the lop 15 owners of cable networks (measured by revenue). 


Expanded Application of the Program Access Rule Protections 

Commitinent #14 . Comcast will commit to voluntarily accept the application of program 
access rules to the high definition (HD) feeds of any netw'ork whose standard definition 
(SD) feed is subject to the program access rules for as long as the Commission’s current 
program access rules remain in place. 


Commitment #15 . Comcast will commit to voluntarily extend the key components of 
the FCC’s program access rules to negotiations with MVPDs for retransmission rights to 
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the signals of NBC and Telemundo O&O stations for as long as the Coinmission’s 
current program access rules remain in place. 

• Comcast will be prohibited in retrmsniission consent negotiations from unduly or 
improperly influencing the NBC and Telemundo O&O stations’ decisions about 
the price or other terms and conditions on which the stations make their 
programming available to unaffiliated MVPDs. 

® The “burden shifting” approach to proof of discriminatory' pricing in the program 
access rules will be applied to complaints regarding retransmission consent 
negotiations involving tlie NBC and Telemundo O&O stations. 

» The five-month “shot clock” applied to program access adjudications would apply 
to retransinis,sion consent negotiations involving the NBC and Telemundo O&O 
stations. 


Journalistic Independence 


Commitment #16 . The combined entity will continue the policy of journalistic 
independence with respect to the news programming organizations of all NBCU 
networks and stations, and will extend these policies to the potential influence of each of 
the owners. To ensure .such independence, the combined entity will continue in effect the 
position and authority of the NBC News ombudsman to address any issues that may 
arise. 


Labor-Management Relations 

Commitment # 17. Comcast respects NBCU’s existing labor-management relationships 
and expects them to continue following the closing of the tran,saction. Comcast plans to 
honor all of NBCD’s collective bargaining agreements. 
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